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Call the amusement, arcade and redemption specialists at 1-800-524-2343 for more 
information or the name of your authorized Betson distributor 


Redemption games BETSON ENTERPRISES 

. have ETT oti tg appeal- DIV. OF H. BETTI IND.. INC 
, b Page 303 PATERSON PLANK RD., CARLSTADT, N.J. 07072-2307 
_ so buy products IN N.J. (201)438-1300 * TOLL FREE 1-800-524-2343 
that are built to last FAX (201)438-4837 














> MIDWAY MFG. CRACKING DOWN... Midway Mfg. has, accord- 


ing to a news release, ‘‘substantially expanded the scope of its battle 
against counterfeiters of its video games” in the past month. In a ser- 
ies of raids in America, Canada, Mexico, Korea, and France, with the 
assistance of local authorities, Midway seized over 1,000 counterfeit 
game boards. Two of the counterfeit manufacturers have been arrest- 
ed, and a voluminous amount of documentation relating to the manufac- 
ture and global distribution of the boards has been seized. 


The recent actions are part of Midway’s continuing efforts to strictly 
enforce its copyrights and intellectual property rights. In February Midway 
carried out successful seizures in Italy, while April and May brought 
broad enforcement actions in Taiwan. Midway says most of the end- 
users ‘“‘have reason to know that they are profiting from counterfeit 
game boards, and (we) are preparing to launch major actions now against 
(them). Expansion of the campaign will now include arcades, con- 
venience stores, bars, and other purchasers and users.’ 


Barbara Norman, vice president and general counsel to Midway, said, 
‘When we catch an operator profiting from a counterfeit game board, 
the typical response is, ‘I didn’t know it was a counterfeit’ That response 
never worked and will not work in the future. Operators are hereby again 
on notice: you are responsible for making sure that you're dealing with 
an authorized dealer. When we catch you using a counterfeit game 
board—not if, but wnen—we will do everything we can to stop further 
illegal profiteering. We are very serious.’ 


SOUTH CAROLINA SETS POKER RULES... Atwo-year effort 
by South Carolina coin machine operators has netted results: the full 
Senate approved a Budget Conference Committee report that puts 
some teeth into the rules governing the operation of video poker games 
within the state. The hefty $1,500 per machine, per year license fee 
remains in place for the legal devices (some biennial licenses, others 


annual). New regulations limit the number of machines to eight per. 


location from now until July 1, 1994, and five machines per location 
after that date. Advertising and special inducements are prohibited, 
no one under the age of 21 can receive payouts, and license appli- 
cants must be two-year residents of South Carolina. In addition, machines 
cannot be operated from midnight Saturday until 6 a.m. Monday. 


A local option referendum, scheduled for the November 1994 ballot, 
will ask counties (46 total) to allow or disallow payouts. The next op- 
portunity to reverse that vote would be in November 1998. While there 
is nO maximum bet or win amount, there is a maximum payout of $125 
per player, per 24-hour period. 


As reported in our April “News” (pg. 18), an influx of newcomers have 
entered South Carolina’s video poker business, installing large num- 
bers of machines (up to 30 or more per location) and raising public 
concern. Included in the new regulations is a non-refundable $500 
fee on all Class III machine licenses issued between July 1, 1993, and 
June 30, 1994. This revenue will be used for monitoring/metering devices 
to track machine activity and give the state the ability to shut down 
machines in the event of problems or non-payment of license fees. 


NEW JERSEY ONE STEP CLOSER TO VIDEO LOTTERY... 
On June 14, the New Jersey Senate Appropriations Committee passed 
Senate Bill 820 (video lottery) by a vote of five to one. The bill was co- 
sponsored by Senators Ewing and Corman. Originally, the bill includ- 
ed the games of poker, keno, and blackjack. As passed, the bill eliminates 
keno from the game mix and does not allow games at area race tracks. 


WISCONSIN TRIBE CANNOT RENEGOTIATE... Winnebago 
Indians in Wisconsin who wanted to negotiate with the state for a casino 
in the city of Blooming Grove (near Madison) have had a setback. U.S. 
District Judge Barbara Crabb dismissed the tribe’s lawsuit on the matter, 
saying the tribe already had an agreement with the state for gambling 
in Sauk, Jackson, and Wood Counties, along with another site in one 
of those counties. The Blooming Grove site constitutes a renegotia- 
tion. Local press quoted Crabb as saying: “‘At this point plaintiff (the 
tribe) must settle for the compact to which it agreed.” The proposed 
casino in Blooming Grove was the subject of much debate in 1992. 
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In other Wisconsin gaming-related news, the state's greyhound race 
track owners are seeking state support to survive. The price tag: $3.9 
million in tax breaks and other considerations. There are five tracks 
in operation; three are in more desperate shape than the others. The 
downturn in patronage may stem from an oversupply of tracks in the 
state, competition in the form of Indian casinos, and state regulations 
viewed by track owners as burdensome. 


DATA EAST ELEVATES GORMAN... Jim Gorman has been © 
promoted from international field service manager to international sales 
and service manager at Data East Pinball. He will report directly to 
executive vice president/general manager Gary Stern. Gorman has 
previously worked for the Game Connection distributorship in Illinois 
and has extensive experience in field operations. 


VISIONS OF REALITY SIGNS AGREEMENT... The Black 
Diamond Group, a marketing firm in Southern California, has entered 
into an exclusive agreement with Visions of Reality to market Virtual 
reality centers worldwide. Ken Stone, president of Black Diamond, says 
the first prototype units from VOR will be shown at AMOA Expo ’93 
and IAAPA ’93. Production units are scheduled for December. 


Also, Brian Duke, known to most in the industry for his tenure at Cap- 
com USA, will assume the position of director of sales/VOR Group at 
Black Diamond. “I’m excited to be joining such a fine organization, 
one that’s on the cutting edge of new technology for coin-op amuse- 
ment’s family fun centers,’ Duke said. For more information, call Black 
Diamond at (800) 487-6634 or Duke at (209) 836-0387. 


PANKUS BACK IN INDUSTRY... Joe Pankus, who spent over 
six years as an officer of Seeburg, is back in the jukebox industry as 
president of Wurlitzer USA. ‘‘Wurlitzer is committed to grow and offer 
unique programs to make its customers more profitable,’ he said. “It 
is a different music market than in the late ’80s. Wurlitzer, maintain- 
ing traditional industry distribution, will change some of its philosophies 
to match this changing environment. We will offer programs that will 
provide good reasons for our customers to favor Wurlitzer.” 


SOME DETAILS EMERGE ON AMOA PROJECT... Curious 
about what the AMOA Advanced Technology Committee has been work- 
ing on for the past two years? Committee member Randy Chilton lift- 
ed part of the veil on the closely guarded project at the recent Califor- 
nia Coin Machine Association convention. Turn to page 70 for a report 
on the show. 


SANTA BARBARA CLOSER TO REDEMPTION... The Santa 
Barbara, Calif., City Council voted on June 6 to have its Ordinance 
Committee review, for amendment consideration, a 1925 ordinance 
that prohibits redemption. 


In November 1992 the city’s police department ordered a halt to coin- 
op redemption at a local bowling center, citing the ordinance as justifi- 
Cation. It prohibits “slot machines and devices from which redeema- 
ble tokens may be obtained, dependent and variable upon the opera- 
tion of the device.” The bowling center owner enlisted the services 
of Bob Snyder & Associates, a games/gambling consulting firm in Walnut, 
Calif. They, along with other interested parties, addressed the City Council 
and helped influence the positive vote. 


“Although the redemption concept is not a victory as yet, the matter 
of the bowling center owner’s favorable business reputation, | believe, 
became a key factor in receiving a favorable majority vote,’ Snyder said. 


LAZER-TRON RELOCATES...Redemption game manufacturer 
Lazer-Iron has moved; the new address is 4430 Willow Road, Pleasanton, 
CA 94588. The phone and FAX numbers remain (510) 460-0873 and 
(510) 460-0365. 


DON’T FORGET YOUR FAX POLL. . . We'd like to remind you 
to fill out those FAX polls and send them back to us (504/488-7083). 
We’re interested in how you feel about the most pressing concerns 
in today’s coin-op industry. The results will be printed in upcoming 
issues. This month’s poll is on pg. 34. 
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The Gift of Life 


Since St. Jude Hospital opened in 
1962, it has forged new treatments for 
childhood cancer and has helped save 
the lives of thousands of children 
around the world. But the battle has 
just begun. You can join the fight. To 


* find out how, call 1-800-877-5833. 
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<= RESEARCH HOSPITAL 


Dani Thomas. Founder 



















Deliver Me! 
And Me, And Me! / 


DYNAMO’S UNIVERSAL CUE BALL SEPARATION SYSTEM 
DELIVERS THEM ALL 


Dynamo’s unique dual separation system will separate 
2 1/4" weighted balls, 2 1/4" magnetic balls and 

2 3/8" oversized balls-WITH NO ADJUSTMENT. 
Dynamo’s patented system is trouble- free, 

and location proven. See 





it for yourself at your D 's Patented C 
TRY ynamo’s Patented Cue 
ae NEW: Ball Separator System 
distributor. y Me 4" ¢ Lifetime Guarantee 
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Not only is CRIME PATROL the only full motion, live action, 
crime fighting game... it is available in a size to fit any location 
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MERI CAN : 25” Model (27.5”w x 32”d) 


33” Model (32”w x 72”d) 
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All models are 78” high. 
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Quality control personnel at Hoffman & Hoffman 
checking diameter of token with micrometer 


e Immediate same-day ship- 
ment on stock tokens 


e Quality artwork and design 
service at no charge 


e Hoffman & Hoffman tokens 
are minted under the most 
rigid quality control 
standards. 


e We match Old World crafts- 
manship with advanced 
technology. 


e Hoffman & Hoffman has 
the best prices and fastest 
delivery for stock or custom 
tokens. 


@ You can buy the best 
tokens for less. Check 
Our prices and see. 


HOFFMAN &y HOFFMAN 


P.0. Box 896, Carmel, CA 93921 
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QUIPMENT POLL 


REDEMPTION 


GAME MFG. 


ALLEY BOWLERS 
. Skee-Ball (Skee-Ball) 
2. Smartball (Smart) 


VIDEO & PINBALL COMBINED 


MO. ON MO. IN 
GAME CHART TOP 10 


. NBA JAM (Midway) 4 
. Mortal Kombat (Midway) 10 
. Twilight Zone (Bally) 3 
. The Addams Family (Bally) 16 
. Virtua Racing (Sega) 8 
. Lethal Enforcers (Konami) 9 
. Street Fighter Champ 15 
(Capcom) 
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(Betson) 
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. The Machine (Williams) 
. The Getaway (Williams) 
. Warriors Of Fate (Capcom) 
. World Heroes (SNK) 
. Art Of Fighting (SNK) 
. Road Riot (Atari) 
. Final Lap 3 (Namco) 
. Aero Fighters (McO’River) 
. Batman (Data East) 
. Whirlwind (Williams) 
. Sunset Riders (Konami) 
. Cue Ball Wizard (Premier) 
. WWF Wrestle Fest 
(Am. Technos) 
. Golden Axe-Revenge (Sega) 
. Rai Den (Fabtek) 
. Dr. Who (Bally) 
. Star Trek (Data East) 
. Mad Dog McCree 25” 
(Am. Laser) 


SPORTS GAMES 
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(Taito) 
( 
( 
) 
Hoop Shot OE} 
( 
( 
( 
( 


[.C.E.) 
Smart) 


. Putting Challenge I.C.E.) 
Championship Basketball (Grayhound) 
. Slugfest Williams) 

. Pop-A-Shot Pop-A-Shot) 
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Seaton POLL 


VIDEO KITS 


POINT LONGEVITY 
GAME VALUE POINTS GAME 


VIDEO DEDICATED 


POINT LONGEVITY 
VALUE 


. Street Fighter Champ 
(Capcom) 

. World Heroes 2 (SNK) 
. Time Killers (Strata) 

. Street Fighter II 
(Capcom) 

. Gal’s Panic || (Kaneko) 
. In The Hunt (/rem) 

. Fatal Fury 2 (SNK) 

. Three Count Bout 
(SNK) 


9. King Of The Monsters 2 


(SNK) 

. Warriors Of Fate 
(Capcom) 

. World Heroes (SNK) 

. Art Of Fighting (SNK) 
. Road Riot (Atari) 

. Aero Fighters 
(McO’River) 

. Sunset Riders 
(Konami) 

. WWF Wrestle Fest 
(Am. Technos) 

. Golden Axe-Revenge 
(Sega) 

. Rai Den (Fabtek) 

. Super High Impact 
(Midway) 

. Track-Pak (Leland) 

. Turbo Out Run (Sega) 
. Baseball Stars 2 (SNK) 
. Knights Of The Round 
(Capcom) 

. Atomic Punk 2 (/rem) 
. Capcom Bowling 
(Capcom) 

. Skins (/rem) 

. Knuckle Bash (Atar/) 

. King Of The Monsters 
(SNK) 

. Final Fight (Capcom) 
. Turtles In Time 
(Konami) 

. Baseball Stars (SNK) 
. Fatal Fury (SNK) 

. High Impact Football 
(Midway) 

. Burning Fight (SNA) 

. Super Baseball 2020 
(SNK) 


8.53 


8.26 
7.89 
7.40 


v.17 
7.08 
7.03 
6.74 
6.70 


6.56 


6.51 
6.47 
6.42 
6.36 


6.21 


6.11 


. NBA JAM (Midway) 
. Mortal Kombat 


(Midway) 


. Virtua Racing (Sega) 
. Lethal Enforcers 


(Konami) 


. Suzuka 8 Hours 


(Namco) 


. Crime Patrol 


(Am. Laser) 


. Mad Dog II Lost Gold 


33”/50” (Am. Laser) 


. Mad Dog McCree 


33”/50” (Betson) 


. Super Chase (Taito) 
. Race Drivin’ (Atari) 
. X-Men (Konami) 

. Fighter’s History 


(Data East) 


. Terminator 2 (Midway) 
. Final Lap 2 (Namco) 
. Moto Frenzy (Atar/) 


POINTS 


9.71 237 
9.14 591 


8.69 443 
8.63 492 


8.42 483 
8.40 52 
8.33 
7.57 
7.55 
7.52 
7.48 
7.39 
7.30 


fet 
7.18 


PINBALLS 


GAME 


. Twilight Zone (Bally) 
. The Addams Family 


(Bally) 


. Jurassic Park (Data 


East) 


. Creature From Black 


Lagoon (Bally) 


. White Water (Williams) 
. Rocky & Bullwinkle 


(Data East) 


. Star Wars (Data East) 

. Terminator 2 (Williams) 
. Fun House (Williams) 

. Dracula (Williams) 

. Fish Tales (Williams) 

. Street Fighter Il 


(Premier) 


. Lethal Weapon 3 (Data 


East) 


. Elvira (Bally) 
. The Machine (Williams) 


VALUE 


POINT LONGEVITY 
POINTS 


9.04 169 
8.75 984 


8.14 49 


7.81 
7.68 


7.61 
7.52 
7.43 
7.25 
ed 
7.08 


6.95 
6.79 


6.76 
6.69 


Results are based on monthly Equipment Poll ballot returns. Point Value: average of ballot ratings on ascale of 1-10. 
Longevity Points: determined by standings in Video & Pin Combined column (#1 game receives 60 points, #2 game 
receives 59 points, etc.) * Indicates new or reappearing games. 
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got a phone call the other day, one 

of many such calls lately. A news- 
paper reporter was researching the 
detrimental effect of violence in vid- 
eo games on today’s young people. 

I use the word “research” loosely 
because many ofthese reporters are 
not doing research at all: They have 
predetermined what their stories will 
be and are simply trying to get so- 
meone to say something to back 
them up. 

In a period of about six weeks, I’ve 
taken at least five such calls. Manag- 
ing editor Bonnie Theard has fielded 
about the same. We've been sent 
some of the final stories and the 
distortions of our conversations are 
appalling. While we scratch our 
heads wondering how they got that 
out of what was really said, we know 
that the reporters are already on 
another subject and don’t now, nor 
did they ever, really care about the 
industry. 

One thing I always do is discuss the 
industry—the whole industry first. 
“This is an industry made up of many 
other things besides video games,” I 
brag. “Oh, we don’t care about that, 
just tell us about how the video game 
industry is corrupting today’s 
youth,” is a typical response. 

The most recent call was from a 
Christian parenting magazine. The 
caller explained that he was doing an 
article on Mortal Kombat. His angle 
was that he wanted to instruct pa- 
rents on how to keep their kids out of 
the arcade and pointing out extreme 
violence in games seemed as good a 


PLAY METER 


PROM THE EDITOR 





way as any. After a lengthy discus- 
sion on the positive aspects of the in- 
dustry and pointing out how many 
non-violent games there were on 
location, he only wanted to know one 
thing: “‘Are violent video games 
desensitizing young people to 
violence in general?” 

Nothing mattered to him except 
the focus of his story. But it mattered 
to me. How can anyone think a 
harmless video game could be the 
culprit in an already violent society? 
I sincerely believe it’s the other way 
around: the violence in the world has 
corrupted values in today’s 
youngsters. Therefore, playing a 
violent video game is nothing out of 
the ordinary. No amount of violence 
could exceed what kids see on the 
news. I'll admit that ifwe saw a game 
like Time Killers back in the ‘50s, it 
would be a shock. Parents would be 
banding together to boycott all loca- 
tions that housed the offending 
game. But come on, there’s a lot more 
to worry about today than a video 
game. 

Since the beginning, video games 
have mimicked world events and in- 
terests. Why were Space Invaders, 
Asteroids, and Galaxian so popular? 
They represented the public’s atten- 
tion to space; movies like Star Wars 
and the sequels were number one at 
the box offices. 

Please don’t think that I’m condon- 
ing violence in video games. I also 
don’t advocate violence and explicit 
sex in movies. However, when news- 
papers all around the country are 
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Living in aglass house 
in a world of rocks 


focusing attention on video games, 
they seem to lose their perspective 
on events happening all around us. I 
think that violence in movies is 
worse than any violence a video 
game could ever display. Where’s all 
the attention to that? 

There’s one key point that seems to 
be overlooked: the violent games 
consistently are making the most 
money. As long as people play them, 
the manufacturers would be crazy 
not to keep them coming. When 
players begin seeking other avenues 
for their entertainment quarters, the 
manufacturers will be there to cater 
to them with something else. Violent 
games are not a cause, they are an 
effect. 

We made a decision recently 
because of the way our comments 
and quotes have been mishandled: 
we will no longer spend valuable 
time with newspaper reporters. We 
can’t change their thinking no mat- 
ter what we say and what we do say 
comes out very distorted. We've 
learned our lesson. Just like with 
anything else, you learn from ex- 
perience. Perhaps the industry will 
learn, too, that we are truly living in 
a glass house with plenty of people 
willing to cast that first stone. U1 


Malou yppeuied 


Valerie Cognevich 
Editor 
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on your bank accoun 
standard operator friendly features: 


* Adjustable payout ticket dispenser 
Operator defined pricing 


Double coin mechanism with locking cash box 


(quarters or tokens) 


Ability to hold 4000 tickets, with low level ticket light 


Player stimulating voice action 
Electronic audits 
Adjustable timing 


Progressive JACKPOT (operator adjustable) 
All ticket payout indicated on display board 
Difficulty level automatically adjusts to player 


performance 


Exciting and challenging for players of all ages 


DIMENSIONS: 


W = 27-1/2" D = 29-1/2" H = 66" 


TO ORDER CONTACT: 


K Purple Star, Inc. 


2900 JUSTIN DR. 
URBANDALE, IA 50322 
USA 


1(800)525-7475 


or your local distributor 





“WE SHIP FUN WORLDWIDE ”™ 


PATENT PENDING 


VAN BROOK. 


FAX (606) 231-7108 


Phone (606) 231-7100 - 


SPECIAL NOTICE! 


Purchase your used Equipment 
from: 


New ORLEANS 
Novenr aban 








“latest; price bulletins or r call 
Celie for latest prices. 


3030 No. Arnoult Road 
Metairie, LA 70002 


(504) 888-3500 
FAX: (504) 888-3506 
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Thanks for the memories 

Many years have gone by since 
I entered into the coin-operated 
machine business, and I have 
seen many changes. After reading 
some of the fine articles in Play 
Meter, I decided to document a 
few of the memorable events from 
the past 25 years. I wonder how 
many readers share some of the 
same memories and can relate to 
such things as: 

Bingo pinball games had 20 to 25 
holes and miles of cloth-covered 
wire, Clacking relays, motors, 
cams, and about a zillion blade 
switches! These overweight mon- 
sters make a flipper game seem 
like a diet-weight pinball, especial- 
ly when they were placed into 
heavy-gauge metal stands. 

The schematic diagrams were 
about 20 feet long and had only a 
partial listing of the actual inter- 
nal connections. They also had 
quite a few wires that went no- 
where on one end. Some law en- 
forcement people claimed that 
these machines paid off cash for 
games and that these wires were 
for extra meters to record the il- 
legal transactions. Can you be- 
lieve such a thing? 

The flipper machines were also 
quite a challenge; they also had 
miles of cloth-covered wire, as well 
as relays, mechanical score reels, 
and a zillion switches, too! These 
games were known for the fact 
that they never worked when they 
were unpacked. You always had 

o “shop out” a new one and find 
the bugs that the factory had do- 
nated to your firm. This may 
sound like an exaggeration, but I 
do not remember ever getting to 
set up a new electromechanical 
flipper game that worked the first 
time it was plugged in! 

The shuffle alley/bowling 
games were so complex and prob- 
lem-prone that I won’t say any- 
more about them, as it would 
drum up some real bad memories 
for many an ole’ mechanic—now 
called technicians. I was one of the 
few people who could actually fix 
one. I am not sure if this is some- 
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thing I should brag about as it 
might indicate that I was abnor- 
mal in some manner! 

The coin-operated phonograph 
followed suit with the civil rights 
rulings of the Supreme Court—the 
integration of the transistor and 
the vacuum tube in audio ampli- 
fiers and control units. This was 
the beginning of a new era in elec- 
tronics. Seeburg was on the verge 
of making a magnetic core mem- 
ory unit, which would alter juke- 
box technology forever. The new 
electronics influx into games and 
music was about to separate the 
men from the boys. 

And who can forget when the 
electronic ping-pong video game 
arrived! These video games used 
standard TV sets made for the 
home market. Most simply disabl- 
ed the tuners and made PC boards 
to interface with them. The carbon 
and wirewound “pot” became a 
common replacement part in your 
tool box. The game business was 
in the real world now and a com- 
pany named Atari was just about 
to get “seriously” into the video 
game business. 

I could go on and on, but why 
dwell in the past? Soon the cellular 
phone will be interfaced with the 
shop computer. I can see it now: at 
Joe’s Place the illegal poker game 
has been reported to the police. 
Just as they arrive to confiscate it, 
the shop computer uploads a Pac- 
Man program via the cellular 
phone network. When the police 
arrive, Joe’s customer is playing a 
legal amusement game. Maybe 
next time the squad car can beat 
the signal sent at the speed of light 
(but I doubt it). The past was fun, 
but hold on to your seat... 

It’s been fun, 
Charles Gleason 
Tri-Tek Electronics 
McComb, MS 

It’s always fun to hear stories 
from our industry’s past. If you 
have a story you would like to 
share, please send it to us and we 
will share it with the rest of the in- 
dustry. Looking forward to hear- 
ing from you! LJ 
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EARNS BIG ! 


Here’s Proof.... 
° After 5 weeks, did 2700 plays last week (that’s $1350). 


SOMMA’S PIZZA PARTIES & FUN 
Salem, Virginia 
The game’s been here for 8 weeks...Last week, 
it did 1400 plays (that’s $700 ). 


PISTOL PETE’S PIZZA 
Glendale, Arizona 


Full Court Frenzy is my top earning game in a 
location with 25 other sports games...It’s been 
that way for 3 months!! 
















i \ } \ . 
En 
| | i] L ud RES << L \ \ \ ' 
ae 

—= ant 7 aD BR er ee | \ \ AEA VSS TT Wi re | 

] , - ; \ 

‘ey Dee ee Gs ee es We Bese) WF a es a en es Oe \ 1 " — \ 

\ 


COHUR EMPIRE SMOKES AND MUSIC 

ERLE Buffalo, New York 
tik ; rT The best game | ever put into a Sports Bar!!! 

tht HH CHILTON VENDING 

NN rT Wichita, Kansas 
NY u ® Great money maker...Earned $600 last week 

rT] ...My best purchase ever!! 
a SPORTS PAGE 


Homestead, Florida 
¢ After 3 months at the arcade, always ranks in the 
top 5!! Extremely Reliable. 


PUTT PUTT GOLF AND GAMES 
Tonawanda, New York 





Basketball 
Of The 90’s!! 


FOR 


FURTHER U.S. PATENT No.5,074,552 
INFORMATION Other U.S. and Foreign 
CALL YOUR Patents Pending 


DISTRIBUTOR OR: Licensed From G.L. Technology, Inc. 


Innovative Concepts in Entertainment Inc. 
1501 Kensington Avenue, Buffalo, New York 14215 
Phone: 1-716-833-0481, 1-800-342-3433 e Fax: 1-716-833-1342 








Data East Pinball has joined forces with Steven 
Spielberg and Universal Pictures to bring you 
the pinball event of this era. JURASSIC PARK 
offers a profusion of 

terrific gameplay 

features along with 

the hottest licensed 

title in history! 








The most fearsome predator 
ever to walk the earth comes 
to life — a fully-automated, 
ball-eating Tyrannosaurus 
Rex! 
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Take a shot at 
the mosquito 

a fossilized in 

mw amber. The 
last blood he 
tasted didn’t 
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present-day 
animal! 
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Enter the Control Room to see the 
status of the Park on the monitoring 
computers. 


You'll see and hear actual scenes 
from the movie via the full-size dot 
matrix display and the BSMT 2000 
digital stereo sound system. 
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stumbled upon a great quote 

while browsing through an air- 
port gift shop a few years ago. It 
was one of those occasions when I 
had hours (literally) to fill between 
flights to anindustry event. I laugh- 
ed out loud because it was so true: 
“This life is a test, only a test. If it 
were a real life we would have 
received more instructions on 
where to go and what to do.” 

While in school we study basic 
mathematics, spelling, typing, and 
other subjects with practical ap- 
plications in later life. In addition, 
we are also burdened with geo- 
metry, chemistry, and foreign lan- 
guages, which few of us will use 
unless we pluck a buried fact from 
our subconscious to score a wedge 
in Trivial Pursuit. 

Yet there are no formal classes to 
help us trudge through parenting, 
sustaining friendships, combating 
peer pressure, tolerating in- 
tolerable situations, and helping 
our fellow man—the actual skills 
needed to live, love, and survive in 
this world. For these we fly by the 
seat of our pants. 

Last Christmas I received a gift 
that offered a ray of hope in the in- 
struction category. “Life’s Little In- 
struction Book,” by H. Jackson 
Brown Jr., contains 511 suggestions 
for everyday living. It was compiled 
by a father as a gift to his son as col- 
lege days beckoned. Here’s a sam- 
ple of the gems inside: 
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Coin-op’s little 
instruction book 


#17—Live beneath your means. 

#31—Buy whatever kids are sell- 
ing on card tables in their front 
yards. 

#123—Learn to listen. Opportuni- 
ty sometimes knocks very softly. 

#156—Strive for excellence, not 
perfection. 

#183—Let people know what you 
stand for, and what you won't stand 
for. 

#253—Be modest. A lot was ac- 
complished before you were born. 

#421—Take care of your reputa- 
tion. It’s your most valuable asset. 

#505—Be a leader. Remember, the 
lead sled dog is the only one witha 
decent view. 

All this leads me to ponder in- 
structions for coin-op life. Try these 
on for size: 

#1—Remember the cornerstone of 
Our business: service, service, 
service. 

#2—Even small locations deserve 
the best equipment you can afford. 

#3—Never underestimate the 
power of a CD jukebox. 

#4—Promotions, tournaments, 
and leagues work; don’t let anyone 
tell you otherwise. 

#6—Look for ways to continually 
improve. “We've always done it 
that way,’ is acop out. 

#7—Take politics seriously or 
politics may overtake you. 

#8—Respond immediately to 
distress calls. “Down time” affects 
your bottom line and that of the 


JULY 1993 








location. 

#9—Demand qualified techni- 
cians and be willing to pay for them. 

#10—Become a known quantity in 
your community. The image of your 
business and the industry starts 
here. 

It would take a bit longer to get up 
to 511 maxims for the coin machine 
community, but it’s not impossible 
to gather enough for a book with 
the wealth of experience out in the 
field. Any additions to those above 
are welcome. 

There is no handbook for success 
in this business, schematics, if you 
will, for the proper structuring of an 
amusement machine company. It’s 
trial and error, learn as you go, and 
benefit from the inevitable 
mistakes. As Brown asserts in 
#47—Don’t waste time learning the 
“tricks of the trade.” Instead, learn 
the trade. 

I’ll ponder his deeply meaningful 
suggestions while following one of 
the more whimsical ones, #119—Put 
a lot of little marshmallows in your 
hot chocolate. LJ 


Bonnie Theard 
Managing Editor 
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Progressive Ticket Feature 
"Triple Score" Hole 
Fully Operator Adjustable 
Specifications 
Length 74 Inches Weight 450 Lbs. 
Width 31 Inches Power 4 AMPS @ 115 Vac. 


Height 68 Inches 
Height with Display 89 Inches 


‘ 


For more information, contact your local distributor or call Meltec, Inc. 
1550B Las Plumas Ave., San Jose, CA 95133 (800) 356-4777 
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fever youcould say that acom- 

pany is leading the pack, Sega 
would be that company. Long 
before operators even thought 
about wanting conversion kits, 
Sega was predicting an industry 
where over 65 percent of video 
game sales would be kits. Al- 
though many scoffed at that pre- 
diction, it not only came true, it ex- 
ceeded expectations. 

Sega was the first to tantalize the 
industry with the concept of laser 
game technology at a time when 
no one had even heard of 16-bit 
technology. Operators gasped in 
amazement at AMOA ‘82, when a 
prototype of Astron Belt was put on 
display. If you recall, Bally hurried- 
ly bought the rights to that game, 
ensuring that it would have a laser 
game offering at the following 
show. Noting the interest in laser 
games, virtually every manufac- 
turer raced to have its own laser 
game represented at the show. 

Sega drew record crowds at 
ACME ‘91 with the introduction of 
hologram-like technology in Time 
Traveler. Actors were filmed in a 
variety of poses and superimposed 
over a background. In a futuristic 
cabinet, players watched these 
real characters interact and seem- 
ingly leap off the screen. 

Sega’s extensive experiments 
with the latest technology next 
brought Virtua Racing to the in- 
dustry. This game signaled an 
evolution in video game play, 
bringing it into the realm of 3-D 
graphics. Though not the first com- 
pany to use 3-D graphics, Sega was 
the first to sophisticate it to such an 
extent. 

Virtua Racing is Sega’s platform 
to expand commercial introduc- 
tion of the latest technology— 
virtual reality. While the term is 
fast becoming a new industry 
buzzword, we asked Sega USA 
president Tom Petit for a layman’s 
explanation of virtual reality. 


Sega continues 


to lead 


the way 


“Our industry has historically 
provided entertainment in a two- 
dimensional world,” he said. “Ina 
regular two-dimensional game, ob- 
jects are storedin memory and are 
sequentially called up to create im- 
ages on the screen. You've got a 
world that exists via stored images. 





eye, behind your car, above your 
car, and from a helicopter. 
“Virtual reality is taking the 3-D 
environment a step further by 
physically plugging the player into 
the environment and letting him 
experience it unencumbered and 
in a free-flowing manner. We will 


“Virtual reality is taking the 3-D environment a 
step further by physically plugging the player into 
the environment and letting him experience it 
unencumbered and in a free-flowing manner. ’”’ 


“In 3-D technology, the environ- 
ment actually exists. For example, 
if I’m looking at your office, it’s ac- 
tually there. Every pencil, light, 
desk, papers, etc., are there and are 
in current relationship to every- 
thing else. Once we have created 
this 3-D environment, we then 
allow the player to look into it by 
assigning changing ‘viewports.’ In 
Virtua Racing the player has four 
choices—four viewports—of the 3-D 
action. They are from the driver’s 
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do that through a viewing medium. 
You can take a player into any 
environment—space, a haunted 
house, a race car—by creating the 
data base of the environment and 
programming the interactive ob- 
jects that will enable the player to 
experience the action.” 

Sega, the largest operator of 
coin-op amusement machines in 
the world, has a vested interest in 
seeing the coin-op industry grow 
and evolve. At the same time, Sega 


Wanna see a traffic j am? Hey, this is no ordinary driving game. With its advanced high resolution 


‘ eraphics made possible by SYSTEM 32 and the incredible Sega 
Park this (f) Digital Stereo System, OUTRUNNERS brings all the pulse- 

P . ding, adrenalin- 
baby on _)) rt LD freee Ne 
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and you'll be | adventure right to your 
floor. And its knock-dead 


stopping twin seat cabinet will have 


customers you turning record profits 
; in record time! 

left and right. OUTRUNNERS takes 
players on a touring race 

around the world via hairpin 

A A turns, dangerous detours and 

teem constantly changing road and weather 

conditions. Speed and strategy will 

determine the victor as OUTRUNNERS 


challenges every ounce of driver skill. 


With OUTRUNNERS ’ interactive 
steering wheel and lightning quick 
acceleration, you'll be turning 
G-forces into C-notes. 
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Players can choose from eight exciting 
vehicles, each with its own set of character- 
istics, such as transmission, perspective, power 
and maneuverability. Each machine is geared 
to a different level of driving ability, so 
everyone from veterans to novices can 
compete equally for the checkered flag. 
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To further accelerate profits, you can link 
OUTRUNNERS with additional two player 
. models to provide head-to-head competition 

for up to eight players. With a starting lineup like that, you'll have a pile 
vy : : up of customers eager to compete. 

(Be. mB TAF ) To test drive OUTRUNNERS, contact your author- 
ge ne 3 | P ee ized SEGA distributor. Then floor it to the bank. 
AY aay, , = = sy Sega Enterprises, Inc., (USA), 275 Shoreline Drive, 
: J Suite 201 Redwood City, Ca 94065. 
— "24 Phone: (415) 802-3100. FAX: (415) 802-3120. 






SEGA and Outrunners are trademarks of SEGA Enterprises, Ltd. 


Doug Shipley 


is now the leading competitor in 
the consumer market with plans to 
expand that market. Is it a conflict 
of interest? No, because Sega is so 
attuned to what is available in the 
consumer market that it can 
predict technological advances 
and prepare for them, Petit noted. 
In fact, he says, coin-op is on the 
cusp of new growth—technology- 
driven growth. 

“It is vital that we take coin-op 
technology into the third dimen- 
sion because of the proliferation of 
technology and advances in the 
consumer market,” Petit said. 
“Everything we are doing now and 
in the future with this level of 
sophistication will not be able to be 


Brian Kopf 


experienced at home. This will be 
of paramount importance as 
operators search for an understan- 
ding of where their businesses will 
be heading in the future and what 
type of product will be available to 
provide opportunities.” 

Naturally, we couldn’t help but 
pry alittle and ask Petit what sur- 
prises Sega would have at the up- 
coming AMOA show. Though not 
wanting to talk about specific pro- 
ducts, he did say that Sega will be 
focusing on 3-D polygon products 
and will be offering a host of new 
entertainment. He reiterated that 
Sega will be striving to separate 
the consumer technology from the 
coin-op games. 
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Ken Anderson 


Petit added that with the new 
level of coin-op technology, the in- 
dustry will see the opening of new 
entertainment venues. In fact, 
Sega is working on several large- 
scale projects that will feature a 
variety of new technologies, which 
will be the focal point of the 
location. 

While Sega is devoting resources 
to sophisticated technology, the 
street operator is still important to 
the company. “Street locations are 
a significant part of the coin-op in- 
dustry and we will not overlook 
them,” Petit concluded. “We will of: 
fer viable products and continue to 
penetrate that market.” LJ 


BOUNCE YOUR WAY TO PROFITS 


Kids and adults alike are 
poarateenndiam | captivated by our ga i 
tg oe ons em themes. hy Ayr enemas 
fap ase ined with solid-like-a-rock en , 
g UBLE CROSS™ and BOUNCING ANDIT™ > 
required games for any arcade sail 








STANDARD FEATURES 


All structural cabinet parts 
are made of cabinet grade 
plywood for a lighter 
stronger design. 

Q 16-digit alpha- -numeric 
message display. 

GQ Ticket dispense! with extra 
large, front loading 
ticket bin. 

Q Select from 8 fixed game 
percentages -or- design yOu! 
own award schedules. 

cy Battery Backed-Up 
Bookkeeping. 
<q Operator adjustable 
maximum coins per game. 
dQ Much More! 
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UEST COMMENTARY 





Do violent games 


Jack Rodios 
Cash Box Australia 





beget violent acts? 


| have noticed that a subject be- 

ing mentioned around the 
world at more frequent intervals 
than ever before is violence in 
video games. It’s timely to mention 
that the industry in Australia is ac- 
tually coming under media attack 
on the subject at this time. 

Violence in today’s society is of 
great concern to just about every- 
one, but particularly those bring- 
ing up children or, as in my case, 
doting on grandchildren. It follows 
that we in the amusement machine 
industry should not be unduly sur- 
prised that violence in video games 
has become embroiled in the far 
bigger debate over violence in 
society. 

Whether those who consider vio- 
lent-themed videos damaging real- 
ly know what they’re talking about 
or not has little to do with it. The 
facts remain: 1) video games are 
becoming increasingly violent and, 
2) while they continue to do so our 
industry will be a target for every- 
one in the community who believes 
that graphically-depicted violence 
ona TV screen can lead to violence 
in the streets. 

It’s clear to us at Cash Box Aus- 
tralia, as we gather press clippings 
and other media reports from 
around Australia relating to vio- 





“We have to bite the 
bullet and concede that 
violent games can be 
damaging to young peo- 
ple in today’s already 
violent world. ”’ 


lent games, that we cannot just sit 
back and do nothing. Regardless of 
what we may think individually, 
it’s definitely not going to go away. 
On the contrary, it’s likely to 
snowball. If we place a value on our 
role in society, we have to do 
something about game violence. 

In writing this neither I nor Cash 
Box Australia join with the do- 
gooders to decry the violence in 
video games. I’m neither a do- 
gooder nor a wimp. I have in my 
time earned good money from 
video games with violent themes. I 
have laughed and cracked jokes 
about them. 

I don’t go along with the theory 
that the games themselves pro- 
mote violence. My belief is that 
they are more of a release, but 
that’s a belief based on my upbr- 
inging. I have to admit that the 
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world has changed dramatically 
since my era, when every kid on 
the street watched cowboy and In- 
dian movies and forever had a six- 
gun strapped to his waist. 

Now it’s real violence that’s 
around us every day. The fact that 
a vast number of people are obvi- 
ously concerned about violence 
leaves me with the conviction that, 
as an industry, we have to bite the 
bullet and concede that violent 
games can be damaging to young 
people in today’s already violent 
world. We have to admit that it is 
possible that our games, in their 
own way, can lead kids to believe a 
violent act can solve all their 
problems. 

In acknowledging this possibili- 
ty, we are obligated to do our very 
best to stop the proliferation of 
violent games and stop risking the 
future of our young ones. 

No one can emphatically say 
that violent games cannot breed 
violence in young players. Who 
knows what triggers the troubled 
minds of today’s young people? Su- 
icide in the under-15 age group is at 
an incredible level. Violent acts 
among the young are common- 
place; in Sydney some children 
have taken guns and knives to 
school to protect themselves. 
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Being responsible people should 
be enough to support a move to de- 
mand game makers to clean up 
their act. The industry should be 
leading the attack on violence in 
games instead of trying to defend 
i 

I’ve wrestled with this matter 
within myself. I’ve taken the 
distributor’s side, the operator’s 
side, and looked at how it could af- 
fect Cash Box Australia commer- 
cially. I’ve even tried to relegate it 
to the back burner, probably hop- 
ing it would go away. But at the end 
of the day it comes back to right 
and wrong. To push violence in any 
form in today’s society must be 
wrong. And if we are going to be 
fair about this matter, that should 
be our reason for opposing vio- 
lence in video games. 

Though the statement, “If we 
don’t regulate ourselves, the gov- 
ernment will,’ may prove to be an 





Don't take chances! Dependable 


performance, on time delivery, and 
outstanding service have made us the 


preferred choice of manufacturers, 
operators and distributors for over 
10 years. 


“We very much appreciate all the 
effort that you have put forth to 
meet our unscheduled needs.” 


John S. Mc Ewan, MELTEC Inc. 


“The quality of your product is excellent. 
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Joseph W. Sladek, SKEE BALL Inc. 


“In our business where service is the key 
.. everyone in your organization excels.” 
Gene Cramm, ShowBiz Pizza Time, Inc. 
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Jack Mendes, Jr. Bob’s Space Racers, Inc. 


“You certainly deserve your status as 
the leader. Keep up the good work.” 


‘The industry should be 
leading the attack on 
violence in games in- 
stead of defending it.’’ 


effective way of getting operators’ 
attention, it smacks of self-interest; 
it’s a cop out and frankly leaves a 
rotten taste in my mouth. It paints 
us as people who only do what's 
right if it’s to our financial advan- 
tage. Surely we are parents first or 
just plain people first, before we are 
game makers, distributors, opera- 
tors, or magazine editors. 

The danger that violence in 
games can do to the industry is 
another consideration and one I 
genuinely care about. I certainly 
don’t want to see the industry 


Choose the “industry standard” for ticket dispensers 


Redemption Machine 


Ticket Dispenser 


¢ Push button loading 
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¢ Quick release ticket 
suide for easy 
servicing 


dragged through the mud again, 
but it’s still not the only reason we 
should oppose violence (as it too is 
basically commercially founded). 

Can't we forget the commercial 
aspects for once and look at this as 
parents, or merely as responsible 
people who care about the young 
who must live and grow up in the 
world we've shaped for them? 
After all, we haven’t done a good 
job of world-shaping. 

There’s simply no value in argu- 
ing ‘‘for” or “against.’’ No one real- 
ly knows the answers anyway. The 
salient point is: there is a chance 
the violence in our games can lead 
young people to violent acts. While 
that chance exists, we are obliged 
to do something about it. UJ 


Jack Rodios is the editor of Cash 
Box Australia, Australia’s only in- 
dependent amusement machine 
industry magazine. 
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_IRS affirms three-year 








depreciation on amusements 


Patient readers have kept a close 
eye on developments that unfolded 
when Craig Johnson chose the in- 
come forecast method for video 
game depreciation. Happily for 
Johnson and fellow operators, the 
IRS upheld his request for a 
private letter ruling (read: official 
sanction). Contributing writer Jeff 
Rosenthal offers a history and 
analysis of the situation and 
assesses its importance to the coin 
machine industry. 


K udos to Craig Johnson, presi- 
dent of Tataka in Salt Lake Ci- 


ty, Utah, and the Amusement and 
Music Operators Association, for 
achieving the first official recogni- 
tion of the use of three-year depre- 
ciation on amusement equipment. 
Specifically, using the income fore- 
casting method, Johnson sought 
and was granted the three-year 
depreciation. 

As Play Meter reported and ad- 
vocated, three-year depreciation 
was successfully used on several 
non-binding audits, but a more for- 
malized and uniform approach 
was needed. Johnson amassed 
documentation from his route and 
other cooperating companies, paid 
his dues, and took his chances. 





Craig Johnson 





The stakes were high, for if the In- 
ternal Revenue Service had for- 
mally struck down this approach, 
much damage could have resulted. 
However, the well-documented re- 
quest for a private letter ruling was 
affirmed. Although a private letter 
ruling is not transferable to any en- 
tity other than the applicant, pro- 
fessionals have long used them as 
precedent for arguing future cases. 

In Private Letter Ruling Index 
No. 168.23-00, dated March 8, 1993, 
the IRS fully outlined the issues 
and relevant prior reference 
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material. Weighing heavily in the 
argument and subsequent deci- 
sion was the manner in which the 
television and the motion picture 
industries are allowed to depre- 
ciate, citing extremely erratic in- 
come streams. 

Johnson argued that each video 
game, a profit center in its own 
right, differed from other video 
games—depending on the location 
and the popularity of a particular 
machine. Accordingly, he argued 
that recognizing the uniqueness of 
each machine, the only proper way 
to depreciate them was on aresult- 
oriented basis. 

The conclusion of the ruling 
cites...” based upon the facts and 
representations set forth...the in- 
come forecasting method of com- 
puting depreciation is an accep- 
table method for X (an amusement 
company) to depreciate video 
games on a title-by-title basis. 
Under Section 168(fX1) of theCode, 
X must elect to exclude the games 
from MACRS the year they are 
placed in service by X.” 


MACRS vs. income 

forecasting method 
Under Internal Revenue Code, 
Section 167, you are allowed a 
depreciation deduction for the ex- 
haustion, wear and tear, and ob- 
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solescence of property used in 
trade or business and held for the 
production of income. 

Utilizing IRC Section 168, the 
depreciation method shall be 
determined by using the ap- 
plicable depreciation method, 
recovery period, and convention 
(industry standard). 

The depreciation laws really 
have two distinct time frames. 
They are 1954-80 and the post- 
Reagan years after 1981 when 
then-president Reagan signed into 
law the Economic Recovery Tax 
Act of 1981 (ERTA), and again in 
1986 with the Tax Reform Act of 
1986 (otherwise known as TRA or 
“The Act’”’). 

Candidate Reagan had cam- 
paigned that the depreciation 
rules were too complicated and 
needed simplification and redefini- 
tion. What in fact happened was 


TOSS ’EM STAR BURST 


CO < 


the complete opposite. Technical- 
ly, under ERTA and TRA under the 
Accelerated Cost Recovery Sys- 
tem (ACRS) and the Modified Ac- 
celerated Cost Recovery System 
(MACRS), you don’t depreciate 
property; you recover capital costs 
over a ‘statutory period,’ depen- 
ding on the “class of property.” 


Under ACRS, property either fell 
into three-; five-, 10-, or 15-year 
categories. In the case of vending 
machines they fell into the five- 
year category. Beginning with 
Nolan Bushnell’s Pong and later 
Space Invaders, amusement 
machine operators quickly learn- 
ed that this new entity called video 


‘Three-year depreciation was successfully used 
on several non-binding audits, but a more for- 
malized and uniform approach was needed. ’’ 


Before 1981 the Asset Guide Line 
(Revenue Procedure 72-10) was util- 
ized. Under this guideline vending 
machines fell into either category 
50.0—Wholesale and Retail Trade, 
or 79.0—Recreation. Under these 
sections, an average allowable life 
of 6.5 years was permissible. 


—— 
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games did not adequately fall into 
the five-year category, with rare 
exceptions. 

Using the time-honored criteria 
of “facts and circumstances,” ac- 
countants pushed the envelope by 
taking a more rapid write-off for 
video games. The tax code had 
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always provided for latitude where 
the facts and circumstances dic- 
tated. The problem was that this 
position was arbitrary, subjective, 
and inconsistent across the 
country. 

The IRS districts and the accoun- 
ting profession were anything but 
consistent and uniform on this 
matter. Dating back to October 
1982, Play Meter regularly en- 
couraged three-year depreciation. 

Now, thanks to Johnson, we 
have the first formal and uniform 
standard on which to hang our hat. 
You may ask, “How dol use the In- 
come Forecasting Method (IFM)?” 


‘‘The tax code had 
always provided for 
latitude where the facts 
and circumstances dic- 
tated. The problem was 
that this position was 
arbitrary, subjective, 
and inconsistent across 
the country. ”’ 


1. Under IRC Section 168(fX1) you 
are allowed to elect out of ARCS 
and MACRS depreciation, in 
which case you must use an ap- 
plicable convention. Dallas Cooke, 
the CPA for Craig Johnson, cites a 
recent industry survey that shows 
the economic useful life of a video 
game as 2.6 years (Play Meter, 
March 1992). 

2. Then you can use 53.4 percent 
depreciation the first year, 25.5 per- 
cent in the second year, and 21.1 
percent in the third year. 

Play Meter will continue to offer 
updates as more research is con- 
ducted by Johnson and AMOA. So 
what’s next? Perhaps codification 
into law of three-year depreciation 
in anew class— Video Games. 

This is a good time for all na- 
tional and state organizations to 
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solicit voluntary contributions for 
legal defense funds. The challenge 
to chart new ground is a time and 


cost- intensive venture. 


Finally, a note of caution. Please 
consult with your tax professional 
on these matters. Discussion here 
is not legal or accounting advice. It 
is coverage of ongoing events for 
members of the coin machine com- 
munity and their qualified tax 
representatives. J 


“Although a private let- 
ter ruling is not 
transferable to any enti- 
ty other than the appli- 
cant, professionals 
have long used them as 
precedent for arguing 
future cases. ”’ 


Jeff Rosenthal, EA, is a regis: 
tered representative and licensed 
insurance agent with H.D. Vest In- 
vestment Securities Inc. of Irving, 
Texas, member SIPC and NASD. 
He can be reached at the offices of 
the Amusement and Vending Ad- 
vocate, (908) 536-2606. 

Following is a reprint of the 
private letter ruling issued to 
Craig Johnson: 

This is in reply to aruling request 
submitted Sept. 10, 1992, on behalf 
of X concerning the depreciation of 
X’s video game machines (video 
games). Specifically, X requests a 
ruling that the income forecasting 
method may be used to depreciate 
X’s video games. 

X has been engaged in the video 
game business since 1988. X owns 
hundreds of video games and has 
placed them at various locations 
throughout A. These locations are 
not owned by X; X is obligated to 
pay the owner/operator of the 
locations a percentage of the gross 
proceeds generated by the video 
games. 
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The information submitted with 
the ruling request indicates that 
not all video games are profitable. 
A game’s success is dependent 
upon its popularity with the public. 
Unsuccessful games may produce 
little or no income after their initial 
exposure to the public. 

Other games generate income at 
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arate that declines over a period of 
from one to two years. Popular 
games will continue to generate in- 
come from additional playing. 
Thus, various video games gener- 
ate uneven income flows. The use- 
fulness of a game in X’s business is 
a function of the income it pro- 
duces, rather than a function of the 
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age of the game. 

X has depreciated its video 
games under the Modified Accel- 
erated Cost Recovery System 
(MACRS) set forth in Section 168 of 
the Internal Revenue Code. X has 
submitted information with the rul- 
ing request representing that the 
income forecasting method has 
been used by the video game in- 
dustry since the inception of the in- 
dustry in the mid-’70s. 

Section 167(a) of the Code pro- 
vides a depreciation deduction for 
the exhaustion, wear and tear, and 
obsolescence of property used in 
the trade or business, or held for 
the production of income. 

Section 168(a) of the Code pro- 
vides that, except as otherwise pro- 
vided in this section, the deprecia- 
tion education provided by Section 
167(a) for any tangible property 
shall be determined by using the 
applicable depreciation method, 
recovery period, and convention. 

Section 168(fX1) of the Code pro- 
vides that Section 168 shall not 
apply to any property if the tax- 
payer elects to exclude the proper- 
ty from the application of the sec- 
tion and, for the first taxable year 
for which a depreciation deduction 
would be allowable with respect to 
the property in the hands of the 
taxpayer, the property is properly 
depreciated under a method of 
depreciation not expressed in a 
term of years. 

Revenue Ruling 60-358, 1960-2 
C.B. 68 recognizes the inadequacy 
of the time-based methods of 
depreciation formerly described in 
Section 167(b) of the Code when ap- 
plied to television films because 
these methods result in a distortion 
of income. The revenue ruling 
states that the distortion is caused 
by the uneven flow of income 
generated by television films. 

The ruling permits use of the in- 
come forecasting method because 
the usefulness of a television film in 
a taxpayer's business is more ac- 
curately measured over the stream 
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of income it produces than over the 
passage of time alone. The ruling 
states that the income forecasting 
method is limited in its application 
to television films, taped shows for 
reproduction, and other property 
of a similar character. 

Revenue Ruling 64-273, 1964-2 
C.B. 62 amplified Revenue Ruling 
60-358 by permitting use of the in- 
come forecasting method for mo- 
tion picture films. Revenue Ruling 
79-285, 1979-2 C.B. 91 extended the 
use of the income forecasting 
method to book manuscripts, 
patents, and master recordings. 

Revenue Ruling 89-62, 1989-1 C.B. 
78 holds that rental video cassettes 
may be depreciated under the in- 
come forecasting method. The rul- 
ing provides that taxpayers may 
group their video cassettes by title 
for the purposes of making the in- 
come projections required under 
the income forecasting method. 

The assets discussed in Revenue 
Ruling 60-358, Revenue Ruling 
64-273, Revenue Ruling 79-285, and 
Revenue Ruling 89-62, for which 
use of the income forecasting 
method has been approved, have 
the following attributes in com- 
mon: 1) the physical life of the asset 
is largely irrelevant to its income- 
producing ability; 2)each asset has 
unique income-producing ability; 
and 3) the useful life of the asset is 
measured in terms of its income- 
producing ability. Because of these 
attributes, a method of deprecia- 
tion that measures an asset’s uSe- 
fulness by comparing income flow 
with estimated income is areason- 
able method of depreciation. 

In Carland Inc. v. Commissioner, 
90 T.C. 505 (1988), aff'd on other 
grounds, 909 F2d 1101 (8th Cir. 
1990), the taxpayer attempted to 
use the income forecasting method 
to depreciate railroad cars, auto- 
motive equipment, and airplanes. 
The court concluded that the use- 
fulness of these types of assets is 
adequately measured by the pas- 
sage of time and that there is no 


justification for using the income 
forecasting method in the context 
of these assets. 

In the present situation, X’s video 
games share the same uneven flow 
of income characteristics as the 
assets described in the revenue rul- 
ings previously discussed. The 
income-producing ability of the 
games does not depend on phy- 
sical wear and tear or the mere 
passage of time. Thus, the games 
are distinguishable from the types 
of assets described in Carland, the 
usefulness of which is adequately 
measured by time-based deprecia- 
tion methods. 

The games will produce revenue 
only for as long as they are popular 
with the playing public. Each game 
has a different income-generating 
potential based on popularity. Fur- 
ther, the games are useful in X’s 
business only so long as they 


generate income. 

Because of the uneven flow of in- 
come produced by the games, their 
usefulness in X’s business cannot 
be adequately measured by the 
passage of time alone. Income dis- 
tortion would be avoided if the 
games’ depreciation followed their 
income flow. Therefore, the video 
games may properly be depreci- 
ated under the income forecasting 
method. 

Accordingly, based upon the 
facts and representations set forth 
above, the income forecasting 
method of computing depreciation 
is an acceptable method for X to 
depreciate video games on a title- 
by- title basis. Under Section 
168(fX1) of the Code, X must elect to 
exclude the games from MACRS 
the year they are placed in service 
by X. LL 
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We'd like to know your opinion, so we've made it very simple. Just 
answer the questions and if you have more to say, we've left a space 
at the bottom. We'll have the results in an upcoming issue. 


1. Has your state legislature considered any bills to legalize: 
a. video poker machines 
b. riverboats 
c. a land-based casino 


2. IsIndian gamingexpandingin yourstate? 


3. Do Indian casinos adversely affect local businesses? 


4. Isthere too much emphasis on gambling ventures as the answer 
to financial woes? 


5. Please tell us if you do (or do not) consider video lottery a dead 
issue and why. 
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resolution digital technology that 
leaves nothing to the players 
imagination! 

= Gal's Panic Il features 65 different 
tantalizing girls from all over the 
world, seducing players through six 
levels of excitment! 





= Gal's Panic Il adds eight-way joystick 
controls and a two player, 
simultaneous play competition option 
for added earning power, and game 
play versatility, 


PERE SESE LEE LES 


* Visual Discretion” options are 
available providing greater, location 
versatility. 


Card dispenser offers additional 
revenue, 





Kaneko USA, Ltd. Phone: (708) 808-1370 
1370 Busch Parkway I< z\ nc me <olk Fax: (708) 808-1375 
Buffalo Grove, IL 60089 











In the middle of a pinball discussion, (I-r): Williams/Bally’s Joe Dillon; Betson Enter- 


prises’ Joe Cirillo; Betson Pittsburgh’s Lou Larson; and Fun ‘N Games’ Mike Pacak 


(back to the camera). 





Don Sabol (r), parts manager for Betson Pittsburgh, with John Wassick of Wassick 
Novelty. 


Betson Pittsburgh opens its doors 


Betson Pittsburgh Dis- 
tributing staged a lavish 
grand opening celebra- 
tion on May 16, welcom- 
ing a host of customers 
and manufacturers’ rep- 
resentatives to its new 
facility at 2707 West Car- 
son St. 

General manager Jim 
Wittler said the event, 
billed as the largest 
display of new coin-op 
equipment in the tri-state 
area, resembled “a Pitt- 
sburgh Steeler homecom- 
ing weekend,’ what with 
all the food, drink, black 
and gold balloons, and 
door prizes donated by 
the manufacturers. 

He and assistant mana- 
ger Lou Larson showed 
customers the product 
currently available from 


the 27 manufacturers Bet- 
son Pittsburgh represents 
in western Pennsylvania 
and parts of West Virgin- 
ia and Maryland. Also on 
hand to meet and greet 
customers were the rest 
of the Betson Pittsburgh 
crew; Peter Betti, chair- 
man of H. Betti Indus- 
tries; and Joe Cirillo, 
president of Betson 
Enterprises. 

The address is 2707 
West Carson, Pittsburgh, 
PA 15204-1953. It’s three- 
tenths of a mile past the 
Corliss Tunnel on Route 
51 North, toward McKees 
Rocks, Pa. The phone 
numbers”7 are (800) 
858-2705 and (412) 
331-8703; the FAX is (412) 
331-8831. 
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La. Legislature passes 
$5s and $10s for poker 


Louisiana operators 
welcome the passage of 
Senate Bill 292, which will 
allow legal video poker 
machines in the state to 
accept $5 and $10 bills 
along with the current $1 
bill. The amendment to 
the video poker device 
rules and regulations will 
be implemented on Sept. 
15. 

The Louisiana Amuse- 
ment and Music Opera- 
tors Association suppor- 
ted the bill, although it did 
not initiate it. The group 
has long affirmed that the 
$1 bill limit in the original 
rules increased the secur- 
ity and safety risk associ- 
ated with having to supp- 
ly and keep on hand 
thousands of $1 bills for 
the games. 

The maximum wager 
per poker hand remains 
at $2, or eight credits, with 
a maximum payout of 
$500. Players will not play 
their credits any faster 
with the increased de- 
nominations, but they 
won't have to feed several 
singles into the machines 
before playing. Unplayed 
credits can be refunded to 
the player at any time. 


The Legislature is con- 
sidering two other mea- 
sures related to video 
poker: restrictions on 
truck stop expansion (by 
law allowed 50 machines 
each) and the enlarge- 
ment of jackpots (House 
Bill 1369) at race tracks 
and OTBs (by law allowed 
unlimited machines). 

Other factors that may 
be fueling the proposed 
changes include the im- 
pending introduction of 
riverboats, the future 
land-based casino in New 
Orleans, competition 
from Mississippi's dock- 
side gambling, and the 
opening of a new race 
track in Dallas. 

Attempts to expand 
gambling in the state may 
not meet with success. Ac- 
cording to Carl Liberto, 
media representative for 
LAMOA, “There’s a gen- 
eral feeling that we've on- 
ly been in the video poker 
business for less than a 
year and it’s too soon to 
start changing the regula- 
tions, licensing, and pay- 
outs. There is not a lot of 
sentiment to expand gam- 
ing to more than what ex- 
ists now.” 





Booth record broken for AMOA ‘93 


A record 918 booths 
were sold by Memorial 
Day for AMOA Expo ‘93, 
which takes place in 
Anaheim, Calif., on Oct. 
21-23. The exhibit area is 
now being expanded, and 
the final booth figure 
could exceed 1,000. 

Some 212 companies 
have already purchased 
booths. Those wanting ex- 
hibit space, or to be put on 
an exhibitor waiting list 
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in case of cancellations, 
must have their exhibit 
application and deposit 
on file at AMOA head- 
quarters. 

Registration, housing, 
and program information 
will be mailed this month. 
For further information, 
contact AMOA at 401 N. 
Michigan Ave., Chicago, 
IL 60611; (312) 245-1021; 
FAX (312) 321-6869. 











Virtual Reality yi ' for WAY under US $10,000 


VIRTUAL COMBAT 


SPECTACULAR REAL TIME 
3D GRAPHICS 


32 ACTION FILLED BATTLE 
SCENES 














BOOK KEEPING FEATURES 
STANDARD UPRIGHT FOOTPRINT 
NO ATTENDANT REQUIRED 
PERFECT FOR STREET OR ARCADE 


"VIRTUAL REALITY for the coin 1 Op Ray Have you ever seen __ 
Sturdy enough for even the toughest locations! VR as intense as this !! 





Boxe ES Sa eee wa » OR 
Make headlines as enaane hain 32 Furious action 
pad of the Allied forces missions scenes 












CALL NOW FOR YOUR mt Chir 
CLOSEST DISTRIBUTOR 1985 Yosemite Ave, Suite 250 


Simi Valley CA 93063 
c 1993 VR8 inc. All Rights Reserved Ph (805) 520 6988 Fax (805) 520 6989 





NC-17 coming to video games? 


If it's any consolation, 
the coin-op industry isn't 
alone in being assailed for 
making games that are 
too violent. The consumer 
side is also having to deal 
with parental outcry and 
increased media scrutiny. 

Sega’s home game 
Night Trap, for example, 
features attackers clad in 
black who stalk scarcely 
clothed teenage girls. 
They end up murdered 
unless the player can 
rescue them in time. Toys 


R Us has refused to carry 
the game in Canada and 
Britain because of its 
graphic content. 

In response to such con- 
cerns, Sega says it will 
begin assigning games 
one of three ratings: GA 
for general audiences, 
MA-13 for mature au- 
diences with parental 
discretion advised, and 
MA-17 for adults only. 
The rating system is 
scheduled to go into effect 
in August. 









New look for Hanson 


From left: Hanson general manager Scott Nelson; sales manager Dave Gabrielli; ac- 
count manager Tammy Watson; and NSM-America president Rus Strahan. 


Hanson Distributing of 
Bloomington, Minn., hos- 
ted a combination open 
house/service school on 
April 16 to show off its 
newly remodeled facility. 
The service school for 
NSM jukeboxes was led 
by the company’s Keith 
White, while Valley con- 
sultant Bill Nemgar and 
software designer Ab 
Tymeson gave a detailed 
presentation of Valley’s 


popular new League Ma- 
chine. Other factory reps 
included NSM’s Rus 
Strahan, Data East’s Pete 
Gustafson, and Valley 
Cue’s Nancy Spark. 

About 35 people repre- 
senting some 20 area 
companies enjoyed the 
day’s activities, including 
a barbecue led by parts 
manager Tim Daly, a.k.a., 
“Chef TJ.” 


PLAY METER 


Video game raids in Mexico 


On May 28 AAMA coor- 
dinated multiple counter- 
feit game raids in Mexico 
City on behalf of Capcom 
and Midway Mfg., netting 
nearly 800 copies of Street 
Fighter II and Mortal 
Kombat. It was the first 
anticounterfeiting activi- 
ty undertaken in Mexico 
City to date. 

According to David 
Shaw, an attorney in 
Mexico hired by Capcom 
and Midway Mfg., au- 
thorities had 10 compan- 
ies targeted. Seven were 
raided and one turned 
itselfin; the other two are 
pending. The majority of 
the 794 boards seized 
were Street Fighter II 
varieties, with Mortal 
Kombat comprising a 
smaller number. The of- 
fenders face a criminal 
penalty of two to six years 
as well as civil damages, 
though the latter are hard 
to collect because the 
companies are so fly-by- 
night that they rarely 
have any assets, Shaw 
Says. 

‘No one had taken ac- 
tion in Mexico against 
game board counterfei- 
ters until now,’ Shaw 
said. ‘““The counterfeiters 
weren’t worried about 
anything happening to 
them. They even ran ads 
in the newspapers 
quoting prices so low that 
everyone knew the 
boards were counterfeit. 
Now that we've raided 
some of them, the others 
are scared. They know we 
mean business.”’ 

The names of other 
counterfeiters are being 
compiled on a database 
in preparation for future 
raids, he added. 

“This is the start of our 
ageressive efforts against 
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the counterfeiting pro- 
blem in Latin America,” 
said AAMA executive 
vice president Bob Fay. 
“It will become more 
regular now that the Anti- 
counterfeiting Advisory 
Group has become a 
reality. 

“This action was the 
first under Mexican copy- 
right law for counterfeit 
video games. It’s a pre- 
view of what people in 
Latin America and other 
parts of the world can ex- 
pect if they continue to 
import and distribute 
counterfeit products. Our 
goal is to open up the mar- 
kets so that more legiti- 
mate games can be sold.”’ 

Shaw wrote the follow- 
ing summary of the situa- 
tion in Mexico for a publi- 
cation called Trademarks 
America: ‘There are a lot 
of counterfeit boards in 
Mexico, mainly game 
boards, that are manufac- 
tured in Taiwan, Korea, 
and Hong Kong. Game 
boards are broken down 
in northern Italy, and 
once it’s determined how 
to reproduce them, pro- 
duction is initiated in the 
Far East. Components 
are shipped via a Euro- 
pean airport—mainly in 
Frankfurt, Germany— 
and from there flown 
directly to Mexico. 

‘The boards are under- 
priced substantially to 
qualify for lower import 
duties. The actual price of 
these counterfeit goods is 
between $400-$500, but 
they’re invoiced at bet- 
ween $50-$100 and assem- 
bled in Mexico. Accor- 
ding to reliable informa- 
tion there are more coun- 
terfeit video games in 
Mexico than authentic 
ones.” 





Street Fighter [| coming to the big screen 


Capcom Co. Ltd. has 
joined forces with the Ed- 
ward R. Pressman Film 
Corp. to produce a live- 
action film based on 
Street Fighter II. Capcom 
will co-finance' the 
production. 

The movie, set for re- 
lease in the fall of ‘94, will 
be written and directed 
by Steven de Souza, 
whose previous work in- 
cludes “Die Hard,” “Die 
Hard 2,” “Commando,” 
“Running Man,” and “48 
Hours.” The plot centers 
around the game’s 12 
martial artists and their 
attempt to rescue hos- 
tages from a war-torn 
hot-spot. 

“This unprecedented 
partnership will bring the 
Street Fighter II enter- 
tainment phenomenon to 
motion picture audiences 
worldwide,” said Kenzo 
Tsujimoto, president of 
Capcom Co. Ltd. “It will 
open up vast new oppor- 


tunities to explore the 
creative, marketing, and 
technological union bet- 
ween the computer, toy, 
and entertainment in- 
dustries.”’ 

Said producer Ed 
Pressman, “Capcom's in- 
vestment in this film is a 
landmark event. The en- 
try of this new media into 
film production could be 
as significant in the 1990s 
as the emergence of cable 
and video companies in 
the motion picture mar- 
ket a decade ago. This 
event signals a shift that 
will bring the ideas and 
resources of other com- 
puter/video software 
companies into the 
marketplace. 

“Street Fighter II is in- 
dicative of a new kind of 
entertainment—a set of 
characters or storyline 
that can capture people’s 
imaginations in many in- 
carnations, from arcades 
to home computers to mo- 





Bally Gaming opens office 


Bally Gaming has open- 
ed a satellite office in 
Biloxi, Miss., that’s head- 
ed by Don Boone, the 
company’s new general 
manager of riverboat 
gaming sales. 

‘With the rapid expan- 
sion of riverboat and 
dockside gaming, Bally 
Gaming is making a true 
commitment to servicing 
this exciting market,” 
said Boone, who cited the 
success story of Splash 
Casino in Tunica, Miss. 
The casino features Bally 


Gaming machines exten- 
sively. 

Also, a letter of intent 
has been signed by Ex- 
calibur Holding Corp., 
Bally Mfg., and Regal 
Casinos Inc. for the lease 
of prime property in 
Tunica. The agreement 
includes purchase of a 
vessel for the construc- 
tion of a new 25,000- to 
30,000-square-foot 
dockside casino an- 
ticipated to open before 
the end of the year. 
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tion pictures. It is clear to 
me that within a few 
years the computer and 
motion picture industries 
will discover that we are 
really in the same 
business, and together we 
can create all kinds of 
new entertainment ex- 
periences.”’ 

More than 50,000 Street 
Fighter II and Street 
Fighter I: Champion Edi- 
tion coin-op units have 
been sold nationwide. As 
a Super Nintendo game, 
it has become the fastest- 
selling home title in 
history: over two million 
units have been shipped 
in the United States, four 
million in Japan. It will 
soon be available on 
Sega’s Genesis system. 

In other news concern- 
ing Capcom, Jun Aida 


has been named director 
of licensing for Capcom 
USA. He will spearhead 
North American and 
European licensing ac- 
tivities for Capcom’s top 
properties. Prior to Cap- 
com, Aida worked in 


management for 
Romstar. 
“Possessing a wealth of 


insight and management 
experience necessary to 
guide our extensive, 
multi-million-dollar licen- 
sing program, Aida is 
ideally suited for that 
position,” said Capcom 
USA president George 
Nakayama. “The range of 
licensing opportunities 
that we've secured is cer- 
tain to broaden our visi- 
bility with hundreds of 
millions of consumers 
worldwide.’ 





Valley honors Moss 
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can taneaeeniaaeedl 
ih Rcectaatesantel 


Valley Recreation Products has named Moss Distributing of Des Moines, lowa, its 
‘Distributor of the Year”’ for 1992. A commemorative Steuben glass sculpture was 
presented to Terry Moss (third from left) by Valley's Alan Schafer (I). Also pictured are 


Moss’s Nancy Hardt and Gene Greenwood. 
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Backer joins Jaleco 





Jolly Backer 


Jaleco USA has ap- 
pointed Jolly Backer to 
the position of vice presi- 
dent of coin-op sales. He 
was most recently nation- 







streamlined appearance. 





or machines going 
out, move them 
the easy way... a 
with EAGLE LIFT. * 












For the name of an 






=2, / 2 
EAGLE LIFT 


Easy Come. 


, Ee: 


will be easier with EAGLE LIFT. The 1000-pound 
capacity EAGLE LIFT has everything you're looking 
for ina liftgate, from safe, convenient operation to 


So, whether you have machines coming in, 


EAGLE LIFT dealer near you, 
call 1-800-USA-GATE [872-4283] and ask for 
Jerry Mathison or Dan Barry. 


MANUFACTURED BY: EAGLE LIFT 
2401 West Broadway. Council Bluffs, IA 51501 


al sales manager at Cap- 
com USA and has also 
worked for such com- 
panies as Data East USA. 

Backer replaces Bob 
Haim, who resigned in 
April. Sales manager Joe 
Gilbert has also resigned. 

‘We are sorry to an- 
nounce the departure of 
Bob Haim and Joe Gil- 
bert, and we wish them 
success in the future,” 
said Jaleco USA presi- 
dent Shinichi Ikawa. 
“However, we are very 
pleased to have Jolly 
Backer working with us. 
He brings many success- 
ful years of coin-op ex- 
perience to Jaleco USA.” 





















Easy Go. 


If you transport 
machines, your job 
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Jacobs gets promotion 


é 
core 
~sesseee 
* 


3 rt 
a ceee CCeeCtaae. 
Se eteeerer 
ghee scineeeeeeeanet 
nah “+ 


Pian REEhet tteeeress 





Paul Jacobs has been promoted to executive vice president and general manager of Data 
East USA. He will continue to oversee all sales and marketing of both coin-op and con- 
sumer division products, plus be responsible for all operations. Jacobs is also a member 


of Data East USA’s management committee. 





Brechner hires Doyle 


Sondra Doyle, co-foun- 
der of redemption game 
manufacturer Doyle & 
Associates, has joined 
Dan Brechner & Co. as di- 
rector of redemption. She 
brings many years of ex- 
pertise in redemption for 
arcades, family entertain- 
ment centers, and amuse- 
ment parks, both domes- 
tic and international. In 
addition to sales and mar- 


keting, Doyle has a back- 
ground in game design. 
In terms of merchan- 
dise, Brechner has added 
two pieces to its dinosaur 
line: Cousin Clyde, who’s 
“purple and lovable,” and 
Clyde’s friend Spike, 
who’s “cream and ador- 
able.” To reach Doyle, or 
to get information on 
Clyde and Spike, call (813) 
923-0606 or (800) 613-7077. 





Wedding bells 


Legendary pinball designer Steve Kordek sent us this photo from the recent wedding 
of his daughter Donna. Pictured with the proud papa and the lovely bride are groom Ed 
Logazino and Harriet Kordek, Steve’s bride of many years. 
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LADIES AND GENTLEMEN...! IN THIS CORNER 
THE WINNER AND NEW WORLD CHAMPION... 


© “Over the past few years every weight class has 


! been eliminated, giving birth to the One and Only 
Prime Time Fighter — World Champion.” 


———_ - 








Taito American Corporation 
390 Holbrook Drive 
Wheeling, IL 60090 


Telephone (708) 520-9280 © 1993 Taito America Corp. 
Fax (708) 520-1309 


Printed in the U.S.A. 








Enchanted Castle receives State, national SBA award 


Gary Isner and Harold 
Skripsky, co-owners of 
Enchanted Castle Res- 
taurant and Entertain- 
ment Center in the Chi- 
cago suburb of Lombard, 
are the 1993 recipients of 
the Small Business Ad- 
ministration’s “Entrepre- 
neurial Success Award.” 
It was given on both a 
state and national level. 

The Enchanted Castle 
was launched in 1983 with 
assistance from an SBA- 
guaranteed loan, and has 
since grown into a multi- 
million-dollar business 
with a staff of over 140 
full- and part-time em- 
ployees. Isner and Skrip- 
sky, the president and 
secretary/treasurer, 
were selected based upon 
‘‘a successful business 


Gary Isner 


history, efficient manage- 
ment of operations, anda 
commitment to their 
business community.” 

In 1989 the Enchanted 
Castle expanded to 40,000 





Harold Skripsky 


square feet, creating 
30,000 square feet of in- 
door amusements and 
converting the original 
10,000 square feet into a 
600-seat restaurant. This 


year, in conjunction with 
its 10th anniversary, the 
Enchanted Castle ex- 
panded 5,500 square feet 
for its latest attraction: Q- 
ZAR, a live action laser 
game with a 34-player 
laser arena. 

Among the other attrac- 
tions are 250 redemption, 
skill, and sports games; a 
new redemption center 
with over 600 prizes; 
Bowlingo lanes; minia- 
ture golf; bumper cars; an 
SR-2 simulator ride; bat- 
ting cages with a Robo 
Pitcher; and the “Ima- 
GYMnation Station” ad- 
venture playground. Four 
themed dining rooms are 
used for thousands of bir- 
thday parties and cor- 
porate events each year. 





OCMA fighting cigarette ban 


The Ohio Coin Machine 
Association (OCMA) is in 
the midst of a pitched bat- 
tle against the city of Col- 
umbus and the Franklin 
County Boards of Health 
over a proposed smoking 
ban. As proposed, cigar- 
ette smoking would be 
banned everywhere in 
the Columbus/Franklin 
jurisdictions except for a 
person’s home and/or 
car. Smoking would not 
be allowed in bars, 
restaurants, billiard halls, 
and bowling centers. 

OCMA has been work- 
ing closely with “Coali- 
tion Against the Ban’’—a 
group comprised of small 
business owners, private 
citizens, and other state 
associations—in the draf- 


ting and presentation of 
an alternative to the total 
ban. They suggest exemp- 
ting certain businesses, 
such as restaurants, bars, 
bowling centers, pool and 
bingo halls, automobile 
dealerships, barber and 
beauty shops, service sta- 
tions, and professional 
offices. 

A series of heated 
public hearings have 
already been held. OC- 
MA expects the city and 
county boards of health 
to take a vote on the pro- 
posed ban sometime this 
summer. (The fact that 
these non-elected board 
members are deciding 
this issue is another point 
of contention.) 
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Andrea Burnett 





New faces at Sega 


Andrea Burnett and 
Kymberly Patton have 
joined Sega Enterprises 
(USA) as marketing coor- 
dinator and sales ad- 
ministrator, respectively. 
Both will be working 
directly with sales and 
marketing director Ken 
Anderson. 

Burnett will be responsi- 
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ble for all advertising and 
convention services and 
act as liaison to the local 
and national press. Pat- 
ton will coordinate and 
schedule shipping, track 
inventory, oversee the 
processing of orders, and 
assist with order-status 
inquiries. 






















FEATURED ATTRACTIONS: 
Crowd Pleasing Games and Rides! 





“a 


Noah's Ark |G: ARK 


73 1/2"x 26 1/4"x 30" 
C Weight: 375 Ibs 










Robo-Bop ai = 


93" x 56" x 39" 
Weight: 495 Ibs 


Jumbo 
Elephant 


XS 68" x 26" x 68" 
Weight: 195 Ibs 


Jungle 
Jive 


88" x 49" x 45" 
Weight: 850 Ibs 


82 1/2"x 24 1/2"x 29 1/2" 
Weight: 275 Ibs 


AVAILABLE IN 
2 or 4-PLAYER Jet-Mobile 

Weight: 165 Ibs 
Alley 


27 1/2"x 44"x78" 
Weight: 295 Ibs 


79 1/4"x 29 1/4"x 24 1/4" 
Weight: 325 Ibs 


Top Gun 


81"x 33 1/4"x 75 1/2" 


Weight: 525 Ibs 
——__——__ ate 4 


2-PLAYER 


COASTAL 
AMUSEMENT 
DISTRIBUTORS, inc. 


601 PROSPECT STREET 
LAKEWOOD, NJ 08701 @ (908)905-6662 @ FAX: (908)905-6815 


Amusement Machine 
Manufacturer & Distributor 





Shuffleboard Federation 
picks up sponsor 


American [International 
Shuffleboard Corp. has 
finalized a multi-year 
agreement with The Shuf- 
fleboard Federation to 
sponsor the federation’s 
new operator league pro- 
gram and the North 
American Champion- 
ships, shuffleboard’s pre- 
mier tournament. 

Through its subsidiary, 
the National Amateur 
Shuffleboard League, the 
federation has developed 
anew game specifically 
for the operator league 
program. It is a straight 
offense game with a 
frames format and in- 
cludes a copyrighted han- 
dicap system. The game 
can be played on any 
shuffleboard table. The 
league can be adminis- 
tered using Valley’s 
League Management 
System. 

“The American Shuffle- 
board name is instantly 
recognized in this indus- 
try, and that is making it 
easy to Sign up new oper- 
ators,” said P.J. Skover, 
founder of The Shuffle- 


board Federation. 

As for the players, 
longtime professional Bill 
Melton said, “There is an 
almost universal belief 
that American Shuffle- 
board's playing fields are 
in a class by themselves. 
It is only fitting that the 
North American Champ- 
ionships should be played 
on American boards.”’ 

Added company presi- 
dent Dick Delfino, “This 
was an opportunity we 
couldn’t afford to pass up. 
Because of the frames for- 
mat and a much faster 
game time, the league 
program will generate 
much better earnings for 
the operators who par- 
ticipate and therefore 
trigger demand for new 
boards.” 

The Shuffleboard Fed- 
eration expects an aver- 
age revenue increase of 
30 to 50 percent for par- 
ticipating operators. Ad- 
ditional incentives are be- 
ing offered for operators 
who join the program this 
year. For more informa- 
tion, call (313) 380-9300. 





Namco Ltd. sells 
Data East stock 


According to Japan’s 
Game Machine maga- 
zine, Namco Ltd. has sold 
25 percent of its stock in 
Data East. Sega Enter- 
prises Ltd. bought 15 per- 
cent; the other 10 percent 
went to Yasuta Sato, 
president of Takara 


Amusement Co. Ltd. 

Sega says the acquisi- 
tion of Data East stock is 
intended to strengthen 
the software supply for 
Sega’s home videos, and 
that it will have no im- 
plications for cooperation 
in the coin-op arena. 
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What’s Hot in Coin-Op 


(A monthly survey conducted by AAMA) 


Convenience Stores 


Video: 


Pinball: 
Other: 


Street Fighter II Champ (Capcom) 
Mortal Kombat (Midway) 

Time Killers (Strata) 

NBA JAM (Midway) 


Rocky and Bullwinkle (Data East) 


Crane (unnamed) 


Pizza Parlors 


Video: 


Pinball: 
Other: 


Mortal Kombat (Midway) 

Street Fighter II Champ (Capcom) 
Lethal Enforcers (Konami) 

NBA JAM (Midway) 


Star Wars (Data East) 
CD Jukebox (unnamed) 


Movie Theaters 


Video: Lethal Enforcers (Konami) 
Mortal Kombat (Midway) 
Street Fighter II Champ (Capcom) 
Time Killers (Strata) 
NBA JAM (Midway) 
Pinball: The Addams Family (Bally) 
Nightclubs & Sports Bars 
Video: Lethal Enforcers (Konami) 
NBA JAM (Midway) 
Mortal Kombat (Midway) 
Pinball: The Addams Family (Bally) 
Creature from the Black Lagoon (Bally) 
Other: CD Jukebox (unnamed) 


Amusement Parks 


Video: 


Pinball: 


Other: 


Lethal Enforcers (Konami) 

Virtua Racing (Sega) 

Mortal Kombat (Midway) 

Street Fighter II Champ (Capcom) 
Time Killers (Strata) 


Rocky & Bullwinkle (Data East) 
The Addams Family (Bally) 
Jurassic Park (Data East) 


Neck-N-Neck (Bundra Games) 


Bowling Centers 


Video: 


Pinball: 


Other: 
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Lethal Enforcers (Konami) 

NBA JAM (Midway) 

Mortal Kombat (Midway) 

Street Fighter II Champ (Capcom) 
Virtua Racing (Sega) 


Jurassic Park (Data East) 
The Addams Family (Bally) 
Rocky & Bullwinkle (Data East) 


Air Hockey (unnamed) 
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Using weapons, explosives and their animal friends, these 
warriors are set to thrill you with their methods of mayhem! 








Our latest 100-MEGA release features 2-player competitive 

play, with the second player joining in at any time. 
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SNK Corporation of America, 20603 Earl Street, Torrance, CA 90503 
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5 Exciting Games in One Shipp 





AMUSEMENT 
U.S. Chariots, Brick Break | - Weight 64 Ibs 
Brick Break II, Rush Hour, Reflex Tester - Height 13" 

- Width 16" 
TRIVIA - Depth 18 3/4" 


Sex A, Sex B, Sex C, Rock n’ Roll A 
Rock n' Roll B, Soorts, Famous People 
History, Sci-Fi, Entertainment 





9" Color Monitor 
- All-Steel Cabinet 
with Wood Grain Sides : 
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Places and Events, Phrases and Titles - 15 Screens of Advertising 
with Optional Keyboard 

NOVELTY GAMES 
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Red Dog Poker, U.S. Slots 
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Full Factory Warranty, AZ, 
Extended Warranty Available “2% 
Large Cash Box ie 
Individual Game Removal 
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Collins enters riverboat Tekbilt promotes two 
gambling market 


Fred Collins, founder/ 
president/CEO of Collins 
Music Co., is in the pro- 
cess of developing a river- 
boat casino in Tunica, 
Miss., called the Jubilee 
Belle Casino. It will 
operate 1,400 gaming 
machines and 30 gaming 
tables. 

Collins has entered into 
a lease agreement with 
Dick Flowers and Dutch 
Parker for a 20-acre site at 
Mhoon Landing in Tuni- 
ca. He’s filed his Notice of 
Intent to Apply for a Gam- 
ing License and recently 
received his application 


from the Mississippi 
Gaming Commission. 
Collins currently holds a 
temporary Mississippi 
operator’s license for 
charitable bingo and pull- 
tab machines under the 
name Collins Games of 
Mississippi Inc. Other 
Collins companies also 
hold Louisiana gaming 
licenses for video poker 
machines. 

Collins Music Co. is the 
South Carolina dis- 
tributor for IGT and U.S. 
Games gaming equip- 
ment. 





In other news 


e Prism Products has 
added Tony Orlandino to 
its sales staff. “Tony will 
keep in touch with our 
distributors’ sales force, 
keep them informed 
about our product, and 
back them up on service 
support,” said the com- 


pany’s Frank Bundra. 

e Bally Gaming has fill- 
ed three positions with 
the following: Fernando 
Portillo, international 
sales; Luke Beauprey, In- 
dian gaming sales; and 
Joseph Foutz, technical 
services manager. 
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One of the new coin-op products on display at the recent Michigan Coin Machine 
Operators Association show was Rowe’s LaserStar CD Nostalgia. Pictured by the 
jukebox are Rowe’s Joel Friedman (r) and Tom Koosis of H.A.V. Co. in Michigan. 
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Tekbilt Inc. has promoted Jim Chaney (I) and Frank Eckert to the positions of interna- 
tional sales manager and assistant sales manager, respectively. 





PAMMA, Northeast associations 
ready for trade show 


The Pennsylvania 
Amusement and Music 
Machine Association 
(PAMMA) will have more 
than its own membership 
on hand at the annual 
convention in Hershey. 
Namely, three Northeast 
associations—AMOA- 
New Jersey, the New 
York State Coin Machine 
Association, and AMOA- 
New York City—will join 
PAMMA in Chocolate Ci- 
ty USA on July 15-17. 

As NYSCMA president 
Ralph Ceraldi explained, 
part of the agenda is 
strictly for PAMMA and 
other parts are for the 
three Northeast associa- 
tions. They will engage in 
different activities to 
raise funds, and they will 
honor different ““Men of 
the Year’ (AMOA-NJ and 
NYSCMA are honoring 
Bob Boals of Betson; 
AMOA-NY is honoring 
Carl Knittle of Brown & 
Williamson. PAMMA will 


46 JULY 1993 


announce its recipient at 
the banquet.) But the first 
annual golf tournament, 
business seminars, Ran- 
dy Fromm’s technical 
seminars, and the ban- 
quet will all be staged 
jointly. 

For more information 
on the show, which takes 
place at the Hershey 
Lodge, contact the follow- 
ing people: PAMMA— 
Janet Polly, (717) 232-5322; 
NYSCMA—Dave Lerner, 
(800) 541-1142; AMOA- 
NY—Scott Tartaglia, (718) 
229-1000; and AMOA- 
NJ-—Bill Treger, (800) 
864-7670. 

Ceraldi added that 
NYSCMA is looking for 
new general members 
and board members. “We 
need dues money to push 
for video lottery, fight 
sales taxes and cigarette 
bans, and many other 
issues important to the in- 
dustry,’ he said. 
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rLIP-N-WIN PACKS AN ENTIRE MONE Y-MAKING ARCADE 
INTO A SINGLE, SELF-CONTAINED GAME, 


“Manufactured by 


Planet Earth Entertainment 
329 Mira Loma Avenue, Glendale, CA 91204 
(818) 247-6655 
FAX (818) 247-2303 


Bringing a New World of Prize Dispensing Games. 





EWS FEATURE 






IFPA: It’s not 
just for kids! 





Top left: From left: Mike 
Vrettos and Gil Pollock 
(Premier), Janice and John 
Blouin (James Industries), 
and little Heather Riley. 
Top right: Distributors Joel 
and Jonathan Kleiman 
(Pioneer Sales) stopped by 
to lend their support. 
Middle left: Keeping the 
games up and running are 
Neal, Tony, and Jim. 
Middle right: From Mexico, 
(I-r): Antonio Luna, Carlos 
Colin, and Carlos Sanz. 
Bottom left: Sporting 
Tokyo Pinball Organization 
T-shirts, (I-r): Masaya 
Horiguchi, Kenji Ishii, and 
Naoki Masuda. Bottom 
right: From left: Frank 
Gumma Jr. (American 
Vending), Sharon Harris 
(IFPA president), Joe 
Dillon (Williams), and 
Illinois operator Dennis 


Greco (Mars Amusements). 





There was an impressive group of operators from France, who came to cheer on their players. 


- inball players converged in 
Wisconsin at the Grand Mil- 
waukee Hotel in late May to 
challenge the designers, each 
other, manufacturers, and the 
machines at the third annual Inter- 
national Flipper Pinball Associa- 
tion (IFPA) World Championships. 

The players, numbering nearly 
400, came from all over the world to 
compete for cash and prizes total- 
ing some $25,000. There were 30 
states represented in addition to 
six foreign countries—France, 
Hungary, Canada, Australia, 
Japan, and Holland—in the biggest 
event yet. Dubbed “Pinball’s Main 
Event,” the tournament lived up to 
its name. On hand were four video 
production companies covering 
the show and taping related pin- 
ball stories. Tournament director 
Mike Hawkins, asking for every- 
one’s cooperation, said, “Let’s put 
our best foot forward and make 
sure they get the right impression. 
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Help us show them how much fun 
our IFPA tournament, and pinball 
in general, can be.” 

IFPA executive director Doug 
Young was definitely pleased with 
the turnout. He said, “Every year 
there is more and more participa- 
tion. It’s a little overwhelming at 
times, but I couldn’t be more pleas- 
ed.” 

Young praised those who work- 
ed the tournament. “The competi- 
tion often lasted until the wee 
hours of the morning, but no one 
complained. We couldn't do it 
without the capable help of those 
who keep track of everything. I’d 
also like to say that the manufac- 
turers are very supportive; the 
designers, technicians, and even 
presidents stay for the entire event 
and seem to enjoy mingling with 
the players.” 

There were a hundred machines 
dotting the exhibit hall. The games 
were Williams’ Dracula, Premier's 


Nes FEATURE 





Data East’s Jim Gorman and Gary Stern (c) with IFPA president Sharon Harris. 


Tee’d Off, Bally’s Twilight Zone, 
and Data East’s Jurassic Park. 
The event, in addition to stiff 
competition, featured a charity 
event to benefit the Midwest Ath- 
letes Against Childhood Cancer 
(MACC). MACC was formed in 
1976 to support research into the ef- 
fective treatment and cure of 
Childhood cancer, the leading 
disease-related cause of death in 
children after the newborn period. 
MACC’s John Carey, in a heart- 
felt speech, thanked the players for 
giving of themselves to the 
children. “Thank you all for com- 
bining something you enjoy doing 
while helping deserving children,” 
he said. 
Here’s a list of the winners: 
Open Team: 1Ist—Steve McCuaig 
and Glenn Wilson of East Lansing, 
Mich.; 2nd—Dan Coyle of Austin, 
Minn., and Dan Taradash of Min- 


neapolis, Minn.; 3rd—Marion 
Richards and Jim Roberts of 
Topeka, Kan.; 4th—Matt Bright 
and Rick Lilleberg of Linden, Mich. 

Pinmaster Team: 1st—Naoki 
Masuda and Kenji Ishi of Tokyo, 
Japan; 2nd—Robert MacIntosh of 
Sydney, Australia, and Dave 
Hegge of Brookfield, IIll.; 3rd— 
Kevin Martin and Keith Johnson 
of Blacksburg, Va. 

Mixed Teams: 1st—Julia Slayton 
of Phoenix, Ariz., and Lyman 
Sheats Jr. of Hampton, Va.; 2nd— 
Kris Nagle and Phil Brown of Iowa 
City, Iowa; 3rd—Jeri Lock of 
Goleta, Calif., and John Ross of St. 
Paul, Minn.; 4th—Joanne and Mike 
Wiley of Fenton, Mich. 

Open Singles: 1st—Jim Roberts; 
2nd—Mike Wiley; 3rd—Paul Cham- 
pion of Holly, Mich.; 4th—Dave 
Swearingen of Sterling, III. 

Pinmaster Singles: 1st—Rick 


Williams’ Roger Sharpe (I) and Steve Kordek. 


Stetta of Sunnyvale, Calif.; 2nd— 
Jason Werdrick of Des Plaines, IIl.; 
3rd—Kenji Ishi; 4th—Lyman Sheats 
Aig 

Women’s Singles: 1st—Teresa 
Dery of Brooklyn Park, Minn.; 
2nd—Julia Slayton; 3rd—Kris 
Nagle. 

Women’s Team: 1st—Julie Smith 
and Kris Nagle of Iowa City, Iowa; 
2nd—Julia Slayton and Teresa 
Dery; 3rd—Doreen Lucht and Bev 
Anderson of Franklin, Wis. 

Youth (12 & under): 1st—Mitchell 
Kulek of Pinconning, Mich.; 2nd— 
Kevin Kulek Jr. of Pinconning, 
Mich.; 3rd—Brian Romans of 
Greenfield, Wis. 

Youth (13 thru 17): 1st—Willy 
McKinney of Alexander, Ark.; 
2nd—John Ruby of Pewaukee, 
Wis.; 3rd—Ehren Bilshausen of 
Oak Brook, Ill. 0 





The guys who make it happen, (I-r): Mike Jenson, Dennis Bohrer, Doug Young, Brian 


Graw, Chris Warren, and Mike Hawkins. 
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Designers Pat Lawlor (|) and Larry DeMar were particularly fond of operator Kevin 
Kulek’s (c) jacket airbrushed with a likeness of Fun House. 
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ALL NEW BONUS MATCH FEATURE 


— Free Play Chance After Every Game 
— A Sure-Fire Player Favorite 
— ONLY On The Scorpion! 


EXCLUSIVE SOLO CHALLENGER ™ 


— The PROVEN Cash Box Booster 
— NOVICE Thru SUPERPRO Skill Levels 
— Player vs. Machine Competition 


25 GAMES & OPTIONS 


— Operator Selectable Pricing 
— Wide Range of Menu Features 
— Available Bill Acceptor Special! 


BUILT-INNDA LEAGUE STATS & FEATS 


— Convenient Slot for League Drop-Offs 
— FREE OFFER! Dart League Manager™ Software 











ALL NEW CABINET Unmatched for Style, 
Strength & Set-Up Ease 


Featuring T. 7 L J p. TO p™ 


“FROM CARTON TO CRICKET 
IN UNDER A MINUTE” 
haere — Easy to Transport, 
we SS One Man Set-Up, All 
x = Cables Pre-Connected 
— New Shorter Hood, 
Built-In Front & Rear 
Stabilizers 
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— Total Front Servicing, Rugged 
Power-Pak, Easy Access to All Components, 
UL 22 Safety Specs 


————- 6=—S—té<‘<‘—‘é‘é;S~ «i mer§nit industri“, inc. 
wn, | GUSIOMER BENSALEM, PA 19020 
- ses HJ (TEL 215-639-4700 (FAX) 215-639-5346 
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Compiled by the editors of EuroSlot 


JAPAN 


e Sega Enterprises has 
announced a 64 percent 
increase in profits. Many 
Japanese companies 
have suffered losses this 
season, but Sega has 
been successful in com- 
peting with main rival 
Nintendo in the United 
States and Europe. 
Reports indicate that 
Sega has increased its 
market share to around 
40 percent. 


UNITED KINGDOM 


e David Brown, the 
sales director for 
Associated Leisure Sales 
for 16 years, has left the 
company to pursue a 
career in amore commer- 
cially and financially 
oriented capacity. Mike 
Blanche, the northern 
regional sales manager, 
has also left to become 
sales director at Brent 
Leisure. 

e DM (Kent) Electronics 
has appointed Mike J. 
Smith to the position of 
technical manager. He 
brings 10 years ex- 
perience with an elec- 
tronic design consultancy 
to the company. 

e Earls Court will be the 
venue for the ATEI show 
for the next five years. 
The organizers have 
made a deal to stage the 
show in the _ larger 
Number One Hall. Next 
year's event takes place 
Jan. 25-27. 


IRELAND 


e Irish operators face 
the prospect of going out 
of business because of 
harsh duty legislation. 
But the government’s 
Finance Bill, published 


two months ago, has 
made some concessions 
to the industry. Push- 
penny machines will now 
be treated as one ma- 
chine when imposing ex- 
cise duty, and the bill also 
includes proposals for a 
new licensing system. 
The trade association has 
been in discussion with 
the Revenue Commission 
on these matters. 


HOLLAND 


e VAN, the Dutch trade 
association, is seeking a 
new deal with the govern- 
ment. Members are con- 
cerned about the erosion 
of single-site operations 
and the decrease in AWP 
machines since local 
governments took over 
licensing powers. The 
association will be sug- 
gesting the introduction 
of a new machine cate- 
gory with a higher fun ele- 
ment, more amusement, 
and less accent on 
gambling. 

e Spielothek, the Gau- 
selmann Group’s arcade 
division, has sold off four 
of its Dutch arcades as 
part of a restructuring 
process. It will also be 
pulling out of the arcade 
business in the United 
Kingdom. 

e Flectrocoin’s Postman 
Pat kiddie ride has gone 
out to sites in Holland and 
Germany. The machine 
has been a success since 
its launch in the United 
Kingdom last year. 

e A new catalog has 
been released by Suzo In- 
ternational of Rotterdam, 
one of the world’s largest 
suppliers of coin machine 
spare parts. The inven- 
tory has details on 35,000 
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different items. 

e Ron Reiland, who was 
in charge of establishing 
IGT Europe in its Amster- 
dam base, has returned to 
IGT’s headquarters in 
Nevada. He’s been suc- 
ceeded by Kit Hall- 
Johnson. 


CZECH REPUBLIC 


e Illegal machines are 
causing problems for 
legitimate operators in 
the Czech Republic. Hol- 
land’s Elam Group, one of 
the first companies to do 
business in the country, 
says that many games 
have no certificates, while 
others are altered later 
in the workshop. The 
“black” machines are put- 
ting established com- 
panies at a commercial 
disadvantage. 

e A new 50 Krown coin, 
worth approximately $2, 
has been launched in the 


‘Czech Republic. It will 


have some uses in coin 
machines, although 
many gambling ma- 
chines in the country are 
now being released with 
keyswitch validation 
systems. 

e More than 30,000 ma- 
chines will have to be 
retested in the Czech 
Republic. There were two 
testing institutes, but 
when Czechoslovakia 
split in 1992 former Slova- 
kian machines moved 
back across the border in- 
to the Czech Republic. 
Retesting will ensure that 
they meet the necessary 
standards. 

e Spanish promoter 
SCB is negotiating for two 
more halls after the suc- 
cess of “Bohemia Bingo” 
in Prague. The city’s first 
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bingo club has been runn- 
ing continuous sessions 
with a regular atten- 
dances of 200 players. 

e Deith Leisure Praha is 
poised to take advantage 
of a change in the Czech 
market. The company be- 
lieves that the market is 
close to saturation in 
terms of payout ma- 
chines, therefore making 
other types of coin-oper- 
ated amusements popu- 
lar. An associate of the 
British distribution outfit 
Deith has been in Prague 
for two years and special- 
izes in video games, pin- 
balls, and other non- 
gambling equipment. 

e U.K. company Euro- 
max has formed a part- 
nership with Helta Koop 
of the Czech Republic. 
Helta will have offices 
near the Polish border 
and handle the full line of 
Euromax equipment. 
Hrmat in Prague will 
subdistribute. 


SLOVAKIA 


e Representatives from 
30 companies attended 
the first meeting of the 
Slovak Coin Machine 
Association last month. 
The group has been form- 
ed to act as one voice for 
the industry and deal 
with authorities. Subjects 
under discussion includ- 
ed new coins, new taxes, 
the availability of inspec- 
tors, and letting people 
play machines on state 
holidays. 

e An agreement has 
been made between the 
two testing organizations 
of the old Czechoslovakia 
to cooperate. One group 
based in Prague and the 
other in Bratislava met 
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To walk out of the shadow of counterfeit 
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Cordially invites foreign manufacturers to 

our exhibition at: 

The Theme Hall 

Large Electronic Games Zone 
Video Games Zone 

Computer Games Zone 

Parts and Equipment Zone 


Exhibition Time: 9:00 a.m. — 5:00 p.m. 

From September | 7 to September 21, 1993 
Exhibition Place: Exhibition Hall A and B, 
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No. 60, Tien-pao St., Hsi-tun District, Taichung 
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during the recent trade 
show and exchanged 
views and information on 
common areas. 


CROATIA 


e The gaming market in 
Croatia is decreasing ata 
rate of 1,000 machines a 
month. The war in Bosnia 
has affected the tourist 
trade and the economy, 
inflation is running up- 
ward of two percent a 
day, and operators are 
facing heavy taxes. 


FRANCE 

e Flip Expo ‘93, a pinball 
exhibition, was held June 
4-6 in Normandy. The 
show featured non-stop 
games and technical 
sessions. 

e EFuroDisney faces a 
$200 million loss after its 
first winter of operations. 
The Walt Disney Corp., 
the largest shareholder, is 
now looking at potential 
sources of finance. Adult 
admission will rise to 45 
pounds this season. 

e Anew CD jukebox has 
been launched by French 
furniture manufacturer 
Electronic Arcades. It 
holds up to 60 discs. 


SPAIN 

e Segasa’s managing di- 
rector of manufacturers 
and distributors has com- 
pleted a management 
buyout of the company. 
Eduardo Morales now 
plans a change of image 
and a period of ex- 
pansion. 

e The Spanish manufac- 
turers association is plan- 
ning anew FER show for 
Madrid, to be held in May 
every two years. This will 
be a breakaway from the 
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traditional show organiz- 
ed by Interalia. The rea- 
soning behind the new 
show is that the Spanish 
trade believes an annual 
event is too often for 
Spain. 

e Nevada, a new AWP 
from Cirsa, is so popular 
in Spain that the factory 
has been producing 200 
machines a day. The com- 
pany developed a special 
“belt” system of reels to 
comply with Spanish 
legislation. 

e New laws in Spain 
mean that the maximum 
jackpot on AWPs has 
been raised to 10,000 
pesetas ($90). Operators 
can now also exchange 
machines on single sites 
as many times as they 
choose (they were previ- 
ously restricted to one 
change a year). 

e Electrocoin’s U.K. 
base is developing games 
for the Spanish market. 
Prototypes are expected 
later this year. 


TURKEY 


e The Turkish govern- 
ment has relaxed tough 
regulations on arcades. 
Video game centers now 
only require a minimum 
size of 100 square meters 
instead of 400, and the 
rule which bans children 
under 18 has been amend- 
ed so that they are now 
allowed with parental 
consent. 


INDONESIA 


e Coin machine maga- 
zine Cash Box Australia 
will be organizing a coin- 
op ‘think tank” and 
forum in Bali sometime in 
1994. The specific dates 
will be announced later 
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this year. 


MALTA 


e Machines have been 
confiscated and location 
owners fined on the is- 
land of Malta, where reg- 
ulations are becoming 
more difficult to comply 
with. Camilmac Holdings 
will be coordinating ef- 
forts on behalf of op- 
erators, i.e., holding 
meetings and calling for 
negotiations with the 
government in hopes of 
clarifying the industry's 
position. 


ROMANIA 


e Estimates are that 
there may be 20,000 video 
poker games operating in 
Romania. A high level of 
crime is one of the rea- 
sons why Western bus- 
inessmen have stayed 
away, although Stella has 
sent in some containers of 
equipment and the Elam 
Group has opened two 
arcades. 


POLAND 

e Burger King is expan- 
ding into Poland and will 
be using state-of-the-art 
amusement equipment. 
Two restaurants are al- 
ready open; another two 
are planned. Machines 
will be supplied by Sega 
Europe and U.K.-based 
Deith Leisure. 

e Suzo is opening new 
branches in Poland and 
Belgium. From there the 
company will be able to 
deal with the markets in 
Eastern and Western Eu- 
rope. The United States is 
a developing market for 
Suzo, particularly in 
terms of handle mechan- 
isms for slots and video 
lotteries. 
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ITALY 


e Over 8,000 trade mem- 
bers visited the Enada 
show this spring in Rim- 
ini, Italy. More than 30 
foreign firms took out 
booth space at the ever- 
expanding trade show. 


BULGARIA 

e A coin machine exhibi- 
tion may be held in the 
Bulgarian capital of 
Sofia. Rumors are that 
the trade association is 
planning a show for later 
this year for some 25 
companies. 

e Video card games are 
proving very popular in 
the Bulgarian market. K 
and K Ltd. of Pazardjik, 
one of the country’s coin 
machine entrepreneurs, 
began in 1991 with just 
four machines. The com- 
pany now has plans to 
set up a Western-style 
amusement arcade. 


HUNGARY 


e Hunomat, the new 
Hungarian trade associa- 
tion, met for the first time 
in May and set up a con- 
stituent committee. Plans 
are now underway to 
establish a magazine for 
the Hungarian industry 
and organize an exhibi- 
tion in Budapest in 
September or October. 


CANADA 


e A partnership bet- 
ween Electro Games In- 
dustries of Quebec and 
the Czech company Vo- 
jtech Strunc has produc: 
ed a new company, Elec- 
tromatic. It will deal in 
video poker games in the 
Czech Republic, supplied 
by the Canadian firm. — 
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The International Family Fun Center & Miniature Golf Show—FUN EXPO 
September 30 - October 2, 1993 ¢ Nashville Convention Center 


Find out more about how you can profit from ful money making seminars feature experts 
the fastest growing segment of the amusement from every area of family entertainment. 
industry—Family EntertainmentCenters. Cometo Network with thousands of your peers 
the third annual International Family Fun Cen- who've successtfully filled their facilities 
ter & Miniature Golf Snow — FUN EXPO. with families and fun. 

FUN EXPO’s specialized trade- Whether you're developing a fun 
show features the latest products UN center or are already a part of this 
and services unique to this expana- growing segment of the amusement 
ing market. P industry — FUN EXPO has it all. For 

Attendees call our seminars the more information call (914) 993-9200 
best in the business! Over 30 power- [RNS Fax (914) 993-9210. 


The only show focusing exclusively on family fun centers and miniature golf. 







| YE S! ! Please send me additional information. I'm interested in: [| Exhibiting [1] irenaina: | 


| NAME/TITLE COMPANY | 
| ADDRESS CITY STATE ZIP | 
| TYPE OF FACILITY PRODUCT SERVICE | 
( ) ( ) | 
TELEPHONE FAX | 
Gaus EXPO ¢ 242 CENTRAL AVENUE ¢ WHITE PLAINS, NY 10606 ¢ 914-993-9200 * FAX 914-993-9210 mu 
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a golf bag for low score in the the golf tournament. 





From left: John Lotz (Betson Pacific), Jim Wittler (Betson Pittsburgh), and Doug Valen- 
tino (SunBelt). 
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Capcom’s Jolly Backer, Ron Malinowski, and Jeff Walker present Mondial’s Tony Yula 





awards dinner! 


F: 


Don Waters (I) and Steve Levy found a way to watch the game and participate in the 














Linda Fernandez (50th State Coin-Op) with her mother Mary, who lives in Phoenix. 





Slam Masters 


he new Slam Masters video 
game was the center of atten- 
tion when Capcom invited its 
distributors to Scottsdale, Ariz.,on 
May 23 for its annual meeting. 
Capcom’s James Goddard, who 
is credited with developing the 
game, gave a detailed description 
of the play. In addition, Slam 
Masters features ‘“‘Q-Sound,”’ 
which the company describes as a 


major part of the whole package. 

Archer Communications devel- 
oped the Q-Sound. Director of com- 
munications George Folsey Jr. 
said, ‘We are pleased to be work- 
ing with Capcom. Q-Sound is a psy- 
cho-acoustic experience. In other 
words, you cannot distinguish dif- 
ferent speakers. You are surround- 
ed by the sound.”’ 

Capcom's Jeff Walker explained 
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that Q-Sound is part of a virtual 
reality package on Slam Masters. 
“Virtual reality is the technology 
that will separate the home games 
from the arcade ones,” he said. 
“Capcom is busy developing new 
technology to take coin-op a step 
beyond. We think that Q-Sound 
will be an important part of the vir- 
tual reality package.”’ 

Capcom briefly discussed a pro- 
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American Vending’s Frank Gumma Jr. (I) and Capcom’s 
Joe Morici flank Capcom’s Li Kramer. 


Betson Pittsburgh’s Jim Wittler (I) and NECO’s Bob Donnelly, (both experienced golf 
cart drivers!) on the golf course. 


motional program it has designed 
for Slam Masters. Walker said, 
‘We have developed a special 
tournament package for operators 
who want to participate. We will be 
discussing details with distributors 
in the near future.” 

Operators will be offered the op- 
portunity to participate in the tour- 
nament only with the purchase ofa 





\ 
é 


4 





special tournament cabinet con- 
taining two monitors designed by 
Dynamo or a50-inch screen model. 
While a standard upright will be 
available, operators who buy this 
version will not receive the tourna- 
ment package. “We are not offer- 
ing the tournament with the stan- 
dard upright,’ Walker noted, 
‘“‘because we do not want the tour- 


PLAY METER 58 JULY 1993 


New AAMA president Steve Koenigsberg (c) with his wife 
and David Capilouto. 


Capcom's Jolly Backer (c) with his parents Wilma and John. 
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From left: Rubin Franco (Franco Distributing), Steven Toranto (Birmingham Vending), 
David Capilouto (Greater Southern), and Gary Gouse (Birmingham Vending). 


nament to get out of hand. We are 
expecting a large tournament.”’ 
Capcom is still selling its photo 
booth, a joint venture with Polar- 
oid, and offering The Punisher as a 
dedicated with a kit to be available 
in June. Though not discussing 
any details, Walker hinted that 
there will be a new version of Street 
Fighter in the near future. 
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Record number compete 
in BullShooter 8 finals 





From left: Bill Ward of Arachnid, Ray Terronez (1st-Pro), 
Larry Butler (2nd-Pro), and Sam Zammuto of Arachnid. 


ompetitors from around the 

globe took up the challenge of 
the BullShooter 8 finals held 
Memorial Day weekend, May 
28-31, at the Hyatt Regency O’Hare 
in Chicago. Arachnid Inc. and the 
BullShooter Magazine sponsored 
the eight-event world champion- 
ship that drew 5,800 entries from 38 
states and nine foreign countries. 

Sixteen rounds of qualifying 
tournaments were held coast to 
coast prior to the big event, the last 
on May 14-16in Mt. Clemens, Mich. 
Qualifiers were also held in Can- 
ada, Spain, Austria, Belgium, Ger- 
many, and other countries. 

Sam Zammuto, vice president of 
marketing for Arachnid, orches- 
trated the championship. One hun- 
dred and eighty Galaxy dart 
games were used, along with big 
screen TVs for viewing the mat- 
ches and scores. 

In addition to the main events, a 
$10,000 Top Gun Challenge was 
held the first evening. G.R. Verner 
of Bethel Park, Pa., won first place 
in Men’s Cricket; Dave Kelly of 


Mixed Doubles Cricket winners Lori and Gerald Verrier 
flank Arachnid’s Bill Ward. 


Malden, Mass., took second; and 
Paul Lim of San Bernardino, Calif., 
placed third. Kathy Karpowich of 
Freeland, Pa., won Women’s Cric- 
ket; Sandy Reitan of Torrance, 
Calif., took second; and Gin Verner 
of Bethel Park; Pa., placed third. 

A parade of the international 
teams was organized by Arach- 
nid’s international distributors: 
Elam Group, TAB, DATTL, EMD, 
Diana Marketing, and Laniel 
Superieur. 

The International Four-Person 
Team Championship/World Cup 
was based on a round-robin com- 
petition. First place was won by the 
team from Spain—Alexandro Al- 
varez, Pedro Martinez, Toni Mar- 
tin, and Toni Munoz. Second place 
was captured by the U.S. team— 
Ricky Dickinson, Ray Terronez, 
Bill Gay, and Terry Mutton. Third 
place went to the Canadian team— 
Willie Rainforth, Sylvie Bourque, 
Paul Simard, and Stephane Sirois. 

Winners in the other categories 
were: 

Women’s Singles: 1st—Sandy 


60 
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A happy team from Spain, winners of the International 
Cup. 


Reitan; 2nd—Kathy Karpowich; 
3rd—Julie Sullivan, Fairfield, Ohio. 
Women’s Doubles: 1st—Lori Ver- 
rier, Salem, Ore., and Sandy 
Reitan; 2nd—Julie Sullivan and 
Sharon Ann Colclough, England; 
3rd—Kathy Karpowich and Leslie 
Ann Marchetti, Hazelton, Pa. 

Men’s Singles: 1st—John Part, 
Ontario, Canada; 2nd—Bruce Cot- 
trel, Pittsburgh, Pa., 3rd—Steven 
Market, Columbus, Ohio. 

Men’s Doubles: 1st—G.R. Verner 
and Jim Watkins, Port Carbon, Pa.; 
2nd—Gerald Verrier, Salem, Ore., 
and Michael Randall, Vancouver, 
Wash.; 3rd—Bradley Requet and 
Victor Martin, Jacksonville, Fla. 

Mixed Triples: 1st—Paul Lim, 
San Bernardino, Calif., Sandy 
Reitan, and John Gray, Glendale, 
Ariz.; 2nd—Joe Futima, Erie, Pa.., 
Chet Caron, Grafton, N.H., and 
Rosie Richards, Raymond, N.H.; 
3rd—Jim Watkins, Port Carbon, 
Pa., G.R. Verner, and Frances 
Frederick, Philadelphia, Pa. 

Open Doubles Cricket: 1st— 
Larry Butler, Dayton, Ohio, and 
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Arachnid’s Bill Ward presents a trophy to Sandy Reitan, Arachnid’s Sam Zammuto presents a trophy to John 


Women’s MVP. Part, Men’s Singles winner and Men’s MVP. 





Arachnid’s Sam Zammuto congratulates G.R. Verner, Mixed Triples winners, (I-r): Sandy Reitan, PaulLim,and © Women’s Doubles winners Lori Verrier (I) and Sandy 
winner of the Top Gun Challenge. John Gray. Reitan (r) with Arachnid’s Sam Zammuto. 


j 
Jerry Umberger, New Philadel- 
phia, Pa.;2nd—Paul Lim and John 
Gray; 3rd—John Part and Bill 
Nicoll Jr., Xenia, Ohio. 


Mixed Doubles Cricket: 1st—Lori 
and Gerald Verrier; 2nd—G.R. and 
Gin Verner; 3rd—Dennis Bushi and 
Sue Eichler, Cleveland, Ohio. 










Operator’s 
*, Service 


1-800-354-5853 orn (714) 879-1771 


45s & CDs 


with pre-printed title strips 


Pro Singles: ist—Larry Butler; 
2nd—Ray Terronez, E. Moline, II1.; 
3rd—John Gray. 


Miss BullShooter Dart Contest: 
lst—Roxanne Spears, Greenwood, 
Ind.; 2nd—Robin Wright, Wake 
Forest, N.C.; 3rd—Beth Senior, 
Falls Creek, Pa. 

Arachnid president Bill Ward 
presented MVP rings to Sandy 
Reitan and John Part for outstan- 
ding performance. Congratula- 
tions to all the winners, their spon- 
sors, English Mark Darts distribu- 
tors, and Arachnid personnel who 
worked tirelessly over the week- 
end to make this a memorable 
event. Plans are already underway 
for the BullShooter IX tour to begin 
in September. 





¢ Programming service available 
¢ Ask about our Spanish 
selections (hablamos espanol) 







Authorized Distributor 


I | WuRLITZER FRC 


Deutsche Wurlitzer GmbH 





Fast, FRIENDLY SERVICE 
COMPETITIVE PRICES 
3-Day DEtivery SERVICE 
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VNEA championships 
become mega-event 








Sylvia Apostolidis of Wal-Mac Leagues in Canada accepts two Golden Eight awards 
from Gregg Elliott of VNEA. 


perators who've never been to 
the Valley National 8-Ball 
Association International Singles 
& Team Championships are miss- 
ing something big, really big. 
While debate rages over video lot- 
tery, high-priced equipment, and 
price-per-play, VNEA charter 
holders are further developing a 
segment of the coin-op business 
that can be a golden opportunity 
for all—leagues. 
Not yet convinced that leagues 
work? Ask the 158 charter holders 


and 3,400 players who traveled to 
the Riviera Hotel & Casino May 
29-June 5 for a week of powerhouse 
pool and special events. Approx- 
imately 1,650 matches (up to 10 
games each) took place on the 
opening day alone. 

Still not sold? VNEA is growing 
at a tremendous rate. This year en- 
tries increased by 25 percent! 
Twenty-two referees kept a wat- 
chful eye on the proceedings that 
occurred on a ballroom full of 


tables from Valley Recreation 
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The All Ready Packed, winners of 8-Ball Men’s Team Regular. 


Products. 

The junior division, which hosted 
its own championships June 18-20 
in Rochester, Minn., boasted a 
jump from 70 teams in 1992 to 100 
teams this year. Dick Hawkins of D 
& R Star, outgoing president of the 
VNEA, said: “The junior division is 
one of the greatest things this asso- 
ciation has done. We have a ball 
with those kids. They are the 
players of tomorrow.” 

Add the junior league to the 
mushrooming regular league, both 
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Newlyweds Brian and Wendy James of Oregon, who said 
‘‘|Do”’ on June 5 shortly before the awards banquet. 
Also wed the same day: Patsy Rodriguez and Don Mays 
of Colorado. 


| DANNY’S 
| PRO SHOP CUE REPAIR 


Tis 
| 
= 


From left: Victor and Darcy Vargas and Roland Becker of 
Cue X-Perts in Colorado, an exhibiting company that 
fashions original cues and repairs cues for amateurs and 
pros alike. 





Paul Huebler (I) of Huebler Industries with Marce and 
Emil Marcet. 





From left: Donna Guntermann and Dan Hogan of 
American Amusement & Vending, John Ramberger of 
Gem Music, and Mike Fowler of W-K Music. 


Golden Eight award winners Eric Levin (I) of Regent Ven- 
ding in Canada and Don Ernst (c) of Star Amusements in 
Indiana with Gregg Elliott of VNEA. 





From left: Dick Hawkins of D & R Star, Chuck Milhem of 
Valley Recreation Products, and Gene Urso of Madison 
Coin Machine. 





in the United States and foreign 
countries, and one fact becomes 
clear: the present and future of the 
sport and the VNEA are on solid 
ground. 

The ambitious undertaking of 
the championships is overseen by 
Gregg Elliott, executive director of 
the VNEA, and coordinated by 
tournament director Gary Benson 
of High Country Games in Ft. Col- 
lins, Colo. Benson has the mega- 
event down to ascience. From set- 
up to break-down, Benson’s team 
makes the task look easy when in 
reality it is anything but. 

Benson was assisted by tourna- 
ment committee members Craig 
Dumdeiof C & N Sales in Mankato, 
Minn.; Dick Spitzer, player repre- 
sentative from Rapid City, S.D.; 
Cheryl McCown of Charlie’s Rec- 
reation in Eugene, Ore.; and Judy 
Mehle of High Country Games in 
Ft. Collins, Colo. 


Statisticians included Judy 
Mehle, Randy DeRoode, Dawn 
Orloff, Nancy Berchtold, Roxy 
Bohlen, Lindy Byler, Brian James, 
Lisa Johnson, Mary King, Marcy 
Mason, Patsy Rodriguez, Greg 
Sinclair, Darcy Vargas, and Tonie 
Zahm. 


tion for players, the junior division, 
manufacturers, finances, a tourna- 
ment update, next year’s events, 
multi-lingual referees, and other 
subjects. 

Gary Benson commented on the 
players: “We have a lot of new, en- 
thusiastic people out there.” Craig 


“Once you get a team to come out here they will 
be better ambassadors then you'll ever be. They'll 
believe what they see and what other players have 


to say.”’ 


Charter holders 

Charter holders had ample op- 
portunity to exchange ideas, 
especially during the annual 
meeting and the roundtable dis- 
cussion. The meeting called for 
committee reports; conversation 
covered the international scene, 


the 8-Ball News & Views publica- 
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Dumdei praised the operator side, 
saying, We've got the best group 
of operators in the world here and 
we need your help to grow.”’ 

By order of ascension, incoming 
VNEA officers for 1993-94 are: 
Gene Urso of Madison Coin Ma- 
chine, president; Cheryl McCown, 
first vice president; Gary Benson, 
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VNEA’s Gregg Elliott presents a Golden Eight award to 
Ray and Lynne Cote of Skillful Vending in Maine. 





Jerry Derrick (|, seated) of Derrick Music Co. with Rich’s A, winners of 8-Ball Men’s 
Team Master. 


second vice president; and Gary 
Nelson of Stansfield Vending, third 
vice president. 

Vince Levy of Western Automa- 
tic Amusements in London, Ontar- 
io, Canada, was elected to the new 
post of charter holder at large. Paul 
Huebler of Huebler Industries is a 
director; Chuck Milhem of Valley 
Recreation Products is secretary. 

During his report as secretary, 
Milhem commented on the phe- 
nomenal growth of leagues in 
Canada, which sent 10 percent of 
the total entries to the ‘93 
championships. 

Said Milhem: “A lot of what hap- 
pened in Canada is a direct result 
of the ‘loon’ (dollar coin). There’s a 
saying in Canada, ‘We don't 
charge 50 cents, 75 cents, or $1 to 
play pool in Canada...we charge a 
loon.’ It’s much easier to get an in- 
crease across with a dollar coin. It 





Nancy Urso congratulates her husband Gene on receiv- 
ing the Warren Kelly Meritorious Service Award. 


will put more dollars in your poc- 
ket.” He reminded charter holders 
to communicate their support for 
the dollar coin to their represen- 
tatives in Washington, D.C. 

On the international scene, 
Milhem noted that foreign delega- 
tions this year came from Aus- 
tralia, Bermuda, Spain, Canada, 
Germany, the United Kingdom, 
and newcomers the Netherlands 
and Hungary. He complimented 
charter holders on their cordial 
welcome to the international 
players and thanked Valley’s 
James Griffiths for his efforts to 
enlarge the list of international 
charter holders. 

Golden Eight awards were pre- 
sented at the meeting to charter 
holders in three categories: 1) first- 
year member sanctioning the high- 
est number of players for the first 
official season—Skillful Vending 
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Co-head referees Frank Frye (I) and Jerry Dunbar. 





Winners of 9-Ball Men’s Singles Master, (I-r): Steve Oaks, Al Koklys, Bill Hoven, and Ty 
Wilson. 


(Maine), Star Amusement (Ind.), 
and Central Distributing (Neb.); 2) 
highest percentage increase in 
sanctioned players over the pre- 
vious league season—Wal-Mac 
(Canada), Regent Vending (Cana- 
da), and Nick’s Amusement (Ohio); 
3) largest increase in sanctioned 
players over the previous season— 
Wal-Mac (Canada), D & R Star 
(Minn.), and C & N Sales (Minn.). 

The roundtable discussion 
touched on handicap systems, 
master level players, building 
leagues from the ground up, pro- 
motions, starting state tour- 
naments, and the new Valley tour- 
nament kit. Practical advice was 
dispensed with pleasure, the mood 
being: the more we help each other 
the more the system grows and im- 
proves for the betterment of 
everyone involved. 

Incoming VNEA president Gene 
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Honest ERNIE 


That's Fairly Honest Ernie ... to 
his friends. And he has a lot of 
those, more every day. Mostly 
operators. 
















A pleasure 
I’m sure, Yank 


hea 


Because Honest Ernie is the name 
of the computer inside our new Cougar electronic 
dart machine. Up to 3 dart players can play 
against him simply by choosing their favorite dart 
game, then pressing the green "ERNIE" button. 
Ernie plays at whatever skill level he's competing 
against. 


Ernie is an all but certain way to dramati- 
cally -- and consistently -- increase operator = 
income. He makes practicing even more fun for at 
experienced players. And he's quickly proving to SS 
be just the enticement new players need to get 
into darts. 


And just to make sure Ernie gets noticed ... 
We include a FREE high powered promotional 
packet with each new Cougar Dart Machine (for a 
limited time). It has Ernie side characters, an Ernie 
marquee, 
posters, table 
tents ... every- 
thing you 
need to make 
sure Ernie, that 
_ is your new 
~ dart machine, 
gets noticed. 
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That's only Ernie's side of the story. There's 
much more. All new Cougar Dart Machines now 
come with 3 new super games ... in addition to 
the Ernie play-the-computer feature. There's 701, 
901, and fast-paced Mark 21™ ...a no score cricket 
game. And just about everything imaginable is 
now operator programmable ... rounds, bullseye, 
and pricing. 


For more information, just give us a call. 
We'll send you full details, along with the name of , 
our Distributor nearest you. Commitment To Excellence 


333 Morton Street, RO. Box 656 
Bay City, MI 48707 
(517) 892-4536 FAX (517) 892-6513 
TOLL FREE (800) 248-2837 


™ “Honest Ernie” and “Fairly Honest Ernie” are trademarks of Valley Recreation Products, Inc., Bay City, Ml © Copyright 1993, Valley Recreation Products, Inc., Bay City, MI. 
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Urso suggested to first-year 
charter holders: “Once you get a 
team to come out here they will be 
better ambassadors then you'll 
ever be. They'll believe what they 
see happening and what other 
players have to say.” 

| Referee views 

Co-head referees Frank Frye of 
Oregon and Jerry Dunbar of Ohio 
were impressed with the tourna- 
ment committee, the players, and 
the matches this year. Said Frye: 
“Our rapport with the tournament 
director is better than ever. It’s 
very difficult to organize a tourna- 
ment this size. Referees have to be 
aware of more than just the game 
on the table. 

‘We have a more sophisticated 
player today; they know what’s ex- 
pected of them. We saw a lot of 
courtesy, good sportsmanship, and 
camaraderie, which is how I learn- 
ed to play the game. There’s only 
one word for the championships— 
outstanding!”’ 

Dunbar was in total agreement, 
saying, ‘The caliber of the player 
has increased” and “It takes a 
group effort to get this done.” 

Referees for the finals were Frye 
and Dunbar, Mary Meade, Will 
Wood, Linda Dowhan, Bill Beyer, 
Kim Green, Cathie Holder, Bev 
Bazil, Dave Winters, Greg Far- 
nham, Steve Sones, and Steve 
Guilford. Other referees included 
Clair Baird, Lino Barbesin, Chuck 
Curtis, Dave Everett, Ed Fabin, 
John Herman, Dan Hodge, John 
Prenzlin, Dave Rogers, Keith 
Simonson, and Dave Yuhas. 

According to Frye, over 51 people 
took his referee certification 
Classes this year (they are held an- 
nually at the championships). 
Frye’s course covers the history of 
the game as well as the VNEA 
rules and regulations. 


Does Frye have anything on his 
wish list? “I would like to see one 
set of amateur rules for the sport of 
pool,” said Frye, whose love for the 
game is clearly evident. 


Special awards 

The annual awards banquet was 
a sea of happy faces celebrating 
the end of an intensive week of 
sport. Vince Levy, charter holder 
since 1987, observed: “Over the 
years it has become a fraternity, a 
brotherhood of pool players. It’s 
the prestige more than the money 
that draws the players.” 

Mary Lavine of Bullseye Inc. in 
Madison, Wis., a charter holder 
known for innovative league pro- 
motions, reminded that “this is the 
backbone of our business.” Paul 
Huebler said, “I’m a firm believer 
in the VNEA. We must always 
remember the player.” 


drawing. It was won by Tonie 
Zahm of Indiana. 

Crystal decanters were given to 
manufacturer supporters of 
VNEA: Steel Stix, Viking Cue, 
Meucci Originals, McDermott, 
Leani Slate Co., NSM, Huebler, 
Mali & Co., and Valley Recreation 
Products. 

At the close of the awards cere- 
mony, Paul Huebler presented the 
Warren Kelly Meritorious Service 
Award to Gene Urso. Huebler was 
the honoree in 1992. Prior winners 
were Roger Rasmussen, Gary Nel- 
son, Dick Hawkins, Emil Marcet, 
Bill Nemgar, Gary Benson, War- 
ren Kelly, Chuck Milhem, and Red 


“Over the years it has become a fraternity, a 
brotherhood of pool players. It’s the prestige more 
than the money that draws the players. ”’ 


Players competed in Regular and 
Master divisions of 8-Ball, 9-Ball, 
and Scotch Doubles for men and 
women. A new Hard Luck division 
was Offered, giving 122 teams a se- 
cond chance to claim a spot in the 
winner’s column. Entry fees and 
added monies totaled $257,565 in 
prizes. 

Awards were also presented to 
the first All-Star teams for both 
men and women. Team uniform 
awards were presented to South- 
ern Vending’s Starlight Gamblers 
in Calgary, Canada (men), and 
Green Amusement Co.’s Derby Ci- 
ty Rockettes of Louisville, Ky. 
(women). 


Huebler Industries and McDer- 
mott Cue Mfg. both donated cues 
and cases awarded during daily 
drawings, as well as specialty cues 
and cases for a banquet drawing. 
McDermott’s masterpiece cue 
went to Daniel Culp of Commerce 
City, Colo.; Huebler’s one-of-a-kind 
VNEA cue went to Jeff Olson of 
Eau Claire, Wis. In addition, 
McDermott donated a cue and 
case for a control deck worker’s 
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Jones. 
And the winners are... 

Results from the major cate- 
gories of competition, winners and 
sponsors: 

8-Ball Women’s Singles Regular: 
lst—Jane Bartram, D & R Star: 
2nd—Lisa Olson, American 
Amusement Arcades; 3rd—Kim 
Filipiak, Amusement Supply Co. 


8-Ball Women’s Singles Master: 
lst—Ginny Keeler, V.V.S. Inc.; 
2nd—Renee Salvi, Amusement 
Supply Co.; 3rd—Laurie Hawkins, 
Rushmore Amusement. 

8-Ball Women’s Team Regular: 
ist—USA Billiards #1, Jack Eiser 
Sales Co.; 2nd—Still Shootin, C&N 
Sales; 3rd—Kwik Kar Wash, Ed’s 
Distributing. 

8-Ball Women’s Team Master: 
1st—8-Ball Express Shoot, Rush- 
more Amusement, 2nd—Hot Shots, 
Amusement Supply Co.; 8rd—Nite 
Owl #1, Rushmore Amusement. 

8-Ball Men’s Singles Regular: 
1st—Don Copp, America Amuse- 
ment; 2nd—Bruce Throckmorton, 
Indy Amusements; 3rd—Ken Bar- 
tko, Wal-Mac Pool Leagues. 
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8-Ball Men’s Singles Master: 
ist—Glen Olson, Collier Games 
Corp.; 2nd—Richard Lacey, Import 
Pool Play; 3rd—Bill Mulloy, Amuse- 
ment Service Corp. 

8-Ball Men’s Singles Senior: 
1st—Charlie Jones, Green Amuse- 
ment Co.; 2nd—Bill Ganne, Wal- 
Mac Pool Leagues; 3rd—Gayle 
Boyle, High Country Pool Leagues. 

8-Ball Men’s Team Regular: 
ist—All Ready Packed, Challenger 
Vending; 2nd—Ship & Shore #1, 
Nick’s Music & Games; 3rd—Team 
Indy, Indy Amusements. 


8-Ball Men’s Team Master: 1st— 
Rich’s A, Derrick Music Co.; 2nd— 
World Class Billiard, Collier 
Games; 3rd—Brickyard Blues, Indy 
Amusements. 

9-Ball Women’s Singles Regular: 
ist—Jane Bartram, D & R Star; 
2nd—Kerri Morrison, Astro 
Amusement; 3rd—Misty Garrett, 
Varner Vending. 

9-Ball Women’s Singles Master: 
lst—Timi Bloomberg, Rushmore 
Amusement; 2nd—Renee Salvi, 
Amusement Supply Co.; 3rd— 
Jeanne Bloomberg, Rushmore 
Amusement. 

9-Ball Men’s Singles Regular: 
ist—Mike Ray, Indy Amusements; 
2nd—Craig Kerry, Wal-Mac Pool 
Leagues; 3rd—Bob Deem, Welch 
Music & Games. 

9-Ball Men’s Singles Master: 
ist—Steve Oaks, Indy Amuse- 
ments; 2nd—Al Koklys, Player’s 
Music; 3rd—Bill Hoven, NSM-U.K. 

Scotch Doubles Regular: 1st— 
Tammy Parker and Scott Vinson, 
Jack Eiser Sales Co.; 2nd—Jane 
Bartram and John Carlson, D& R 
Star; 3rd—Janet Domabyl and 
Terry Howell, Stansfield Vending. 

Scotch Doubles Master: 1lst— 
Connie Shaw and Randy Lamar, 
Bullseye Inc.; 2nd—Gari Jo Bloom- 
berg and Jim McNenny, Rush- 
more Amusement; 3rd—Linda Ha- 
roldson and Ty Wilson, American 
Amusement Arcades. 

Junior Event: 1st—Gary Gon- 
zales,2nd—Chad Mason. () 
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Tournament committee members, (I-r): Gary Benson and Judy Mehle of High Country Games and Craig Dumdei of C & 
N Sales. 





Showing a VNEA jacket and sweatshirt at the Laramie Screen Printing booth, (I-r): Marie McClure, Claudine Baker, J.R. 
Crum, and Vicki Kerr. Laramie specializes in dart and pool tournament and team apparel. 





Winners of 8-Ball Women’s Singles Regular, (I-r): Jane Bartram, Lisa Olson, Kim Filipiak, and Sue Forward. 
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EN YEARS AGO 





Telecommunications becoming 


Closer to reality 


Ws. many in the industry are 
pondering the effects of video 
games being transmitted over 
phone lines, it’s not a new subject; 
it was a possibility being discussed 
10 years ago. 

According to reports in promi- 
nent newspapers and from in- 
dustry analysts of the time, the 
future would lie in telecommunica- 
tions. These industry experts 
predicted that over $30 billion 
worth of business transactions 
would take place on telecom- 
munication systems in the next 
three to five years. 

There was talk of transmitting 
video games over cable lines 
directly into homes. Of course, in 
1983 the very idea seemed light 
years away. Based on the technol- 
ogy of the times, it didn’t seem 
rooted in reality, although there 
was a company promoting a unit 
that would work like a video game 
library. All games would be retain- 
ed in the machine; new ones would 
be added on a regular basis. 

It should be no wonder that the 
concept of transmitting video 
games (or other information) over 
telephone lines directly into homes 
was met with skepticism. After all, 
this was a time when cable was not 
hooked up to every home and com- 
puters were just beginning to be us- 
ed by the masses. I know we were 
still banging out our stories on 
typewriters! 


Industry associations AMOA 
(operators), AGMA (manufactur- 
ers), and AVMDA (distributors)— 
the last two merged later to form 
AAMA~—were off to a shaky start in 
their first joint task. They agreed to 
work together to strengthen state 
and local associations, but soon 
were pointing fingers at each other 
as to who was really doing the job. 

The manufacturers association, 
in the meantime, announced plans 
to start its own trade show. Play 
Meter’s already-established AOE 
show had shown that a spring 
show was viable. 

In the news, Atari agreed to 
share data from a new product 
testing program with operators 
and distributors; Florida’s Alco- 
holic Beverage Commission ruled 
Little Casino games that allowed 
extended play were gambling 
devices; Chicago operators receiv- 
ed acity licensing commission opi- 
nion that it was illegal to locate 
video poker games there; Digi- 
course filed a patent infringement 
suit against Louisiana video game 
distributors, while Midway filed 
suit against Digicourse claiming it 
discredited the Midway name and 
that its patent should be declared 
invalid; Magnavox sued Bally, 
claiming it had not made pay- 
ments for technology it licensed 
from Magnavox for use in video 
games; Nebraska state officials 
were considering a statewide video 
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game lottery; Universal U.S.A. 
opened its own distributorship, 
citing lack of distributor support in 
the sale of its Mr. Do! conversion 
kit; Ron Carrara joined Scan Coin; 
John Barone joined Exidy’s mar- 
keting and sales staff; AMOA 
began promoting a one-time $50 
jukebox license fee; and Nolan 
Bushnell assigned exclusive con- 
sumer rights to Atari for games he 
would be developing for the coin- 
op market. 

The top video games in arcade 
locations listed on Play Meter’s 
equipment poll were Pole Position, 
Time Pilot, Millipede, Xevious, and 
Q*Bert. For street locations: Pole 
Position, Time Pilot, Baby Pac- 
Man, Ms. Pac-Man, Q*Bert, Turbo, 
Millipede, Joust, Mr. Do!, and 
Popeye. 

The top pinballs included Defen- 
der, Time Fantasy, Joust, Eight 
Ball Deluxe, and Q*Bert’s Quest. 

New games featured in our “New 
Products” section 10 years ago 
were: Bully Buster from Bob’s 
Space Racers, Water Lasers from 
American Arcade Specialty, the 
Sonata 1050 jukebox from Sonata 
Co., Enter-Tech’s kid-size videos 
Noah’s Ark and Leprechaun, 
Super Rider from Venture Line, 
Mappy and Journey from Bally/ 
Midway, and a cartoon machine 
from Comedy Cartoon Factory. 0 
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Fred Gillmann recalls the CCMA’s fight to defeat a gross 
receipts tax bill last year. 


CCMA co-executive director Dennis Loper (r) presents a 
plaque to outgoing president Richard Scherer, who serv- 
ed for two years. 





pe 
Walt Hawkins of IGT briefed attendees on the status of 
video gaming around the country. 


CCMA gathers in Monterey 


T hough it had been discussed 
informally for two days, no 
one brought it up while business 
was Officially being conducted. But 
as the California Coin Machine 
Association’s (CCMA) annual con- 
vention was winding down, during 
the “Firing Line” portion of the 
show, Jerry Monday of Century 
Vending and Distributing raised 
his hand and gave “it” the 
spotlight. 

“There are over 500 operators in 
this state, yet look at the turnout 
here—10, 20 operators!” he said. 
“This is ridiculous; in fact, it’s a 
tragedy! We must address this ser- 
ious lack of membership.” 


To be sure, the CCMA conven- 
tion, held June 11-12 at the beauti- 
ful Monterey Plaza Hotel, was 
worth the while of the approxi- 
mately 75 people in attendance (in- 
cluding distributors, manufactur- 
ers’ representatives, spouses, 
guest speakers, etc.). In addition to 
informative business sessions, a 
legislative update, and an auction 
that raised nearly $25,000, there 
were myriad social activities and, 
in general, the opportunity to soak 
up the Monterey Peninsula’s spec- 
tacular scenery. Yet, despite all 
this on the menu, the vast majority 
of California’s operators did not 
show up. 
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“Tra (Bettelman of distributor- 
ship C.A. Robinson) will get 400 op- 
erators to attend his open houses 
after the ACME and AMOA shows, 
but we can’t get them to join 
CCMA or come to our convention,” 
observed Tony Parina of Automa- 
tic Merchandising Co. “Where are 
they?” 

Some said the 500-operator fig- 
ure is inflated, that there are really 
only half that many true opera- 
tors—those who make operating 
coin-op amusement equipment 
their occupation, their life’s work. 
The rest, it was said, only operate 
two or three games on the side, but 
still receive the “operator” desig- 


Users’ Reports 


“We really liked our first Token Tech, 
which is why we ordered our second. 
I’m calling now to order our third.” 


“The Token Tech eliminates the need to 
spend hours making up rolls of 20 and 
40 Tokens. We are saving enough 
labor cost to more than pay for it in 
less than two months.” 


“The best investment since we bought 
our fax machine. | can’t ever imagine 
doing business without either one.” 


“We have good employees... The 
Token Tech removes the temptation 
for them to become “silent partners” by 
skimming the till.” 


“It’s great! You should have come out 
with it 10 years ago.” 


“After using our Token Tech for 
Quarters, we are switching over to 
Tokens. Thanks to the dispenser, we 
got acquainted with your Token 
Systems.” 


“The Token Tech eliminates long lines at 
our cashier’s cage. Our customers like 
it, too!” 


“Our Batting Cage Tokens are valued at 
$1 each. Anyone with a high-value 
Token should be using a Token Tech.” 


“We use a larger size Token for our 
Carwash. All Tokens are sold through 
the Token Tech. It’s accurate, and 
much faster, and it keeps our people 
honest.” 


“The first two Token Techs are excellent. 
We are sending our purchase order for 
six additional units.” 


“It’s working just perfect. We love it!” 


“For a $3 Cigarette Token, it’s the only 
way to do business.” 


“We were using a system which had the 
“illusion of control”... The first shift 
manager counted all our Tokens. The 
third shift manager emptied all the 
cashboxes, and did a day-end count.” 


“The Token Tech has simplified our 
whole operation, and we know exactly 
where we stand every hour.” 


“We bought a similar item, made in 
Europe. It cost a lot more, but it never 
worked right, so we sent it back. Your 
Token Tech is far superior.” 
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From left: Automatic Merchandising Co.’s Tony Parina, Bill Blaine, and Gary Rogers. 


nation. Nonetheless, it was agreed 
that the CCMA needs a lot more 
members if it is to remain not only 
viable but strong. 

Dale Moore of L.A. Games opin- 
ed that California operators: 1) are 
more independent-minded than 
most, that they may be more inclin- 
ed to “go their own way and do 
their own thing,’ and 2) have more 
diversionary activities at their 
disposal compared to operators in 
other states. “Why go to a meeting 
when [can cruise down Highway 1, 
go snorkeling, or eat at Spago?’”’ 
might ask the maverick California 
operator. 

Dennis Loper, CCMA co-execu- 
tive director with John Wendt, 
says operators often look for ex- 
cuses not to join. “I’ve heard, ‘Oh, 
CCMA is a tobacco-driven associa- 
tion. I don’t have vending ma- 
chines, so I’m not joining.’ Others 
say, Yousupport crane legislation, 
so I’m not supporting CCMA.’ 
Some who do belong won’t come to 
the shows because they think it’s 
too expensive. If there’s a reason 
out there, operators will think of it. 

“But we can’t keep waiting until 
there’s a problem, a damaging bill 
introduced in the Legislature, to 
get a surge in membership. Even- 
tually it'll be too late; a bill will get 


passed and we'll be finished. We 
need members and their dues to be 
able to monitor and fight adverse 
legislation.” 

One operator said he knew the 
fiberoptics issue was important, 
that it would affect him down the 
road, but as a small operator he 
had more pressing, day-to-day con- 
cerns. “I want to know how to op- 
erate in the ‘90s. I think a lot of 
small operators don’t join the 
CCMA because they don’t think 
they have any reason to.” 

An irritated Loper, who with 
Wendt lobbies on the CCMA’s be- 
half, responded, “It aggravates me 
to hear people say, ‘I don’t get 
anything out of it.’ For the last 11 
years you haven't been hit with a 
seven percent gross receipts tax, 
which has saved your bottom lines 
from being ruined. Believe me, 
you've gotten something for your 
money!”’ 

That, pointed out Monday, may 
be the problem: operators may on- 
ly hear about one high-profile 
measure that CCMA has success- 
fully fought back, never knowing 
about the other nine, say, that were 
defeated behind the scenes. If more 
operators were aware of the 
CCMA’s ongoing efforts, maybe 


they’d be willing to lend their 
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Century Vending’s Sue Monday (I) and Williams’ Lenore Sayers flank Dennis Loper. 


much-need financial support, he 
said. 

To give the CCMA a higher pro- 
file, it was suggested that the 
association take out a booth at the 
AMOA show, which will be held in 
Anaheim this October. That being 
the site, more California operators 
likely will attend than if it were in 
another state. Another suggestion 
was for the CCMA to stage one-day 
informational or technical semi- 
nars, perhaps two to four times a 
year. “That would slowly increase 
membership, since it would benefit 
all operators, big or small,” said an 
attendee. 


Business sessions 

Bill Stone of Stone Amusement 
Co.in Tullahoma, Tenn., led off the 
business sessions by briefing at- 
tendees on developments in the 
ever-changing telecommunica- 
tions industry. It’s a subject he 
tracks closely as a member of 
AMOA’s telecommunications 
subcommittee. 

Stone says it’s one thing to give 
the seven “‘Baby Bells” conduit 
control, or the ability to transmit 
programming; it’s quite another to 
give them content control, to allow 
them to own information services. 
“If I’m going to pay the utilities as 
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The new CCMA officers, (I-r): Russ Love, treasurer; Cindy Powell, secretary; Greg 
Stephens, president; and Tony Parina, vice president. 


a rate-payer, I don’t want them in 
business competing with me,” he 
said. “It’s unfair competition; they 
are guaranteed a profit and have 
access to all their customers’ 
homes.” 

A new telecommunications bill 
has been introduced by Rep. Rick 
Boucher (D-Va.); it’s H.R. 1312, the 
“Communications Competitive- 
ness and Infrastructure Moderni- 
zation Act of 1993.” Boucher’s bill 
focuses on the construction of an 
“information superhighway, an in- 
teractive communications net- 
work capable of delivering voice, 
video, and data simultaneously 
and serving every home and busi- 
ness in America.” Who does he 
think should build the network? 
You guessed it: the telephone in- 
dustry. In short, “it’s a bad bill,” 
Stone said. 

The proposed “Sega Channel,” a 
joint undertaking by Sega, Time 
Warner, and TCI, should give 
operators pause, Stone says. With 
a decoder on their TVs anda 
900-line, kids would be able to 
download games on their Sega 
Genesis. ‘““They could just key up 
the games and interact with other 
kids—at 10 cents a game!” Stone 
said. “Think of how hard it is now 
with our games set at 25 or 50 


L.A. Games. 


cents.” 

Once this takes hold, Stone 
believes the Japanese could then 
find out where the smartest 
children in America live. The ap- 
paratus would exist to set up na- 
tional spelling bees, for example, 
with college scholarships offered 
as grand prizes. “It would allow 
them to discover our most creative 
minds, our best and brightest—the 
future game programmers of this 
world,” Stone said. 

What can be done to combat the 
mushrooming telecommunica- 
tions technology swirling around 
the coin-op industry? Stone recom- 
mends lobbying your congress- 
man, senator, and members of 
your state’s Public Service Com- 
mission; joining the politically 
powerful National Federation of 
Independent Businessmen; and 
setting up joint operator/manufac- 
turer game promotions to give the 
industry a higher profile. 

Switching subjects, Stone pre- 
dicted that this industry will see 
more revenue-sharing down the 
road. He said that he and a distri- 
butor tried it with Sega’s Time 
Traveler, with both parties ex- 
periencing favorable results. “I 
didn’t have to lay out $5,000 for the 
game, and I was able to make mon- 
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Rock-Ola/Antique Apparatus president Glenn Streeter with Mineko and Dale Moore of 
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ey,’ Stone said. “I plan to do more 
revenue-sharing in the future.” 

Speaking of the future, Randy 
Chilton of Chilton Vending and 
Billiards gave attendees a taste of 
what AMOA’s Advanced Technol- 
ogy Committee has been working 
on for the past two-plus years (it’s 
comprised of Chilton, Gene Urso, 
Wally Bohrer, Craig Johnson, R.A. 
Green, and Tammy Norberg-Paul- 
sen). One of the projects involves 
the potential of networking video 
games for tournament play. 

“I’m now referring to every video 
game currently on the street as a 
‘terminal,’ because it can actually 
be used in a mature marketplace to 
buy merchandise, dispense tickets, 
and create a tremendous data 
base, among other things,” Chilton 
said. “Operators need to start 
thinking of their video games as 
terminals with great potential for 
expanded use. 

“Say you've got a four-player X- 
Men with four players competing, 
and the player with the highest 
score gets a plush bunny. What if 
you had 4,000 people playing that 
X-Men simultaneously, with the 
highest score getting a 10-speed 
bike or something even more ma- 
jor than that. This would all hap- 
pen by having video games com- 
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From left: Cindy Powell of C & L Music and Games, Jerry Monday of Century Vending, 
and Ken Anderson of Sega. 


municating with each other via 
communication devices. And that 
technology is on the street today.” 

Chilton says more details—’’ma- 
jor details’’—should be released by 
the time the AMOA show rolls 
around in October. 

Fred Gillmann of Just Games of 
San Diego recalled the associa- 
tion’s effort last year to defeat S.B. 
1912 by Rep. Lucy Killea, which 
called for a seven percent gross 
receipts tax on video games. A 
strong grass-roots campaign by 
CCMA and effective lobbying by 
Loper and Wendt killed the bill, but 
had it passed, Gillmann says, 
California would’ve had 40 percent 
less operators. 

‘All operators need to get involv- 
ed; it can’t just be this group here,” 
he said. “We all have to build a 
relationship with our represen- 
tatives. They don’t even know 
about the current coin-op industry; 
they think we’re all still making 
lots of money!”’ 

Gillmann found that if a mayor, 
representative, etc., won’t meet 
with you, it’s effective to go 
through a major contributor or 
two. It worked with Killea, he says. 
She originally couldn’t find the 
time to see Gillmann, but after he 
got in touch with a couple of her 


’ 
> = 





«@ : 
a¢ yy 

; 

; 


From left: Sonny Beckham of the Black Diamond Group, Jack Love of Amusement 
Corp. of America, Brian Duke of Visions of Reality, and Russ Love of Royal Vending 
Services. Black Diamond is the marketing firm for Visions of Reality, anew company 


that’s bringing virtual reality technology to this industry. 


heavyweight contributors, Killea 
couldn’t see Gillmann fast enough. 

As for her gross receipts tax bill, 
it was generally agreed that she 
wouldn't author such legislation in 
the future—but someone else likely 
will. 


Legislative update 

Loper went through a list of bills 
that have either been introduced in 
the Assembly or Senate. Among 
those being tracked by the CCMA 
are: 

e A bill that totally bans smoking 
in restaurants, bars, and the 
workplace. 

e A bill that allows cigarette ven- 
ding machines in bars. It’s strin- 
gent, Loper says, but of the two 
bills CCMA is supporting this one. 

e A bill that prohibits “harmful 
matter’’-filled vending machines 
within 250 feet of schools. What 
constitutes harmful matter is not 
made clear. 

e A bill that places a two-and-a- 
half-cent tax on cigarettes to fund 
a study on breast cancer. 

e A bill that increases the 
Cigarette tax by 27 cents a pack. 
Loper says it could be amended to 
$1 a pack. 

e And, last but not least, a bill 
that requires a warning placed on 
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video games—saying that they 
could cause epileptic seizures! 


New officers, board 

The CCMA membership elected 
the following slate of new officers: 
Greg Stephens of Games Unlimi- 
ted, president; Tony Parina of 
Automatic Merchandising Co./Pa- 
rina Enterprises, vice president; 
Russ Love of Royal Vending Ser- 
vices, treasurer; and Cindy Powell 
of C & L Music and Games, 
secretary. 

Elected to the board of directors 
were Ira Bettelman, C.A. Robinson; 
Ron Carrara, Bay Area Fun Cen- 
ters; Tom Doidge, Cent-Val Auto- 
matic Music and Vending; Fred 
Gillmann, Just Games of San 
Diego; Marvin Gray, Gray Ven- 
ding; James Ham, TD Rowe Corp; 
Jack Love, Amusement Corpora- 
tion of America; Sue Monday, Cen- 
tury Vending and Distributing; 
Dale Moore, L.A. Games; Art 
Muro, Brown & Williamson Tobac- 
co Corp.; Joe Perkovich, Automatic 
Merchandising Co.; Jim Reed, Pat- 
ton Vending Co.; Frank Rizzo, 
Area Amusements; Richard 
Scherer, Diversified Coin; David 
Stroud, Progressive Game Distri- 
butors; and Rich Tipton, Rich’s 
Music and Amusement. L] 
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New game, 





familiar 








T he Gottlieb name has solid 
roots in the pinball business, 
so it was a pleasant surprise when 
Alvin Gottlieb made the announce- 
ment that he was re-entering the 
pinball arena. His new company, 
Alvin G. & Co., has set its goals 
high and in a mere three years is 
living up to its name with its first 
pinball, Al’s Garage Band Goes On 
A World Tour. ° 

Alvin grew up with pinball. His 
father, David Gottlieb, was the 
legend behind D. Gottlieb & Co. In 
the early days the name Gottlieb 
was synonymous with pinball. 

Today, the Gottlieb family con- 
tinues to build on the philosophy 
set down by David Gottlieb: “Build 





Top: New sales manager Ron 
Zahler (I) with Michael 
Gottlieb and Adolf Seitz Jr. 
Middle: Game designers Jim 
Shird (I) and Wally Welch. 
Bottom: Artists Dan Hughs (I) 
and Andy Reynolds. 














new name, 


family 


a steady earner that can be placed 
hundreds of miles from the opera- 
tor because it works.” 

But experience and deep roots 
aren’t always enough, as Michael 
Gottlieb explains, “Some opera- 
tors would not even try our games. 
They had such a bad experience 
with other new companies that 
they just figured that our games 
wouldn't work.” 

But he adds, “We proved them 
wrong. As the games were shipped, 
they were followed closely to verify 
what Alvin G. & Co. employees 
already knew—they worked right 
out of the box and, more important- 
ly, worked well and earned even 
better after 20 weeks on location.”’ 














Top: It’s all in the family with 
the father/son teams of Alvin 
and Michael Gottlieb (I) and 
Adolf Seitz Sr. and Jr. 
Middle: The software and 
programming department, 
(back, I-r): Vecennia Jordan 
and Kyle Johnson; (front, |I-r): 
Reh Merchant and Tom 
DeFotis. Bottom: The 
engineering department, 
(I-r): Bob Karegianes, Jim 
Studnicka, Scot Meyer, Adolf 
Seitz Jr., and Mary Smith. 
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The production team, 
(back, |-r): Rod Laureano, 
Nick Karegianes, and Wally 
Sa’d; (front, I-r): Josie 
Patton, Ken Buda, George 
Saxinger, and Mike 
Sawyer. 


There’s another Gottlieb family 
philosophy: “Your organization is 
your people.” The company has 
assembled an impressive crew of 
industry veterans, who have 
helped build a pinball company 
from scratch. A core group from D. 
Gottlieb & Co., now with Alvin G. & 
Co., include June Dylla (controller), 
Tom DeFotis (software program- 
mer), Mike Sawyer (quality con- 
trol), and Adolf Seitz Sr. (produc- 
tion engineer) and Adolf Seitz Jr. 
(engineering)—a father/son team 
with over 60 years combined 





experience. 

In addition to the above, Alvin G. 
& Co.’s employee list reads like a 
‘““Who’s Who” in pinball. Ed 
Schmidt, with over 20 years ex- 
perience, is the field service 
manager and has assembled a 
team of technicians who man the 
1-800-858-FLIP hotline, ready to 
answer any questions. “We are 
geared up and ready for service, 
schools, promotion, and open 
houses,” said Ed. “Information and 
education are crucial. We have a 


long-term relationship with our 
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Ed Schmidt (I), field service 
manager, with his field 
service team, (I-r): Luis 
Torres, Bill Smyczynski, 
and Denis Novak. 


distributors. We take care of our 
customers with 24-hour turn 
around on parts and a 60-day war- 
ranty.” 

Wally Welch, a 10-year Bally 
veteran, heads up the design team 
as Chief designer. He said, “Alvin 
G. & Co. has a wonderful atmos- 
phere because everyone here real- 
ly cares about and contributes to 
the product. These great in-house 
players help us answer that most 
important question: ‘What is 
fun?’ ” 

Reh Merchant, who spent 10 
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The engineering technician 

staff, (I-r): Larry Armstead, 

Don Rosenfeld, Jaime 

Rivera, Nancy Orrico, Jon 

Shimmin, Jose Cerda, and 

project manager Lyle 

# Willimann. 


years with Bally, heads up soft- 
ware and electrical engineering. 
His team includes electrical engin- 
eer John Boydston, who was also 
with Bally for 10 years; sounds and 
music programmer Kyle Johnson, 
who was with Incredible Technolo- 
gies for seven years; and Tom 
DeFotis. When Reh joined Alvin G. 
& Co. he wrote a new operating 
system for the new board set, 
which was designed by Boydston 
and Greg Topel. The new opera- 
ting system features what the com- 
pany calls ‘‘the easiest to use 


a 





diagnostics in the industry.” 

Boydston is very proud of the sys- 
tem, noting, ‘““We started with a 
clean sheet of paper and the final 
product shows that there was 
room for innovation. Alvin Gottlieb 
wanted an electronics package 
that anyone can understand, yet 
had all the latest capabilities and 
reliability. That’s what we gave 
him.” 

The newest member of the team 
is Ron Zahler, who was with 
Premier for four years. He said, 
“You can see the excitement here. 


80 


PLAY METER JULY 1993 


Electrical engineers John 
Boydston (I) and Greg 
Topel. 


Alvin G. & Co. has assembled some 
of the finest distributors in the 
country to handle its line.” 

What’s in the future for Alvin G. 
& Co.? “We have many exciting 
games in development,” said Adolf 
Seitz Jr. ““Our goal is to build 
games that last, which ensures 
steady earnings and high resale 
value. You can talk all you want, 
but all that is really important is 
what David Gottlieb knew in 1927: 
‘It’s all in the cashbox.’ ” ) 








SE 
STRATA GROUP INC. 
AND 

INCREDIBLE TECHNOLOGIES, INC. 
INTEND TO VIGOROUSLY 
PROTECT OUR RIGHTS TO 

OUR INTELLECTUAL PROPERTY, 

OUR HARD WORK, OUR SOFTWARE, 
AND OUR GAMEs. 


op 
TECHNOLOGIES 


Our successful $1.3 million settlement of case #90 CH 327 in Cook County, Illinois, 
on May 13, 1993 1s testimony to our commitment to protect these rights. 


We promise to aggressively protect and defend our rights to all of our copyrighted games 
and other products. 


We also call upon all others in the coin-operated games and amusements industry to 
join us in an ongoing effort to rid our industry of illegal copyboards and illegally copied 
software. 


We solicit your help. 


If you can provide any information that will help us locate and stop any individuals, 
groups, or companies engaged in the illegal copying of our games and other software 
in the United States or elsewhere, please contact us at the address below. 


Incredible Technologies, Inc. * Strata Group, Inc. 
Legal Department 
4010 Winnetka Avenue * Rolling Meadows, Illinois, 60008 * 708-870-7027 (phone) * 708-870-0120 (fax). 


pee RESPONSE 


We have given everyone in the industry 
the opportunity to express their opinions 
ona certain subject via the question ask- 
ed or on any other subject that comes to 
mind. The three responses this month 
are on two separate questions. The first 
is in response to the question: ‘‘What 
would you like to see changed in the 
coin-op industry?’’; the other two are in 
response to the question: ‘‘Is there too 
much media focus on violence in video 
games?” 


I'd like to see... 

It seems like the industry trend 
right now is fighting games and it’s 
been like that for the last few years. 
Why don’t video game manufac- 
turers do some different games? In 
fact, why not base some on the Bible? 

For example, there could be a game 
based on Moses and the Ten Com- 
mandments, Daniel and the lions, or 
David and Goliath. Also, there are a 
lot of movies that a few games could 
be modeled after. 

An Indiana operator 


A moral decision 

Yes, I think there is a lot of media 
coverage on the violence in the newer 
video games. And I think there is too 
much blood and guts in the new 
games. 

Weas operators have quite a dilem- 
ma on our hands. The blood and guts 
games are what are making a lot of 
our money, or at least in my case. 

If you have family locations the on- 
ly options you have are adjusting the 
settings on the games to cut down the 
violence or simply not operate them 
in these locations. You can decide to 
operate them only in your less family- 
oriented locations or not at all. 

I don’t feel that we the operators or 
even the manufacturers are at fault. 
We are simply meeting a demand. 
Many of us would probably not run 
this type of equipment if the choice 
was ours. I guess it’s a moral decision 
we need to make. The question is whe- 
ther it’s a moral decision we can af- 
ford to make. 

Scott Savage 
Magic Entertainment Group 
Sparks, NV 


Media at fault 

There may be some violence in 
video games, but we all know that 
they are the ones pulling in the 
quarters. That means that kids are 
playing them. It’s hard to argue with 
success. But even the most violent 
video game is not even in the same 
ballpark as some of the violent 
movies. 

It’s the newspaper reporters that 
are sensationalizing the subject, try- 
ing to stir up some mud. They get on 
a subject like this and can't let go. But 
they print a lot of bad information. 
Since I own an arcade, I was asked to 
comment on violence in games for our 
local paper. Of course, I had a lot of 
positives to say about our industry 
but none of that was mentioned. I 
vowed then never to be interviewed 
by a newspaper reporter. Our in- 
dustry gets some bad press even 
when we don’t deserve it. 

A California operator 


NOTE: Please fill out our FAX POLL 
in this issue! 
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ending 


Flip through the membership direc- 
tories of any state or national associa- 
tion and you are likely to see a high 
percentage of companies with the term 
“vending” as part of their name. Play 
Meter recognizes the cross-over bet- 
ween music and games and vending, 
and has made a commitment to focus 
close attention on the significant ven- 
ding segment of the industry. 

To that end, we debut our first ven- 
ding section, filled with ‘“What’s New” 
just for vending, a ‘““Coinman Inter- 
view’ with a major vending and music 
and games operator, and a close look 
at bulk vending in the ‘90s as seen 
through the eyes of a leading equip- 
ment supplier. 

This is only the beginning. In the com- 
ing months look for news on evolving 
trends, product development and de- 
mand, and more information on how 
vending and music and games can be 
helping hands to each other. Sugges- 
tions for future articles are welcome. 
Phone, FAX, or mail in topics and any 
questions regarding vending and Play 
Meter will address them. 


J a 


Machine-O-Matic: setting 
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the pace in bulk vending 


" or those who think of the 

typical bulk vending machine 
as arusted, beat-up piece of equip- 
ment that stores peanuts from 
1974, it’s time to update your think- 
ing. Bulk vending has come a long 
way, baby, and one of the com- 
panies leading the renaissance is 
Machine-O-Matic, based in On- 
tario, Canada. 

The firm was founded by 
CEO/president Joe Schwarzli in 
1963 with his nephew, Joe Boehm 
(he bought Boehm out in 1985). 
Machine-O-Matic started out as a 
small metal casting operation, sup- 
plying the Canadian market with 
limited amounts of vending ma- 
chine parts. Almost 30 years later, 
in July 1992, the company moved 
its manufacturing operation into a 
new custom-designed facility, from 
which its ships complete product 
lines worldwide. 

Son Bernie, the vice president, 
has worn many hats while at 
Machine-O-Matic. He began work- 
ing there part time in 1971 and 
assumed full-time duties in 1975. “I 
started out in the tool room as a 
tool-and-die apprentice, he recall- 
ed. “I completed that area and then 
spent a couple of years in each of 
the manufacturing departments. 


By 1985 I had become more involv- 
ed in the office, specifically in the 
marketing end. That’s where my 
heaviest push is today, though my 
overall job still deals with the direc- 
tion and operation of the manufac- 
turing sector.” 


use Beaver components’ or ‘We 
use Beaver mechanisms.’ That’s a 
pretty good endorsement. 

“In the vending industry, people 
know us more for our small ma- 
chines. The large bulk vendor has 
come on very strong in the last five 


‘‘The advantage operators have in going with our 
machines Is that they can be broken down to 
single units, which means they don’t take up much 
space and can be placed anywhere else a small 


bulk machine Is placed. ”’ 


Machine-O-Matic started out 
with the “SB/RB’” line of small bulk 
vendors in square or round shapes. 
In 1983 it began tooling and manu- 
facturing the “Northern Beaver’’ 
large capsule vendors. A short 
time later Machine-O-Matic came 
out with its “J” line of stands. 

Said Schwarzli, “The trademark 
name for our products is ‘Beaver.’ 
When you say ‘Beaver,’ people 
automatically know that means 
gum machines, bulk vending ma- 
chines, mechanisms, and stands. 
You'll find a lot of manufacturers 
who use our components within 
their own machines. Their adver- 


tising will state something like ‘We 
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years, but the main item is still our 
small RB/SB machines, the peanut 
and gum machines.” 

Recognizing the trend toward 
giant gumball machines, but 
wishing to do something other 
than jump on the bandwagon, 
Machine-O-Matic developed the 
multi-vend bulk vendors Tri-Tower 
and Treasure Island. (The com- 
pany does, however, sell Beaver 
components to other giant gum- 
ball manufacturers.) 

“We've seen the advent of the 
giant gumball machines that stand 
seven to eight feet high, and we’ve 
decided to combat that with our 
Tri-Tower and Treasure Island,’ 
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Schwarzli said. “The giant gum- 
ball craze may be good for another 
few years, but as with any trend 
eventually it will die. When it does 
you re going to have a lot of people 
stuck with machines that they 
can't place and can't get rid of. 

“The advantage operators have 
in going with our machines is that 
they can be broken down to single 
units, which means they don't take 
up much space and can be placed 
anywhere else a small bulk ma- 
chine is placed. The other advan- 
tage you have is that all the parts 
which make up these large units 
are the same ones that make up 
the smaller units. So as far as in- 
ventory and knowledge of use 
goes, it’s generic with our product 
line.”’ 

Tri-Tower and Treasure Island 
were designed for malls with a high 
traffic flow. “Treasure Island, for 
example, is ideal in the middle ofa 
mall setting, where you have peo- 
ple traveling both sides of the 
aisles,’ Schwarzli explained. “A 
good mall location such as that 
should have no problem gener- 
ating $30,000-plus a year, and 
that’s a conservative figure. 
You've got an equipment invest- 
ment of $10,000-$11,000 and 
roughly a $4,000 investment in fill.” 

Machine-O-Matic’s bulk vending 
machine sales in America have 
been growing steadily since 1975, 
with the biggest surge beginning in 
1988. “It’s been largely due to our 
advertising and marketing in the 
United States,’ Schwarzli said. “I 
think our product and the type of 
ads that we run have helped bring 
a more professional image to the 
bulk vending industry. It’s been a 
closet industry in the past; people 
knew about bulk vending but 
thought little of it. 

“But we offered a high-quality 
machine that required no refur- 
bishing, compared to what the 
competition was offering. Now 
most of them have gone with 
chrome-plating, too; they’re offer- 


ing a better product. So as far as 
the operator goes, the equipment 
that he needs for his business has 
improved across the board with all 
the manufacturers.”’ 

Schwarzli says music and games 
operators who might not have con- 
sidered bulk vending in the past 
are beginning to take a second 
look. 


“Bulk vending is a bit 
different for music and 
games operators, in the 
sense that now they 
have to contend with 
food products, some of 
which spoils over 
time.”’ 


“We're starting to get the music 
and games guys,’ he said. “The 
video game market has been so 
tough for them, and the equipment 
is so expensive. Whereas a half- 
way decent video costs at least 
$2,000-$3,000, you can get a good 
bulk machine in the $60-$70 range. 
Most of these operators already 
have the locations, so it’s very easy 
for them to pop in a few bulk 
machines with the video games, 
compared to the straight bulk 
operator who’s looking for new 
locations. That’s not an easy job. 

‘The music and games operators 
are learning what bulk is all about. 
It’s a bit different for them, in the 
sense that now they have to con- 
tend with food products, some of 
which spoils over time. They have 
to make sure that one, they don't 
expand too muchinitially in terms 
of variety, and two, that they have 
a good turnover of their product.” 

Besides the cost, what are some 
other key benefits to operating 
bulk vending machines? 

“They don’t take up much space, 


they don’t have any electrical re- 
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quirements, they're basically 
trouble-free, and since they don't 
need updating like a video game, 
they can iast 15-20 years, 
Schwarzli said. “Once operators 
have made the low initial invest- 
ment, the machines will be produc- 
ing revenues for them for an in- 
definite period of time. They may 
have to invest $5 or a maximum of 
$10 over a 15 year period, and 
that’s only for parts that may wear 
out with time. But in terms of hav- 
ing to replace a whole unit, it 
doesn't happen.” 

The best locations, without a 
doubt, are taverns and bars, 
Schwarzli says. ‘““They’re ideal 
because you have a lot of people 
who come in and sit for a while,” he. 
explained. “They want something 
to go with their drinks, and bulk 
vendors with peanuts, cashews, 
and pistachios are ideal. But it’s 
crucial to make sure you cater the 
product to your clientele. You cer- 
tainly don’t want gumballs in 
there. 

“Other good locations, if you can 
get into them, are office complexes, 
airports, bus terminals, subways— 
wherever you have people waiting 
to be served. You don’t necessarily 
want a location where people just 
walk in and walk out. You want 
them standing around and 
waiting; that’s where you get a lot 
of impulse buying.” 

And, should a dollar coin ever 
become a reality in the United 
States, this impulse buying will 
mean more profits for bulk ven- 
ding operators. It’s already proven 
to be the case in Canada. 

‘Twenty-five cents is still the 
mainstay, though you have the 
odd dime price-per-vend and some 
50-cent vendors for capsules,” 
Schwarzli said. “People aren't too 
keen on dropping two coins. I think 
when you finally come out with a 
single dollar coin, bulk vending 
sales will just mushroom. That’s 
what Canadians have found with 
the dollar Loonie coin. It took a few 
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MACHINE-O-MATIC LIMITED 
1341 Kerrisdale Boulevard 
Newmarket, Ontario 
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Tel: 416-836-4700 
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months for people to accept, but 
now they spend the Loonie as 
readily as a 25-cent coin. Pro- 
fitability for Canadian operators 
has never been better.” 

Customers don’t grouse about 
putting a Loonie in bulk vendors 
because they’re getting a larger 
portion than when 25 cents was in- 
serted. “For example, instead of 
getting approximately seven 
M&Ms for a quarter, you get 
20-odd M&Ms for a dollar,” 
Schwarzli said. “Or you get a full 
handful of peanuts instead of a 
partial handful. A lot of people 
don’t understand that the publicis 
not stupid. If they get burned once 
they won’t come back. You've got 
to give value for your coinage. 


“The giant gumball 
craze may be good for 
another few years, but 
as with any trend even- 
tually it will die. ’’ 


“The whole concept behind bulk 
vending is that you don’t have to 
pay for the packaging of pre- 
packaged product. In many cases 
you'll find that the portion you get 
out of a bulk machine is equivalent 
to, if not more than, a packaged 
product. There’s also the freshness 
factor. A packaged product could 
be on the shelf for six months, but 
you know that there are enough 
people going through a bulk ma- 
chine that the product is rotated 
anywhere from one week to four 
weeks. I know of many operators 
who pick up their product from the 
roasters and it’s still hot! Youcan't 
beat the flavor of nuts as fresh as 
that.”’ 

As for candy, Schwarzli says 
customers look for the emblem of a 
national brand on that bulk ma- 
chine: M&Ms, Skittles, Mike & 
Ike’s Jellybeans, Leaf and Concord 
gumballs, and other items that 





receive national advertising. Gum- 
balls, he contends, will “never die 
in North America. We were raised 
on them, and our kids will be, too. 
Besides that, there’s great profit in 


In the end, why should an opera- 
tor buy equipment from Machine- 
O-Matic? What separates the com- 


pany from its competitors? 
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“Basically it comes down to this: 
you ve got Mercedes-Benz buyers 
and you've got Chevrolet buyers,” 
Schwarzli concluded. “With our 
machines you don’t have refur- 
bishing costs, because we don't 
paint them; everything is chrome- 
plated. Once an operator has spent 
the extra money on our equipment, 
he knows that he'll never have to 
bring it in for refurbishing. The 
machines will look like brand new 
for 20 years. 


‘Tavern and bar loca- 
tions are ideal because 
you have a lot of people 
who come in and sit for 
a while. ’’ | 


“The next cost he’s saved on is 
durability. Our machines are built 
so that they don’t break down, it’s 
that simple. The majority of stands 
out there, for example, cost less 
than ours. But they all rust and 
leave rust marks on the store floor. 
Our stands do not rust. And if for 
some odd reason a mechanism 
fails because of a manufacturing 
flaw, we guarantee to replace it at 
no charge. That’s a lifetime 
guarantee that the other manufac- 
turers don’t have. And when it does 
happen, we make sure the custo- 
mer gets his parts within days, not 
weeks. 

“Finally, we listen to our opera- 
tors. Ifthey have acomplaint, or if 
there’s something they would like 
that they don’t currently have, 
we'll do a feasibility study on it. If 
we feel it’s a go, we tool up for it and 
put it on the market. We constant- 
ly make changes to our machines 
and mechanisms as the coins 
change. Being constantly in touch 
with the operators is very impor- 
tant to us. All said and done, the 
operator has a much higher quali- 
ty of product selection available to 
him now than he has ever had.” LJ 


A.H. Entertainers of 
Rolling Meadows, Ill., 
has been addressing 
the coin-op amusement 
needs of Chicago and 
many surrounding com- 
munities since its foun- 
ding 54 years ago by the 
late Anthony Hesch. 
Son Don Hesch has 
been with the company 
full time for 33 years 
and serves as its presi- 
dent. He’s also a board 
member of NAMA and 
AMOA and an active 
supporter of the AMOA 
Wayne Hesch Scholar- 
ship Program, named in 
honor of the brother he 
lost in 1983. 
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COINMAN 


Don Hesch 


mong the subjects covered in 
the interview were state asso- 
ciations and their continuing quest 
to gain membership, the coin-op 
climate in Illinois, and the varying 
aspects of operating music and 
games and full-line vending 
equipment. 

As chairman of AMOA’s State 
Association Committee, what 
would you say are the major pro- 
blems facing state associations 
today? 

To put aside the problem of video 
lottery, I would say it’s gaining 
membership and keeping that 
membership interested and happy. 
It’s been very difficult for some 
states to get new members and 
maintain a good level of 
membership. 

Naturally an issue like video lot- 
tery will drum up members, but 
that’s just because a lot of people 
are interested in getting it. And 
when there’s a crisis like a pending 
tax increase, people join the associ- 
ation and attend meetings to fight 
it. But when nothing special is go- 
ing on, when it’s a matter of dealing 
with everyday issues, membership 
tends to wane. Keeping the interest 
level up is a big problem facing 
state associations. 

What suggestions do you have 
for the state associations to in- 
crease membership and get more 
than a handful of people doing 
everything? 

When I was president of Illinois’ 
vending association, it was a mat- 
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ter of getting people involved in 
committee meetings, PAC meet- 
ings, legislative cocktail parties, 
and other important activities. 
There needs to be a long-term plan 
as to the issues you want to tackle, 
such as a reduction in the sales tax 
or a state amusement fee. Use 
these issues as rallying points to 
get everyone interested in the state 
association; they’re issues that af- 
fect us all. 

Is that the primary role of a state 
association, to monitor adverse 
legislation and lobby for industry 
issues? 

I think it’s becoming more evi- 
dent that political involvement is 
the key role of a state association. 
Operators must stay abreast of 
what's happening at their state 
capital. There’s always somebody 
looking to take a shot at our 
industry. 

Do you think most operators 
view state associations as do- 
nothing organizations? That 
might explain the rampant 
ambivalence. 

I don’t know, but it’s up to the ex- 
ecutive branch of the state associa- 
tion to set the tone. Here in Illinois, 
both the music and games and ven- 
ding associations are very active, 
and that’s because the people who 
run them are enthusiastic and 
vibrant. They see to it that the 
membership has a lot of different 
activities to get involved in. The 


Christopher Caire 


leadership—the executive director, 
the president, the vice president— 
has to set the agenda. 

I can remember years ago where 
all you’d see were the same faces at 
every meeting. But then we started 
putting together programs and 
meetings that made sense. For ex- 
ample, we’d have roundtable dis- 
cussions and bring in guest 
speakers to give talks on various 
topics. We mixed it up to the point 
where a guy did more at a meeting 
than have a few drinks, eat dinner, 
and go home. There has to be more 
offered in order for him to want to 
attend the meeting. But you don't 
generate interest overnight; it 
takes three or four meetings to get 
things going. 

Has your music and games 
association done like other states 
and done away with exhibits at the 
annual trade show? 

We no longer have exhibits at 
the Illinois state show. Now the 
focus is on presenting strong sub- 
ject matter to the membership, in- 
formation that we feel is useful to 
them. But we still have a big ban- 
quet and fund-raising auction. The 
membership must like what’s be- 
ing done, because we usually have 
avery good turnout. 

Do you recommend that a state 
association use a lobbyist ex- 
clusively for political purposes? In 
other words, should all activity at 
the capital be turned over to him, 
or is it better to also have the grass- 
roots presence of operators? 

You've got to have both. A lob- 
byist can only do so much; associa- 
tion members need to get out and 
talk to their representatives. They 
want to hear from the constituents 
themselves, not just a bunch of 
lobbyists. 

What’s the status of video lottery 
legislation in Illinois? 

We've presented a bill again this 
year for video lottery, and we’re 
still hopeful. In Illinois a lot 
depends on how Gov. Edgar and 





‘‘When nothing special 
is going on, when it’s a 
matter of dealing with 
everyday issues, state 
association member- 
ship tends to wane.’’ 





(Chicago) Mayor Daley get along 
on an issue. Edgar is generally 
anti-gaming, while Daley wants 
whatever he can get for the city of 
Chicago. Both are facing desperate 
straits for revenue, so you'd think 
each of them would view video lot- 
tery as ideal. It hasn’t happened 
yet, obviously, but maybe this will 
be our year. 

How’s the coin-op environment 
in general—are operators satisfied 
or dissatisfied with business? 

I think most operators in Illinois 
are doing fine. They’re all sitting on 
the edge of their seat wondering 
what to do about video lottery, but 
other than that business is good, 
especially considering today’s 
economic conditions. 

Recently I went to a meeting in 
Springfield, our capital city, and 
talked with a bunch of operators. 
None of them were really crying 
the blues, but they weren't jumping 
for joy either. It’s middle of the 
road: they aren’t starving, but by 
the same token they’re not making 
the money that they should be. 

Do you have any gross receipts 
taxes to deal with in Illinois? 

The Legislature is talking about 
it, but nothing has come out of com- 
mittee at this point. That’s always 
a fear for us; we sure don’t want to 
get hit with a tax like that. In talk- 
ing to a few representatives I found 
out that there haven’t been as 
many bills filed this session com- 
pared to last year; what that 
means, I don’t know. 

Let’s shift to you personally— 
where do you operate, how much 
of your operation is music and 
games vs. full-line vending, etc.? 

We have a full-blown vending 
operation in the northwest su- 
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burbs of Chicago, complete with 
our own commissary. We also op- 
erate music and games in the nor- 
thwest suburbs of Chicago, plus 
some in Chicago itself. It’s mostly 
street locations, though we do 
have some bowling centers. We're 
not in what you'd call a strictly 
game room situation. We tried that 
but it didn’t work out very well. A 
lot of the restrictions that exist in 
many of the suburban communi- 
ties make it difficult to do game 
room operations. 

The music and games and ven- 
ding operations are both large. We 
also have an industrial manual 
feeding division that provides 
cafeterias in a number of plant 
locations. 

Were you into music and games 
before vending? 

Yes. We got into vending after- 
ward, but we've been involved with 
it for many years—since 1960. 

What advice do you have for op- 
erators who may want to operate 
vending machines but don’t quite 
know how to get started? 

Buy reliable equipment and go 
slowly. Do your homework and 
learn before you go crazy and put 
a lot of equipment out there. It 
always looks easier than it really 
is. If you jump in too quickly, it can 
eat you up real fast. And don’t 
think you have to give these ridi- 
culous commissions; you'll only be 
hurting yourself. 

Vending is a capital-intensive 
business, and the returns are a lit- 
tle bit different. In music and 
games youre selling time on the 
equipment, whereas in vending 
youre actually selling a product. 
They're two totally different 
businesses, so you have to wear 
two totally different hats. The only 
reason I understand it as well as I 
do is because I’ve been doing it for 
so long—and made a lot of mis- 
takes along the way! You forget 
about those and move on. 

What equipment should a new 


vending operator start with? 

The easiest way to start would be 
with candy, snacks, and soft 
drinks, then get into coffee. But the 
thing to focus on—and it’s some- 
thing a lot of people forget—is ac- 
countability and inventory control. 
That’s where you can get eaten up. 

The vending industry has come a 
long way in terms of controlling ac- 
countability. In our company all of 
the route people carry hand-held 
computers that take inventory on 
all the machines. We’ve also tested 
and are implementing what we call 
an ‘‘accountability box’’ that’s 
made by Veri-Fone. It’s retrofitted 
to all the equipment we have and 
allows us to record all the transac- 
tions that have taken place since 
the machines were last serviced. 
This is done in a matter of seconds. 

You have to realize that a ven- 
ding machine has items with six or 
seven different prices; that’s why 
accountability is so difficult. Now, 
with this new technology available 
to us, we've been able to get a bet- 
ter handle on things. There are vir- 
tually no shortages. Those that oc- 
cur are a result of some sort of 
equipment breakdown. It shows 
how sophisticated vending has 
become, and it’s only going to get 
better. 

Is this technology expensive? 

I think the hand-held computers 
cost in the neighborhood of about 
$2,000. 

That sounds expensive, but you 
seem to be saying that operators 
should spend the money if they 
want to keep up with the 
competition. 

One of the reasons it’s so 
valuable is that myself and other 
operators have lost the right to 
give polygraph tests to prospective 
employees. So we really don’t 
know what we're getting when we 
hire someone. To cover that, I sug- 
gest investing in this technology; 
it’s money well spent. 

I brought this up because I want 





“In music and games 
you’re selling time on 
the equipment, whereas 
in vending you're ac- 
tually selling a product. 
They’re two totally dif- 
ferent businesses. ’’ 





music and games operators to 
know that vending is more than 
buying a few machines and plugg: 
ing them in. Don’t get caught in the 
trap of thinking that it’s like setting 
a video game or a pinball; it’s not. 

What’s “hot” in vending in terms 
of products, and on the flip side, 
besides cigarettes, what’s out? 

What's in are dual-cup, dual- 
price coffee machines. They offer 
both 8-1/4 and 12-ounce cups in the 
same machine, and the coffee is 
freshly ground and brewed. There 
are all kinds of international 
flavors and cappuccino. It’s given 
our company a real nice boost in 
terms of profitability, because we 
can charge premium prices for 
these gourmet coffees in a 
12-ounce cup. The equipment is ex- 
pensive, but it’s definitely been a 
boon to vending operators. Hope- 
fully we’ll also see a new genera- 
tion of soft drinks in the not-so- 
distant future. 

As far as what’s out on the food 
side, fatty foods and salty foods are 
losing their popularity. For the past 
year or two the emphasis has been 
on healthy, low-cholesterol items. 
That’s good on one hand, but on 
the other hand I’m concerned 
about a new food labeling law 
that’s going to be coming out. If we 
have to follow the procedures that 
they have planned, the label will 
cover most of the package that the 
food product is contained in. I’m 
hoping there will be some revisions 
so it isn’t quite as complicated or 
potentially damaging. 

What did you think of the french 
fry vending machines shown at 
NAMA’s Western convention and 
trade show? 
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There have been many attempts 
made at getting good french fries 
out of a vending machine. It’s a 
great idea, but I’m still concerned 
about the sanitation problems and 
the service problems. We tested a 
few and had only mediocre success 
with them. I don’t think someone 
just starting into vending should 
fool with french fry machines. 

A guy just starting out in vending 
should stick to the basics. A new 
music and games operator begins 
with jukeboxes, pool tables, and 
dart games. In vending you should 
begin with canned drink machines, 
snack machines, and maybe a few 
coffee machines. Let that be it until 
you learn more about the business. 

How does a guy determine which 
products to put in his vending 
machines? There are so many out 
there that choosing must be 
difficult. 

It’s a learning process, because 
each account is a little bit different. 
Some accounts may do a high 
volume of candy, while another is 
more involved in snacks. Diet 
drinks may be essential to one ac- 
count and unimportant to another. 
Start out with the national brands; 
they’re safe. As you go on you'll 
learn the specific brands that a 
location wants. It takes time; I’ve 
been in business for years and I’m 
still learning what my accounts 
want. 

Where do you buy the products? 

There are a lot of different vend 
distributors; in Chicago we have 
three of them. They have all the 
major brands and deliver to your 
door, or you can pick the products 
up yourself. We also buy many 
items direct from the manu- 
facturer. 

So you don’t have to be in or near 
a major city to have access to top- 
quality merchandise. 

No, I don’t believe so. The distri- 
bution network that the vend dis- 
tributors have set up covers pretty 
much all the different areas of the 


country. There’s no reason an op- 
erator shouldn’t be able to get any 
product that he wants. 

What hassles do you have with 
music and games that you don’t 
have with vending, and vice 
versa? 

The same type of problems exist 
on both sides of the business, such 
as pricing and commissions. But 
probably the biggest difference 
between the two is the type of 
clientele you have to deal with. In 
vending you're usually dealing 
with a different kind of person, so- 
meone who understands proposals 
and profit/loss statements better 
than a music and games customer. 
There’s a different mind-set, and 
you have to recognize that. You 
have to talk to a music and games 
customer one way and a vending 
customer another way. 

I guess one thing you don’t have 
on the vending side is a customer 
caught up in the “hit” syndrome— 
”’Give me the hit games, give me 
the hit games!”’ 

That’s true; I don’t have that pro- 
blem with vending. In vending it’s 
pretty standard in terms of equip- 
ment: glass-front machines, coffee 
machines, etc. What it boils down 
to is the particular items that I’m 
going to put in there. 

I always suggest starting out 
with the best brand-name products 
you can find. Sell them at a fair 
price so that youcan make a dollar 
but still keep the consumer happy. 
After you get things going you 
might consider deviating your pro- 
duct offerings to fit specific tastes. 
For example, we have a large 
Hispanic population in our ven- 
ding area so we put a lot of Mex- 
ican foods in our machines. You 
probably wouldn't do that in other 
areas of the country, though. 
That’s why I say you always have 
to be cognizant of who your 
customers are. What sells in one 
area might flop in another. 

If Don Hesch has basically the 





“The vending industry 
has come a long way in 
terms of controlling ac- 
countability. With the 
new technology 
available to us, we’ve 
been able to get a better 
handle on things. ”’ 





same machines and the same pro- 
duct offerings as the next guy, 
what distinguishes him the 
most—service? 

I didn’t touch on service, and 
youre right, it’s just as important 
on the vending side as the music 
and games side. All of our vehicles 
are radio-dispatched, and the route 
people all wear beepers. We 
employ a dispatcher who does 
nothing but dispatch service calls 
and keep in constant contact with 
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the service personnel. Goodwill is 
just as important as the items 
you're selling in that machine. 

I'd also like to mention that we 
have our own commissary. We can 
control the food that goes into the 
machine and make sure the 
customer gets the freshest items 
possible. All of the food that we 
manufacture stays in the machine 
for amaximum of 48 hours. After 48 
hours it’s waste as far as we're con- 
cerned. This policy, I think, helps 
us maintain our customer base 
and, hopefully, attract new 
customers. 

The way I look at it, anyone can 
sell a bag of chips, a can of soda, or 
a cup of coffee. Our expertise lies in 
providing the vending customer 
with a top-notch food program. 
That’s what separates us from 
most of the vending companies 
that we compete with. 

We have a four-week menu, and 
there are specials included on the 
menu every week. It’s displayed 
every Monday morning and ex- 
plains what’s going to be offered 
Monday through Friday. We may 
have a Mexican food week with a 
different item featured each day, or 
it could be “hot dog” week with 
chili dogs one day, hot dogs with 
sauerkraut the next day, and so on. 
You've got to spice up the menu to 
keep things interesting. 

You see, with a food machine, all 
the people have is a little window to 
look through to determine what 
they're going to buy. They can’t 
touch it, they can’t feel it, and they 
can't smell it. All they can trust is 
their eyes, what they see—the 
presentation. You've got a tough 
job merchandising that item, so 
you must make sure that once the 
customer buys it, you give him 
what you promised. That’s the key: 
present the food as best as you can 
and deliver the quality that you 
advertised. 

How many people does A.H. 
Entertainers employ? 
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Counting both sides, about 170. 
We have 12 or 13 people in our 
commissary, and they have their 
hands full: we make in excess of 
9,000 items a day. That brings me to 
another important matter: con- 
trolling your waste. 

Are you happy with your waste 
level, for lack of a better term? 

You're never happy with it, but 
we're somewhere around the 15 
percent level. That’s an accurate 
fact. Like most people in the ven- 
ding business, we want to attain 10 
to 12 percent waste. 

Would a dollar coin help one side 
of your business more than the 
other? 

Oh no, it'll help both sides 
dramatically. The dollar coin 
would allow us to move beyond the 
pricing restrictions that we have 
now. 
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“Choosing which pro- 
ducts to put in vending 
machines is a learning 
process, because each 
account is a little bit dif- 
ferent. AS you go on 
you'll learn the specific 
brands that a location 
wants. ”’ 





‘“‘The restrictions that 
have been imposed in 
various municipalities, 
as well as the increased 
taxation, have hurt our 
cigarette business. ’’ 
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How has your cigarette route 
been affected by the anti-smoking 
movement? 

The restrictions that have been 
imposed in various municipalities, 
as well as the increased taxation, 
have hurt business. We still havea 
substantial cigarette route, but it’s 
not what it used to be. 

Here’s one for you: if you were 
told, ““Don, you have to give up one 
or the other, music and games or 
vending,” which one would you 
choose and why? 

I'd tell you to go to hell, I’m not 
giving up either one! I love both of 
them; being in both businesses is 
the greatest thing that ever hap- 
pened to our company. When one 
gives youa problem, the other one 
serves as your therapy. So I’m 
holding on to each one! (J 
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WHAT’S NEW 


Gum machines of the ‘90s take 
on new proportions 


Galaxy joins the grow- 
ing number of companies 
specializing in giant gum- 
ball machines that draw 
customer double-takes 
and hold thousands of 
gumballs. The company 
offers three models of its 
Astroid Series mini-giant 





gumball machines witha 
streamlined body.style 
that sets them apart from 
the competition. 

Astroid units stand 60” 
high and 21” in diameter 
at the base; they can hold 
up to 5,000 jumbo gum- 
balls. All machines under- 
go tests and inspections 
before leaving the fac- 
tory. Component parts in- 
clude a Northwestern 
mechanism housing and 
Baton Ace locks on the lid 
and cash door. 

Choose from three 
models: Astroid I, solid 
maroon base and lid with 
silver or gold accent trim; 
Astroid II, maroon body 
with black base trim and 
lid with silver accent trim; 
and Astroid III, maroon 
body with black base trim 
and lid with gold accent 
trim. 

The list of appropriate 
locations for the bigger- 
than-life gumball ma- 
chines includes discount 
stores, groceries, shopp- 
ing malls, game rooms of 
all sizes, laundromats, 
car wash outlets, and just 
about any high-traffic 
spot. Use your imagin- 
ation! 

For more details, con- 
tact Galaxy Inc., 809 N. 
First St., Plymouth, IN 
46563; (219) 935-5007; FAX 
(219) 935-5002. 
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Protocol gets ‘‘personal’’ with 
Convenience Center 


Personal product dis- 
pensers must keep pace 
with the expectations of 
today’s consumers. Pro- 
tocol recognizes the 
needs of this specialized 
market and has devel- 
oped the Convenience 
Center, new four- and 
five-column personal 
item units. 

Machines are designed 
to suit any decor and in- 
clude a patented security 
system that makes them 
virtually vandal-proof. 
The broad line of personal 
products that can be 
vended includes well 


recognized brand-name 
items such as Tylenol, 
Bayer, and Nuprin pain 
relievers, Maalox Plus an- 
tacid tablets, o.b. tam- 
pons, Carefree panty 
shields, Protocol-brand 
condoms, and perfumes, 
colognes, breath fresh- 
eners, and novelty items. 

For more details on the 
Convenience Center and 
other personal product 
units, contact Protocol 
Inc., 1370 Mendota 
Heights Road, Mendota 
Heights, MN 55120; (612) 
454-0518; FAX (612) 
454-9542. 


Hot Stuff fired-up over new fire 
truck bulk vending unit 


Hot Stuff, a division of 
the Vendomatic Net- 
work, has taken a new ap- 
proach to traditional bulk 
vending with its all- 
fiberglass fire truck that 
holds up to 18 Beaver 
machines. 

The truck sports a steel 
frame that adequately 
supports the vending ma- 
chines; it accommodates 
multiple gum, capsule, 
and candy machines to 
satisfy a variety of cus- 
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tomer desires. 

A friendly fireman and 
dalmations (adult-size 
and pups) decorate the 
red and yellow truck. This 
colorful vehicle is bound 
to draw the attention of 
both children and 
parents. 

For more details, con- 
tact Hot Stuff, 216 N. 
Main St., Freeport, NY 
11520; (800) 767-9059; FAX 
(516) 623-2648. 


Uni-Vend sees benefit to single 


vend smokes 


Social smokers, those 
seeking convenience, and 
those wishing to quit are 
all potential customers of 
Uni-Vend Distributing’s 
new Uni-Vend single 
cigarette vending 
machine. 

Maximize cigarette 
vending profits with this 
unit, which vends a single 
smoke for 25 cents each. 
Four different brands can 
be stocked in the 
machine. 

The lightweight, por- 
table unit measures 21” 
tall x 13.75” wide x 6.43” 
deep. Suitable locations 
include bowling centers, 
hotels, night clubs, bars, 
restaurants, C-stores, air- 
ports, passenger recep- 


tion areas, and student 
unions. 

Each of the four com- 
partments holds 1.75 car- 
tons for a total of 1,400 
cigarettes. Inventory can 
be checked quickly at the 
see-through window on 
the front of the machine. 

The unit is constructed 
of metal and can be plac- 
ed on a counter or a ped- 
estal base. Two keys pro- 
vide maximum security: 
one accesses the cash 
box, the other provides 
entry for restocking. 

For more details, con- 
tact Uni-Vend, 2432 W. 
Peoria Ave., Suite 1023, 
Phoenix, AZ 85029; (800) 
959-9880. 





Stamp machine offers good 


profit margin 


You’ve been there 
yourself: my kingdom for 
a Stamp! Birthday greet- 
ings for a special some- 
one must be mailed 
ASAP. A convenient 
stamp machine saves a 
trip to the post office. 

Stamp vending ma- 
chines may be an over- 
looked profit center that’s 
coming back into vogue. 
The company asserts that 
up to 40 percent profit can 
be realized on postage 
stamps when they are 
sold through machines. 

Flatto Mfg. offers state- 
of-the-art postage stamp 
units featuring coin slots 
that easily adjust from 25 


cents to $1.25 in five-cent 
increments. 

Other features include 
a slug and foreign coin re- 
jector, quick and easy 
loading, and a lifetime 
warranty against all 
mechanical defects. Ma- 
chines can be used as 
countertop units or 
fastened to the wall. 

Flatto offers up to 70 
percent discounts to dis- 
tributors. It’s Super De- 
luxe Model retails for 
$595. For more details, 
contact Flatto Mfg. Co., 
P.O. Box 2044, Miami 
Beach, FL 33140; (305) 
673-0771; FAX (305) 
673-0771. 
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Smart Mart Network answers 
variety need 


Looking to offer more 
than a single vending pro- 
duct to your customers? 
Fawn Vendors makes it 
possible to link a variety 
of its vending units to 
bring 20 meal selections, 
six different cold drinks, 
and dozens of snacks to 
your locations. 

The company combines 
its Silver Cloud Series of 
Smart Mart glassfront 
vending units with its 
Beverage Jr. and Deli Jr. 
to create a wall of com- 
plete vending choices. To- 
gether the three sections 
form the Smart Mart 
Network. 

Glassfront units at the 
center feature a large 
window display area to 
increase impulse pur- 
chases, unlimited product 
merchandising capabili- 
ty, and a digital credit 
feature that records the 
amount of money depos- 
ited. Three models are 
available: the 5000 (40” 
wide x 35’ deep x 72” 
high), 4000 (34” wide x 36” 
deep x 72” high), and 3000 
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(28” wide x 36” deep x 72” 
high). 

The Beverage Jr. 
measures 21” wide x 30” 
deep x 72” high. It holds 
204 cans in the vend posi- 
tion and another 18 ina 
pre-cooled storage area. 
The Deli Jr. (same dimen- 
sions) holds 20 different 
selections of cold food, 
from fresh fruits and 
salads to sandwiches and 
gourmet platters. 

When connected by a 
simple plug-in, machines 
in the Smart Mart Net- 
work can use a shared 
dollar bill acceptor. 

Other products in the 
Fawn line include the 
12-selection soda/juice 
combo unit, six-selection 
can drink vendor, and the 
19-selection glassfront 
merchandiser. For more 
details, contact Fawn 
Vendors Inc., 8040 Uni- 
versity Blvd., P.O. Box 
1333, Des Moines, IA 
50305; (800) 247-2801 or 
(515) 274-3641; FAX (515) 
274-0390. 


Need a quick jolt of java 
to get your engine runn- 
ing? Coffee-Inn’s, a divi- 
sion of Automatic Mar- 
keting Industries Inc., in- 
troduces a coin-operated 
coffee brewer that gives 
customers the beverage 
they crave. 

The Model CCW brew- 
er has price settings from 
five cents to $1.55, with a 
nickel payout (change). 
Free-vend operation is ac- 
complished with the flip 
of a switch. Other fea- 
tures include pushbutton 
control for hot water (to 
make tea, hot chocolate, 
etc.); a tank with a “liquid 
level sensor” to assure 
proper brew volumes; an 
oven-type coffee-holding 


lf each vendor on 
this rack sold only 
4 capsules per day, 
your gross sales 
would be $270.00 
per month, and 
your gross profit 
before commission 
and expenses 
would be $194.00. 
That adds up toa 
yearly gross profit 
of $2,328.00 per 
rack, per year 
before commission. 





Something brewing at Coffee-iInn’s 


reservoir that preserves 
freshness for up to four 
hours; a stainless-steel ex- 
terior; and a heavy-gauge 
steel inner frame. Dimen- 
sions are 23-1/2” high x 
14” wide x 21-1/2” deep; 
the weight is 70 pounds. 


The company is also 
marketing the Model 
PC-100 “Petty-Cashier”’ 
dollar bill changer, which 
features a removable 
bank that holds $100 in 
change. It can dispense 
either all quarters, or 


three quarters, two 
dimes, and a nickel. To- 
kens can also be dispens- 
ed. The unit utilizes a 
reliable roller feed and 
return validator for bill 
acceptance; it will signal 
and reject the bill when 
the bank is empty. 

Mounting brackets are 
available for a variety of 
applications. Dimensions 
are 17’ high x 15” deep x 
7” wide; the weight is 18 
pounds. 

For more details, con- 
tact Stuart Kaner, Coffee- 
Inn's, 2362 West Shangri- 
La Road, Bldg. 200, Phoe- 
nix, AZ 85029-4724: (800) 
528-0552 or (602) 944-3396: 
FAX (602) 997-6203. 


TOKEN ew 


* Fully Reconditioned! *1 Year Guarantee! 





* S line * Single line 
* 5¢€and25¢ * Complete silk 
* Fruits-Bar screening Facility 


Ghost Game * Fast repair service! 


* Bally's has player appeal the top money 
makers in merchandizing arcades 


CALL US TODAY! 


A&A Co. / Parkway Machine Corp. 
Mailing Address: P.O. Box 277, Dept. PM 
Timonium, MD 21094-0277 USA 
1930 Greenspring Drive 
Timonium, MD 21093 USA 
(410)252-1020 © 1-800-638-6000 © Fax: 1-800-800-1110 or (410)252-7137 


* Electronic board servicing For 
Bally's and Jenning slots. 


Suis Eastern Gaming Tech Enterprises 


Street Address: Token Dispensing Slot Machines, Glass and Ree/ Strips 





Lowest Prices 
anywhere 


37 WILUS DOR.» TUCKERTON. NEW JERSEY O8087 
(609) 296-5995 * FAX (609) 296-5802 ASK FOR JACK OR ELAINE 
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LAYER’S PERSPECTIVE 





Greg mans the battle stations in Irem’s /n the Hunt. 
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Variety Is spice 
of video life 





everal new releases show pro- 

mise in changing the current 
dominance of fighting-themed 
games in the industry. Three of the 
five do not include street battles in 
game play, but rather incorporate 
themes that are completely differ- 
ent from one another. Variety is 
much more pleasing than repeti- 
tion when it comes to video games. 


In the Hunt 
This game may be the freshest 
idea to come out in the arcades, 
and especially from Irem, in a long 
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Greg Reeves 
Ray Hepburn 
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Interesting characters dominate World Heroes 2 and capture the interest of this trio. 





time. Usually, non-fighting-themed 
games are vehicle simulators 
designed in first-person per- 
spective. 

In the Hunt returns to a third- 
person, right-to-left scrolling 
adventure with action reminiscent 
of Nintendo’s R-Type. Two players 
can each take control of a fast and 
heavily armed submarine as they 
work their way through crowded 
oceans and dangerous caverns. 

An eight-way joystick controls 
the movements of the sub; a fire 
button launches a forward tor- 
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Arm Champs II 
We never played the first Arm 


from four directions, requiring 
agile joystick manipulation to 


pedo; and a bomb button drops 
depth charges and fires missiles 


toward the surface at the same 
time. 

Players face dangers such as 
underwater spiked mines, con- 
stantly patrolling helicopter gun- 
ships, strafing jet fighters over- 
head, enemy subs, depth bombs, 
and pivoting cannons. 

Scenery varies from iceberg- 
filled Arctic waters to modern 
sunken cities and busy shipyards. 
Enemy vessels begin as subs of 
equal design and progress to huge 
underwater machines and ancient 
creatures. 

Players encounter legendary 
Atlantis and a large sentient rock 
monolith. Massive battleships 
float overhead and fire cannon 
shots into the water while sunken 
machines spit mines toward the 
surface. Potential dangers come 
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121 Liberty Lane, Chalfont PA 18914 Phone (215) 997-8900 FAX (215) 997-8982 


guarantee survival. 


Champs but seeing the sequel 


“This game may be the freshest idea to come out 
in the arcades ina long time. ”’ 


The appeal of the game is easy to 
spot: the absence of memorized 
techniques and the presence of a 
greater reliance on reflexes. Better 
graphics could not have been 
achieved. Backgrounds are detail- 
ed enough to be real, but oversized 
and not “to scale” to avoid the 
simulation look. 

In the Hunt deserves a dedicated 
cabinet but has been released as 
an affordable kit. It has a univer- 
sally appealing theme and a 
simplicity of controls that should 
render it appropriate for any 
location. 


All games are in 
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compliance with FCC rules. 


reminded us of an arm wrestling 
game we saw at a Pizza Time 
Theater when we were kids. A 
molded wrestler was part of the 
cabinet and looked imposing to us. 
Even though we never blew a 
quarter on it, it still seemed as if it 
belonged in the game room. 

This modern version arm wrestl- 
ing game from Jaleco differs in that 
it has a mechanical-looking robot 
arm instead of a muscular 
wrestler’s arm, and an interactive 
screen instead of a molded figure. 
Since opponents are viewed in 
first-person perspective, the game 


Tic-Tac-Toe 
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1-800-245-2737 





LAYER’S PERSPECTIVE 





can be considered a simulation. 

The dedicated cabinet is large 
and impressive and the controls 
are designed to accommodate a 
player’s right hand. There is an 
elbow pad for comfort and a stea- 
dying grip for the left hand. Once 
credits are registered, the player 
selects the first opponent from a 
field of nine increasingly powerful 
characters. 

The easiest opponent to defeat is 
an athletic woman; the hardest a 
Robocop-like cyborg. Background 
scenery includes an excited crowd 
at the international arm wrestling 
competition. Opponents depict 
every physical size, with facial and 
bodily reactions that remind us of 
the boxers in Nintendo’s Super 
Punch-Out!!. This game is genuine, 
light-hearted competition and 
definitely good fun for an older 
crowd. 


Crime Patrol 

The popularity of live-action 
games is growing and American 
Laser Games’ Crime Patrol may be 
one of the best themes for it. The 
Mad Dog McCree Western, the 
Who Shot Johnny Rock? mob war, 
and the Space Pirates celestial 
adventure all use laser disc realism 
but are not as easy to relate to as 
the law enforcement role. 

Two players can team up to in- 
crease the chances of success in 
each mission. They can fire as 
many shots as indicated on the bot- 
tom of the screen and must reload 
by firing once off-screen, just as in 
Konami's Lethal Enforcers. 

Characters on-screen talk to the 
player and help give the illusion of 
realism as he progresses from 
rookie to detective to SWAT team 
member. Only by successfully 
completing these missions can the 
player end up on Delta Force battl- 
ing terrorist hijackers and political 
assassins. 

The action is much smoother 
than that achieved in past laser 
games, although the inherent 





“blacking out” still occurs between 
scenes for a brief interval. Occa- 
sionally the game won't respond to 
successful shots, causing the 
player to “interact” by directing 
harsh words at the game. 

A perfect laser game will take 
time to develop. In the meantime, 
the current ones are realistic 
enough to gain player support. 
Crime Patrol is also for older 
players. 


World Heroes 2 

This next Mega-shock title for the 
SNK Neo-Geo system is a sequel to 
a surprisingly interesting fighting- 
themed game. Considering the 
numerous characters created by 
manufacturers for their games, it’s 
difficult to find some that are 





Crime Patrol puts players in the positions of rookie, 
detective, and SWAT team member. 
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appealing. 

World Heroes 2 offers characters 
that are interesting in appearance 
and voice synthesis. The original 
game involved players in travels 
around the globe to battle oppon- 
ents in their native homelands, un- 
til the final battle with a “morph” 
that could transform itselfinto any 
one of the characters. 

The choice of fighters in World 
Heroes ranged from a Russian 
wizard to a German cyborg. The 
eight original characters return in 
World Heroes 2, along with six 
newcomers. Included are an Afri- 
can mudman with a large mask, a 
huge football player, and a pirate. 
New scenery and obstacles have 
also been added, such as a sawmill 
with blades moving across the 
screen. 

Controls are the same: eight-way 
joystick, A-button for punching, B- 
button for kicking, and C-button 
for throwing. The D-button is not 
used in the same manner as the 
others; players control the 
strength of their attacks by either 
tapping the button or holding it 
down. 

Although more interesting than 
the first game, it is much harder to 
survive a fight in both the normal 
and death matches. The game 
suits any location, especially 
where Neo-Geo systems are found. 


Knuckle Bash 

The premise of this Atari game 
licensed from Taoplan is a rebel- 
lion against a corrupt wrestling 
organization. The three major 
characters once belonged to this 
group. One character looks a lot 
like Elvis, another resembles 
Dolph Lundgren, and the third is 
similar to the molded figure on the 
arm wrestling game of the past. 

Ten different levels of play each 
end with a battle against massive 
wrestlers. Younger players may 
enjoy the game but it doesn’t prove 
much different from similar 
fighting-themed videos. [ 
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Jim Schelberg 





You are entering a 
world of imagination 


Jim sat down and talked with pinball designers Pat Lawlor and Larry DeMar 
about their latest game, Twilight Zone. Here’s what the two had to say: 





en you build the best- 

selling pinball machine of 

all time,” Pat began, “it’s not lost on 

you that you must have done 
something right.” 

Larry added, “We wanted to put 

a lot of depth and breadth in the 

feature package to give the player 

a reason to keep on playing. With 

the extra depth you have inherent 

complexity. In order to keep the 

game understandable, we took the 

basic structure of the mansion 
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from the Addams Family and 
transformed it into the door on 
Twilight Zone. We built the rest of 
the game around that. 

“Along with all of the problems 
inherent with power balls, clocks, 
and power playfields, what is not 
obvious to the casual observer is 
that a lot of the rules in the game 
can be diametrically opposed to 
each other. Making them all merge 
into one game was a real trick.”’ 

“When we are designing games, ” 
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Pat continued, “we take input from 
everyone in the building. I go out of 
my way to invite Roger [Sharpe] in- 
to my office because he is one of the 
people I like getting input from.” 

The Twilight Zone body is one 
shooter lane wider than a tradi- 
tional pin game. Williams has 
dubbed this a ‘“Superpin.” It is not 
a very obvious difference and 
many players don’t notice at first. 
Distributors should note that the 
game fits into the same box as a 
regular pin and operators will like 
that it takes up the same floor 
space. I asked why this change was 
made. 

“There are two major reasons 
why I pushed for a wider game,’ 
Pat told me. “In the past five years 
we have attained the power in our 
flippers and our mechanisms to be 
able to move the ball around on a 
slightly larger playfield. One of the 
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problems with the original wide 
bodies was that the ball floated all 
over the place and you didn't have 
enough power to get the ball where 
you wanted it to go. 


always looking for something a lit- 
tle better.” 

“It’s anew era, anew generation, 
and a move forward,’ Roger 
observed. “I look at the industry in 


‘“‘When you build the best-selling pinball machine 
of all time, it’s not lost on you that you must have 


done something right.’’ 


“The other reason I asked for this 
almost a year ago was that I realiz- 
ed that we would be in a mature 
marketplace. When you sellinto a 
mature marketplace you have to 
sella slightly better cookie. Other- 
wise, everyone is going to hold on- 
to the equipment they already 
have and say, When you show me 
something better, I'll buy it.’ We 
needed to address a mature mar- 
ket both from the standpoint of op- 
erators and players, who are 
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Pulaski Industrial Park 
1077 €. Glenbrook Dr. ¥ Pulaski, WI 54162 U.S.A. 
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terms of history and things going 
in cycles. Except for a few select 
videos, pinball is now the hottest 
commodity out there. It has a 
greater vibrancy today thanit has 
had in a long time. It keeps 
building and everyone keeps on 
waiting for it to plateau. Everyone 
talks about a soft market, but it’s 
not a soft market. We are redefin- 
ing the market.”’ 

Larry added, “If you look at the 
evolution of pinball, the recent 


BAY TEK ... 
THE HOTTEST 
GAMES IN TOWN! 
v v v v v 
If you're looking for a hot 
game, Bay Tek has just 
the ticket... Any one of the 
latest & greatest Rolidown 
games. Bay Tek Rolidown 
ss games consistently score at 
; the top of Play Meter 
/< equipment poll ratings. 
And now, the #1 best-seller 
Clown Rolldown, is also 
available in a new kiddie 
clown — kid-size version. 
Our Rolldowns offer 
family-size profits. Leave 
nothing to chance. Roll with 
Bay Tek. 
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Manufacturer of Amusement Skill 
Games Since 1977. 


THE PROFIT ZONE. 


EARTHSHAKER, 
WHIRLWIND, FUNHOUSE, 
ADDAMS FAMILY and now... 
TWILIGHT ZONE. Leave it 
to this track-proven team to 
create the SUPERPIN"™! 


As intriguing and inviting 
as the curio collection itself, 
TWILIGHT ZONE includes 
more features with patents 
pending than any other game 
in history! 


It’s innovations like these 
that make Bally pinballs 
collect better, longer. Our 
design and engineering has 
made us the industry’s 
trendsetter for over 50 years! 


But don’t take our word 
for it -- the operator ratings 
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©1993 Midway Manufacturing Company. 


Manufacturer of Bally/Midway Amusement Games. 


All rights reserved. 



















Meo) ale [=15 FV ale | Sl igelate (=) by Design (Graph reflects game with longest time on list) 





Magazine 
Me Play Meter 
GS Replay 


Source: Play Meter & Replay Magazine 





12 18 


Months on List 


24 30 


above speak for themselves. 
Take your profits into a 
new dimension. 


TWILIGHT ZONE -- 
it’s a new age in pinball! 
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string of hit games have more 
mechanical devices on the play- 
field. Twilight Zone has the mini- 
playfield, the gumball machine, 
the clock, and all the shots connec- 
ting under the playfield. There are 
also mechanisms to enable the 
machine to reload the gumball 
machine. For the novelty and gim- 
micks, the area needed to be 
larger.” 

Pat picked up the conversation: 
‘“T’ve been asked by more than one 
operator here today, ‘When will it 
all end? When will you have put 
too much on a game?’ My answer 
is that if we are smart and do our 
job, it will never end. 

“We can never forget that we are 
in the entertainment business. We 
build entertainment that comes in 
a box. The day that our entertain- 
ment becomes stale, our part in the 
entertainment business comes to a 
halt. You went to see the movie 
‘Star Wars’ partially for special ef- 
fects. The sequel had even better 
effects and so on. We need to keep 
the vibrancy of what we deliver in 
the way of entertainment alive for 
our players, who are paying all of 
our salaries. 


‘The people at WMS see them- 
selves as the ones doing that. Itis 
exciting to bring new stuff to the 
marketplace—very exciting.”’ 

Roger added, “Everyone asks, 
‘When are you going to give every- 
one else a break? How can you be 
so successful for such a long period 
of time?’ I think it is the commit- 
ment of the company, from man- 
agement on down, to support this 
market. We want to be leaders and 
innovators and not sit back and 
wait for the other guy to do it first.” 

Larry continued, “Creating Twi- 
light Zone was a big risk. We have 
produced a game that costs a little 
more for a market that is getting a 
little weaker. We heard comments 
like, ‘You can’t raise the price, you 
have to lower the price.’ 

“The really hot operators realize 
that it is the entertainment value of 
any game that drives the cash box. 


Those who aren't as astute settle 
for second, third, or fourth best.” 

Roger said, “An operator and I 
were discussing pinball’s role to- 
day. I told him that it is time to start 
thinking that if you have two pin- 
balls, maybe it is time for a third. If 
you have three, maybe it is time for 
four. Your audience is getting 
stronger and they will support the 
increase. He told me he was ahead 
of me. ‘Ihave five and I’m going up 
to nine! I want to get into leagues 
and tournaments.’ ”’ 

After the background discussion, 
I asked for an explanation of the 
major game features. Pat began 
the description: “Think Addams 
Family and 80 percent of what is in 
the game will lead you home. The 
‘Twilight Zone’ tie-in is that we 
have a pinball that isn’t really a 
pinball, flippers that aren’t really 
flippers, etc. 


‘The skill shot is to go as high up 
the shooter lane as you can with- 
out going off the end. The ball is fed 
into the Rocket kicker on the right; 
it shoots the ball to the Hitchhiker 
and onto the jet bumpers. 

‘The Power Field is an interes- 
ting place to be. When The Power 
is qualified, you shoot the steel 
ramp, just right of center, to get up 
to the playfield. While there, you 
use the flipper buttons to control 
magnets which move the ball. Sur- 
rounding the magnets are swit- 
ches which are worth 500,000 to 
one million points each. Although 
the object is to propel the ball off 
the far end of the platform, at the 
top of the pyramid, a player should 
try to rack up points while there 
because defeating The Power 
doubles the points and awards a 
Door Panel.” 

Larry explained about Door 
Panels: “Door Panels are impor- 
tant to collect to get to Lost In The 
Zone. Panels are earned by 
shooting the Slot Machine, the 
Player Piano, or by defeating The 
Power. 

“The second way to battle The 
Power is to earn it from the Door 
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Panel. The third way is from the 
Spiral feature. Similar to other 
features from past games, if you 
make a loop shot from the opposite 
return lane the award lights above 
the flippers are completed. Every 
second Spiral award also earns 
you the right to Battle The Power. 

“The first thing you should do, if 
you haven't lit Battle The Power 
from the skill shot, is to complete 
the Gumball sequence. Multi-ball 
begins after you lock a ball or two 
and then complete either the Lock 
shot or the left ramp.” 

Larry made a game comparison: 
“Many of the Door features in this 
game are Similar to Addams Fami- 
ly Mansion features, except for the 
Clock games. There is a mechan- 
ical clock at the upper right play- 
field area which is usually timing 
various modes in the game. There 
are two new modes which directly 
involve the clock called Clock Mil- 
lions and Clock Chaos, ”’ he said. 

I then learned about a helpful 
feature that involves the spiral 
magnets at the upper playfield, 
which stop the ball and set up shots 
for the upper flippers. This is nice 
anytime, but especially during 
multi-ball when it helps set up the 
Jackpot shots. The game plays the 
“Twilight Zone” music to tell you it 
has set up a shot for you. 

A question was asked regarding 
the wear and tear of six balls in the 
playfield at the same time during 
the Lost In The Zone feature. Larry 
assured me that he didn't see a pro- 
blem, especially in view of the fact 
that Lost In The Zone is a one or 
two percent feature. There are 
many exciting things to do with the 
game and Lost In The Zone is the 
ultimate challenge; it just doesn’t 
come up very often. 

The buy-in feature is available at 
the end of the game, which allows 
the player to buy an extra ball for 
one credit. This can be helpful, for 
example, when you drain just as 
you are about to enter Lost In The 
Zone. L] 
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BullShooter Tour 


stops in lowa 


layers from Illinois, Nebraska, 

Missouri, Minnesota, and 
Iowa gathered at the Des Moines 
Travelodge in Clive, Iowa, on April 
16-18 for a qualifying tournament 
on the BullShooter Regional Tour. 
Arachnid and Moss Distributing of 
Des Moines sponsored the event. 

The big winner was Ray Ter- 
ronez of East Moline, IIl., who took 
first place in Pro Singles, Men's 
Doubles, and Open Doubles Cric- 
ket with the help of his partner Bill 
Gay of Quincy, I]; Mixed Doubles 
Cricket with the help of partner 
Ellen Rice of Pearl] City, Ill.; and 
Mixed Triples with both Gay and 
Rice as partners. 

Ellen Rice also won two other 
first place trophies in the Women’s 
Singles and Women’s Doubles 
events. Ellen was paired with Jodi 
Karwath of Sterling, Ill., for 
Women’s Doubles. 

Steve Armstrong of Spencer, 
Iowa, and Randy Jacobs of N. 
Mankato, Minn., shot well as part- 
ners but couldn't break the hot 
streak of Terronez and Gay. Arm- 
strong and Jacobs took second 
place in Men’s Doubles and Open 
Doubles Cricket. 

Players who finished in first, se- 
cond, or third place won qualifying 
certificates for BullShooter 8 and 
trophies. A total of $6,000 in prize 
money was paid to players finish- 
ing in first through eighth place. 

For more information on Arach- 
nid tournaments, call (800) 


—_— 


435-8319. _ 








Dave Schultz (c), Arachnid tournament director, congratulates Steve Armstrong (I) and Randy Jacobs, second place 
winners in Men’s Doubles and Open Doubles Cricket. 
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Spain hosts 





first 


European BullShooter 


laya de Aro, Gerona, Spain, 
was the site of Arachnid’s 
European BullShooter I tourna- 
ment held April 29-May 1 in coop- 
eration with English Mark Darts 
distributor Diana Marketing Inc. 
Over 800 entries came from Aus- 
tria, Belgium, Denmark, German, 
Holland, Norway, Portugal, Spain, 
and Switzerland. 
Arachnid was represented by Bill 
Ward, president; Marcio Bonilla, 
vice president of sales; and Einar 


Askvig, vice president of European 
operations. 

Arachnid distributors in atten- 
dance included Ton Van Sambeek 
of the Elam Group in Holland; 
Franz Oberneder of TAB in Aus- 
tria; Franz Gutenbrunner and Ot- 
to Krauss of DATTL in Austria; 
Birgit Spielmann of EMD in Ger- 
many; Pierre Severac of Novomat 
in Switzerland; and Jose Tabardo 
of Novadiner in Portugal. 

Remarkable skill was displayed 


during the three-day event, in 
which players competed for 
$10,000 in U.S. prize money. After 
viewing one of the first matches, 
Bonilla commented: “It was the 
most exciting match I have ever 
seen. The players came through 
when they had to, and they shot 
some unbelievable darts.”’ 

The European All-Star competi- 
tion was the first event, a round 
robin format (701 01/00). The winn- 
ing team received a commemora- 





Winners in Men’s Singles, (I-r): Andreas Kratt (third), Germany; Toni Martin (first), 
Spain; and Leo Montalbano (second), Germany. 
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Bill Ward of Arachnid congratulates Petra Rice and Jeanette Peters of Germany on 
winning Women’s Doubles. 
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tive cup; players finishing in the Wislie and Hody, Belgium; Team Plans are currently underway for 
first three spots received ahand- Doubles—Sampol and Colon, the European BullShooter II, 
made ceramic plaque. Spain’s Spain; Women’s Singles—Karina scheduled near Salzburg, Austria, 
team of Toni Martin, Tony Munoz, Krah, Germany; and Men’s May 12-14, 1994. UJ 

Toni Martin Jr., and Juan Rubles Singles—Toni Martin, Spain. 

won the All-Star cup by defeating 
teams from Germany, Holland, 
and Austria. 

Men’s 501 01/00 and Women’s 
301 01/00 afforded some exciting 
play. Toni Martin of Spain beat Leo 
Montalbano of Germany in the 
Men’s Singles final. Germany 
dominated the Women’s Singles: 
Karina Krah (first), Petra Rice (se- 
cond), and Jeanette Peters (third). 
Rice and Peters came back and 
won Cricket 200. 

Here’s a round-up of event win- 
ners: Women’s Doubles—Rice and 
Peters, Germany; Men's Doubles— 
Toni Martin and Tony Munoz, 
Spain; Mixed Triples—Das Ende 
Team, Germany; Tic Tac Team— 
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Bob Wiles (I) of Merit and Mike McWilliams (r) of General Coin congratulate Tom 
Tanberg, Open Singles winner at the Northwest Open. 
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From left: Gerald Verrier, Sean Downs, and Lori Verrier (Northwest Open Mixed 


Triples) with Lamar Forque of Merit. 


Oregon, Connecticut 


sites of Merit series 


M erit’s World Series of Darts lit- 

erally traveled coast to coast 
in April for the last two events of 
the ‘92-'93 season: the Northwest 
Open in Portland, Oregon, and the 
Connecticut Classic in Trumbull, 
Conn. 

In Portland, General Coin co- 
sponsored the event; in Trumbull, 
Betson Distributors joined with the 
greater Waterbury area electronic 
dart operators in staging the 
competition. 

Great Lakes Darts and Laramie 
Screen Printing added to the at- 
mosphere of the tournaments with 
displays of dart supplies and dart- 


themed apparel, respectively. Mer- 
it extends its thanks to all the play- 
ers, locations, and sponsoring com- 
panies who contributed to the suc- 
cess of the season. 

Outstanding players included 
Tom Tanberg and Lori Verrier in 
Portland and Marilyn Popp and 
Mike Randall in Trumbull. Follow- 
ing are the results in the major 
events: 


Northwest Open 

Draw Doubles 301: 1st—Sean 
Downs and John Hecht, Eugene, 
Ore.; 2nd—Dave Finn, Portland, 
Ore., and John Gorman, Vancou- 
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ver, Wash.; 3rd—Tom Gaul, Van- 
couver, Wash., and Dan Lofdahl, 
Portland, Ore. 

Women’s Singles 301: 1st—Lori 
Verrier, Salem, Ore.; 2nd—Lori 
Markham, Forks, Wash.; 3rd— 
Terri Johnson, Portland, Ore. 

Mixed Triples 501 Cricket: 1st— 
Lori and Gerald Verrier and Sean 
Downs, Eugene, Ore.; 2nd—Terry 
Johnson, Portland, Ore., Eldon 
Withers and Brett Arbogast, Olym- 
pia, Wash.; 3rd—Paige Tibbetts, 
Portland, Ore., Mike Randall and 
Ron Johnson, Vancouver, Wash. 

Open Doubles 501 Master Out: 
lst—Tom Tanberg, St. Paul, Minn., 


OURNAMENTS AND LEAGUES 


Mike Gannon (I) of Merit with Northwest Open Four-Person 501 winners, (I-r): Carl 
‘‘Hammer’”’ Lungberg, Bubba Treisch, Chris Ricci, and Duane Muntz. 


weedy 
a 


bury area dart operators. 


and Brian Howes, Orange, Calif.; 
2nd—Sean Downs and Gerald Ver- 
rier; 3rd—Dewayne Davenport, 
Yakima, Wash., and Phil Jaeger, 
Selah, Wash. 

Women’s Doubles 301: Paige Tib- 
betts and Marianne Kruse, Port- 
land, Ore.; 2nd—Lori Verrier and 
Donna Kavanaugh, Keiser, Ore.: 
3rd—Terry Anderson, Seattle, 
Wash., and Wendy Haelle, Olym- 
pia, Wash. 

Open Singles 501 Cricket: 1st— 
Tom Tanberg, 2nd—Gerald Ver- 
rier, 3rd—Bill Dennis, Portland, 
Ore. 

Four-Person 501: 1st—Bubba 
Treisch and Chris Ricci, Portland, 
Ore., Carl Lungberg, St. Helens, 
Ore., and Duane Muntz, Portland, 
Ore.;2nd—Tom Gaul, Larry Willis, 
Portland, Ore., Eldon Withers, and 
Brett Arbogast; 3rd—Sean Downs, 
Gerald Verrier, John Hecht, and 
Bill Dennis. 
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From left: Bill Demaida of Bell Amusements, Marilyn Popp (1st in Connecticut Classic 
Women’s Singles), Sue Setsky (2nd), and Eric and Phil Anderson of the greater Water- 


Connecticut Classic 

Draw Doubles 301: 1st—Mike 
Maracle, Buffalo, N.Y.; Walter 
Pankow, Lackawanna, N.Y.; 2nd— 
Leo Barrett, Manchester, Conn., 
and Thom Johnson, Largo, Fla.; 
3rd—Owen Stuart, Buffalo, N.Y., 
and Dave Andreoli, Waterbury, 
Conn. 

Women’s Singles 301: ist— 
Marilyn Popp, Milford, Conn.; 
2nd—Sue Setsky, Manchester, 
Conn.; 3rd—Elona Bridge, Pitt- 
sburgh, Pa. 

Women’s Doubles 301: 1st— 
Marilyn Popp and Sue Setsky; 
2nd—Alice Lott, Largo, Fla., and 
Elona Bridge; 3rd—Rosie Richard, 
Raymond, N.H., and Jackie Pugh, 
Pottsville, Pa. 

Open Singles 501 Cricket: 1st— 
Mike Randall, Vancouver, Wash; 
2nd—Joe Swick, Queens, N.Y.., 
3rd—Charlie Macunas, Higganum, 
Conn. 
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From left: Mike Gannon of Merit with Jim Gordon, Mike Kutz, Roy Yeager, and Lou 
Yeager (Connecticut Classic Four-Person 501). 





Mike Gannon (c) of Merit presents plaques to Connecticut Classic Draw Doubles win- 
ners Mike Maracle (I) and Walter Pankow. 


Four-Person 501: Lou Yeager, 
Roy Yeager, Mike Kutz, and Jim 
Gordon, Pottsville, Pa.; 2nd— 
Charlie Macunas, Higganum, 
Conn., Steve Smead, Waterbury, 
Conn., Bill Garrett, Moodus, Conn.., 
and Frank Smith, Norwich, Coni:.:; 
3rd—Walter Pankow, Thom John- 
son, Mike Maracle, and Ray 
Davidson, Philadelphia, N.Y. 

Mixed Triples 501 Cricket: 1st— 
Jackie Pugh, Mike Kutz, and Jim 
Gordon, Pottsville, Pa.; 2nd—Alice 
Lott, Walter Pankow, and Thom 
Johnson; 3rd—Sherri and Mat 
Malone and Bernard Wharton, 
Brooklyn, N.Y. 

Open Doubles 501 Master Out: 
lst—Thom Johnson and Walter 
Pankow; 2nd—Steve Smead and 
Charlie Macunas; 3rd—Mike Kutz 
and Jim Gordon. 

For information on the ‘93-'94 
season contact Bob Wiles at (800) 
523-2760. (| 
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South Dakota’s best 
compete in MVA event 
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Winners of Open Singles A, (I-r): Rick Banghart, Dave Hoff, Vern Roseland, and Mark 
Reiman. 


Women’s Singles A champs, (I-r): Janice Warne, Kristi Richardson, Lonnie Jeffries, 
and Sheila Smith. 





From left: Jeff Paw, Dan Tanner, Don Soper, Mike McLaughlin, Leon VanHoorn, and 
Mike Stegner, tops in Open Team A. 
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The 8-Ball Express Stars, Women’s Team winners, (I-r): Jeanne, Timi, and GariJo 
Bloomberg and Lauri Hawkins. 


he Music and Vending Associ- 
ation (MVA) of South Dakota 
recently hosted a four-day spring 
Valley pool league tournament 
that drew over 2,000 attendees 
from around the state. 
According to Lloyd Freidel, coor- 
dinator of the event, participation 
was definitely up this year. Said 
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Freidel, “Twenty new teams en- 
tered for a total of 225. Almost 500 
players competed in the singles 
categories alone.”’ 

Rapid City, S.D.’s 8-Ball Express 
Stars, Women’s Masters Team 
winners at the 1990 Valley Na- 
tional 8-Ball League Association 
International Singles and Team 
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Championships, qualified to com- 
pete again at this year’s event held 
May 29-June 5 in Las Vegas, Nev. 
(See coverage in this issue.) 

Ninety pool tables were needed 
to accommodate the additional 
players. Ten new tables were pur- 
chased by the association for prac- 
tice and High Country Games of Ft. 
Collins, Colo., supplied 80 tables. 

Winners took home a total of 
$20,000 in cash, trophies, and 
prizes. Williams Distributing of 
Rapid City donated $1,500 to the 
prize fund for the singles events 
and furnished Budweiser light fix- 
tures over each table. Winners in 
the major categories were: 


Women’s Team: ist—8-Ball Ex- 
press Stars Jeanne, Timi, and Gari- 
Jo Bloomberg and Laurie Hawkins 
of Rapid City; 2nd—Jackie Nesby, 
Lisa Trenhaile, Kathy Sorensen, 
Diane Pierson, and Peggy Acker- 
man of Aberdeen; 3rd—Darlene 
Bailey, Linda Erickson, Kim 
Shama, Sandy Wilcznski, and 


Brenda Olson of Lead. 
Open Team A: |st—Jeff Paw, Dan 
Tanner, Don Soper, Mike 


McLaughlin, Leon Van Hoorn, and 
Mike Stegner of Gettysburg; 2nd— 
Mike May, Thad Dawley, Rick 
Erickson, Pat Doyle, and Todd 
Murra of Sioux Falls; 3rd—Ron 
Sowers, Jim Corean, Tim Shauna, 
Warren Lode, and Tom Thompson 
of Central City. 


Open Team B: 1st—Gene and 
Tom Gunderson, Ron Eich, Dave 
Hudson, Stan Scheuver, and Jim 
Collins of Piedmont; 2nd—Clark 
Budahl, Kevin Willard, Terry 
Narum, Bill Sundvold, and Chris 
Eide; 3rd—Dennis Meyer, Daryl 
Hennings, Brian Stubson, Todd 
Stokke, and Steve Baker of Sioux 
Falls. 


Women’s Singles Masters: 1st— 
GariJo Bloomberg, 2nd—Kelly 
Schwartz, Sturgis; 3rd—Jeanne 
Bloomberg. 


Women’s Singles A: 1st—Janice 
Warne, Ft. Pierre; 2nd—Kristi 


Richardson, Spearfish; 3rd— 
Lonnie Jeffries, Box Elder. 
Women’s Singles B: 1st—Bev 
Salway, Aberdeen; 2nd—Jackie 
Nesby; 3rd—Karen Ritchie, Pierre. 
Open Singles Masters: ist— 
Dennis Haar, Aberdeen; 2nd— 
Mick Tiefenthaler, Pierre; 3rd— 
Greg Hochhalter, Mobridge. 
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Open Singles A: ist—Rick 
Banghart, Huron; 2nd—Dave Hoff, 
Brookings; 3rd—Vern Roseland, 
Rapid City. 

Open Singles B: 1st—Jack Kruse, 
Sioux Falls; 2nd—Curt Vanden 
Hoek, Corsica; 3rd—Scott Snoozy, 
Sioux Falls. 
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Irving Blackman 


Can you mix pleasure with 


a business convention? 


o those make-it-tax-deductible 

ads describing a business con- 
vention in Hawaii and boasting 
about mixing business with 
pleasure tell it like it is? Will the 
IRS stand still for such a tax 
giveaway? Yes! But first a warn- 
ing: most of those ads are not what 
they're cracked up to be. Deduc- 
ting business conventions mixed 
with pleasure trips is much more 
difficult, according to the IRS, than 
the advertisements claim or imply. 
Yet, it can be done. 

Here is the general rule: travel 
expenses incurred to attend acon- 
vention are deductible if your at- 
tendance benefits or advances 
your trade or business. 

The IRS allows or disallows the 
deduction based on whether it 
thinks you took the trip primarily 
for business or pleasure, and 
scrutinizes carefully how you 
claim your time was divided bet- 
ween these two activities. For ex- 
ample, aconvention held in sunny 
Palm Beach is more likely to at- 
tract IRS scrutiny than a conven- 
tion in overcast Seattle. 

This is the key: regardless of the 
site, ifthe purpose of the trip is tru- 
ly primarily for business, it is 


deductible. On the other hand, that 
part of the trip or attendance at the 
convention attributable to 
pleasure, except for incidental ac- 
tivities, is not. 

Conventions in the U.S.: The 
business portion of such trips is ful- 
ly deductible. This includes travel 
expenses such as airfare, lodging, 
and meals (remember that meals 
are only 80 percent deductible), 
tips, telephone, telegraph, and taxi 
costs. It also includes the business 
expense of convention or seminar 
registration fees. Lodging, meals, 
and other expenses for pleasure 
are not deductible. 





the United States, Canada, Mex- 
ico, and certain Caribbean Basin 
and Central American countries) 
as inside. If that is done, the costs 
are 100 percent deductible if: 

1. The trip is for seven con- 
secutive days or less. 

2. Less than 25 percent of the time 
is spent on pleasure activities. 

3. The taxpayer has no control 
over the travel (for example, it was 
at the behest of and on behalf of his 
employer). 

4. The taxpayer can substantiate 
that the trip and convention were 
primarily for business purposes 
and not for obtaining a personal 


‘“‘A convention held in sunny Palm Beach is more 
likely to attract IRS scrutiny than a convention in 


overcast Seattle. ’’ 


Conventions outside the U:S.: If 
the temptation to deduct travel 
within the United States is great, 
then the temptation to deduct 
travel expenses for conventions 
abroad is irresistible. First, it must 
be shown that it was “as reason- 
able” to hold the convention out- 
side North America (this includes 
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vacation or holiday. 

Otherwise, you must allocate 
your trip between business and 
vacation days, deducting only ex- 
penses for business days. The en- 
tire trip does not have to be 
primarily for business. For exam- 
ple, if only five out of 15 trip days 
are spent at a foreign convention 
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on business, those five days’ ex- 
penses are deductible. 

Cruise ship convention: You've 
heard of a floating crap game. How 
about a floating tax deduction? 
Deductions for conventions held 
on cruise ships are deductible if, in 
addition to the limitations in 
general listed above, the ship is 
registered in the United States and 
all of its ports of call are located in 
the United States or its posses- 
sions. The deduction is limited to 
$2,000 per individual per year. 


Should the new entrepreneur 
incorporate? 

The I-want-to-be-boss syndrome 
has been, is, and will continue to be 
the most wonderful infectious 
disease in the American economic 
system. It’s catching. It strikes 
young and old alike. It’s a delight- 
ful malady—only entrepreneurs 


catch it. Once afflicted, the new en- 
trepreneur begins to ask an unen- 
ding stream of questions. 


business. Dealing only with an- 
ticipated bottom-line results, even 
if everything goes well, what is the 


‘Travel expenses incurred to attend a convention 
are deductible if your attendance benefits or ad- 
vances your trade or business. ’’ 


The first question from most new 
business owners will be: to incor- 
porate or not to incorporate? From 
our viewpoint, there are two kinds 
of corporations—a regular and an 
S. The single biggest difference in 
the two is that a regular corpora- 
tion pays tax on its profits, while an 
S corporation does not pay tax and 
is Similar to a partnership, passing 
its profits or losses to its 
stockholders. 

Suppose you are about to start or 
have, in fact, started a new 


usual course of events? Losses 
precede the welcome arrival of pro- 
fits. Whether the new business is 
your only business or one of many, 
this article spells out the taxwise 
standard operating procedure for 
most new business Starts. 

While the venture is producing 
red ink results, the most important 
tax consideration is to get the max- 
imum tax benefit out of the losses 
being produced. Either a sole pro- 
prietorship, partnership, or S cor- 
poration can be used with equal ef- 
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fectiveness to funnel the losses to 
you. These losses can be used to 
reduce your other income. If you 
want to limit your personal liabili- 
ty, an S corporation is your best 
choice. 

Finally, the painful incubation 
period ends; your fledgling 
business is turning a profit. 
Although there are some rare ex- 
ceptions, profits mean doing 
business as a corporation. It’s not 
only easy to incorporate, but you 
can incorporate a going business 
tax free. 

If you want to divide the profits 
with members of your family, anS 
corporation is your answer. 
However, in most other cases, 
operating your profitable business 
as a regular corporation usually 
produces the best overall tax 
results. Why? The answer lies in 
the low corporate tax rates for ear- 
nings under $100,000. For example, 
a regular corporation pays only 
$7,500 on its first $50,000 (only 15 
percent) of profit. Imagine, if you 
are in a 31 percent personal tax 
bracket, the same $50,000 in profits 
would cost you $15,500 in taxes. 
Some difference! If you are 
operating a profitable business, 
pencil out your potential savings 
with your accountant. 


Looking at 
transfer/succession/estate 
tax problems 

Most successful business owners 
have led a double life—their 
business life and their family life. 
Were these lives separate? Rarely. 
Usually they were intertwined— 
sometimes with great joy, 
sometimes not. 

Sooner or later, in addition to all 
of the other problems that a 
business owner faces, the problem 
of succession comes to the surface. 
Now, like it or not, ifone or more of 
your children are active in the 
business, your business life and 
family life merge. 


Most business owners who have - 





spent a lifetime turning problems 
and questions into opportunities 
now seem to have a series of ques- 
tions. Here are the typical ques- 
tions I hear in practice: DoI sell to 
the kids? Should I give them the 
business? Who keeps control while 
I’m alive? How much will the IRS 
get when the kids take over or 
when I die? How will the IRS value 
my business? How can | assure an 
income flow to myself and my wife? 
The toughest question for most 
business owners is: How do I treat 
the children fairly? The solution to 
this question is even more difficult 
if some of the kids are in the 
business while others are not. 
OK, the above sets the scene for 
those business owners who would 
like to put a transfer/succession 
plan into effect for their business 
and family. Do they? Unfortunate- 
ly, the answer is no. They pro- 
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crastinate. Why? After years of 
practicing in this area, I have 
found it to be painfully clear that 
business owners who do not know 
the right questions to ask or cannot 
get answers to their transfer-of- 
ownership questions tend to do the 
same thing—nothing. 

What’s even more interesting is 
that many owners look for, but 
cannot find, professional advisors 
who know how to solve their total 
transfer/succession problems and 
dovetail the solution with their 
estate plan. 

These problems for any business 
family have two sides: the tax side 
and the human side. Usually, the 
tax problems are the easy stuff. It is 
the human side—the endless com- 
binations of family objectives and 
situations—that causes the pro- 
blems in practice. 

Finally, our CPA firm has decid- 
ed to do something about the 
transfer/succession/estate plan 


- problem for family-owned bus- 


inesses. It has started the Family 
Business Transfer Association 
(FBTA). Its purpose is to educate 
(via the written word and semi- 
nars) and help family businesses 
(their owners, children, and profes- 
sional advisors) put a family trans- 
fer/succession/estate plan into 
place. Youcan find out more about 
FBTA or how to order special 
reports on this and other subjects 
by writing to us at the address 
below. 


Irving Blackman is a senior tax 
partner in Blackman Kallick 
Bartelstein, a CPA firm specializ- 
ing in closely held businesses. He 
has agreed to consult with readers 
of this column. His Tax Hotline 
number Is (312) 207-1040; his ad- 
dress is 300 Riverside Plaza, 
Chicago, IL 60606. 
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ast month we looked at the 

vertical section of the oscillo- 
scope. Remember, the vertical sec- 
tion of the scope is used to measure 
voltage. All we had to do was count 
the number of vertical divisions on 
the graticule and multiply that by 
the setting on the volts/division 
knob. This month we'll take a look 
at the remaining parts of the oscil- 
loscope: the horizontal and trigger 
sections. 

The horizontal section 

The horizontal section of the os- 
cilloscope is also known as the 
horizontal sweep or horizontal 
timebase. The graticule is divided 
into horizontal divisions just as it is 
divided into vertical divisions. The 
oscilloscope shows you “time” in 
the horizontal direction. 

Just as the vertical control sets 
the volts/div, the horizontal con- 
trol sets the seconds /div (see figure 
1). At its slowest setting of .5 
sec/div, the beam takes a full one- 
half second to cross just one hori- 
zontal division on the graticule. 
With the scope set at its slowest 
sweep speed, we can clearly see 
how the electron beam in the 
scope’s CRT scans across the 
screen from left to right. Remem- 
ber, the oscilloscope draws a graph 
of voltage vs. time. The vertical 
direction is the voltage; the 
horizontal direction is time. 





The next setting of the sweep 
speed is .2 sec/div. As we increase 
the speed of the sweep, we de- 
crease the amount of time required 
for the beam to move a distance of 
one division. Now it takes just .2 
sec for the moving beam to pass 
each division. The next step up is .1 
sec/div.; just one-tenth of a second 
for each division. Since there are 10 
horizontal divisions, it takes one 
second to complete the trip from 
the left side of the screen to the 
right. You may have noticed the 
1/2/5 sequence we discussed when 
we looked at the vertical section. 

As the speed of the horizontal 
sweep is increased, it eventually 
becomes so fast that you can’t even 
see it move across the screen. It 
just looks like a continuous line. At 
its fastest setting, it takes only .05 
microsecond (that’s 50 billionths of 
a second!) for each division. 

Many of the measurements you 
make will be of “periodic” wave- 
forms. That is to say, the waveform 
repeats itself after a specific period 
of time. In our 120 volt AC power 
we find a good example of a peri- 
odic waveform. We looked at this 
“sine wave” last month. Let’s take 
a look at it again on the oscillo- 
scope (see figure 2). 

We can measure the “period” of 
the waveform by lining up an easi- 
ly identifiable portion of the wave- 
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Randy Fromm 


Part two: using an 
oscilloscope 





form with one of the vertical lines 
of the graticule and counting the 
number of divisions until the wave- 
form repeats. Here we see the pos- 
itive peak of the sine wave lined up 
with one of the vertical lines. 

The next positive peak comes a 
little more than three divisions 
away, at about 3.3 divisions. It’s 
hard to be exact when you're mea- 
suring periods on an oscilloscope. 
Sometimes it may help to try dif- 
ferent horizontal timebase settings 
in an effort to get the waveform to 
line up on major divisions. How- 
ever, the waveform should be rea- 
sonably spread out for the best 
possible accuracy. 

But how much time is repre- 
sented by each division? A quick 
check of the sec/div control shows 
that it’s currently set at 5 ms/div. 
Multiplying five times 3.3 gives us 
a period of approximately 16.5 mil- 
liseconds. I happen to know that 
the period is actually 16.666666 
milliseconds. This is an important 
number to remember because you 
will encounter it again and again 
in troubleshooting. The period of 
our AC power is 16.6 ms. When we 
use the oscilloscope to look at 
monitor circuits, the 16.6 ms period 
will come up again. The frequency 
of the monitor’s vertical deflection 
circuit is the same as the frequency 
of our AC power: 60 Hertz. 
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I’m sure it comes as no surprise 
to anyone here that the frequency 
of our 120 volt AC power is 60 
cycles per second or 60 hertz. What 
does that have to do with our 
16.666666 ms period? How is period 
related to frequency? OK, all you 
math majors, here it comes...fre- 
quency and period are inverse, 
reciprocal functions. What the hell 
am I talking about? Well, first of all 
it’s something that you probably 
don’t actually have to know about 
in our line of work, so don’t freak 
out. It’s actually quite simple: 
period = 1/frequency and frequen- 
cy = 1/period. 

Let’s take our 16.66666 ms period 
as an example: 1/.016666666 = 60. 
There’s our frequency—60 cycles 
per second or 60 hertz. If we go the 
other way, 1/60 = .01666666 
seconds or 16.6666666 milliseconds. 

Let’s figure out the period and 
frequencies of a few examples. 
Figure 3 shows a sawtooth wave- 
form. Here, the waveform takes ex- 
actly four divisions to display one 
cycle. The horizontal timebase is 
set at two milliseconds per divi- 
sion. The period is four (divisions) 
times two (milliseconds) or eight 
milliseconds. Dividing one by eight 
milliseconds (1 /.008) gives us a fre- 
quency of 125 cycles per second or 
125 hertz. 

Figure 4 shows a square wave 
that repeats itself every 4.4 divi- 
sions. The sec/div control is set at 
.5 microseconds/division so the 
period is 2.2 microseconds. This 
translates into a frequency of 
454,545.454545 hertz or approx- 
imately 454.5 kilohertz. 

If you want to take aclose look at 
a small piece of the displayed 
waveform, there is a knob in the 
center of the sec/div control called 
the X10 Magnifier. Pulling out the 
knob multiplies the horizontal 
sweep speed by a factor of 10. In 
other words, if the sec/div is set for 
one millisecond, pulling out the 
X10 Magnifier increases it to .1 
millisecond/div. To use the X10 
magnifier, center the portion of the 


waveform you want to see by using 
the horizontal position control, 
then pull out the knob. 

This same knob also functions as 
a variable control in the same man- 
ner as the variable control for the 
vertical volts/div. Normally, this 
control will be in its locked, 
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calibrated position. Rotating the 
control will slow the sweep speed. 

DO NOT USE THIS CONTROL 
TO TRY TO STABILIZE THE DIS- 
PLAY WHEN IT IS “RUNNING.” 
This is acommon mistake. There is 
another section of the oscilloscope 
that stabilizes the displayed wave- 
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It's the next best thing to 
being there! 


Now you can attend Randy Fromm's Arcade School 
without taking a week off the route. This videotape 
series covers each subject as presented during the live 

















VIDEOTAPE TRAINING SERIES 
Recorded Live at Randy 


class. All you miss are Kandy's famous “hands-on” labs! Fromm's Arcade School! 
All-You-Need Beginning Electronics for Operators 2 tapes — $ 79,95 
Basic Videogame Troubleshooting —— — — — — —— — — — — $49.95 
Diodes, Transistors and other semiconductors 2 tapes — — $79.95 
Easy Pinball PC Board Kepair —— — — — —— —— — ——— — $ 49.95 
Videogame Monitor Repair Made Simple 5 Tapes — — — — — $109.95 
Switching Regulator Power Supplies —————————— — G 49.95 


For personal, hands-on training Join 
us at the Randy Fromm's Arcade 








Charlotte, NC (3 days) -OEpt. 10 - 12 
School nearest you! All cla5seé5_ | cy. a0; 1k ee 


are taught by Randy Fromm. San Diego, CA —— Dec. 6 - 10 





MOKE INSTRUCTIONAL VIDEOTAPES 





Randy Fromm’s Big Blue Book of 


Using a Digital Multimeter — — — — $3995 

Linear Power Supplies — — — — — mo9m 869 | Keally Great Technical Information 
X-Y Monitors ——— — ——- — — $3995 | This popular book is full of useful informa 
Videogame Conversions — — — — $4995 : tion, including troubleshooting shortcuts, 


} parts sources etc. Includes schematic 
diagrams for monitors and power supplies. 
$39.95 (add $5.00 Shipping & Handling) 
Disponible en Espanol Pricio el mismo 





Remember to add $5.00 Shipping & handling to 
all USA orders. Foreign deliveries shipped DHL. 
Prices F.O.B. San Diego, CA. 

C.O.D. orders okay! Sorry, no credit cards. 










Cita de Videos Lr L canoe 


Lo Basico en Electronica Para Maquinas de Video Juegos —— — — $49.95 
Entendiendo los Diodos y Transistores ——————— — G49.9 
fj Encontrando los Froblemas comunes de Video Juegos $49.% 
~~ Keparacion de Fuentes (Tipo Peter Chou) ———— 4499 


Madquinas de Williams Pinball Sistema WPC — — $49.9 


No hablo Espanol muy bien. Por favor FAX solamente. Gracias. 


For RUSH Delivery or a FREE info package 
(619) 593-6131 FAX 593-6132 
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form. It’s called the “trigger” sec- 
tion and we'll get to it shortly. 
Delayed sweep 

Here’s a neat thing that the oscil- 
loscope can do. Remember how we 
used the X10 magnifier to expand 
the waveform? There’s another 
way that we can look at just a small 
portion of a waveform. It’s called 
“delayed sweep.” Delayed sweep is 
much more versatile than the sim- 
ple magnification provided by the 
X10 magnifier. 

Just as there are two vertical 
channels, there are two horizontal 
sweep generators as well. The 
main sweep generator is called 
“A”; the delayed sweep is called 
uB” 

Horizontal mode switch 

This three-position switch con- 
trols which of the two sweep gener- 
ators is active. Normally, this will 
be kept in the “A” position because 
“A” is the main sweep. Flipping to 
“alternate” mode engages the “B” 
sweep as well. This control may be 
labeled “A intensified by B”’ in 
some oscilloscopes because that’s 
what it does. A small portion of the 
“A” sweep can be illuminated by 
the “B” sweep and displayed at the 
same time. I can select the portion 
of the waveform I want to display. 
The speed of the ‘‘B’’ sweep is 
selected by pulling out and turning 
the “A and B sec/div” clockwise. 

Not only can I select a tiny por- 
tion of the waveform to view with 
the delayed sweep but I can look at 
any part of the waveform with the 
“B delay time position” control. It’s 
also called the ‘“‘vernier,’’ a techni- 
cal term for a multi-turn potentio- 
meter with a calibrated set of dials. 
By using the vernier, I can scan the 
entire length of the waveform and 
look at any portion of it in great 
detail. An A/B sweep separation 
control adjusts the spacing bet- 
ween the A and B traces. 

Trigger 

Now we come to the last section 
of the oscilloscope. It’s also the 
least understood part of an oscillo- 
scope. It’s called the “‘trigger’’ 
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section. 

If you’ve ever done a video game 
conversion, you know that there is 
a sync wire that connects the sync 
output of the logic board to the 
sync input of the monitor. The sync 
signal tells the monitor when to 
begin scanning. Without the sync 
signal, the picture would roll and 
shift; it would be completely 
useless! 

For the oscilloscope to display a 
stable waveform as in figures 2, 3, 
or 4it must synchronize itself to the 
incoming signal. That is, the hori- 
zontal sweep must begin at exact- 
ly the same point each time it 
traces across the screen. Other- 
wise, you'll see a display that is 
“running” (see figure 5). The oscillo- 
scope will display the waveform in 
a different place during each pass 
of the beam. 

Unlike the monitor (which has a 
separate sync signal input) the os- 
cilloscope synchronizes by looking 
for periodic changes in the 
waveform. The trigger section of 
the oscilloscope looks for voltage 
changes in the incoming signal 
and triggers the horizontal sweep 
when it detects either a rising or a 
falling voltage (see figure 1). 

You can determine which 
“slope” or “edge”’ the oscilloscope 
will use with the slope selector. The 
“slope” control selects the “‘pos- 
itive slope” (also known as the 
“leading edge” or “rising edge”’) of 
the waveform as the trigger when 
the button is out or the “negative 
slope”’ (also called the ‘“‘falling 
edge’ or “trailing edge’) when the 
button is pushed in. 

The “level” control is a very im- 
portant little knob. The level con- 
trol selects the point at which the 
triggering occurs. In other words, 
the level control selects where in 
the waveform the oscilloscope will 
look for a transition in voltage. It’s 
usually a matter of slowly rotating 
the level control back and forth un- 
til the waveform stabilizes and you 
have a solid display. When the os- 
cilloscope is triggered properly, the 
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“triggered’’ LED will also light. 
Trigger mode switches 

There are three push-button swit- 
ches that set the trigger mode for 
the A sweep. They are: 

Auto trigger—the ‘“‘automatic 
trigger’ allows the sweep to “‘free- 
run” regardless of whether or not 
there is a triggering signal applied. 
This setting also allows the oscillo- 
scope to trigger properly on “TV 
lines”: the 63 microsecond time re- 
quired to draw a single, horizontal 
line across the CRT of a video 
game monitor. You will use this set- 
ting the most. 

Normal—the “normal” trigger 
setting will not show you a trace 
unless the oscilloscope is receiving 
an adequate trigger signal and the 
trigger level control is adjusted 
properly. If the oscilloscope isn’t 
triggered, there will be no baseline. 
Use this setting when you want to 
precisely trigger the oscilloscope 
for maximum stability of the 
observed waveform. You will pro- 
bably not use the normal setting 
too often. 

TV field—pressing in both AUTO 
and NORM buttons simultaneous- 
ly allows the oscilloscope to trigger 
properly on “TV field” signals, the 
16.66 millisecond time required to 
scan an entire field (one screen full 
of lines). 

Single sweep reset—to observe 
single events, the single sweep is 
used. When the oscilloscope trig- 
gers, it displays just one sweep, 
then stops. The sweep will not reset 
until you press the reset button. 
Then the oscilloscope will trigger 
on the next trigger pulse. 

Ready light—the ready light in- 
dicates that the single-sweep is 
reset and ready for the next trig- 
ger. Without this light, you 
wouldn't know if the oscilloscope 
was waiting for a pulse or if you 
missed it! 

B-level control and slope button— 
remember that we actually have 
two horizontal sweep generators: 
A sweep and B sweep. The level 
control we just looked at is for the 


A sweep. There is a separate level 
control and slope selector for the B 
sweep. 

Variable holdoff—now we're get- 
ting complicated! The “variable 
holdoff’ control can be used to in- 
crease the holdoff time between 
sweeps. It controls the amount of 
time the oscilloscope will wait for a 
good trigger signal (a change in 
voltage) before going ahead and 
triggering on its own. Like the level 
control, the variable holdoff is one 
of those controls that you just end 
up playing around with until the 
waveform stabilizes on the display. 





“Without the ready light 
you wouldn't know if 
the oscilloscope was 
waiting for a pulse or 
you missed it!’’ 





A source—and finally, you can 
select the source for the A sweep 
trigger signal. That is, you can 
select where the oscilloscope will 
look for its trigger signal. There are 
three choices: internal, line and 
external. 

Internal—the oscilloscope gets 
its trigger from the vertical inputs. 
Using the A and B internal switch, 
you can select channel 1 or chan- 
nel 2 as the input. You can even 
choose both inputs as the trigger 
source by using the ‘‘vertical 
mode” setting. 

For example, when trouble- 
shooting a monitor, you might con- 
nect channel 2 to the sync signal 
that’s coming from the logic board 
or pattern generator, and select 
channel 2 as the source for the trig- 
ger. You're not going to view this 
signal, you're just going to use it as 
a trigger source. This way, the os- 
cilloscope will maintain a solid trig- 
ger, regardless of what you're look- 


PLAY METER 19 


JULY 1993 


ing at with the other probe. Since 
everything but the power supply is 
synchronized with the sync signal, 
the display will remain locked in 
place no matter what signal you're 
probing. 

Line—for working on linear 
power supplies, you might want to 
use the “line” setting. This selects 
the AC power source as the source 
of the trigger signal so that any 60 
or 120 Hertz ripple will be perfect- 
ly synchronized with the trigger. 
You will probably not use this set- 
ting too often. 

External—you can even couple 
an external trigger source to the 
oscilloscope. That is, you can use 
both vertical inputs (channels 1 
and 2) to view two different signals, 
while triggering the oscilloscope 
on a third signal that’s connected 
to the “external input” connector 
(see figure 1). The external input 
can be coupled to the oscilloscope 
in one of three ways: 

AC-—signals above 60 Hertz are 
capacitively coupled to the input of 
the A trigger. Any DC in the incom- 
ing signal is blocked. Any signals 
below 60 hertz are attenuated. At- 
tenuation refers to the lowering of 
an input voltage. 

DC—the entire input is coupled to 
the A trigger circuit. This is good 
for triggering on low frequency 
signals. 

DC 10—the external trigger input 
is attenuated by a factor of 10 
before being passed to the A trig- 
ger circuit. For every 10 volts of in- 
put at the connector, 1 volt is pass- 
ed to the A trigger circuit. This is 
useful when your trigger source is 
a high voltage. The maximum in- 
put voltage for the external trigger 
is 400 volts in this oscilloscope. 

Naturally, your oscilloscope 
might have different controls than 
the ones discussed here, but all 
scopes operate in the same way. If 
you have any questions about os- 
cilloscopes or test equipment in 
general, you can contact me at 
(619) 593-6131 or FAX at (619) 
593-6132. LI 
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Wild Pilot 


Jaleco brings an 
action-packed shoot ‘em 
up to the video market 
with Wild Pilot, a game 
housed in a moving sit- 
down cabinet equipped 
with pulsating two- 
handed machine gun. 

The main objective in 
this two-player 
simulator is to shoot 
down enemies and pro- 


gress to the bonus stage. 


Ten vicious gang 
members, known as the 
Manglers, are wanted 
by the police. Players 
must quickly rid the 
world of this scum. 


Criminals include the 
female assassin Scary 
Mary Vixen, unstable 


: trigger-happy Shotgun 
- Jones, deranged body- 
- builder Giant Lee, part- 


- time bomb maker 


Graham Remington, 


underworld boss Morris 
Browning, war-hardened : 


ex-army Major Good 
Man, cat burglar Dia- 


mond Gordon, drug mer- : 


chant Gava Hornet, 
racketeer Harold Trick- 
ster, and knife-wielding 
muscle man Jack the 
Slasher. 

For more information, 
or distributor referral, 


- write Jaleco USA Inc., 
- 685 Chaddick Drive, 


: Wheeling, IL 60090; (708) : 


- 215-1811; FAX (708) 
> 215-2642. 
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| Treasure Chest 


Drew’s Industries in- 


- troduces Treasure 

- Chest, a casino-style 

- multi-game machine 

- with built-in diagnostics 
: and optional built-in 

: 14-segment multi-color 
* progressive display. 


Additional features in- 


- clude all-metal cabinet 

- construction, low-profile 
- buttons, Ithaca ticket 

- printer with audit copy, 
> and on-board com- 
munications capability. 


Choose from Drew’s 


- library of games: poker, 
- 8-lines, 5-lines, video slot, 
- blackjack, bingo, and 

- more. Treasure Chest 

: has the ability to save 
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- the last two games in 

- memory. It is available 

- with either a 13” or 19” 

- CGA-EGA color monitor. 


There's a separate bill 


: acceptor access door, 

: circuit breakers instead 
- of fuses, and electronic 

- operator-selectable coin 
- acceptor and bill accep- 
- tor with stacker. An all- 

- plywood pedestal base 

- may be ordered as an 

> accessory item. 


For more information, 


: or distributor referral, 

- write Drew’s Industries, 
: P.O. Box 632, Fairforest, 
- S.C. 29336; (803) 574-0162; 
- FAX (803) 574-7680. 
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Sweet Factory 


Namco-America com- 
bines the challenge of a 
crane with that ofa 
pusher and a rotary 
merchandiser in its new 
Sweet Factory. 

A unique robotic 
theme dominates the 
machine, which comes 
in a bright color scheme 
of aqua, yellow, red, and 
white. Dimensions are 
5’8” wide x 3'2”’ deep x 
6’5” high. The two- 
station redemption unit 
can be loaded witha 
choice of prizes: plush, 
jewelry, capsules, toys, 





- and candy. 


Players control the 
robot in the center of the 
playfield and direct him 
to scoop up prizes for 
them. Included at each 
player station are a but- 
ton control, dual coin 
mechs, and large prize 
retrieval bin. 

For more information, 
or distributor referral, 
write Namco-America 


Inc., P.O. Box 641630, 

- San Jose, CA 95164; (408) 
- 383-3900; FAX (408) 

> 383-0128. 
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Maxima Entertain- 
ment has added the 
Watch/Jewelry Crane 
to its extensive line of 
Sunset skill cranes, from 
the mini-jumbo cocktail 
to the maxi-jumbo 
upright. 

The new crane is 
available in a 60” two- 
player model and a 
single player version, as 
well as a two-player split 
crane that accom- 
modates half plush 
items and half watches 
and jewelry. 

Features include 
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Sunset Watch/Jewelry Crane 


shelving with quartz 
halogen lighting and 
eight-color graphics 
typical of Maxima. 
Other highlights are 
dual winner lights, dual 
coin mechs, and joystick 
and button controls for 


: each player station. 


For more information, 
or distributor referral, 
write Maxima Entertain- 
ment Corp., 23011 
Alcalde, Building A, 
Laguna Hills, CA 92653; 
(800) 862-9462 or (714) 


> 859-3826: FAX (714) 
> 859-0825. 
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Ulitravision 


Native Gaming Inter- 
national has developed 
a wide-screen video 
system named Ultravi- 
sion. Units are fully 


offer easy installation 
with quick board and ti- 
tle conversions. 

Ultravision includes 
the latest in wide-screen 
stereo monitors, with 
quality and sound 
reproduction. A number 
of options are available, 
including a program- 
mable full-screen adver- 
tising monitor. 

Features include a 


Happ Controls door with : 


standard coin mechs 


- and a Zenith TV (46” 
- screen pictured). Two 
: consoles are available to : 
- accommodate multiple 
: joysticks and buttons. 
JAMMA-compatible and : 


The system is available 


- with PVC connector 

- from console to screen 
- or in aremote-control 
: model with no visible tie- : 
- in between console and 
: screen. 


For more information, 


: or distributor referral, 

: write National Gaming 
- International, 5730 Lake : 
- Underhill Road, Orlan- 

: do, FL 32807; (407) 

; 281-9333 or (407) 381-9262: 


FAX (407) 249-1105. 
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| Shot Clock 21 


IVM introduces Shot 


Clock 21, a shooting 
SS EEE ARE TN TAT * 
> game with a basketball 


: theme. Players have one 
: minute to shoot a ping- 

: pong-size basketball in- 
: to the basket for three 


points. If the player 


- gains 21 points or more 
- the game vends a 6” 
- vinyl basketball. 


Shot Clock 21 offers 


: consolation prizes in the 
: form of tickets or sports 


cards. Features include 


* multi-color graphics, 

- sound system, UL-listed 
- power supply, and 

- operator-adjustable 

- timer, pricing, volume, 


- point value, and 
- ticket/card amount. 


IVM plans to produce 


the game with both 

- baseball and football 

: themes in the future. 

- Basketballs won by 

- players are imprinted 

- with the most popular 

- NBA team logos and col- 
- ors (available through 

- most merchandise 

- suppliers). 


For more information, 


: or distributor referral, 

- write IVM, 6045 N. 57th 
- Drive, Glendale, AZ 

* 85201; (800) 659-VEND or 
: (602) 842-9412; FAX (602) 
: 842-9882. 


Galaxian 3 Theater 6 


Namco-America puts 
players in the middle of 
space battles in progress 
with the Galaxian 3 


s : Jheater 6 virtual reality 
. + theater that accom- 
1 + modates up to six 


- players at a time. 


Each player mans a 


- battle station complete 

: with gunner control and 
: seat. A combination of 

* polygon graphics and 

- high-definition, 3-D com- 
- puter graphics delivers 

- in-your-face realism. 


onto two 110” screens to 
: bring the action alive. In 
: addition, there’s a four- 
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- channel multi-speaker 

- sound system that 

- allows players to im- 

- merse themselves in the 
- action. 


Three modes of opera- 


: tion are possible: coin- 

: operated, coin-operated 
- with manual start, and 
- manual operation with 
- an attendant asa 

- midway-style attraction. 


For more information, 


or distributor referral, 
: write Namco-America 
: Inc., P.O. Box 641630, 
Graphics are projected : 
- 383-3900; FAX (408) 
: 383-0128. 


San Jose, CA 95164; (408) 
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Chase the Rainbow 


Purple Star introduces 


a skill novelty /redemp- 
tion game in Chase the 
Rainbow. Players press 
buttons as they light up 
at random, gaining a 
higher score and more 
tickets as their speed 


and accuracy increases. 


Features include dou- 
ble coin mechs with 
locking cash box, voice 


action, electronic audits, 


low-level ticket light, 
and a difficulty level 
that automatically ad- 
justs to player 
performance. 


In addition, there area : 
- number of operator- 
: adjustable features: 

: ticket payout, pricing, 

- timing, and progressive 
- jackpot. The game can 

- hold up to 4,000 tickets. 
- Dimensions are 27-1/2” : 
: wide x 29-1/2” deep x 66” 
: high. 


For more information, 


- or distributor referral, 

- write Purple Star Inc., 

- 2900 Justin Drive, Suite 
- C, Urbandale, IA 50322; 
(800) 525-7475 or (515) 

: 276-7500; FAX (515) 

: 276-9797. 





| Jurassic Park 


Forget everything you 


: thought you knew about 
- dinosaurs—and pinball 

- games. “Jurassic Park,” 
- the big-budget movie 

: based on the big-selling 

: book of the same name, 

: provides the inspiration 
- for the big-time pinball 

- from Data East. 


The company joins 


- with Universal Pictures 
: and legendary director 
: Steven Spielberg to 

- recreate the movie set- 
- ting on the playfield. 

- Players can see and 

- hear actual scenes from 
: the movie through the 

: full-size dot-matrix 

- display and BSMT 2000 
- digital stereo sound 

- system. 


Look out for T-Rex 


himself, a prominent 

: figure on the playfield. 
: He can set the game 

- cabinet rumbling and 

- scoop up silver balls at 
> will. 
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Players begin the 


: adventure by taking a 

- shot at the deadly 

- Velociraptor using the 
- taser stun gun. At one 

: spot on the playfield 

: they can enter the con- 
: trol room to view the 

- status of the park on 

- monitoring computers. 


The game’s backglass 


- features a giant T-Rex, 
lesser dinosaurs, and 

: major characters from 
- the movie. It comes from 
- the factory with these 
- settings: 50 cents—1 

- play, 75 cents—two 

: plays, and $1—three 

: plays. Coin doors and 
: validators are by Coin 
- Controls. 


For more information, 


- or distributor referral, 

- write Data East USA 

: Inc., 1850 Little Orchard 
St., San Jose, CA 95125; 

: (408) 286-7080; FAX (408) 

- 286-0842. 


HAT’S NEW 








Classic Toy Shop 


Classic adds a new 
line of cranes to its pro- 
duct base of amusement 
games and redemption 
merchandise with the 
debut of the five-foot- 
wide jumbo claw unit 
Classic Toy Shop. 

The game features a 
modern cabinet design, 
chaser lights, adjustable 
claw, easy service and 
repair, and a two-piece 
front glass for better 
prize viewing and easy 
prize loading. 

Also of note: ad- 
justable price and time- 
per-play, joystick or but- 
ton controls, LED 





- readout, and PC boards 
: mounted on a single 


: board. Optional items 


: include a bill acceptor, 


: sports card dispenser, or 


: ticket dispenser. 


Classic supports the 


- “one stop” theory by of- 
- fering both machines 

- and merchandise with 

- convenience in mind. 


For more information, 


: or distributor referral, 
: contact Classic Inc., Rt. 


- 37 & Germania Station 


- Road, P.O. Box 4988, 

- Toms River, NJ 08754; 

: (908) 286-1120; FAX (908) 
: 341-3361. 





-/ 
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Quadro Cabinets 


R.H. Belam is the ex- 
clusive U.S. distributor 
of Quadro-Games 
cabinets that accoin- 
modate up to four game 
boards. Two models are 
available: sit-down 
deluxe unit and stan- 
dard upright. 

Monitors in both units 
turn automatically for 
horizontal or vertical 
game applications. Both 


MA connecting plugs for 
game circuit boards and 
a central credit-circuit 
board. 

The sit-down unit 
measures 38.2” wide x 


JULY 1993 


- 67” high x 96.5” long. A 
- console with two seats 
- and double coin mechs 
: is connected to a giant 
: 33” monitor. 


The standard upright 


* measures 28” wide x 64” 
- high x 31.5” deep. It is 

- silver in color with a 26” 
- monitor, single coin 

- mech, and control panel 
: with joysticks and but- 

: tons for two players. 
cabinets offer four JAM- : 
- write R.H. Belam Co. 

- Inc., Nassau Plaza, 1 

- Fulton Ave., Hempstead, 
; NY 11550; (516) 292-2670; 
FAX (516) 486-0957. 


For more information, 


HAT’S NEW 








Virtual Combat 


VR8 packs the punch 
of virtual reality into a 
standard-size arcade 
package with its upright 
unit Virtual Combat. 

Real-time 3-D graphics 
greet players as they 
grab hold of the con- 
trols, adjust the head 
assembly, and immerse 
themselves in an action- 
packed combat mission 
that affords full viewing 
in all directions. 





The headgear/con- 


- trols are mounted atop 
- the game cabinet and 
: adjust to heights from 
- under 5’ to over 6’. No at- 
- tendant is required for 
- the machine, which in- 
- Cludes dual coin mechs. 


For more information, 


: or distributor referral, 
: write VR8 Inc., 1985 

- Yosemite Ave., Suite 
- 250, Simi Valley, CA 

; 93063; (805) 520-6988. 
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: Mad Dog II Kit 


Want to add Mad Dog 


- II: the Lost Gold to your 
- route, but don’t have 

- space for the deluxe ver- 
- sion? American Laser 

: Games makes it easier 

: than ever to add this 

- live-action shooting 

- game to amusement 

- game inventories. 


Several versions of 


: Mad Dog II are 

- available: 50” monitor 

- and 33” monitor, two- 

- player units, and an up- 

- date kit that freshens up 
- older ALG games. The 

: kit includes a laser disk, 
- program card, and 
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- decorative cabinet 
- decals that alert players 
: to the new offering. 


Now it’s possible to 


- build a library of ALG 

- games and rotate such 
- titles as Mad Dog 

- McCree (the original), 

: Who Shot Johnny 

: Rock?, Space Pirates, 

- and Crime Patrol with 
- Mad Dog II. 


For more information, 


- or distributor referral, 

: write American Laser 

: Games, 4801 Lincoln 

: Road, NE, Albuquerque, 
- NM 87109; (505) 880-1718; 
- FAX (505) 880-1557. 


HAT’S NEW 








Joystick controls and infrared module 


Perfect 360 Joystick 
Controls has introduced 
its second generation 
controls. The new in- 
frared joystick module 
has several improve- 
ments over the first 
generation module: the 
switching circuitry is 
faster, totally impervi- 
ous to dust, dirt, and lint; 
it’s more tolerant to am- 
bient light; the center 
hole, where the joystick 
articulates is much 
larger, to allow wear 
and tear of the joystick 
without physically 
touching the module; 
and the company has in- 
stalled quick connects 
on the module for faster, 
easier installation. 

The new module fits 





- Happ Super, Happ UIti- 
- mate, Wico Leaf, Wico 

- Conical, and the Austra- 
: lian joysticks (with the 

: use of a simple adapter 

: platform). 


Perfect 360 is offering 


- a full two-year 
- guarantee. 


The company has also 


: introduced a new in- 

: frared module to replace 
: the microswitches on 

- your pushbuttons. There 
- is a two-year warranty 

- on these modules. 


For more information, 


: contact Perfect 360 

- Joystick Controls, 3364 
- South 2300 East, Salt 

- Lake City, UT 84109; 

; (800) 230-P360 or (801) 

: 486-1200; FAX (801) 

> 486-1255. 





Easy Lift 


Nortech Engineering 
introduces its Easy Lift, 
a one-person pool table 
lifter. It is fast and easy 
for moving pool tables 
on locations or around 
the shop. 

Just center Easy Lift 
under the pool table and 
apply 50 pounds of down 
pressure to the handle 
and the table pops up 
for relocation. Mark the 
location of the table 
before moving so you 
can replace it and main- 





tain the table’s level. 


It’s economical since 


- you will no longer have 
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: tosend a serviceman 


- out to move tables, and 


- it’s safe because it 
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: reduces back injuries. 


The inexpensive, com- 


pact, all-steel cart stores 
- easily under the table 

- and can be shipped 

- U.P.S. It can also be us- 

- ed to move air hockey, 

: foosball, and other 

; equipment. 


For more information, 


- contact Nortech Inc., 

- P.O. Box 338, Virginia, 

: MN 55792; (800) 542-6372 
> or (800) 541-6372; FAX 
(218) 741-8618. 


HAT’S NEW 





Laser scanning system 


Validata Computer & 
Research Corp. of Mon- 
tgomery, Ala., has 
released a new addition 
to its RouteSail System, 
a Radio Frequency (RF) 
Warehouse Laser Scan- 


ning System, which easi- 


ly adds on to the new 
RouteSail IV System. 

This new product 
allows the warehouse 
supervisor to move free- 
ly about the building 
while scanning inven- 
tory. Scanned products 
may be received by the 
warehouse, stales may 
be returned to the 
warehouse, and the 
warehouse may be 
reconciled. 





Additionally, trucks 


may be loaded and 

: unloaded using this 

- scanner. Utilizing RF 

- terminals manufactured 
- by Norand Data Sys- 

- tems, which com- 

: municate in “real time’”’ 
- with the office system, 

- all transactions are in- 

- stantly updated in the 

- office RouteSail System, 
: eliminating cumber- 

- some handwritten pa- 

: perwork and manual 

- data entry. 


For more information, 


- contact Validata Com- 

- puter & Research Corp., 
- 428 South Perry St., 

: Montgomery, AL 36104; 
: (205) 834-2324. 
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: Trading cards 


Comic Images has in- 


- troduced trading cards 
: with a twist: Norman 

: Rockwell Commemora- 
- tive Collector Trading 

- Cards. It was 77 years 

- ‘ago when the nation’s 

- most visual storyteller 
: created his first “Satur- 
: day Evening Post’”’ 

» : cover. Now, 321 covers 
- later, the best of Rock- 
- well’s signature works 
- have been brought to- 

- gether in a unique, 

: limited-edition 

: collection. 


Making their debut in 


: the collection are an in- 
: novative Comic Images 
- first: PlaQards, six 
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- bonus cards randomly 

- inserted in the 10-card 

: foil packs. Each of these 
: cards, featuring six 

- famous magazine 

- covers, is printed on ge- 
- nuine wood-grain stock. 


In addition to the 


: 10-card foil packs, com- 
plete 90-card limited edi- 
- tion sets, which include 

- a special Norman 

- Rockwell promotional 

- card, will be available in 
: September. 


For more information, 


- contact Comic Images, 

- 280 Midland Ave., Sad- 

- dle Brook, NJ 07662; (201) 
- 794-9877; FAX (201) 

> 794-9488. L) 
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New from 


LAZER-TRON 


Players will be lined up to play the most interactive baseball game 
ever introduced. Players will be able to compete head to head in a 
batting game which measures how hard and where the ball has been 
hit. An announcer will instantly tell the player the outcome of the 


hit— “Base hit to left field!”,“That’s a Home Run!” 
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Realistic Feel with Audio Feedback ! 


A real ball and bat gives the player a realistic feel that can’t be beat by cay 
any game on the market today. Slugger’s Alley” also features an Slugger’s Alley Features: 


automatic ball return system with no moving parts and instant audio —* Real ball and bat * Continuing buy in up to 


feedback system with 100 outcomes including background sounds * Automatic ball return system a full 9 inning game 

from a major league ball park ! ¢ Excellent sound effects from areal * Adjustable price per play 

Call today for the distributor nearest you. sports anouncer with 100 possible © Ticket or card dispenser available 

Innovators in Redemption ! . ee . * Size: 12. Wx 12'D x8 H 

Slugger’s Alley is brought to you by Lazer-Tron, the same people who, ice Si vn a “ ne : 

brought you 1991 and 1992's top earners Spin To Win” and . a ee ey ade with pride in the U.S.A. 

Hop-A-Tic—Tac—Toe", Voted the best redemption game of 1991. Super Bm Ply P 

Bank-It", Vine Climb’, Shuttle Launch”and our 6 gun Haunted House. LAZZR-T Ra 
—~- =9re 7042B Commerce Circle 

Bl ieelidve dictate 4 V4 =~ s ids pd Pleasanton, CA 94588 

BY sitet ad is distributed Innovators in Redemption Phone: (5 l ()) 460-0873 


Patented & Patents applied for Fax: (5 l ()) 460-0365 





=== 


Play Meter’s classified advertising is primarily intended for: Buyers and sellers of used equipment, support and supply 
firms and employment opportunity ads. You may pay by check, money order, Visa or Mastercard. The deadline is 
usually the 15th of the month prior to issue (example: August ad must be in by July 15). Send ad orders: Play Meter 


Magazine ¢ P.O. Box 24970 ¢ New Orleans, LA 70184 or FAX (504) 488-7083. 


FOR MORE INFORMATION, CONTACT CAROL LEA (504) 488-7003 
If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep a file on all complaints. 


**Rebuild”’ 
your old 


KLOPP. 
at the factory 


MANUAL 


i 


Ce oe = 
Fast Service — Call For Details 


CALL (813) 855-6789 


KLOPP INTERNATIONAL, INC. 
225 Dunbar Court — Oldsmar, FL 34677 
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* ARCADE NOVELTIES & SPECIALTIES 5, 


Bowlers e Streng 


e CASINO EQUIPMENT Tabies e Wheels e Chips e Cards 
E C' ETC! 
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¢ CARNIVAL & AMUSEMENT PARK 
RIDES 


T 


Fun Mirrors e Gas Pumps e Trattic Lights e 
2 DECOR ITEMS Neon Clocks e Jumbo Sports Equipment e 


LOTS MORE! 


¢ PARTY EQUIPMENT 
ukes. pins. videos 


(Everything except | 


cranes poo! tabies) 





AMERICA’S LARGEST 
SELECTION OF 
AMUSEMENT 
EQUIPMENT 

OVER 600 ITEMS 


READERS/ 
ADVERTISERS 


We do not knowingly accept 
ads for copies or licensed 
games involving a third party. 
We do not print prices on 
games currently in production. 
We encourage advertisers to in- 
clude their name, address, and 


phone/FAX numbers for the 
purpose of credibility. We do 
not accept ads from companies 
who consistently advertise pro- 
ducts they do not have or from 
companies that we receive 
mutli-complaints about. 
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WE’RE THE ONE THAT’S USED / but we're ALSO NEW! 






SELLS FOR 
LESS! 





Match these consecutive colors to WIN! 
* 


he 


DISTRIBUTOR 
NEEDED 


High Income Potential. No ex- 
perience necessary. Minimum 
investment. Unlimited poten- 
tial. Protected territory. Full 
guaranteed. Don’t hesitate. 
Free brochure. 


1-800-488-3644 
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=. THE 
SUPERMARKET 
OF AMUSEMENT 
EQUIPMENT 300-647-5060 
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MUCH MORE! 








MUSEMENT 
QUIPMENT 
EHCHANGE, INC. 
"TEL (309) 788-0135 FAX (308) 788-0148, 







EXPORTERS Great Deals on New Novelty 
ES AL [ & Redemption Equipment. Try 
us first!! We represent most 
7 y | manufacturers: Baytek/Betson/Bob's Space 
THE EX a a RT Racers/Bromley/Coastal/Coin Concepts/ 
Design Plus/Doyle/Exidy/ICE/Meltec/Natl. 
Sports/Skee Ball/Smart/Vari Tech. 


Call for complete list. 


Frank "The Crank" Seninsky We also sell tokens. 


President 


, a 
— 
( + 


7+ ALPHA OMEGA SALES, INC. FINANCING AVAILABLE TO 
Ly 6 Sutton Place, Edison, NJ 08817 QUALIFIED CUSTOMERS IN 


(908) 287-4990 NJ, NY, PA TRI-STATE AREA 
FAX # (908) 287-3079 


C iors 
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SUPER SPECIAL - GOLDEN AXE II (U/R)-$1995 





Sonic Blastman - $5795 _ Terminator Il (v) - $3095 
Operation Gun Buster - $2995 Golden Axe Il (ded.) - $2095 
W W F 

CRANK" SPECIALS: 
Afterburner (s/d) 3995 Knights of Round 1495 Simpsons (u/r) 895 
Bucky O'Hare 995 Lethal Enforcer 3095 Space Lords 3595 
Cisco Heat (Twin) (s/d) 4995 MadDogMcCree(27") 5495 Space Gun 2295 
Cisco Heat (Deluxe) (s/d) 5995 Race Driving (s/d) 5995 Street Fighter Il (ded) 1495 
Dragon's Lair II 1095 Rad Mobile (s/d) 6495 Street Fighterll CE (ded) 2295 
F-15 Strike Eagle (s/d) 2695 Rad Mobile 1895 Steel Talons (s/d) 5995 
Final Lap Ill 2595 Relief Pitcher (ded) 1195 Super System 1395 
G.I. Joe 1095 Road Riot (s/d) 6495 Wrestlefest 1295 
Hard Driving (s/d) 4995 Seiba Soccer (25") 1295 Xmen 4 player 1595 
VIDEO GAMES REDEMPTION NOVELTIES 

Aero Fighter.............06+- 1295 Rowe BC 35............. 2395. SMASH TVncicraranecinnanvare 195 Bank-It............ reseeeeeeens Call 
Beast Busters............... 1595 Simpson's (u/r).............06 BIS SPO Maliviicsscncesxsvavan 495 Sey cet iain negate 
Captain America (ded)......1395 Smash TV.........c:ssseeceee 795 Street Fighter Il.............. 695 at eat neeneenevesusonssds $i aa 
Captain Commando (ded)..1395 Spiderman (ded)......... L296 TINT icvcscecsseciceresvevecmnsvenss 95 “pos ohrivet sa riage <a 
ChASE A/Oisicccocceccacsweseecs 1095 Steel Gunner................ 2795 Turtles 1 TG scsscssscnccsas 395 die WaPo 

‘ ; ; ; MGUY FEOGl idk ccs cee acaw een Call 
Carrier Air Wing............+- 695 Strike Force.............cc008. 595 Wrestlefest...............cccccee. 495 COSMO GaNngs.ercecceceses 3995 
Desert Assault............. 895 StunRunner (s/d)............. 1495 CGD CaP Ol Gini ccsscscnscancasineses 995 
Final BlOW.......ccccccccceeeces 495 Sunset Rider................. 1295 PINBALLS Cracky Crab......ccccccsceseees Call 
Final -Fightises onsssasivesacesevs 595 Super High Impact............ 1495  Addam's Family.............. 2695 Crane-Big Choice........... 1295 
G-Loc (u/r) ide diae edie Sasa Se ese d 1795 Super Off Road ehin aes wiate atwiuierw Oinicia 795 Car Hop 6610 086 Ub Weleieie ee 6 we coreres 995 Crane Double............. 2495 
GPRIdOr (U/l) sssccacesseaseesee 2995 Turbo Outrun (mini)......... 1595 Creature/Black Lagoon....2695 CraneJumbo Smartt......... 2895 
Hard Drivin (u/r)............. SESS TOres  Gocciccnvaxvesisnxccasas 995 Cue Ball Wizard........ 2395 Crane Triple Betson........ 3495 
High Impact..............000. 795 VONGOUG sks ccceucsscssass EVOS OR We iscccvarcrascccntaceennve 2495 Crazy Clown................- 2895 
PAID TING Ve coccsciceualcoinsaauan’ 695 PIE TOG scxcatsscsucacases 1995 5 Card Draw................. 1795 
tae ee 1595 cc | 1895 Fantasy Island............... 2195 
Magic Sword.............000- 595 PC BOARD & HEADER Leathal Weapon......... 1995 Five in Lines-Skillo........... 795 
Neo Geo's (ded)...1895-2395 Buster BroS.............006. 195 Rocky & Bullwinkle........ 2695 Game Plan Slots............. 695 
Ninja Turtles................0. 695 Capt. America............... AGS —- SHUM SONS sn cccccsscvcscepawnsvees 995 Bratt deve Hippo....... Fl 
OP Thunderbolt............... 895 Desert Assault................ 125 Stee Ware vavicsaasagveciens 2395 L ahi “ni ‘on Oh sacanienheairnien 9 ac 
atric cea se cteacneateaan 1695 Final Fight... 395 Street Fighterl............... 205 fie rane 
Painted Lady..........s.cceee- BS Gl POG isas cen tvencsssene vention ens 495 Super Mario.................. 1795 Skill Dozer... 785 
Pit Fighter (ded)........... 895 Knights of Round........... 595 Surfin’ Safari. .cccccccccscses 1695 Super Pro Q'Back Jr.......-. 1795 
Quiz and Dragons............ 995 Neo Geo Games........ 45 & up‘ Terminator Il................. 2195 Ticket Eater...................... 695 
Rampart-Ded................ FOG) Pil Pi sidkcssccesamniarin RL 0c) Re ee B95 Ticket Scale ooeececcccooeccccceeee 495 
Rim Rockin' (25")........... BOS PONG ic ccswdnicccwavncasonnnces GS «-_ WHI WIND viccavisccavecwnsevaver 1295 Treasure Island............. 1295 
Rowe BC 25 MC wisissendsass 1795 SIMPSONGs.....cceicccssce 295 WON [OU fi ccccvevssisecenecvae CRIS  Tilty OF “Wal scesncsccvennsecsecs 995 


ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS - CALL FOR COMPLETE LIST 
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Machines 


Super Deals 
Super Plush 
Super Quality 
Call Now? 
CBMC>. Best Mfg. Co. 


1-800-962-4486 


414-547-5051 eFax 414-547-0905 


STEP-N-ROOLL 
DOLLY 


Patents Pending 


A Division of J.E.R 
Enterprises 


Orn. 


one-person 
operation 


© Prolongs table life 


Operators make a sure shot by offering your customers 
the convenient "Step-N-Roll” way of moving pool tables 
safely, easily. Call or write for more information today! 


STEP-N-R@LL” DOLLY 
TOLL FREE: 1-800-634-6157 or 216-652-1251 
FAX: 216-652-1985 
131 Youngstown-Warren Rd. Niles, Ohio 44446 


= 


(atta) Quantity Discounts Available! 
A 





Distributors Wanted! eens 
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[ BILL CHANGERS | 


Prices Too Low To Print! 


1-800-338-7031 


Hamilton VN-1 


Rowe BC-3500 

SERVICE 
on 
Rowe, Mars, Dixie Narco 


Hamilton, Standard, Ardac 


COINTROL E. 


398 EaRnIeEnel St., San Jose, CA 95112 


Complete Counter Top Games 
Shopped Out--Location Ready 


Merit Pit Boss 
4 in 1 (9" or 13" color) 


$695 


Little Casino II 
4 in 1 (color) 


$495 


Grayhound Little Casino | 


4 in 1 (13" color) 4 in 


$495 $295 


Video Connection 
800-44HOT-KITS (800-444-6854) 


916-678-5189 - FAX 916-678-1313 
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M& P AMUSEMENT 


(Phil) Se Habla Espanol (Terry) 
658 West Market St. - York, PA 17405 (Mike) 
(717)848-1846 Fax (717)854-6801 
$100.00 prepays freight on any video game in continental U.S. 
Wanted Pinballs For Sale Pole Position Il ...........2.0.0eeeceeeeeececeees 795 
; POWO?D DM ssiecdsescacsacsacesenessacecixs 1550 
Hang On Ride On Scape FaMily.....sssseeeeeeseseeeereeees 7 PROSTGHG 1616s osscustcxvemncantuensnxaeesiiar 395 
Gottlieb Pinballs ER " poe 7 705 PREIS AON asicia ssaensescdvedoacsccrcmteasaiesets 695 
Big Choice Triple Crane Black Knight 2000 ooo ooo ooccccccccceccceee 995 Space ROU ais ve whanincniwhasesnadeenvninnianes 1995 
Rock n Bowl Bride of Pinbot.........ssssecseseseseeeeen oh ala? laa ea taeaaarenta ete 
Merlin Magic - Klondike Buti witikel Qvswnscancorsnceinesincasinces 2495 aan poe ee Mer ene 
Road Riot s/d- Rad Mobile Check Point.......cccccssssesseccsccceneees 1395 | SuPer Off Road w/Track Pack......... 1295 
Wacky Gator IIE gesatk) cecdinitncascocicadbecxtianniiaeetunes 595 Silgate tee sinasgaiiabs aninabianiamacbialisiiad 795 
Super Hang On s/d DO cise res cin cara dand rename cnemenee 1295 UNGEF DIAGE UIT... .eccreeesesceeecscececes 795 
Ci GN ces ccciaistdcrapaainectennanered 1350 | Thunder Blade s/d................ssseeeeees 1295 
; Dr. WhO... occ ccccccccccccccecccccccceccccce Dar ft  VONCY Bal xcs daiccicsnncccascnicncinanass eimanans 395 
Super S pecials Dungeons & Dragons............00000: 695 WWE Superstars............cccccceeeceeeeees 395 
After Burner Sd oko ve oececccscvececccs, 3750 Earthshaker Sikuedauudexsveupveweter euaeeeeeees 1350 
. . Eight Ball Champ. ............ccceceesecsccees 495 
BV ILO PUR sas cdendcnsstasvecnsccccnsns 2495 Elvira 1450 
Capt. America Kit..........sseseeeeeens seen | 2: | Ree Re eRe mnt enema 595 Dedicated PC Boards 
Cisco Heat S/d.........seeeseeeeeeeeeees 9495 FO isaieese cites snc tacnmntcanaweeaadencenawlaenies 695 with used accessories 
F-15 S/......csccecnseescesesonersscoresace SLID | Fish TeleSincnsacssecnsBuatvcavacvevevessunes 2295 | AllAm. Football oc ccccsccccnvcccanessvensess 100 
Pigal Cats (ISH sicccustxcevesmnecvse ane 7995 PU IOUS Civ avi casisaccnicias va rinerns ceienscns 1750 | Alter Beast.........ccccccccccccccnnncnnccncecce 100 
Pret | GG: Pithis sicev vevesncasacaankoemeacte 2295 SGING S OOW wasis see vacccsdssavceseeeensn ions 1095 leh, AIMGNGA sasscicicnteesacnvnewiesnrccorn 295 
POUS TGR Sl Ci wisn sadgasccesacawesnesnens 6995 FIO ss ns sen vnak ty nina vias ven see uven conan 1750 | Capt. Commando................cceeeeeeeees 295 
Galaxy Force S/d........::::ssseeeeeeeees 5500 | Mousin Around..............00ccseeeeees 1095 | Combatribes.............:eceeeessceeeseeeees 100 
Pheer ed OARS F os ccichssetvctavaaivances 4995 | Pinbot..............cesseeeeeeeeeseeeeeeeeeeeees pd WE eee ae nT 100 
Jumbo Crane big nS ate 995 Police Force eccevessaseesecccesessesesccsesecs 1095 Crime City ELAS A EE TEN eee ae 100 
Pool Shark 1250 : : 
Lazer GhoSteccccccccccccccecccccncececcce 2495 Roller eau Sih iia aca ie caine 1295 GATTI FIGCOT os en cscusnystxnadecevvaecsasnecacs 100 
Outrun Deluxe S/d.......cccccccccecccece 4995 vated oe 550 DGUBIG DIAG OM iscicinivicsacadncs ccsssananesane 100 
Penny FallS.ccnonnnveennsne 1495 | StarTrek EE 499s | BoUale Dragontlnnnnnsne 100 
Pit FIGHTER FIC riscveevivevccnsscavussvsees 175 | Street Fighter...........c.cccesceececeeeeees 2495 | Empire City... cesses teen 100 
Pop A Balll.......sccssesssssesssescseeeseaes BIO: 8 TAM ccc ipsa ueakanecannatl BOG | ECA DS PUAN OE earsasarsniieren sxtncsnrinsnase we 
POW6l DIiTt S/disicsscsssasacisanscdenses 5495 TOT AtOl PRN. 6c cesissccssics sedssncdanens sine 2295 ESWAT Oe rat ge RE eee Deen Pee ieee rhs 100 
ry sea uit eid. oo 4500 | TheSimpsons..............sssssseseececeeees GO | PUMP IQ vss cas ci secass scrsccavcscspeanssncese 295 
Street Fighter 25".........ceccececeeees 1550 | Truck STOP. sesssssssseeseeeraeeseeeeeeeeaes 1250 ee eveine eis SeinNa EN NOE ENE oR REE SieS 
Street Fighter Pin ERT NE ee IO TN 2495 Turtles Pin Ce nECAM SK ae Dees ws De epenien silaeien es he 1295 GUMTICT I... eee e cece eee ee tee eeeneenereeeeecees 
; WhHinlWin............ccccccccccceccccccceceecs MO Ball OG acc cacsacendeastecosisienwornicasuavadeas 195 
Terminator Gun (Used)...............+ 2595 
; Ghost Busters.............cccccceccecccecees 100 
Tit EV GIBi sas ccivccvsnnsssdnccevasass 1295 Peltent Asen 100 
Turtles Pin.....seeeeeeeeeeeeeeeneenenens 1350 ; GORDO MaiIG as ssicvciiomsncionnsncnivennasinens 100 
Videos For Sale Guerrilla Wa.......cccececescecscecesescseees 100 
; 7 Tee OBS intécienarnitucianniakindanteans 395 | Horse Shoes.............ccccceccneceeeesseees 195 
Redemption Equipt. Attar Buriat lt svcnsceasvccexsnuseasncceians FOG | MaQiG SWIG sisi ss isvecsicssantwesicnnanenases 295 
Specials Bad Lands.......c.ccccssceceseseceececesecerens 795 | Ninja Gaiden..............:eccceeeeeeeeeeees 100 
P Wis wiccicerensewdiacsciteiewsxdedaiecteanwon 
Satelit iown Rell Dawe eisisaickc: 2195 <a seni Aiiia cide na viaiiuen veneinns ed! ets Sr Ar > 
COSMO Gang......seeeeeeererrreeeseseees 2995 | Championship Sprint...............000s000- 595 | Rampart (new)........cccccccecesceeeeseceees 150 
Fantasy Island............ssssseeeeseeeenes 1495 | Chase HQ.....cccccccccsecsecesscececeeeceeee 1295 | RimRock...............ceeeeeeeeececeeceeneeees 295 
New York New York............essseee 3995 | Enduro Racer. .....ccccoccccccocccaccccceccoeee TSO § SSO voces ccc nicniscnsocadcencuiiavunntacines 195 
Penney Falls..............sccssecseesseeees TSS Deiat Witivcasicentesasasiainvncesvarcaciedontens POO b SHIASD OV cinawiansvescenswaxennanacionniuss 295 
PopA Ball..........scseeceeeeeeeseeeeeeeees 2500 | Heavywieght Champ.............0se000 Be TPIT iesenedccrixitissciricesnrsigcinicesnnaeaebees 100 
RUT lg) Se en er 1795 | Operation Wolf..........sccsscececscsceceeees OG TOG CG oa cnicx nv ieveasateveteuvenseunnnceens 100 
SIMS Poaltor Roll. ceicsccncsienpannisccneswnas TS FCG RG raciisisecesntaccesersnccsinseisccvousas 1550 1 WW... Superstar ccsieccsssincccsncessseune 195 
Twister Skeeball............cscceeeeeeseees 705 1 PAGGT BOY citacsatesnsicxeasraiisoiinsanievis BSO | WOK SSeS .ccscvsiciannnvecscesscoensvarsinaes 100 


(717)848-1846 Fax (717)854-6801 
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DARTS 


Arachnid 
Super Six Plus Two 


Best Ever -- 2-3 or 4 Player Cricket 


$1375 


Kit 6 + 2 
Looks Like a 6 + 2 
Plays Like a6 +2 
Earns Like a 6 + 2 
Only The Price is Different 


$1195.00 
699 Arkanoid 


399 Arlington 595 
499 Metal Typer 495 



















Afterburner 
Playchoice 5 
Double Dragon 















Stansfield Vending, Inc. 
P.O. Box 157 e LaCrosse, WI 54601 
Call Max (608) 782-7181 

Fax Max (608) 785-7016 





We can save you money 
Why pay to repair, when you 
can simply replace 


REPLACEMENT 9" Monitors 
vx New Zenith Monitors & Chassis 
tx For Arachnid Dart Boards (6000 & up Series) 
tx 12 Volts D/C 


$139 each 


REGULARLY $315.00 
2 or More..We pay shipping in USA 
Used PC Boards 
P.O.W. -— $80 Toki —- $250 


TMNT -- $130 Attax — $80 
Double Dragon -- $100 ROBO COP - $75 


NEW Perfect 360 Electronic Joy Sticks — $21.95 


Phone: (713) 489-3233 
FAX: 713-489-3233 
fevers 


17009 WELLS PEARLAND, TEXAS 77584 
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The Board Repair Company 
MS PACMAN, GALAGA, EARLY 
BALLY, WILLIAMS, AND STERN 

MPU’S $49. 
PRICE INCLUDES PARTS AND LABOR 
WILLIAMS AND DATA EAST 

"ALL IN ONE BOARDS" 


$69 


PRICE INCLUDES PARTS AND LABOR 
BALLY 6809 MPU’S 


$59 


FREE ESTIMATES ON DAMAGED ORINCOMPLETE BOARDS 
CALL FOR PRICES ON BOARDS NOT LISTED 
WE REPAIR ALL PIN AND VIDEO BOARDS 
Absolute Amusements 


1078 N.E. 43rd Street 
Oakland Park, FL 33334 


305-561-8285 


Monitor Board 
Replacements 


with one year warranty 


$99.” 


Min lots of 3m 
(109.95 - single) 


my. & 
; ‘ 
4 rc - 
re | 


EYGO CHASSIS are available for most monitors 
including: Electrohome, Hantarex, Wells Gardner, etc. 


EYGO MONITORS are available in 13 inch, 19 inch, 25 
inch, 27 inch, and 33 inch. 


EYGO POWER SUPPLIES are available in 7A, 12A, and 
15A 


EYGO/EYGO COMPANY, LTD. 
Phone (21 4) 721 -0258 


Fax (214) 721-0363 
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» New. rn > ° rie ° 
&, ry Se a 
. Used. U ke - Trade. 





istributing 


410 Woodbine St. e Nashville, TN 37211 
Phone (615)256-7748 e Fax (615)256-5924 





* This Month's Special * 





CDV FOF Sisscscssnisieasnisicannaoses 850 wW/DBA............00+ 950.00 
Ramstar 903's w/$ 1-$20 DBA............ccccscsrssseeeeees | 100.00 
Omega Keno w/$ 1-$20 DBA..............sssssssssssseoees 1000.00 
a. (LARA Bl iecssteusicuenisieistiedenens 750.00 
Used Riverboat & G.H. Sin | Boards...............0008 175.00 


Used Lucky 8-Line Boarda................. starting from | 25.00 
New Lucky 8-Line Kits.................... starting from 250.00 
Video Game Conversion 8-Lines w/$1|-$20 DBA..750.00 
Used Riverrias................000. 1050.00 w/DBA.........12500.00 
Used I.C.E. Putting Challenge Golf... ssesssees 1250.00 


* Lucky 8-Lines * 


We'll 
Trade!! 


Delivered Free on 4 or more 


Games within 500 miles 
alan = ia Full Line of Programs 
spouse Available With 
Countertops-9"-13" ih nes : or 
Sitdowns-19" out Stackers 


Blonde, Pecan or Darkwood grains 


Pick-Up Nashville Deduct 
$50.00 ea. 
19" Sharp Monitors & $1-5-10- 
20 Bill Acceptors 
1-9 Games....1195.00 ea. 
10-24 Games....... 1150.00 ea. 
25- or more..... 1095.00 ea. 


* Prices on higher priced programs will vary * 


« Always Available « 


New & Used Pool Table/Dynamo & Valley................. CALL 
New & Used Jukeboxes/All makes............ ccc CALL 
New & Used Pokers/All makes... eceeeeee CALL 
Full Line of Pool Table Supplies...........00000000... CALL 
Wes Cr) SMES cs dees ta rai cass sarerneds enact aaicaten! 650.00 
Tommy Gate w/7" extensiOn............ccsscsssesssserssessees 950.00 
Le” SON TOTO ini cnntrssiestincgpnoaameettneroaninnaain 215.00 
Ea At: BUNCE iin wile eironws anes ienantiasenioticteien 205.00 
19" Wells-Gardner monitor..............cccccescscesseeeeeeees 235.00 
13" Wells-Gardner monitor...........cccccsecsesceeeeees 225.00 
Gis: MGCH. Ce CHANEL a crseciacecrmcncmaddmneneon ie 
POE SI oc liiecssisoessentecriprnsinconpeat tp daeicidi deo akoeesecla 32.92 
ST TEAC ES cn nics un i anonennneecmuasainnainnepensamanned 4.00 
LAY TCE Genser acne sentence adenine 6.50 
Ae LNG Sie thee enere aan 5.00 
ESCMGIEY TE RIPSTOTINIIS pcccarisn sevens aeseevcteaeapnsnccamccamieaiyes 12.92 
ERI DEY GO CAD IGS caccsavicunosecssencnsnniiornixceatnniccnanenmeibies 250.00 


JCM Bill Acceptors $1-$5-$10-$20......000 0. 295.00 
Mars: GL-5 DBA. 95 1020 co secsscsusscsissnsiasnonisnanesinnssons 399.00 
Mars VFM-4 DBA $1-5-10-20....0. ee eeeeceees 325.00 
Mars VFM-5 DBA $1-5-10-20.....eeeeeees 340.00 
Pars VE Pee WIStACRET FO ico cccnscocemounsinocdanmnanncens 399.00 
Mars VEM-5 wistacker 40 cesisssassncasseccdssavusseccscens 440.00 
DBV-$1-2-5-10-20-50-100 DBA... eeceeeee 299.00 
TSO ald | LU. nssvovensananennpuuarmemeneniawensivaneline 200.00 
Tekbil€ DBV-35/$ 1-5-1020... ..ccsccccvsccvsracsescnesovaenn soe 299.00 
Pl I Pe enioecccescencananneieteeteniontiies 25.00 
EC PAP iccicantrenmay anemiddaeeomnn 38.00 
ERICH ts. CRE EE gassed ens ccanion dc croeeeionnceteistomnaieansness 24.00 
EET AY. PPE seitencssecad sins ticer ecnseninoneannapsaance ve adanaalense 725.00 
PTI TRIE so conncinceianccivipeatiaommnenivn eiiarinnlom maaan 695.00 
A RASRI PSTANN BN aac scveatzccsessnenaneuindsedsemnrncdonnciaasan 495.00 
OT LIN WR BE cesses ia eaoreaeament casas de ene erosive bia 400.00 
Pal PORE GS: Fld xcrca tli esnnrandaniacaudawisnuien CALL 





Phone (6 15)256-7748 eFax (615)256-5924 
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“HARNESSES OF QUALITY" 
Amusement and Industrial 


JAMMA/GENERIC HARNESSES 
CUSTOM &8-LINE HARNESSES 
W-4eW-6eW-8 
CONVERSION MADE SIMPLE 
WITH INTERFACE BOARDS 


We specialize in custom manufacturing all types of 
amusement wiring harnesses. Each harness made to your 
specifications. Price quotations based on quantities. 


LOUISE'S HARNESS 
SHOP, INC. 


New Address: 
100 Spring St. e Tuscumbia, AL 35674 


Tel: 800/365-1941 .205/381-6639 


Fax: 205/381-6180 
Prices subject to change without notice 
Duns-62-628-6702 


gers 


Set 


The 
Standard 


For 
Excellence! 


pre pan 


Model M1A 

$1 and $5 acceptance 

1600 Bulk Coin Capacity 

Optional Floor Stand 

Optional $10 and $20 Acceptance 


Model M2 

$1 and $5 Acceptance 

3200 Bulk Coin Capacity 

Optional Header/Footer 

Optional $10 and $20 Acceptance 


* 120 Southwest Drive 
Spartanburg, SC 29301 
THleshone (803) 574. 0162 © Fax (803) 574-7680 


See Your Drews Distributor Today! 


PLAY METER 





We're Easy To Deal With! No Hassle! 


Currency Counters (Technitrol) 


Currency Validators--Top Security 
The Latest Kat Games--8-Lines/Pokers 


Yes! We Do Take Working Trade-Ins 
Used Solid State Bingos Available 


Distributors Wanted!!! 
Other licensed PCB and 
components available. 
Want to make money? 
Contact us we're: 


5 MONEY MAKERS $ 


407 Gallatin Rd. - Nashville, TN 37206 
Call Toll Free: 1-800-972-3222 


Fax: 615-226-4377 
Phone: 615-226-3826 


WANTED--USED POOL TABLES 


FOR SALE: 


Amusement Route 

Complete Business 
Central Coast of California 
Beach Area 


CD Players, 
Pinballs, Videos, All 















Types of Coin-Op 
Equipment 





Serious Inquiries Only. 


$0)5-934-1632 


805-349-7321 
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— | 





BEAT THE 
SUMMER 
HEAT 





R-87 W/DBV..........c0cceeeeeee $699 
sisi casita uta ge sina ine 1099 
sivtuindukaipnismunelenvdéswiusts 1199 

BF CO i ccaitaviniennivanrnanniawe 1599 

ee Se casinnnaxanodivacejannnacnnann 1499 

FF 2D ocstscdacnncintnsnavanenses 1799 

NS racssinswncavenasakésuustenancis 1599 

BFS  isastnasnssnsneskonsenanens 2099 


CD-100(,247,).3499 


ST ES 


National FM-72 w/DBV ........... 2995 





FOUR TRAX. ...ccssesssesssssees 5999 
GETAWAY......scccccssssssssssse 1999 ; 
STEELTALONS.....+ssssssceesee 4999 pp wHo eke snack’s 
AFTERBURNER 3999 Ste ee ge AP 4000-5000 Sceeeeenessaaesess 1695 
aris aa iaaaas FISH TALES........ssseeeeeeeee2499 AP 400-500 ...........0000000-22. 1295 
RAND PRA OUaRansncissrs pilb ROWE 4900 ......cceecccssseeeee 1695 
OUT RUN.....csssssecsssseeseee 4899 






















Ask for Chris ar Ext. 316 ROWE 490 ...... 2... cccececceeccees 1295 





hg 7 : ff 

_ For you Music/Game _ Coffee 
7 ee «| RMI 850 LG-DH wicomm.......... 1895 
en ae Needs — ~~ | RMI 850 LG wieomm ............... 1795 
em! RMI 850 LG ...............0000 1295 
ee gn Cb 8 £8 29H | RMI 1435 FD ..............0000 1595 
Ask for Steve af Ext. $22 | oii 1400 FD ................. 1295 
For Your Vending Needs | RMI 850 FD ...................+. 1195 
—] RMI 465 FC uu... 895 

¢ ALL PRODUCTS RECONDITIONED 





BETSON ENTERPRISES ¢ DISCOUNTS FOR COMPLETE & WORKING CONDITION 
DIV. OF H. BETTI IND., INC, ¢ FREE CRATING 


SBETSO 
303 PATERSON PLANK ROAD + LARGEST INTERNATIONAL EXPORTER 
CARLSTADT, N.J. 07072-2307 * CONVERSION KITS AVAILABLE 
Phone (201) 438-1300 Fax (201) 438-4837 * REDEMPTION SPECIALIST 


TOLL FREE 1-800-524-2343 ¢MC/VISA 


: ; ¢ SE HABLA ESPANOL 
Ask for Chris at Extension 316 ¢ IF YOU DON'T SEE A PRODUCT, CALL! 
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The East Coast Source for = 
SLOTS cia geaal 
| . MODEL 2000 


SS AS LOW AS 17.97 
IGT Fortune 1 $395 (Owens roe WV SHOWN WITH 825 HASP 


25¢ 5 Line omen | 
IGT M-Slot $875 & up SERIES H-10 


Classic Bally's 873, 809 & 1008 SERIES 700 AS LOW AS 13.17 


‘. AS LOW AS 14.54 
EE EE EEE EF SERIES 702 Master Lock 


° OW AS 13.34 
Skill Stop E-2000 ASL NO. 1 AS LOW AS $5.69 
or CATER NO. 3AS LOW AS $4.83 


Hottest redemption game AS Low as $3.01 \U>ssil Nesta a - el 
around! (Call for prices) ”" CAM LOCK 
AS LOW AS $3.22 
18" CAM LOCK 
AS LOW AS $3.43 
Parts & Glass for most ser 
Bally E & EM, , = 825 AS LOW AS 4.95 


. ° 875 AS LOW AS 3.39 
J piles, S ummit 885 AS LOW AS 3.57 
& Williams is me 525 AS LOW AS 4.53 


935 AS LOW AS 4.53 








° SECURITY BAR HASPS 
East Coast Coin-Op tial Ae LOW Ke ay ie 
106 W. Jefferson St. 12" AS LOW AS $2.45 


16" AS LOW AS $2.55 
Falls Church, VA 22046 24" AS LOW AS $3.25 


ALL MADE IN U.S.A. 
703-534-4208 

| PATT SUPPLY CORPORATION TOLL FREE 1 (800) 621-4418 

1335 S. MICHIGAN AVE. CHICAGO, IL 60605 ALL PHONES: (312) 939-7616 





Wholesale Games, IMC. 


519 Madison St. Shelbyville, TN 37160 
1-800-526-4723 or 615-684-2209 


Complete manufacturer of 8-Lines & Pokers 





























Complete line of: We buy, sell or trade Partial list of used equipment 
Boards Ww ill tb Sega Outrun $1595.00 
Kits vve Wil no € Rockola combo $1695.00 
Bill Acceptors Tiate(amee)(a Capcom Bowling $ 895.00 


6300 Arachnid Dart $1295.00 


and any ‘ ae 
RivieriaPokerw/Mars $1295.00 
miscellaneous part for Call Brian, Troy, Top Draw w/Mars $1295.00 


any 8-Line or Poker re) hs Debra Valley ZD5 $1550.00 















We need used Valleys, and Rowe CD boxes 
We sell new Rowe Boxes, new Valley and Dynamo 


Distributors for Alvin G.’s Pinball 
Try the new MYSTERY CASTLE 






1-615-384-5235 Contact: Bart Posey 


Triangle Enterprises Barman 
707 Willow Street We'll pay for your call, 











Springfield, TN 37172 you save! 
me 17800-554-2488  Beeaaiaiaes 


FAX 615-384-5236 we'll SAVE you money!! 


All games come in 19" 


Upright, 13" Mini, 13" & Includes: 19" Wells FULL LINE 


| 9" counter top with stackers Gardner monitor, HSU-300 


bill acceptor,New 150 watt R E PA IR 


computer power supply, 


Com plete Top or front coin entry SERVICE 


games start at Paes ewaieen | 
$1 1 95 DELIVEP Wf DYNAMO POOL TABLES | 





Cabinets are all Precision Cut, Screwed, Doweled NEW & USED | 
from 3/4" wood with Plywood Bottoms. We will MERIT DARTS & SUPPLIES 
customize to your specifications on all games. 

























DBA’S 
Mars 340.” 
CBV 290.” 
JCM (0 Lo Ps 


HSV 300 200.” 


Boards 
W-4, W-6, W-7 
W-8, W-11, W-15 
Alladins, Black Jack, Bingo, 
Cherry games, Eldorado, Double 


in 
19" Upright 
13" Mini 
13" C/T w/stacker 
9" C/T w/stacker 





































3 8, Treasure Island, Dynasty, 19" Slant To 
Monitors Pokers, and mi ' : 
Wells-Gardner ay Dark or Light Woodgrain 

13"-19" All New Fruit Bonus 





225." 


One year advance replacement warranty on 
all parts, no questions asked! 


Computer Power Supply ............... 
Pit OSS Lenbreesveianes ive 



















Speakers ictal det ietseteesieatetceaaiaaana Staecel 3.85 BUYING & SELLING 
i USS os ieinayals ireeceieieruncsmtias 6.50 


BAAD sn ciaculec wikia tnruecaymeispacnie (set)..8.00 USED EQUIPMENT 
Coin Mechanism : 
Assembly Comp .....c.cccscecceceseseeceeeee 45.00 We will beat any prices you have been quoted. 


Front Entry So call the rest, then call the best. 
Iso Transformer 
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The SOFTWARE 
for VIDEO 
GAMING OPERATORS 


If keeping track of 
video gaming income 
is important to you, 
you need this software. 


ELECTRO TECH 


FORMERLY 


QUALITY TECHNICAL SERVICE 


800-678-7393 
505-299-8199 


Why Pay More? 
Re-build that old power 





supply instead of buying 
new! 


1624 Eubank NE - Albuquerque - NM 87112 


Save Money! 


The Pioneer in the Industry 


Video Lottery 
SOFTWARE 


Cc O M 


A Division of 
Business Specialties Company 


(605) 331-5575 


Fax: (605) 331-5574 ¢ Sioux Falls, South Dakota 


N Y 
Switching Power Supply Repair 
6 Month Warranty © $12.00 
12 Month Warranty = $15.00 





Service & Technical Support 


On All KRAMER Games 


¢- Pokers - 8-Lines - Cranes ¢ 
¢ B-Ball ¢ Skill Dozer e 


Green Amusement Corp. 
Louisville, KY 


Putting Challenge 

NSM CD 

Rowe R-93 

Valley Pool Tables 

Valley 4 x 8 Tables 

Valley Darts 

Dart Star 

Big Choice Crane 
Williams Shuffle Inn 
Deltronic Ticket Dispenser 


Dedicated Game Sales 
Poker 
- 8-Line (Wing Games: W7, W8, W10O, 
W7 7, 1S, Lucky Bingo, Lucky Girl, 
Lucky 75) 
- SuPERSTAR GoLrF ™ 


- A NEW Release Coming This Summer 


Kits & PCB’s Parts 


Large variety of Poker and Bill acceptors, power 
8-Line Kits and PCB's from Supplies, monitors, buttons, 
which to choose. Kits harnesses, IC's, E-Prom's, 
include PCB, harness, coin mechs, ticket 
buttons, and plexi. dispensers and more! 


PO Box 518 
«YY PEK 5033 Industrial Rd. 
Wall, NU 07719 


908-919-7878 
Pe TEMS. Pay aoaeia real: | 


(800) 223-9831 





PLAY METER 140 JULY 1993 





Southland 


@® DISTRIBUTING 








ee 


J W-4, W-6, W-7, W-8, 
Baker's Dozen eg iy ey 


Any Products Purchased W-15 (Lucky Bell), Bingo, 
in Lots of 12 - Get 1 FREE ee ee eet 


Treasure Island & 
The New Dynasty 





Ca// 
le 8 00. Tol] Free 


Or ~ 
“920 


Fax: 919-343-0084 


1611 Castle Hayne Road, Building B 
Wilmington, NC 28401 








Additional Products Available: 
Pioneer CD Jukebox * Merit * U.S. Games * Wurlitzer * Arachnid 
Alvin G. & Co. * Irem * CBV * Eagle * Ram Star * Ecomms 






Grayhound * Tornado * Cooper * Leisure * Hamilton 
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Computer Programs 





The "SILENT PARTNER" 
Computer Programs are used 
WORLDWIDE in such places as 
Australia, Canada, Finland, 
Mexico, South America 
and 47 U.S. States... 

Let them help manage and 
control your business! 


FEATURING: 
A ROUTE MANAGEMENT PROGRAMS 
A REDEMPTION PROGRAMS 
A ROI PROGRAMS 
A CD PROGRAMS 
A VIDEO LOTTERY PROGRAMS 


for Louisiana, Montana & South Dakota 






Fora demonstration of our 
programs, visit us at the ACME or 
~ AMOA Conventions © 


(WE'VE BEEN AT EVERY AMOA & ACME 
CONVENTION SINCE 1985) — 







CALL OR WRITE FOR FREE INFORMATION 


The ‘SILENT PARTNER’, INC. 


3441 South Park « Springfield, IL 62704 


Ph.: (217) ‘793-3350 
Fax: 21'7-793-1842 


HERE IS OUR GUARANTEE: Not 30 days 365. 
That's right! Put the SILENT PARTNER to work for 


you in the next 365 days. If you find something faster 
and better, we'll also purchase it and DOUBLE your 
money back. | 
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HAPPY JACKIE DUAL GAME 





Both Games In One Board! 


MAIN GAME DOUBLE UP GAME 


hry ROIT | 
LAST . TIME: ! 





JACKIE POOL: © THE PLAYER SELECTS ONE OF THE THREE 
IF “JACKIE” COMES OUT, IT WILL WINDOWS WHICH SYMBOL IS HIGHER THAN 

COLLECT THE BET OF THE LINE AROUND THE RIGHTEST ONE (COMPUTER). 

THE SYMBOL TO THE JACKIE POOL. ALL SAME SYMBOL ALSO GIVES SPECIAL 
WHEN JACKIE POOL REACHES TARGET BONUS. 

VALUE, IT GIVES THE TARGET VALUE TO 

THE PLAYER. AMUSEMENT GAME 


hr toy 
LAST .: TIME 
rohum get ror | 





Bek. Fit Vr, © EXCITING HIT “JACKIE” GAME 


© BESIDES NORMAL PRIZE, EACH“BELL” THREE “JACKIE” COME OUT AT RANDOM 
GIVES ONE TOTAL BET. AND HIDE. HIT MORE “JACKIE”, 


GET MORE POINTS. 


FEATURES: 


*16 BET LINES. 

* SIMPLE AMUSEMENT GAME (OPTIONAL). 
*tSULTABLE TO 4 RINDS OF PLAYERS PANEL. 
* VIVID GRAPHIC AND SOUND. 

* STRIP GIRL AVAILABLECCAN BE SWITCHED 





OFF). 
ALL FRUIT FEVER: Distributed Exclusively B 
IN ALL FRUIT FEVER, ONLY FRUIT SYMBOLS LEISURE ENTERTAINMENT, LTD. 
INVOLVED, IT COUNTS NUMBER OF MATCHED 25 HUTCHESON PLACE e LYNBROOK, N.Y. 11563 
SYMBOL (COMPARE 8 OUTSIDE WINDOWS WITH 516-593-5050 . OUTSIDE N.Y. STATE 800-645-2162 
CENTER ONE). EACH MATCHED SYMBOL FAX 516-593-5896 


GIVES ONE TOTAL BET. 


For amusement only. Not intended for sale or use in states or municipalities where such games are prohibited by law. 
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OPERATORS & DISTRIBUTORS-COIN MACHINE CONSIGNMENT 
500 GAMES 


* JUKE BOXES * FLIPPERS 


VIDEOS * PINBALLS 
eclgi 7 * CRANES 
POOL TABLES * MUCH MORE 


SATURDAY, July 10, 1993 - 10:00 A.M. 


KNOXVILLE CONVENTION CENTER - KNOXVILLE, TN 
525 HENLEY STREET - TELEPHONE (615) 544-5371 


* TERMS - FULL PAYMENT DAY OF AUCTION - CASH, CASHIER'S CHECK, OR 
COMPANY CHECK WITH BANK LETTER OF GUARANTEE (No Exceptions) 
* MOTEL RESERVATIONS - WORLD'S FAIR HOLIDAY INN, (615) 522-2800 
* EQUIPMENT MAY BE CHECKED IN: 
Friday--Noon until 9 PM or Saturday--8AM until 10 AM 


FOR CONSIGNMENT INFORMATION CONTACT: 


AUCTION GAME SALES 


RICK PARSONS-OWNER & AUCTIONEER-LICENSE NO. 1623 
TO BE ADDED TO OUR MAILING LIST, CALL: 


x x x x TOLL FREE 1-800-551-0660 k kk & 


New 


a ion Progressive Jackpot 


The lure of the progressive jackpot has been 
used by Las Vegas Casinos for years. Now this 

“casino proven’ system of increasing revenues 
and creating excitement is available for your 
14° redemption arcade! 








4 
| 
| 


7509 TICKETS S 


=aSS== Works with alley bowlers, sports games, roll 
mY downs, and all ticket dispensing games and links 
up to 12 redemption machines. 


Testimonial--"VGT's system has increased 
our collections dramatically.” 


Ken Lindler 
American Amusements 
Columbia, S.C. 


Video Gaming pg toe inc. 
MV 3026 Owen Dr. , Ste 1 
Antioch, TN 37013 
1-800-960-9606 


_ a 
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Quality Products...Call now for a great deal! 
Satisfaction Guaranteed...Full Warranty! 





BIG SALE -- BIG SALE -- BIG SALE 
You Gotta Come to the P&T Show Room 
Big Summer Sale 
Save up 5% - 50% 


Check with us before calling someone else!!! 


Complete 27" System Cabinet Special! 








ony $919.00 


Avaliable in Red, Blue, Black or Grey 


P&T High Security Bar included PT9 Plain Cabinet 


PT9 1 year parts and labor ONLY $235.00 
NEW 27” Fighters History NEW 27” Mortal Kombat NEW 27” Street Fighter II CE 
Special! CALL Special! only $2549.00 Special! only $1595.00 
with P&T High Security Bar with P&T High Security Bar with P&T High Security Bar 
(1 year warranty) (1 year warranty) (1 year warranty) 


Complete 27" FOUR PLAYER 
System Cabinet 
Special! CALL 


Avaliable in Red, Blue, or Grey 
(1 year parts and labor) 





PT8 


P&T Electronics Co. 


165 Stare St. - Pomona, CA 91768 
909-392-1470 


Fax 909-622-8782 or 909-392-1472 


Color Video Game Monitors... 









Conversion Supplies 





, Power Supply 1S Gimp iciasssss ssvesevessensvense $22 
PET Security Bat (PUY) scssiscsannsescocsonces $22 

25" or 27” or 33" Monitors JAMMA Harnesses............cccccesssseeees $9.99 

CALL NOW FOR GREAT PRICING! Computer Power Supplly................. $40.00 
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Call 50th STATE COIN-OP 
TOLL FREE 


1-800-424-5050 


g 
Price does not include shipping & handling. 


COMPLETE VIDEO 


Battle Shark 
Beast Busters 
Captain America 
Laser Ghost 
Line of Fire 
Midnight Resistance 
Pit Fighter 
Rampart 

Space Gun 
Street Fighter Il 
The Simpsons 
Turtles In Time 
Wrestlefest 
WWF Superstars 
X-Man-6 


Many Others Available! 
A FREE call is all it takes 
TO SAVE YOU MONEY! 


Lethal Weapon 3 
Slug Fest 
Star Wars 


Bank-lt 

Lotto Fun 

Monkey Mole Panic 
Cosmo Gang 


Art of Fighting 

The King of Dragons 
Mutant Fighters 

Neo Geo Cartridges 
PC-10 Software 


On Location Throughout The U.S. (808) 682-4561 or FAX (808) 682-4789 To Find The Game Nearest You 


SUMMER SPECIALS 


Bay Coin Distributors, Ine. 


132-10 Jamaica Ave. e Richmond Hill, NY 11418 
Office & Sales: (718)291-5757-8-9 eParts/Service (718)526-8383 e Fax: (718)739-3805 
Welcome Export Customers...Se Habla Espanol 


PCBS: 


Fighters History 
Punisher 

Martial Champion 
Cadillacs/Dinasaurs 
Slam Masters 


In the Hunt 
S.F. Il: C.E., (PCB) 
S.F. Il (PCB) 
Time Killers 

Knuckle Bash 

Neo-Geo | & 2 slot 
Guardian of Hoof 


Quiz & Dragons 


Legionaire 
USED REDEMPTION: 
Lippy the Clown 


X The Ball 


USED PINBALLS: 


Addams Family 
Rocky/Bullwinkle 
Lethal Weapon Ill 
Terminator Il 


MUSIC: 


Used Rockola Trilogy 

Used Rowe AMI CD-100 
UsedPioneer CJV-55 2 pl 

Used Rowe AMI Combo & Vinyl 


USED SITDOWNS & DELUXE VIDEOS 


Cisco Heat 2 pl 
Cisco Deluxe 
Star Blade 


Final Lap u/r 
Line of Fire 
Hot Rod 4 pl 


LARGE SELECTION OF $50 PCBs__.CALL 


"Brand New’ 
Cabinet w/25" 
Monitor w/ sliding 
draw , JAMMA 
harness and power 


supply 


WE SERVICE AND WARRANTY EVERYTHING THAT WE SELL! 
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Rick Steph an - PP] | Listed below are games and equipment that 
are in stock and are curently being trans- 


2415 West Amherst | ferred into our warehouse due to the closing 


Bloomington, IN 47404 | ofseveral game rooms. All equipment is 
clean and working. Delivery or pick-up may 


8] 2 -333 -9939 be arranged from our warehouse in 


Bloomington, IN. Payment in cash, VISA, 
fax 812-333-8951 MC or bank wire. 


Make an offer if you don't like the price!! 





1 year old - 18 Hole Indoor Mini-Golf Course manufac- Mechanized Attack 2 player....$875. 
tured by Mini-Golf Course, takes up 1200 sq. ft. and comes 
with all the obstacles. It is in immaculate shape costing Super Hang-on u/r....$1,050 _s/d....$1,350. 


over $14,000 new -- now only....$8,700. 
Afterburner u/r....$750 — s/d....$2,900. 
1 year old - Skee-Toss BC w/tix....$2,150. 
Beast Buster....$1,450. 


1 year old - Dump the Ump manufactured by 


Doyle....$3,450. Chase HQ u/r....$1,100. 
Hoop Shoot 1 player....$1,240. Bally Radical pin....$1,100. 
Skee Ball, 13 ft. w/sound tix on top....$975. Data East Simpsons pin....$1250. 


BC 25 Rowe Changer....$1,175. BC 9 Rowe 
Changer....$595. 


1 year old - 3 head Slush Machine, manufactured by Pa | Ph 0 n e S 


Ermco, $4,350 new, now....$2,950. 


New - Capcom Bank It w/tix....$3,250. N ew n B OX 


New - Bundra Neck n Neck 6 player w/tix....$3,175. 


New - Data East Rocky & Bullwinkle pinball....CALL. $275 ‘. 0 () 


Shuttle Launch 2 player by Lazer Tron $8,600 new, 
1 aa (may be converted to Vine Climb kit for 


/ 





Carnival Frog Bog complete w/lilly pads, launchers, frogs, 
money drops, waterfilters, mallets, etc. cost $22,000 new, 
now....97,000 

Carnival Ring the Bottle and Tic Tac Toe....$850. each. 
Sega Turgo Outrun....$1150  Outrun....$1075. 


Thunderblade u/r....$775 — s/d....$975. 
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The Game Exchange 


Used Games Used Boards Deluxe Sitdown(Used) 
After Burner Desert Assault (H)* BAO Tec tise 5999 
All American Football . 499 Final Fight (H)* 
Battleshark Gunforce (H)* 
Bloxeed Pitfighter (H) Star Blade 
Captain America .O.W. Steel Talons 
Dragon’s Lair II Rough Ranger (H)* Redemption(Used) 
Simpsons (H)* Cosmo Gangs 
Ms.Pacman Smash TV (H) Dyno Bop 
Operation Wolf Spinal Breakers (H)* Ghost Town 
Pitfighter Street Fighter (H) Lasertron (6P) 
Simpsons Street Fighter IT (H) ...599 Neck -n- Neck (6P) 
Space Gun Street Fighter IT CE (H)749 Perfect Landing 
Street Fighter I V-Ball (H)* Pig Race (4P) 
Super Hang-On Wrestlefest (H)* Rock-n-Bowl 
U.S. Classic Golf * Includes Factory Marquee Starburst 
WWE Wrestlefest 899 Super Shifter (4P) 


The Game Exchange-P.0O. Box 09598* Columbus, Ohio 43209 


(614) 258-2933 


> 4 4 


Auction ZF, oe ic S : oo ee ‘ go a a 
FY sake Boxes, bans, ~~ ACTION 


=, rer. Kiddie Rides, Pool Tables, -~-""" 
: TH - : Se : ’ ee 
=, OUR 12 YEAR = ...,.~; Redemption, Cranesand : oor Scneauile 


.-i Much, much more! 


fayeeN, , 
: Sp ees oP 0, 


juves || JONE12 || AvGUST 


Indianapolis, IN Louisville, KY Louisville, KY 
us , : | Buechel National Guard Armory, Progress Blvd. | Buechel National Guard Armory, Progress Blvd. 
Our Land Pavilion - | (atthe comer of Progress and Buechel Bank Rd., | | (at the comer of Progress and Buechel Bank Rd., | 
Indiana State Fairgrounds : | across from GE Appliance Park.) Take Bardstown f: | across from GE Appliance Park.) Take Bardstown f: 
Cellular: 317-432-7626 : | Rd. to Buechel Bypass 1.6 miles ete of sae : | Rd. to Buechel Bypass 1.6 miles ee of rit : 
‘al. CO_EEY_ : atterson Expressway). Tum right at Nation : (Watterson Expressway). Tum right at Nation 
Reonder Tone Dish 202-551-166 Shee peeiean ie  sethalac 502-551-1866 | | Guard frebinee te Uae 502-551-1866 


Fall 193 Schedule For further information contact: 
Audioneer: Bill Hughes, P.O. Box 4819 — Louisville, KY 40204 
September 11 October 16 November 20 | Fhone: 502-451-1263 Licensed by Div. of Licensing, Ohio Dept. of Commerce 
Chicago, IL __ Tampa, FL Columbus, OH and bonded in favor of State of Ohio, OH/IA4065, OH/AC2208; in Florida, 
Pinball Collectors Florida State Fairgrounds + Ohio State Fairgrounds | FL/AU882,in Penn, PA/AV002644; in Kentucky, KY/P1597; in Indiana, IN 
Auction ~ October30 cto ar —__—_—_—_—__—_—_——— | AU08700280; in California, A-2586; in Texas, TX10171; and in Georgia, 2270. 
Ramada Inn-OHare Costa M . December 4 Sales Manager: Jeff Schwartz — 502-456-1600 — 24 hr. Fax: 502-897-7771 
10% Buyers Premium Orange Co. Fairgrounds Orlando, FL a 


ee eee ~—séCeennttraali FIL Fairgrounds Auction Information: 
September 18 October SO 


inset cine Septal Pas pies ee ee ee Sortie het le 

‘ ‘ ¢ To consign games for sale: bring to the Auction site on the Fri ore the 
_ Columbus, OH _ Indianapolis, IN December 1 auction Eayeen 9 amand 9 oi J 

Ohio State Fairgrounds _ Indiana State Fairgrounds Indianapolis, IN ¢ Removal of all equipment by Saturday, midnight. 


——- jndiana State Fairgrounds 
25 November 6 Terms and Conditions: 


Indianapolis, IN San Jose, CA Terms: Full payment day of auction: cash, cashiers check, or company 
diana State Fairgrounds Santa Clara Co. Fairgrounds check only with current bank letter of guarantee. No exceptions. 3.5% sur- 


: 7 charge for VISA and MasterCard. All state sales taxes will apply unless 
All Auctions Begin At 10:00 a.m. Local Time! you provide a copy of current sales-and-use tax permit. eye 
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The 
“3 World Gaming 
ae Congress & Expo 


7 


? 


. 


— -* 


September 20-22, 1993 =a. 


Las Vegas, Nevada USA " | 





§ 
A 
me 
R 
rat [ ; Rrvi 4 ; 
Ave por . Le ¥ 
ee ie Sri Le ee < 
Aw} °° ~ j ra ‘ a 
ut yoursell in the big picture. 
At the World Gaming Congress & Expo you'll sce, : Send me more information on attending the 
hear, touch and discuss nearly everything that’s | World Gaming Congress & Expo. 


new in the world of gaming. 3 
There’s 90 hours of seminars and workshops | Name 
to learn from, 10,000 gaming executives to meet —— 
with, and 145,000 square feet of games and gaming | 
products to experience. | Address 
It’s the world’s largest gaming management 
event—and it costs less than you might think. Act 
Coaountry 


now and you can save even more. Return this 


coupon for complete information on how you can 


Telephone i ix 


FAX TO: 212 714-0514 
MAIL TO: Gaming & Wagering Business, 7 Penn Plaza, New York, NY 1OQO01-3900 


join us in Las Vegas and be part of the big picture 


in gaming. 
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#44 COMING SOON****# 
Martial Champion Punisher 
NBA Jam Samurai Ace 
Slam Master World Rally 


Prestige 2 Player Cabinet 
Complete With 25" Monitor $995. 


Aero Fighter Kit 

Art of Fighting Cartridge 
Fatal Fury II Cartridge 
Fighter’s History 

Golden Axe 2 

Mortal Combat Factory Kit 
Neo Geo 1 Slot kit w/World Hero 2 
Neo Geo 2 Slot pcb 

Three Count Bout 

Time Killers Factory Kit 
Street Fighter I] CE Kit 
Street Fighter II Kit 

Sunset Rider Kit 

World Heroes Cartridge 
World Heroes II Cartridge 
Wrestle Fest New Factory Kit 
X-Men New Factory Kit 


Challenge Us To Meet or Beat Any 
Legitimate Advertised Price! 







Call For Complete Inventory Listings : 
| = 1(800) 456-7277 | 
International & Domestic Fax Line: 
(313)542-5452 
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American Coin Machine Exposition 














Show Sponsors 
Play Meter Magazine 
& 

American Amusement 


Machine Association 














Location: 
Rosemont/O'Hare 
Exposition Center 
Rosemont, IL 


Thursday, March 17th 
Friday, March 18th 
Saturday, March 19th 


For More Info 
Contact: 


William T. Glasgow, Inc. 
16066 South Park Ave. 
South Holland, IL 60473 


(708)333-9292 
Fax (708)333-4086 









AVAILABLE IN: 


SUPER 8 LINE 


13" Monitor ¢ 19" Monitor ¢ Soace Saving Mini Cabinet 


ene <* anette . . 
& % ae BAGS Ae ites 


Bt archi ese 
- 2° hw 
1 ees ) r\ oh aX 
j “4 _ 1 7, i } =a 
‘ money 4“ ; ' } w- 
|] \ } Sy. 
= 
GS 
PE Ee NL EE ee Ati ea 
a lee tS estwie 5 P pil -, 
ay: e 
: om - 
ee 
u 


« With Double Up Strip 
Action Feature 


- Eye Catching 
Graphics 


e Super Realistic 
Sound Effects 


e Sturdy Cabinet 





¢ ALSO AVAILABLE: 
$1-5-10-20 
Bill Acceptor 
(As Shown 
In Picture ) 


LEISURE ENTERTAINMENT, LTD. 


25 HUTCHESON PLACE « LYNBROOK, N.Y. 11563 


916-593-5050 * OUTSIDE N.Y. STATE 800-645-2162 * FAX 516-593-5896 


KEVIN SHARP ENTERPRISES 
* Authorized Factory Service x 








CENTER for 
JCM of NORTH AMERICA 
BILL ACCEPTORS 

HIGH SECURITY 
HIGH QUALITY _ 

accepts d| INSERT rae = 
$1 $5 $10 $20 

— 


Stackerless Models 





JULY SPECIALTY) ii 


STACKERLESS 


KEVIN SHARP ENTERPRISES 


1-800-6-CHERRY 
North American Bill Acceptor Division 





264 River Rock Blvd. ¢ Murfreesboro, TN 37129 


(615) 895-9099 ¢ Fax: 615-895-9184 
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KEVIN SHARP ENTERPRISES 


— JULY SPECIAL — 


COMPLETE CHERRY GAMES WITH HIGH 
SECURITY JOM ACCEPTOR, WELLS-GARDNER 
MONITOR & 150 WATT POWER SUPPLY. 
1-9...$1295 © 10-UP...$1250 


FREE DELIVERY! 


S-LINES 
NEW *FRUIT BONUS*, ALADDIN, 
DYNASTY, EL DORADO, DOUBLE 8 
ALL CHERRY GAMES, 
TREASURE ISLAND, 

MAGICAL ODDS 













Siew JCM of North America 
HIGH SECURITY BILL ACCEPTOR 
Authorized Factory Service Center 


1-800-624-3779 


WING GANES 
W-7 SKILL CHANCE, W-8 BONUS CHANCE 
W-10 LUCKY GOLD, W-11 LUCKY STAR 
W-15 LUCKY BELLS 

LUCKY GIRL 
LUCKY BINGO 

LUCKY 75 
LUCKY 21-D 




































CAL OMEGAS 



























MEGA STRIP 
MEGA * 
Hai PS KRAMERS 
es way SES TURBO I 
— LUCKY 74 | y ALL 
ee $ =i CALL TODAY | 5 PROVEN 
soit WINNERS 






WELLS-GARDNER 
FBP OE VO bo cccaoveecatsvatrinnavces $995 1-800-624-3779 


NOW AVAILABLE...New & Used: 
JUKEBOXES, POOL TABLES, CRANES, PINBALLS, PUSHERS, 
VIDEOS, POKERS, 8-LINES & MORE! - QUALITY EQUIPMENT 


1-800-6-CHERRY 
KEVIN SHARP ENTERPRISES 


264 River Rock Blvd. e Murfreesboro, TN 37129 


(615) 895-9099 ¢« Fax: 615-395-9184 
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BELITA Il 


PORTABLE —_ 
COIN COUNTER i 











Electric or 








° ucenene stop ¢ Inexpensive 
e Lightweight (only 10 Ibs.) 
¢ Counts up to 1500 coins per minute 
e Counts all sizes coins or tokens 
e Long lasting—requires very little 
maintenance 
e Bagholder included 
e Very useful—very convenient in 
all locations 


Write or Fax For Prices, 
Details and Catalog 


R.H. BELAM CO. INC. 
1 Fulton Ave. e Hempstead, NY 11550 
Tel.: (516) 292-2670 
Fax: (516) 486-0957 














Games of 
Shelbyville 


Searching for great prices? 
Our values will save your money! 





* Honesty * 
* Integrity * 
* Fairness * 
* Service * 


~ For more info Call: 
Felicia Burk or Leanna Clanton 


Day, Night, or Weekends 


1-800-235-KITS 


Games of Shelbyville 
1903 Cherokee Lane 
Shelbyville, TN 37160 


615-684-8093 














NEW KIDDIE RIDES 
MADE IN THE U.S.A. 


Solid State Engineering * Lightweight * Durable Weatherproof * American 
made replacement parts * Universal base for all rides 
High-security coinbox * Heat-treated strips for construction 


Wal-Mart Truck 


Your Wal-Mart managers will love 
to have this truck welcomin 
customers to their stores. Children 
will love to imagine they are 
"trucking" favorite toys to their local 
Wal-Mart store. It’s available only to 
authorized Wal-Mart vendors. 























Tug Boat 


The foghorn’s roar will summon 
young riders to a magical voyage in 
the company’s newest piece. As 
with other Dudley rides, it fits on a 
universal base and has a high- 
security coinbox and post. 


Kiddie Amusements 
P. O. Box 939 - Florence, MS 39073 


601-845-7501 - 800-647-6460 
ACTIONMATICLTD 


P.O. Box 326 
Chatham, Ontario 


N7M 5K4 





Your Source for... 


1.3" Capsules 


(Mixed Colored Tops 
with Clear Bottoms) 
Filledor Empty 


Rings in Holders 
Bulk or Assembled 
* Mixes 
* In-Capsule-ltems 
* Rings & Holders- 
Bulk & Assembled 


- NEW Small Egg 
Colours— 
Gold 
Red 
Blue 


Some states and 
countries open 


TALKING VENDORS® 


All types of small bulk items. 
Coinage Size up to 1.25" (8zmm) 
Machine Size - Height 25" (63.5cm); 


Width 8" (20.3cm); 
Depth 8: (20.3cm) 
Custom Sounds - Can have 
your own record made to say 
anything for 5 seconds. 
Up to 4 different sayings on 
each side. 


Yellow 
White 


OurAll New 
2.3" Round 
Clear Capsule 
Both Halves Same for 
$1.00 Items 

.50 Items 


.25 Feature Items 
Cranes, Etc. 


Talking Vendor(REG.) Trade Mark 


Canada No. 266520 
U.S.A. No. 1221 491 


(519) 351-2181 


Fax (519) 351-7304 


ae eerennenes oes: 


2.3" EMPTY CAPSULES 


Canadian Dist. for Beaver Vendors 
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are AINMMMiin. 


Manufactured by Gaelco, a company that produces games for other 
well known companies. 


Put in a quarter and it is easy to understand and play for adults. No instructions 
required! 

* Bar locations * Truck Stops * Any other adult location. 

Competitive play action against each other or agains the computer. 

Horizontal 2 player interactive. Each player has 1 joystick and 2 buttons. 


Graphics: Excellent. Perspective is behind and above the players watching them 
as you would if you were behind the glass wall of a racquetball court up in the bleach- 
ers. There is a crowd of people watching (on the glass sides) of the court as well. 


Sound: Crowd cheers and claps for good shots. Racquet swing and balls hitting the 
walls sound exactly like your inside a racquetball court. An announcer keeps score. 


Unique Features: When playing against another opponent the last and winning 
shot is repeated in slow motion with the sound track of Chariots of Fire to duly rub it in 
to the loser. 


Game Play: Each player is able to make fast and slow shots against the wall. High 
wall and side wall shots just as in the real game of racquetball are possible as well. Hit 
below the line on the court wall and you lose the point as in racquetball. You are able 
to stand in front of the player, behind, or run around the court and try to make diving 
"save" shots. Good shots are rewarded with a little tap dance or with up and down 
arm/fist motions like Jimmy Connors makes in tennis. There are different racquetball 
courts that you play on and there are different players from countries around the world 
that you can choose from. There are Dip Switches that control length of game to as 
little as five balls per game on up. 


This is an interesting and fun game to play. It is different from the 
usual shoot 'em ups and karate games. 


| Call 
World Wide Video Inc./Higbee Enterprises 


Brad Brown or Kevin at 


1-800-729-6979 
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ASTROID 


Mini-Giant Leaders 


e SALES! 
e DEPENDABILITY! 
e & PERFORMANCE! 


(ALAXY, INC 


809 N. First St., Plymouth, IN 46563. 
219-935-5007 ¢ FAX 219-935-5002 





SOUND BOARDS 
And Electronics 


Choose From Our 
Catalog Or We Can 
Design To Suit Your 

Needs 
e Multi-Coin Timer 
e 2 Coin Adapter 
e 1 Meg Sound Board 
e Multi-Button Select 
e Attention Getter 


Complete Line of 
Sound Boards 


SPECIAL 
1 Meg Reader With 
Enclosure, Power Supply, 
Speaker, Power Cord, Pro- 


grammed With Your 31 
Seconds of Sound Complete! 


$55.00 


SALES (407) 862-3363 
FAX (407) 862-0373 















~ KEEP ALT 2 > 





It's Here > 
For CZ 
Ss R89-90-91-92-93-94 %, 
S cDCOMBOKIT % 


10 Disc CD player added to your jukebox 






Kit includes: Sony CDPC 910 CD player/8 times oversampling 


* Kits Priced Right For Small Accounts «x 
* 2 types of label insert kits available « 






Call or Fax: 


v 

C&CGames & 
Xt  800-551-KITS 
py, 219-238-4028 4% 


Sion on jocat!™™ 











HELP! Old Game Parts 


WE CAN REPAIR OR REPLACE MOST COMPONENTS FROM OLDER VIDEOS & 
PINBALLS. GIVE US THE OPPORTUNITY TO SUPPLY YOU WITH THE MISSING 
PART THAT KEEPS YOU FROM MAKING MONEY! 


WE BUY OLD P.C. BOARDS! 


Conversion Items--Video Game PCBs-Over 400 Kinds-Call for price list--Electronic 
pinball parts-All makes-Used playfields--Backglasses & Electronic Components-- 
Laser Disck games-Players, disks & PCBs--Monitors-All sizes: color, B&W-all 
XYs--Manuals,--schematics and other service data--Tubes-New, rebuilt & used-- 
Multi-game Systems, 4-in-1--Video Arcade Analyzer: 

Test Fixture for Monitors-NOW ONLY $225 


25" Retrofit Kits -- $339.95 complete 


These kits give you everything you need to quickly turn your old Williams, Atari or 
other cabinet into hungy 25" money-grabbing quarter-gobblers! 
Kit includes patented steel mounting frame, 25" color monitor. 












Also Monitor Bracket available separately. $29.50 


Eldorado Games Ltd. 


7031 Marcelle e Paramount, CA 90723 


310) 630-3300 e Fax: 310-630-1566 
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PLAY METER 


ELECTRIC MOTOR 
REPAIR 


Simulator, Pusher, 
Rotary, Etc... 

If Your Problem is the 
Motor Itself, Don’t Lose 
Revenue Waiting For a New 
Replacement Costing 
$500-$1000. 


Ship To: 


Big Tex Amusement 
1524 Sierra 
Mesquite, TX 75149 


(214) 288-1399 


Normal Turnaround 3-7 Days 
Average Charge $150 


State Name of Game, Prob- 
lem, Type of COD Retum 
Shipping, Return Address and 
Contact Person With 
Phone Number. 


LOW COST 
HIGH RETURN 
DESK TOP 
COIN PHONES 


BEST WHOLESALE PRICES 
IN THE US... 
WE WILL NOT BE UNDERSOLD! 
FORGET THE REST, 
CALL THE BEST! 


G-TEL 
713-550-5592 





ORS UIND 


ANYTHING WE'VE OVERLOOKED, 





PLEASE SEND YOUR RESUME T0 ENGINEERING. 


1993 A NEW GENERATION RIDE BY: KIDDIE’S’ 


New Features: 
¢ SAND BLASTED METAL 
¢ ANTI-RUST COATED METAL 
* EXTRA CLEAN COAT FINISH 

¢ DIGITAL SOUND EFFECTS 

¢ DIRECT DRIVE MOTOR & REDI CER 
¢ MACHINED C-BLOCKS (i 
¢ MANY OTHERS... 


* COIN COUNT 
SELECTION 

* DOUBLE COIN INSERT 
BOX OPTION 

* FRONT END BALL BEARING 
PILLOW BLOCKS 


* ONE FULL YEAR BUMPER TO BUMPER WARRANTY 
* 42 MODELS AVAILABLE 








KIDDIE’S* 


CALL: TEL. (800) 543 3437 FOR YOUR NEAREST U.S. SALES OFFICE. TELS. (809 ) 








1993 
FERRARI REPLICA 
Cope: 1115 


897-3180 * FAX. ( 












“OPERATORS” 
NATIONAL ACCOUNTS 
AVAILABLE. 















(809) 897-3377 





THE PERFECT MATCH! 


We are arapidly growing and dynamic indoor 
amusement company and we are searching for 
motivated players to be part of our FUN team! 


Store Managers 


$24,000-$42,000 


Successful Applicants will have: 


e Previous Amusement 
Business Experience 

¢ College Degree (preferred) * Management Background 

Positions in: 


Hawaii, Missouri, Texas, Georgia, Kansas, 
Michigan, and Illinois. 


¢ Mechanical Ability 





Send Resume to: 
Fun Factory, Inc. « Attn: Personnel Department 
91-246 Oihana Street * Kapolei, Hawaii 96707 
Fax: (808) 682-4016 © Phone: (808) 682-5767 





An Equal Opportunity Employer 
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CUTE & FRIENDLY f 
SJF, 33 115 Ibs, blue 
eyes, honest, fun, 
sensitive. Lots of fun. 
Ad# 83558 


OLD FASHION GUY 
SWM, 42 175 lbs, tall, 
light & handsome. 
Enjoys outdoors. 

Ad# 95523 


STYLE & WIT 
SBM, N/S, good 
looking, for friendly 
relationship. 

Ad# 65342 


ARE YOU THERE? 
SWF, 30 125 Ibs, tall, 
good figure, fun, 
sweet, bright. Seeks 
sensitive companion. 
Ad# 77777 


FUN, FUN, FUN 
DLW, 25, enjoys night 


~) 


| life, theatre, disco. 


Ad# 52347 


ARE YOU THERE? 
SWF, 30 125 Ibs, tall, 
good figure, fun, 
sweet, bright. Seeks 
sensitive companion. 
Ad# 923420 


SENSITIVE 
AAA, financially 


| secure, emotionally 


stable, but most of all 
sensitive to you. 
Ad# 124469 





Oe) od 1 A) 
USED PINBALLS 



































Cue Ball Wizard 2,280 Checkpoint 1,475 Cyclone 995 
Getaway 1,950 Gilligans Island 1,695 Hook 1,825 
Lethal Weapon 3 2,195 Mousin Around 1,075 Party Zone 1,950 


Pinbot 525 Police Force 1,125 Rocky & Bullwinkle 2,395 
Roller Games 1,295 Simpsons 1,295 Slugfest 1,850 
Star Wars 2215 Streetfighter II 2,395 Super Mario Bros 2,195 
Taxi 950 The Machine 1,750 T.M.N.T. 1,245 


Jurassic Park and Teed' Off NOW AVAILABLE! 


| A oho An keen 


SIT DOWNS 
Exhaust Note used 8,750 Hard Drivin del c/p used 4,900 
Hard Drivin compact used 3,345 Race Drivin del c/p used 5,750 
Race Drivin compact used 3,995 Star Blade s/d used 4,695 
Stun Runner used 1,475 Virtua Racing u/r or s/d new CALL 
JUKES 
We proudly feature new Rock-Ola Gala 5000 and have the complete line of 150 Jet Port Industrial Park 
Seeburg CD jukeboxes. The all new Blast will be available this month!!!! Myrtle Beach, SC 29578 
(803) 626-1900 * FAX 448-9899 
USED Ask for Royce or Ed 
Rock-Ola 3000CD used $2,650 Rock-Ola 4000 CD used $2,950 
. 2560 Overton Crossing 
Rock-Ola 5000 CD used $3,980 Rowe model B used $4,125 Memphis, TN 38127 
(901) 353-1000 FAX 353-1155 
REDEMPTION ee ae 
Roll Downs * Pop-A-Balls * Rock N Bowl ¢ Used Kiddie Rides * Knock Downs SOLE 
-55 Sou 
Wacky Gator * Boom Balls * Bozo Basketballs * Pop-A-Tic-Tac-Toe & Hop-A-Tic-Tac-Toe Jackson, MS 39212 
Wheel Em In ¢ Toss 'Em ¢ Dump The Ump ¢ Circus High Rise (601) 371-1000 FAX 371-1259 
Skee Toss * Around The World ¢ Full Court Frenzy Ask for Jay 
“SPECIAL NOTE” PEACH STATE 
Due to cancellation** 5 New 10' Skeeballs and Tic Tac Toe Available Now!!! COIN MACHINE EXCHANGE 


Also, 2 beautiful used Cosmo Gangs $4,775 each while available----and ne onl 
12' Dynamo Shuffleboard, slightly used but beautiful, $2,150 (404) 622-4 401 » FAX 629-7972 





Ask for Riley 


Royce READ "EM 
= \ 
REAP 





Buy the Best 


CRANE KITS NOW AVAILABLE TO FIT 
ALMOST ANY CABINET SIZE OR MAKE. 
REGULAR, JUMBO, OR WATCH CRANES 

MANUFACTURED IN THE U.S.A. 
STANDARD UNIT PRICES 


CRANE MECH. CRANE KITS 


(INCLUDES CRANE MECH.) 
$299.00 $649.95 
NYLON GEARS 


SWITCH SELECTABLE FOR 
BRONZE BUSH JOYSTICK OR TWO BUT- 
CHROME SHAFTS 


CABINET TOP RAIL 
SPACING IS 29 5/8" 
RUNS ON 1/2" RODS 

OR METRIC RODS 


TON CRANE. 

COIN UP, TIME OF PLAY, 
OUTPUT FOR TICKET OR 
BASEBALL CARDS 
HAS ERROR CODE DISPLAY 


KITS INCLUDES:.-------- 
Joystick, LED display, Crane Mech., Computer 
Board, Counters, Wire Harnesses, Power Supply 
and Transformer. 


OMNI PRODUCTS 


417-485-7505 


EAS VET 


ONE-PERSON POOL TABLE LIFT 


CONVENIENTLY STORES UNDER TABLE 
¢ 3" Lift ¢ Heavy Duty 5" Casters 
¢ Reduce Injury Claims ¢ Reduce Service Calls 
¢ Use With Pool Tables, Air Hockey, Foosball, etc. 
¢ UPS Shipping Weight 56 pounds 


Order Yours Today! 
218-741-6075 =NORTECH 


Made in the USA 
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VIDEO VEND 
HAWAII 


We challenge any advertised price 


Street Fighter I $395 
Street Fighter CE 595 
Fighters History CALL 
Martial Champion CALL 
Time Killers 795 
Gals Panic 295 
Shadow Force CALL 


Comes with Header and Manual 
Large Assortment of Boards 


Call Lee or Lisa at: 


Phone: (808) 842-5155 
Fax: (808) 848-2748 


Just Because 
it's Not Listed We Buy, 
Doesn't Mean We And Trade 


Don't Have It! R Used Equipment 
gt hs Ma © 
D 


\) 976 Murfreesboro Rd. d 
Suite 70 p 
Nashville, TN 37217 


TOLL FREE: 800-9 55-968 | 
FAX: 615-355-0213 


BUSINESS HOURS: 8 am-5 pm cst 
New & Used 8-Lines 
Always Available 


Clean Sweep Cranes 


w/validators 


FOR PRICES AND AVAILABILITY 
CALL TERRY OR TONI 


1-800-955-9681 
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SUPER QUALITY 
GREAT SERVICE AND 
LOW PRICES ARE JUST 
A PHONE CALL AWAY 


GAMES OF TENNESSEE 











pitty GTI DBAs 
| $279.00 
flew Mars GI5 
Top Security 
$575.00 






COMPLETE GAMES 
STARTING AT 
1297.00 


NEW AND USED EQUIPMENT 


Rowe 100c 

Rowe 100A HOT BOARDS FOR JULY: 
Rowe 66 . Magical Odds 
Grayhound Crane : 
Kramer Crane 
Omega 903 ; Dynasty 
Merit Riveria : Cherry Bonus III 
GTI Poker 

Sega Rad Mobile 

New Valleys 


ifacelolblacm(slelaa 


Used Valleys 
Terminator 
Skee-Ball 





Y 1-800-456-6882 
_~ GAMES OF TENNESSEE 





1220 West Jackson St., Shelbyville, TN 37160 


Phone (615) 684-0100 FAX (615) 685-0144 
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~ REDEMPTION 
TICKETS 


MUNCIE NOVELTY CO. 
PH. 800-428-8640 


GOOD QUALITY—LOW PRICES 


MONITOR 
GET WELL KITS 


SAVES TIME AND MONEY 
ON MONITOR REPAIRS! 


Monitor repair kits take care of picture 
warping, blacking out, smearing, low 
brightness and brightness problems, 
poor regulation, jail bars, vertical shrink- 
ing, etc. Call for free technical help 
with your monitor problems. All kits 
come with instructions and are easy 
to install. 








WICO DISTRIBUTES GET WELL KITS 


Kit #101: For Electrohome GO7-CBO 
19' color monitor. 17 parts. $7.95 ea. 
Wico #36-0243 

Kit #102: For Electrohome GO7-FBO 
13' color monitor. 16 parts. $7.95 ea. 
Kit #201: For Wells-Gardner K4600 
Series color monitors. 14 parts. $6.95 
ea. Wico #36-0244 

Kit #202: For Wells-Gardner K4900 
Series color monitors. 15 parts. $7.95 
ea. Wico #36-0248 

Kit #203: For Wells-Gardner K4800 
Series color monitors. 15 parts. $7.95 
ea. 

Kit #301: For Nintendo Sanyo 19" 
color monitor. 15 parts. $6.95 ea. 
Wico #36-0245 

Kit #401: For Atari Disco 19' color 
monitor. 17 parts. $6.95 ea. 

Kit #910: Nintendo Sanyo color video 
inversion kit. Convert Nintendo cabi- 
nets with non-Nintendo game boards. 
17 parts. $4.95 ea. 

Kit #920: For Pac Man, Ms. Pac Man 
logic boards. Eliminates hum bar in 
picture. 4 parts. $6.95 ea. 


DISCOUNT! Buy ten kits and take 


$1.00 off each kit. Money back 
guarantee. We pay S&H. 


ZANEN ELECTRONICS 
806-793-6337 


We buy JAMMA Boards 
CALL FOR PRICES 





Shamokin, PA 17872 
717-672-2900 
800-829-0829 


a 
Natio Toll free Fax: 
Titrcge 


T CO. © g00-829-0888 


ONE COUPON 


FOR AL NDISE 
REDEMPT TS CALL 





NATIONAL T 
























SupER STAR. 
GOLF 






Rugged Game 
with Hands-on ~~. 









Fun for 
Guys-Gals 
Couples 
Families 






SuperStar Gor 


FOR THE PLAYERS: 
Realistic Play 

Course Changes 

One to Four Players 
Progressive Scoring 
High Score Display 
llluminated Playing Area 
Loads of Fun! 


FOR THE OPERATOR: 


Coinage Control 
Adjustable Game Speed 
Free Game Option 

Folds for Easy Moving 
Fits in Tight Spots 

Lots of Profit!!! 








OPTIONS INCLUDE: 











bill Acceptor Made in the US.A. © 1993 
Ticket Dispenser 
Call Phil or Ed today and 
Another great use ID# 263-R to 
SuPpERST AR cm GAME receive a 9% discount 
f on all games purchased 
dass this month. 
SY TEMK P.0. Box 518, Wall, NJ 07719 
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SAVE SAVE SAVE SAVE SAVE SAVE SAVE SAVE SAVE SAVE SAVE SAVE SAVE SAVE SAVE SAVE SAVE SAVE 


Put this REVOLUTIONARY SAFE inside 
your best games for maximum security. 
(Replaces all other game doors.) 

No bars are needed when 
using the A-1 SAFE. 


All Models Include a Cash Vault 


LIMITED OFFER! 
Sale Price—Use 


your own coin $ 
mechs. 


(Reg. $250 Value) 


A-1 PRODUCTS 
Phone TOLL FREE: 1-800-849-7763 
OR 800-THY-PRODucts 
PHONE OR FAX 1-919-728-5311 


Route 1, Box 654A, Hwy. 101, Beaufort, NC 28516 
To keep vandals out of your games, Stan is your MAN 


ANAHEIM, CALIFORNIA 


* USED KITS * 


100 Clams or Less! 


ee 
Gamemasters 


(504) 924-6111 





BALLY SPARE PARTS 


Electro-Mech. * E-1000 * E-2000 
Boards Glass Reel Tapes 
Conversion Programs 


Atlantic Maritime Services 
Miami, Florida 


Tel.: (305)-625-7113 FAX: (305) 621-9269 











@ e 
Higbee Enterprises 
4564-D Alvarado Canyon Rd. - San Diego, CA 92120 
World-wide export/import of video game PCBs 


Call HIGBEE ENTERPRISES Brad or Kevin 


(800) 729-6979 or Fax (619) 284-1123 



























Atomic Punk 2 $500.00 
Bubble Bobble pcb/header $150.00 
Capcom Bowling $450.00 
Desert Assault pcb/header $275.00 
Fighter History kit $1325.00 
Final Star Force (NEW) factory kit vertical $595.00 
Fix Eight pcb/header $375.00 
Gunforce pcb/header $200.00 
Mortal Combat pcb/header $1595.00 
Raiden pcb/header $475.00 
Relief Pitcher KIT $395.00 
Rim Rockin’ Basketball KIT $425.00 
Seibu Cup Soccer pcb/header $675.00 
Shogun Warrior (NEW) pcb $550.00 
STREET FIGHTER 2 pcb/header $450.00 
STREET FIGHTER CE hyper $650.00 
Sunset Rider pcb/header $695.00 
Superman pcb/header $175.00 
Super High Impact pcb/header $550.00 
Tank Force (Namco) pcb $250.00 
Thunder Dragon pcb/header $300.00 
TIME KILLERS KIT $995.00 
Truxton 2 pcb $450.00 
WWF Superstars pcb/header $100.00 
X-MEN factory kit $545.00 





NEO GEO GAMES Cartridges with header & instructions 
All Star Baseball $50.00 King of Monster 2 $100.00 
Art of Fighting $150.00 League Bowling $75.00 
Baseball 2020 $125.00 Mutation Nation $100.00 
Baseball Stars w $150.00 Nunja Combat $50.00 
Corssed Swords $50.00 Ninja Commando $100.00 
Cyber Lips $35.00 Robo Army $75.00 










Fatal Fury $35.00 Sengoku $50.00 
Fatal Fury 2 $200.00 Ghost Pilots $50.00 
Super Side Kick $250.00 __King of Monster $50.00 
World Heroes $150.00 

3 Count Bout $175.00 World Hero 2 $365.00 


1 Slot Neo Geo Kit...$650.00 -- 2 Slot Neo Geo Kit...$775.00 
4 Slot Neo Geo Kit...$950 






















WHY REPAIR? We have lost of older boards at 
$40 each. Just ask us!! 

WE ARE NOW BUYING Golden T Golf, Altered 
Beast, Shinobi, Strider, Willow, Mercs, Magis 
Sword. Please call us, we need good older 
jamma games for overseas sales! 








Other Bargains 
Super Pinball Action $350.00 
Hammering Harry (2 in stock) $150.00 
Gun force (2 in stock) $150.00 
Tetris (1 in stock) $450.00 
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RED BARON BOARD EXCHANGE 


All PCB's listed below are 
available in a complete universal 


6540 West Central-Toledo, Ohio 43617 
800-331-3766 


VALID IN ALL 50 STATES, MEXICO & CANADA 
FAX (419) 841-6484 


‘ofcYof(or-h cto mmer-] o)ial-2emiareleleliave mr: 11 
ole] oLalcex-pam cola: lame: lecelie(elar-)m-tel 010m] 0) 





When you think of buying a video game printed circuit board...think of RED BARON BOARD EXCHANGE. We don't 
handle dedicated games, pinballs, parts or jukeboxes, because of this specialization, we offer the largest selection of 


video game boards at the best prices! 














GENERAL TITLES 
WE is 2 cceccdasetsraeead ata ewnenleteateeanis TOO PRE FGI virvcccdscsnciucsiemeeetsunmnasnwasacte 395. TRUNGGSS CLOGS I sisieccsscesiccsvsssssessareeveens 235 
ASE. viiincdseoniealacaumemaeonaas 450. Firial Stat POPC vss ivncoisncissccsesersnersrexernseess S75. TUNG CLR BU se scccssssecsscssnessrsicmiansen 280 
PROPOR NOT accuses scavatesveamontconsirsinsonitnsion Ee. FORONIWE scia ccasstesnmisfcrlaprnecinnnactuesstintnanceiatada BTN TUIGIN scassccntennisnsarasiennieinsnintseiahonasnnnstuibenabink 190 
POP WONG sccssss. cb saics serasecannesveeadncassaemevennccen DS CGE ic ccs saws stn tavernas 1 TREE ED cisicnicssiceciasricisinaisivenswiianicrsiinssinaii 425 
PRU cactus access ccaslaslahis ectsencds Ry I seca ee a cesseninanalaeuaiben oP EN a aioctiearimericesennseunzeienness 190 
ie cts cdin os ccpadiniesclsawane Tian 11 Ga © | | > ee Ca eee Be RII sess seccinsinmts chncaianppiponamctinninn 140 
PY IY ssc sicccincieeeaseasarrssteccmnpantadbiacecet TTS “CON OEY BI sce ccesectsssnrsccesicactenipienncsanienis 265 UNGEICOVET COD ciistorrsvssnrssavvenssersenseorssers 915 
Paty WII scsatrecctoisancapa secsbaone vn scoeanllea 595 Great Ragtime Show ................ccc BUS MIMIC sihescicccnisineninstomanenenniaaninnnbeas 450 
PEUOTIM uc: cssclecssstsepicis atrueituantiggaistenesadenetn BOS GUY FRCS sive icncesnermtiaavtncreneininmencnerns 255: VIMMGIE scscswccssesscusecncmnonansiaccor eantianennees 280 
Bh FR BO siresscnsicscaccsnsiinn eae taba ehadgeiidiaiaens SO: PUREE BOSTON sosica iccscarsvcernceeunpnnsiesenenenns 425 
TOG sas cits esos sescaiscaatvedekuanenceecinveinen Ered ~ PAO iene casnnssseecnensniaeeimnuanyeiuuednimanegteiminents 965 
BOK PIE ec dicasiiciaGuiniwaceiapeeccacamaseans BO NGOS PIG isciccaiesssswonnparnseosonvcarvercveeseans 150 
BOG IS ciiaiscisicoceaxeemamaiennes ES — BSCE A sicsg cstisectstesrssnenaininnieenencens 160 
OPTUS ITIND cise ceive conn cass Setee encehaonmcnaindseber 20d WATERS BIA ZORS ccccevsicsnsarssventisasnccenccevesous 265 SUMMER SPECIALS 
PO I ics ss asco exes ener een ences setea 235 Karate Trounamenrt...................0.....8 405 Fighter's History 
BUI) FOTO i iss iccsseicnsiieransnancsiivenses vansvaies 245  Kight Of TNE FRROUNNG os cncssesccncssneassvssnass 915 Martial Champion 
BIST BI OG: - sccnnvsesnvcscnseatnns onlcczuxaticnanties TERS PRPC GID sisi sciniconiencsniccencesrnssnccnnnctan' 965 Warriors of Fate 
CEI ch cxincwactseupasiuinice ascii ctocscnconnistamaoaanuaessaasds TAO Ne PERS ccrrentiiccciisnnrencnaeds 175 Punisher 
Cadillacs/DinosauFs ...................cccsseeee TOTO ~ REE GIO aciiis ceeerssacticcesensidenienmiatactnen 280 One Slot Neo Geo Kit 
CACO VO isc ccsiscazsscecatcncurccewninweins 755 —_ Mystic Walti08S ..........c60-secsenrecevssvsesnsserses 565 Two Slot Neo Geo Kit 
Captain America .........0...cccccceceeeeeeeees 470 Operation Wolf .u......0.ccceeeeeeeeees 245 Art of Fighting 
Captain Commando .............ccccseeeeeeeees 470) Pacmania oo... eeeeecceesceesesseseeeeeseseeeeeee 310 Cosmo Gange The Puzzle 
Cobra Command ..........sccsssseecseesseeessees Be a i fal he acne ceens dc oneciiactinn ion | |. Sh entercnanipon 
Cosmo Gang Video ..........ceeeceeeeeeeeeeees T55 RT YP... n.ceecccecececccceccssceccccececececeseosersees 170 a bi lene : 
BA FN ce sases ie ees acdsee TO FTE Uc ecichareteralucieierssapeaneceecraleure 205 Sit Fess (e 
Crime Fighter Il <..sscsnsessnosnconnsonssasconsassse Bl BI vicceniscsnietcaceowenccecherenceneetiascs B05 eat Kaen 
CIS SO isciccsnvenncnceeciivsisseatuanzemanenesioaes | TRIN coca scsncuscetinsiebay Shh isla boc 75 
EPEAT 25 CON cxcnsexsaixa tote xuiieecnnsadunioaadsacusnctmnis 190 Saboten Bombers ...................cceeeee 190 
DO aici co crenamavereneictiade: DHS SRC CE AGI aisicsniscssinies acrsnsiczdisinadoernanersnss 75 Neo Geo Package Offer 
pitGaGs ace DSi cs 795 | Neo Geo 1 Slot Brd wiFatal Fury I. 74s 
NES ieee csyoesrdeaatcccieene G40 Spiderman .........ccseccssescsseecsseecsseessseesssees 755 | Neo Geo 1 Slot Brd w/Super Sidekick..775 
Dynamite DUX .......c.ccccccescessesesseeseeseeeeeees 190 Street Smart .....c..cccccccccssccessesessseesseeseees 175 | Neo Geo 1 Slot Brd w/3 Count Bout..745 
EP sssscsshaedaniaceisccadsihanianseessnncaddnarunciet GOO “SURE RIGGS sisisscesivasntarancrrieverninncxianns 695 | Neo Geo 1 Slot Brd w/Art of Fighting..675 
CAI FIG pitvencvsceseaaseinte earecaanatuwesansacuivn 330 Super Volleyball ............... ee eeceeeeeees 190 Neo Geo 1 Slot Brd w/World Heroes..675 
Fighter & Attacker ...............cccccseeseeeeeeeee BZ TOU FOC sasvccircovccsaneiestaceennsvannnsvanniicsaues 230 Neo Geo 1 Slot Brd w/World Heroes ||..945 
PUIG PEINASY sinstoventecssnaniesenastandeaveaste > UY VON GIS wien rcossecnrdonnasraniaweniannsctivs 915 
ADULT GAMES SPORTS GAMES 
435 | Arch Rivals...........0..+. 75 Side Pocket... 160 
Wrestlefest............... 175 Super Volleyball............. 195 
Winning Run '91 Super Hi Impact.......... 495 US Classic............0.00... 185 
Super Formula Super Sprint Play Girls Rim Rockin.............. 195 ot || Re ar aC 95 
Full Throttle Super Hang On Pocket Gal Deluxe 475 Big Event Golf........ 185 World UN OO ccenidaciusninenes 270 
Weglemans Peek-A-Boo Kit ....1175 Champion Wrestler....... TES FAL UNG hivckicenicnacirssanenaranes 395 
Gold Medalist........... DE BY Ti ivccssoidnrssiiccnrccerccess 265 
Golfing Greats.......... 500 Major Title 2............000.0... 545 
Hit The Ice............. 270 Seibu Cup Soccer........... 515 


Guernila Wars 

Ninja Gaiden 

Roller Games 

Devastators 

Sky Soldiers ..........scsse 

Combatnbes 
Bionic Commando...95 
Rush n Attack. 45 





We ship C.O.D. We also accept VISA, MASTERCARD & A.E. (please add 4%) 
30 day warranty on all boards @ Repair service available @ Trade-ins welcome 
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JENNINGS SLOT 











MACHINE BOARD Announcing 
REPAIR Our Summer 
A&B AMUSEMENT Sale On 
RT. 2 BOX 
SO. eee al Mi Our Famous 
715-398-3677 . DAEMCO , Funriders! 


n FunRiders® 
ees “2rvfactured & 


Assembled in the USA 
tok NEW tt TH three Models To Choose From: 
Add $2000 per week to your Seema Rca 
income. A Distributor’s Dream. : P 


Color Match Tickets. + Mini-Fire Truck $1495.00 Each 
Unlimited Potential. + Baby Dinosaur 


Free Brochure. 


800-488-3644 


) 2.0.0.0.0.0 0000 0 0.8 1 


SA-20 PROGRAMER 


Valid From July Ist Through October 3!st, 1993 
C&P DISTRIBUTING Limit 5 Units Per Customer. 


TEL: 219-256-1138 Special Price Includes: 
FAX: 219-256-1144 


* Electronic Sound System 
* Electric Flashing Lights 
+ Adjustable Timer: # Coins & Time Duration 
* Heavy Duty Security Cover With Pin 
* Base-mounted Casters For Easy Transport 
* As a Special Bonus NO Crating Cost. 


Please Call 


1-800-779-0656 


FAX 817-488-1493 
For Ordering Information 
* These Funriders Have Lights, Sound and All the Colors 
Today's Kids Demand 


702-369-5515 





PLAY METER 166 JULY 1993 


California Games, Inc. 


1235 E. Francis e Ontario, CA 9176310 FAX: 909-629-4090 


(9 0 9) 9 3 0 5 g 2 g AFTER HOURS (909) 949-3499 


GUARANTEED BEST MARKET PRICE!!! 


SPECIALS ON: NEO GEO SYSTEMS: 
Street Fighter Il Champion Edition $650.00 2 (5) a $54 
NEO-GEO 2-Slot World Heroes I $1 014.00 ; TITITITITTITTTITT rrr errr irre 
NEO-GEO 1-Slot World Heros II $894.00 
Including Marquis & Overlay 


New High Quality Graphics !! 
100% Guaranteed Satisfaction or you Money back !! 


Street Fighter Il 
Aero Fighters 

Blood Bros 395 
Raiden 545 
Sunset Riders 645 
X-Men 575 
Punisher CALL 






































Includes Marquis & Overlay 


NEO GEO CARTRIDGES: 
Crossed Swords.....................006- $35 
IN “COND Bhiscsicasidirssanessacsevesas 25 
Nam 75.0.0... ccc cece cceeceececceceeceeees 25 


ALWAYS CALL US 8 Ms pineeinmnnanee 
IIT AAI (tHe | Mutation Nation 99 
FROM SOMEONE Spb Maes itesblauplaieapeaaenaunes 





















MIVVAL. FTEs cc siren cavcixiecdnrekedavivas 



















Fighting History CALL AA OSOE, ccisheaiwice civenanivedaseedeceanecetnnuiaiee 

Moo Mesa 950 ELSE!! King Monster.......................0. 45 

Martial Champion TAPAS. FRALUV sasisicececescecnnvcscceresas 140 
Mutation Nation....................... 99 














Soccer Brawl....................0.0008- 125 
Complete 25" NEW 25" Games pie rong Rea Spe 
Turbo System Fatal Fury ll............195 

World Heroes......................00. 













<a 
Cabinets Specials! Street Fighter II set ina ie 


¢ 9 9 5 0 0 oe Quantity 


All Plywood $1645.00 





Red/Black Discount 
Black/Grey (909)930-5828 


1 Year Parts & Labor 


Absolutely the Finest Cabinet 
in the Industry. 






MONDAY TO FRIDAY 















Martial Champion 











e have the very best prices in NBA J cella 
the Unted States of Ameria!"| | Now avattanient | || (909)949-3499 
Bakers Dozen + CALL !!! Call for Delivery 
Buy 12 -- Great Price! TODAY!!! 






WCC RTT! All Games 30-Day Financing 
14 Warranty Now Available !! 
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BC-9 Conversion Kit 


SAVES HUNDREDS OF DOLLARS 
FROM BUYING NEW CHANGERS 


Converts a BC-9 to BC-35 


e$1/$5 Acceptance 
eSolid state, self-diagnosing computer 
elnstalls in minutes 


To Order Call: 
616-245-8235 









BE YOUR OWN BOSS 


Start your own business. 
Ground floor opportunity. 
Distribute promotional tickets 
to retail outlets. Protected 
territory. Unlimited potential. 
Fully guaranteed. 

Free brochure. 


800-488-3644 


APRONS 


Top Quality 1, 2, 3, 4,5, &6 
Pocket Change Aprons 

e Arcade Aprons - Game Aprons 

e Coin Roll/Ticket/Token 
Dispensing Aprons 

eMoney/Pick-up Bags - Chef & 
Bib Aprons 

e Glow Jewelry Vending Aprons 

e Options: Many Colors, 2 Inch 
Wide Hook & Loop Belts, 2" 
Wide Side Buckle Belts, 
Ballistic Nylon Pockets, 
Monogramming 


CCA/Custom Change Aprons 


1-800-8-ARCADE 
1-800-827-2233 





8-LINE/POKER 
BOARDS 





800-966-9873 








MS Pac-Man -- PCB Repair : 
$49.00 Flat Rate Exchange 


--Same Day Shipping-- 


Eldorado Games 
7031 Marcelle St. * Paramount, CA 90723 


310-630-3300 Fax 310-630-1566 
(a @eees @ Offer G Good. Until June 39, 1993 @e328 ®@ (® 


AUCTION 


Amusement Equipment 
Saturday, Aug. 7, 1993—11 a.m. 


RADCLIFF/ FT. KNOX, KENTUCKY 
(Redmar Plaza off Redmar Blvd. Held at Auction Warehouse) 








O) 















m@ Equipment may be checked in Friday from 12:00 noon til 
10:00 P.M. or Saturday from 8:00 til 10:00 A.M. 

mw TERMS: Full payment day of auction. Cash, Cashier’s check or 
Company check with current bank letter of credit. 

NO EXCEPTIONS! 

= Commissions: 10% on all items with $100.00 maximum 

m $10.00 buy back fee 


VIDEO GAMES 

















PINBALL MACHINES 


POOL TABLES CRANE GAMES 
JUKE BOXES FOOSBALL TABLES 
BINGO FLIPPERS REDEMPTION GAMES 
KITS KIDDIE RIDES 
DARTS GAMEROOM COLLECTIBLES 


1 -800- - 1782 


NATIONWIDE AMUSEMENT ‘3 
AUCTIONEERS 


James E. Bramblett 
Auctioneer 


902-769-1655 


Curtis Hardin 
Amusement Specialist 
502-737-4328 





SPECIALIZING IN AMUSEMENT 
EQUIPMENT AUCTIONS NATIONWIDE 
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Custom made Cabinets for the 
Video Game Industry 


"Ready for Kit" or "Complete Video Game Machines" 





Universal Cabinet 


Poker Cabinet 


Mini Counter Top 





Cabinets designed for many years of use. Cabinets designed with the 
operators in mind and of course we sell and service direct to the operator. 


The Board Market 


Call us to Quote your order delivered to your door or City Terminal (C.I.F.) 


2706 SW 8th Street - Miami, FL 33135 


800-800-3903 


Phone 305-541-5070 :- Fax 305-541-4090 
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LIGHTING SPECIALISTS: 


Manufacturers of Chase Channel and 
Versalite Lighting. Direct Importers of 
Rope Lights, Belt Lighting, Crystal 
Belt, 24V Sparkletrack, Bendable 
Neon-Like Products—Solid State 
Chase Controllers, Bulbs all kinds. 
Quick Service with dependable 
continuing interest in our customers. 


Action Lighting, Inc. 
800-248-0076 Catalog 


LUCKY EGGS = GOOD MONEY! 


e Reconditioned Chicken and Flintstone Animated Egg Vendors with Warranty 
— Like New! 
e Prize-Filled Egg Capsules with Same Day Shipping — Phone for Quote. 


C{C) INNOVATIVE 
INDUSTRIES, 
800-344-7467 7 INCORPORATED 


FAX (417)358-1849 2605 Grand Ave ® Carthage, MO 64836 







SENTE KITS 


GIMMIE A BREAK 165 
MINI GOLF I2z5 
STOCKER I2Z§ 
NIGHT STOCKER 125 
SPIKER 99 
HAT TRICK 129 
TRIVIAL PURSUIT 99 


GREAT WESTERN 
TLALING PEST 


480 Shelly St. Suite E 
Springfield, OR 97477 
(503) 726-1813 FAX (503) 726-7413 


NEO GEO Guaranteed!!! 


WORLD HEROES 2 We are committed to your 
3 COUNT BOUT 100% satisfaction! 
ART OF FIGHTING Patra bie Nia 
FATAL FURY 2, FOOTBALL FRENZY, ip gine ice ie rhe 


7 Day Return Policy 
SOCCER BRAWL, Try it and like it, or send it back. 
KING OF MONSTERS 2 (Except Specia/ Orders) 
BASEBALL STARS 2, 
VIEW POINT 
and ALL THE NEWEST SOFTWARE! 
JULY SPECIALS 
iCall Today for The Best Price — 
| and Selection! Street Fighter 2 
$399 


Closeout!!! 















C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 


SYSTEM HARDWARE — 
4 MAKE ANY PC BOARD INTO A 


1 Slot, 2 Slot and . Slot system _ FULL KIT FOR ONLY $99!! 
boards, NOW with custom | Kit.includes aur attractive, high 


header and overlay! | quality’ header: ‘bezel, overlay, 
labels, and all the necessary 


buttons and harness. 


Wanted 
Mechanical 
Bulls 


(will pick-up anywhere and 
pay top price) 
(309) 788-0135 








wee Ninja Commando, Last Resort, Top 
\ oa Players Golf, Mutation Nation, Robo 


“Army, Thrash Rally, Alfa Mission 2, SPECIAL / 
| ———— | s 
Se Fatal Fury, Baseball Stars, Baseball " 

O's 2020, Burning Fight; £ight.Man, 2 6 ‘a OL OR 
> os Senguko, Blues Journey, ‘Puzzted, 


pan vr Ceage Boning — 2 MV O N | 7c) R 
$325" 


7 4 











is Cyberlip, Nain 75, Ninja Combat” 
King of the Monéters, oo Lord 








FOR SALE 
Used Kiddie Rides 


Any Condition 











I Fix Eight Galmedes 

Super High Impact -R- Type Leo 
Aero Fighters Zing Zing Zip 
'Heated Barrel Fighters & Attackers 
i X-Men Time Killers... 
1 Sunset Riders Cowboys. of: Moamesa 
' Warriors of Fate Golden:Axe 2 biome 
iKnuckle Heads Cadalac & Dinosaurs*. 
! Mystic Warriors Martial Champion 
'Rim Rockin Basketball The Punisher 
i Thunder Dragon 





Kiddie Amusements, Inc. 


1-800-647-6460 
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Ask FOR THE PUCK STOPS HERE sy nave 


The Original Air Hockey Safety Shield 


e PRACTICALLY ELIMINATES TABLE- 
SIDE INJURIES & COSTLY 
PROPERTY DAMAGE 


e ARCADE TESTED 
e DOESN’T AFFECT TABLE PLAY 


e INSTALLS IN 15 MINUTES WITH 
ONLY A SCREWDRIVER 


1000’s IN USE THROUGHOUT 
THE USA, UK, CANADA, MEXICO 
AND AUSTRALIA 


CURRENTLY IN USE AT: 
e PUTT-PUTT® GOLF ’N GAMES 
¢ MALIBU CASTLE © GREAT AMERICA 
e FUN FACTORY © GREEN GAMES 


* IMAGINATION LEISURE *« DYNAMO x _ U.S. BILLIARDS 


¢ Increased player appeal! 

¢ Demand the 9-inch shields with the angle! 

¢ Made from virtually indestructible space age 
material! 


¢ Ask your distributor for ‘‘THE PUCK STOPS 
HERE” by name! 

¢ Insist on the onginal or call direct and save the 
sales tax! 


¢ Increase Revenue ... Decrease lost pucks and ¢ When your customers’ safety and your liability 


expense from downtime! are at stake... specify the quality product! 
PLASTITECH PRODUCTS, INC. 


(903) 757-0543 


P.O. Box 2387 
Longview, TX 75608 


1-800-933-0145 


PRECISION AMUSEMENTS 


All rides & parts made in America 


Sports Car 
Army Jeep 


Race Boat 
X-19 Jet 
Semi-Truck 


Carousel Horse 
Supercycle 


INDOOR UNITS 


$1495 ° 
INCLUDES: 
¢ Single entry box with sound & speaker 
* Solid state sound board 
e Wheels for mobility 
e Easy access to electronics 
¢ 1 year warranty on moving parts 


Indy Racer 


OUTDOOR UNITS 


$4595 
INCLUDES: 
e Waterproof durable entry box 
¢ Solid state sound board 
¢ Double lock security box 
e Aluminum base available at additional cost 
¢ 1 year warranty on moving parts 


All Prices F.O.B. High Springs, FL 


PRECISION AMUSEMENTS, High Springs, FL* FAX 1-904-454-7343 
1-800-829-1'719 


' EPROMS ~* 


* 
C&P DISTRIBUTING 


TEL: 219-256-1138 
FAX: 219-256-1144 








The Original. Best and Lowest Priced!"’ 


MONEY MACHINE 


For the last 10 years the 
greatest promotion ever! 


¢ Blows money and/or 
, coupons. 
aig! » Your patrons try to catch 
> asmany as they can. 


(309) 788-0135 
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COINS or BILLS 
Count/Sort/ Wrap 


PARTS—REPAIRS 


ABC COIN (214)5896-1212 
8524 Fifth St. - Frisco, TX 75034 


phone 219-256-1138 
Fax 219-256-1144 


PROGRAMER 
AVAILABLE 





The Board Market 


Phone (305) 541 = 5070 


Toll Free 1-800-800-3903 
U.P.S. Shippable 


THIS MONTH 




















P 
SIMPSONS 145 Cc 
BUSTER BROS. 125 
SUPER BUSTER B. 165 
OPERATION TBOLT 175| B 
TURTLES (TMNT) 1281 © 
MOON WALKER 95 
KLAX “5 | A 
MAIN EVENT 2 | R 
RASTAN s 
X MULTIPLY 19s | D 
TWIN HAWK 45| »§ 
MS PACMAN 195 

C&P DISTRIBUTING 









TEL: 219-256-1138 


FAX: 219-256-1144 (> 
i's 





8-LINE/POKER 
BOARDS 
800-966-9873 


Wanted To Buy 
Batman Kit 


New or Used 


601-627-5280 





The Board Market 


Phone (305) 541 = 5070 


Toll Free 1-800-800-3903 
U.P.S. Shippable 


















REDEMPTION 
TICKETS 
7 An 


RANE AaUDAh. 
 YRE VEEN, 
MUNCIE NOVELTY CO. 
PH. 800-428-8640 
GOOD QUALITY—LOW PRICES 







FROM LEISURE 


Model # HSV-300 Gold Series 


Simply the BEST $1-5-10-20 Bill Acceptor 
on the Market TODAY! 


INSERT BILL ANY DIRECTION INSERT BILL ANY DIRECTION 
DO NOT FOLD BILL 


e Simple one piece unit e Same day shipping 

e Simple installation e Prompt service 

e Simple to use-accept e Quantity prices 
bills in any direction available 


Distributor and OEM Inquires Welcome. 


Leisure Entertainment, LTD. 
25 Hutcheson PI. e Lynbrook, NY 11563 


516-593-5050 eFax 516-593-5896 
Outside NY - 800-645-2162 
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End Ball Juggling Forever! aaa 8 L| N E/ PQ KE R 


“The Original Lane Retainer” 


TANS ALAS, gn 
SOT pA 
where they belong. % S | Bee: “leg 


’ 


VIRTUALLY ELIMINATES “" # 


, 12: ° 
Rt arco Aan ceensctccistasataciecleticint Pace , saa we BO BO?) 
‘ <P RE XD wat! ©, 
* Balls crossing into other lanes i) m qk AS 
¢ Left-hand players rolling balls into in V7:  Rccesees' 
right-hand lanes. a tin \G Sana ae e' 
c / RY | La ie 
bd i 4 1) j 
4 / v ° 
A) 
t 


e*. 
A tS) 
0 %e ok 


ys 
ay 


“e. 
f 


¢ Plavers taking tickets from the 
wrong dispenser. 


INCREASE REVENUE AND. .. 


Decrease expenses by reducing downtime 
Space age material... Virtually 
indestructible! 


LIFETIME REPLACEMENT 


GUARANTEE Professionally 


PLASTITECH PRODUCTS, INC. | _ ae 
P.O. Box 2387 © Longview, TX 75606 ‘ites do-it-yourself 


CALL TODAY: 1-800-933-0145 te. — _ prices! 


Special Purchase--Special Sale aie 7 
Call For Special Price — 
The Board Market 


Phone (305)541-5070 


Toll Free 1-800-800-3903 
U.P.S. Shippable 





WANTED 
BETSON CRANES 


(Doubles , Triples and Jumbo Only) 
AND ARDAC CHANGE MACHINES 


ROARK 


AMUSEMENTS 


2015 East Riverside Drive Austin, TX 78741 1-800-458-2523 





© B 

P.C.B.’s 
10,000 BOARDS 
CALL FOR LIST 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 


————LS 


mre (em) [er] 
























FOR SALE 
Misc. Kiddie Rides, and electronic 
sound boards, enclosures, 
any sound, any quantities 


Will Custom Design Anything in 


Adjustable PCB Holder $5.95 


Molex Edge Connector 
Pin Extractor Tool $2.25 


4-Play System: Put Four Games 
In One JAMMA Cabinet! $495.00 


7 AMP Hitron Power Supply $40.00 


Wells Gardner 
Monitors 


Electronics to Suite Your Needs 


sales 800-783-kidy 


K-Coin Scale (Demo) $1795.00 





_ | Buffalo Bill Johnston 

Fax 31 4-392-5743 e 11 Greenfield St., Buffalo, NY 14214 
— 6-838- ies 

Shop 314-392-5165 800-960-9606 Lote eigen 
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PO sicccanieienlaeaccssinsicceponisanasadenes 

PUTO BOGSE sissccisssacascccsssvereccemnasevinweseass 95 
FP RDIGH WONG as cssesenccaANnincearstisvasvecarucens 575 
BOON OT OU) stciticncaasncrienaimnws 95 
CORAL IDG GS  cacticsinssnssncessatsenedaiegecnieuntas 195 
IOWA is inisncsncsnisisuenssaasaveiacisomareenaaces CALL 
DOSErE ASSAUNE ssscssssesccsscassesncaerensavecseneres 195 
IONBIE DIGG ON e. cixccsxsscscsvcasvormvencindnncanies 95 
EIST, cawiteicies neni 295 
PIGIEOES FUSION icsconsnavanicscnsivasssiavoree CALL 
FU FIG ivxcsarienrsenedeveerkeeeiceca teense 495 
AUT FOTES arocctrcsscniesmneiircnnaniiine 

















LM CPICITIGUN GS siddicirccipadindeontcianmreaauiencavasis 
AOI ONG criisiatinsninteccsjunivatboasenarinaes 295 
WGI SIE FAINIGY sess cssesinsccnecsnactenndoravesavakions 395 
PURSLOT VV GITION sisstivnnsaccasnnucesasevacvesitarsees 











PRG 8-BO0 miniceccmnrsinisonmmusuauss 
Pit Fig NEST sxsctusasinnisicwisoiamasees 






BIPOOL TMIOE Ul sawixssacisisnensiiciiananiennons 
SOOT STALE cissaxerccdsncsseakarisinedamedemmanenvas 






WRITHG HYG vckicicvcsancsatvctcisxciccacsacdesciceses 
PUIG FGICG: vcciscciseds eedate in tarasvecseanceinns 







MUOTGIIGG FICE cicicciciicticrecsinicixenceorsenneess 

WUTORIEIOSE scccunicsncciaevetsnessssucueidseeceinensins 495 
WWE SUpGV Stare yi sssicsvnssavescecessssvsecvaviccas 195 
PGW ca ssiicisawanesdad oxcscicuasatonccamanmeapmamaites 495 











NEO GEO 
PAU OE FIT stesso rascsnecxadeperieareceeaens 295 
Baseball Stars .........cccccccsssssssssssecsseseeeseees 75 
Baseball Stars 2 ..........ccccssssessssssssesceseees 100 
BUTTS PIII shasta nnccisoascresietécccssenias 145 
CFOGGGC SWORE scsisstsasvensocwseccossrsacsarnssacs 










Pte PUI ‘csssnionscaricaxsientesseneccsenisiaess 
LOCI FOBTAY uccevicecincesoven tntislienaiessiaen 125 
King Of MOMstelrs .........cccccsssssssesesesesseees 75 
King of Monsters 2 ..........:sssssssssssssssssees 125 
EFAGE PUR ONL cecsaswcapuradinimoricwnstinkntiouenieciens 










PLES CRUSE ccsiacascevativercsiocanicuncyeiscunens 45 
Ninja COMMANTO .........cccccscceeseeeeeeeeeeees 195 
RPA CHRINE sccusidicsieasis Saatecaasecensedoindaicdiehiicsiaaniss 195 
MOCURT BIG, svesiccstiaesviscesvicnrvsnasiendeedavclaves 125 
Super Baseball 2020 ................cccceeeeeeees 145 
SIDE 0 Warstrrie cariecarmeauneptermncineracen 45 
Be COUN, BUC vissessementcvcivesasiccessaensioosexs CALL 
ROPES FET GS ye siciccsacccustivevatieviienc tasaccts .245 
WV OPI HOTOOS: 2 iscsisievssxscacsacessasseceecssces 


Call DOUG OR ROB 


AVA 


2301 Olive St.e St. Louis, MO 63103 


(314)421-5100 











FOR SALE 


CiscoHeat(twins/d) $4750 
GollyGoust(Namco) 2750 
Mad Dog McGree (50°) 7995 
NBA Jam Call 
Bank It 2/50 
Rowe BC25 MC 1350 
UBQB Arcade Model 3295 
Final Lap (Dual s/d) 3750 


Call 
815-932-7666 


Ask For Don 


-LINE/POKER 
UTS 
800-966-9873 


Chilton Vending 
Kgquipment For Sale: 


Jukeboxes in 
Super Condition: 
R-91 w/dba....$1395 
R-90 w/dba.....$1295 
R-87 w/dba.....$895 


Redemption Games: 
Doyle Batter-up 
(Excellent Condition).....$4500 
Konami Pro Quarterback..$1495 
Seidel Pokerenos...$495 ea. 
Two Hoop Basketball..$995 
One Hoop Basketball...$795 
Whac-A-Mole.....$1595 
Dip Bowlers....$1995 
Rock-N-Bowl....$2595 


All Games Fully 
Reconditioned. 
Games Can Be Picked Up or 
Shipped Anywhere From 
Wichita, Ks. 

Ask For Randy at: 


316-262-5053 
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Thursday March 17, 1994 
Friday March 18, 1994 
Saturday March 19, 1994 


Rosemont/O' Hare 
Convention Center 
Rosemont, IL 


Contact: W.T. Glosgow, Inc. 


708-333-9292 


Fax 708-333-4086 


totoiok NEW) tototok 


Add $2000 per week to your 
income. A Distributor’s Dream. 
Color Match Tickets. 
Unlimited Potential. 

Free Brochure. 


800-488-3644 


) 9.9.0.0.0.0.0.0.0.0.0.0.0 4 





INSTANT 
CASH 


$$3$$$$ 


For Working PC Boards 


SF II CE 
Stryder 


Dynasty Wars 
Ghouls & Ghosts 


Forgotten Worlds 
Tetris 
Raiden 
Capcom Bowling 
Haunted Castle 
Nemesis 


Video Connection 
800-444-6854 





we Tike Hie... 


Warning to Operators 


Atari Games has the exclusive rights to 
Loyd (oT) haba \Coyatamstatemeye)eliqmataat=valer-m 
Ni dato)befalmey-bastl(odtcw- haw alediiia (sler-1m om ol— 
purchased by operators in the United 
states, operators must be aware that the 
version being offered from Europe in- 
fringes on the trademark and copyright 
DEX =e) X=) (<1 g-1 watt} (0) a ON ae) g ele) als le) aky 
Atari's version was changed in order to 
oro) aah eat suiamiatsMoablacsvalmucclotq)aatchacerchale! 
ore) opisales aim tchuiscm- hale me) ae) (-lortcesl ah memoria 
(o1 DIS} (0) a aX =) oer; hale MeO) el) e-h(e) asmige)aam (-\ef-) mace 
-percussions. 


I od (=F Leh iced le (-Jef-1 More) bib (ol wlio me (-y-)| 
directly with your authorized Afari dis- 
nalejiivey@ ‘ 


eeacacnememenemnen 0 Ce) 


WAN 
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MICRO MANUFACTURING INC. 
NOTICE 
MAGICAL ODDS, BUYERS 








Micro Manufacturing Inc. holds the Trademark (name) and 
Copyright (symbols & software) on the Magical Odds qo and 
Magical Odds Grand Prix @@ games. 


There is a copy board and plexi that have been circulating in the 
industry. This board and plexi infringe upon the Trademark and 
Copyright held by Micro Manufacturing Inc. 


The original board is 15" x 9 1/4" in size and blue. Also, on the board, 
there is a black sealed chip approximately 1" x 4" with the name 
Magical Odds @o engraved on it. 


The copy board may or may not have our name, Micro 
Manufacturing Inc. written in the attract mode. The Double-Up 
game may have also been changed. In some versions there is a lady, 

but, she doesn’t strip, and the cards do not have graphics (Kings, 
Queens, Jacks, Etc.) 


We have found that these boards tend to malfunction often. Our 
service department will not repair copy boards. 


Don’t get caught with a copy game that your customers will not enjoy. 
Don’t get caught with a copy that may cause you legal problems. 
Don’t get caught with a copy that we will not repair. 

Don’t get caught with a copy that may cause you problems. 


Stay with the original board and plexi. 


Thank You, 
The Management and Employees Of Micro Manufacturing. 








MIGRO MANUFACTURING ING 


WE’ e CLEANING HOUSE! 





Cy Na YANC) tite) .\ @ all od 1 ©) ato @)) tw) =i =i ORE DI AYA) PEO] a 
QUANTITIES LIMITED 

















am, we ee USED PCB’s Turbo Poker Adhesive Cable Tie 
MICRO } Draw 8 Line W-6 Fever Chance Joysticks 

A aide at yi El Dorado Lucky 90 Kortek Alarm System 
Dream 9 Lexan Panel Covers 
Lucky 37 MISC. PARTS Generic Panel Overlays 
Lucky 8 58% Generic Marquee Used Plexis 
Lucky 75 T-Handle 24V DC Power Supply 
Lucky Bar Locking Bar Black T-Molding 
Poker 2 Wire Power Cord Shielded Transformer 
W-4 (Short Board) Stress Relief 18 GA Wire 


Cherry Bonus II Satellite 
CALL FOR PRICES 1-800-277-6136 


Tubing 22 GA Wire 





WE NOW REPAIR SA-20 EPROM PROGRAMMERS 
WE CAN ALSO UPDATE HARDWARE AND SOFTWARE FOR THE SA-20 


FY Ee ee 1 6 Ee es — sO On — ee DD eee Ye ee Ol Ole te et Ole ty wel 


KITS CHERRY BONUS TURBO POKER II MAGICAL ODDS 
AVAILABLE MH _— , “a 
ALL GAMES 


--INCLUDE-- 
Plexi, Harness, 
Board, Buttons, 

And Manual 





WING GAMES 


SKILL CHANCE (W-7) BONUS CHANCE (W-8) LUCKY GOLD (W-10) LUCKY STAR (W-11) 
LUCKY BINGO LUCKY GIRL LUCKY 75 


AFTER HOURS (615)862-9224 | ctu 
TECHNICAL SUPPOR the area code) ‘here you can be ruached. A technician wil etum youroul 
within an nour! 





MICRO MANUFACTURING INCORPORATED 
S35OLDNASHVILLEHWY. LAVERGNE,TN 37086 
1-800-277-6136 (615)793-5510 Fax:(615)793-5512 


VIDEO CONNECTION 


1150 INDUSTRIAL PL., #110, DIXON CA 95620 


COMPLETE FACTORY KITS 


Mortal Kombat (2 PI. #1 Hit Kit Reduced 
Street Fighter Il: Champion Edition Special Price 
Fighter's History (2 Pl.; Plugs Straight into S.F. Il) .... Call 
Neo-Geo (2 Slot with 1 Free Cartridge) Reduced 
Neo-Geo (1 Slot & World Heroes II Cartridge) 

Time Killers (2 Pl., Cosmic Warnors Battle) 

Sunset Riders (2-4 PI., Wild Westem Shoot-Out) 

Cool Pool (Strip-Tease Mode for Taverns) 

X-Men (2-4 PI., Superb Comic Super Hero Action) 

Raiden (2 Pl.; Superb Steady Shoot-em-up) 

King of Dragons (2 PI., Top Medieval Fantasy) ....475 
Guardians of the Hood (2-3 PI., Digitized Live Action) ..450 
Badlands (Driving w/2 Steering Wheels & Gas Pedals) .450 
Simpsons (2-4 PI., Bart Pulls a Homer) 

Arabian Magic (2-4 PI., Sinbad & the Arabian Princess) . 
Silent Dragon (2-3-4 PI., Superd Fighting Action) 

Rim Rockin' Basketball (2-3-4 Pl., Hot Sports Action) ..350 
Captain America (2 or 4 Pl., Super Hero Classic) 

Strike Force (2 Pl., Williams Space Thriller) 

Super Pool 3 (Excellent Pool Game for U/R or Tables) 350 
Turtles in Time (2-4 Pl., Plugs into TMNT) 

WrestleFest (2-3-4 Pl., Outrageous Wrestling) 

Mercs (2-3 Pl., Supero Commando Action) 

Pit Fighter (2-3 Pl., Digitized Live Action Graphics) 

Magic Sword (2 Pl., Medieval Quest for Magic) 

Relief Pitcher (2 Pl., Realistic Baseball Action) 

Hammerin' Harry (2 PI., Hardhats Working Out) 

Desert Assault (2-4 PI., Save the Oil Fields) 


Mortal Kombat w/25" Monitor 

Time Killers w/25" Monitor 

Street Fighters II C. E.: w/25" Monitor 

X-Men 4 PI. (Gauntlet Cabinet) 

Badlands (w/2 Steering Wheels & Gas Pedals) ....795 
Merit Pit Boss (4-in-1 Poker, Color Countertop 


FREE WITH ORDER OF ANY TWO KITS: 
Control Panel Button Label Sheet or Neo Geo Cartridge: 
Super Spy, Ninja Combat or Nam 75 or Factory New - Pushman Kit! 


BUY ANY 3 KITS &GET $100 OFF: 
Double Dragon 3, Guardians of the Hood, Silent Dragon, 
WrestleFest, Desert Assault, WWF Superstars, or F-1 Dream. 


CALL FOR OUR FREE CONVERSION KIT 
NEWSLETTER (OVER 200 KITS LISTED!) 


Toki (King Kong-Size Collections) 

Arch Rivals (2 PI., Hot Basketball Action) 

Twin Cobra (2 PI., Helicopter Gunship Battle) 
Revenge of Doh (Arkanoids Part Il) 

Shadow Dancer (2 PI., Excellent Ninja Action) 

Neo Geo Blowout! : 3 Count Bout 

Pig Out (2 PI., Porker Feeding Frenzy) 

Rampart (2 PI., Medieval Fortress Strategy) 

Growl (2-4 PI., Indiana Jones Action Adventure) 

F-1 Dream (Racecar Driver-Fits Tables) 

Pushman (R-Rated Topless Strategy Maze) 

Ameri Darts (Roller Ball Dart Action) 

Arkanoid (Complete with New Paddle Controller) 
Punk Shot (2-4PI., Neon Basketball Shooter) 
Superman (2 PI., Man of Steel) 

TMNT (2-4 PI., Cowabunga Radical Dude!) ................. 175 
P-47 (2 Pl., World War II Fighter Plane Action) 
Bioship Paladin (2 Pl., Soace Cruiser Deluxel) ............ 150 
Demon's World (2 Pl., Haunted Ghost Hunt) 

Rastan 2-Nastar Warrior (2 Pl., Medieval Fantasy) 
Hellfire (2 Pl., Space Blasting Thriller) 

Double Dragon 3 (2-3 PI., Quest for Rosetta Stone) 
China Gate (Ming Dynasty Graphics-New Kit) 

WWF (2 PI., Wrestlemania Superstars) 

Skull &Crossbones (2 PI., Pirates on the High Seas) 
Combatribes (2-3 Pl., Top Streetfight) 

Vs. Dr. Mario (for Nintendo Vs. Sys.-or PC-10) 

Neo Geo Blowout! Art of Fighting 


Ms. Pac-Man (Coctail Table) 

Showdown Amusement Poker (Upright w/Gun) ..595 
Grayhound (8-in-1 Poker, Color Countertop) 

Birdie King 3 (Golf for Taverns) 

Crown's Golf (Excellent Bar Piece) 

Two Tigers (2 PI., WW II Dive Bombers) 


Se Habla 
Espanol! 


1-800-44-Hots-Kits ¢ (1-800-444-6854) 
Ph: (916) 678-5189 ¢ Fax: (916) 678-1313 
aaa. 
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July 2-5 

Tornado 20th Anniversary Tour Na- 
tional Championships, New Or- 
leans Airport Hilton, New Orleans. 
Contact Tornado promotions, (303) 
933-1170. 

July 15-17 

Pennsylvania Amusement and Mu- 
sic Machine Association (PAMMA) 
Convention and Trade Show, Her- 
shey Lodge and Convention Center, 
Hershey, Pa. Contact PAMMA, (717) 
232-5322. 

July 17-18 

Amusement and Music Owners of 
Idaho (AMOD Annual Meeting, The 
Alpenhaus, Alpine, Wyo. Contact 
Bruce McCaskill, (208) 232-4243. 
July 21-24 

Latin American Amusement, Music, 
and Games Expo, Exhibimex, Mex- 
ico City, Mexico. Contact W.T. Glas- 
gow Inc., (708) 333-9292; FAX (708) 
333-4086. 

July 22-24 

SALEX ‘93, First International 
South American Leisure Industry 
Exhibition, The Mart Center, Sao 
Paulo, Brazil. Contact Chris Nelson, 
061-236-0677; FAX 061-236-0685. 
August 8-10 

14th Annual Nightclub & Bar Con- 
ference and Trade Show, Tampa 
Convention Center, Tampa, Fla. 
Contact Nightclub & Bar Magazine, 
(800) 247-3881. 

August 8-13 

13th Annual American Poolplayers 
Association Amateur Team 8-Ball 
Competition and Bud Light Team 
Championship, The Riviera Hotel & 
Casino, Las Vegas, Nev. Call (314) 
625-8611. 

August 28-30 
Japan Amusement Machine Manu- 
facturers Association (JAMMA) An- 
nual Amusement Machine Show, 
Makuhari Messe, Chiba, Japan. 
Contact JAMMA, Tel. 81-3593-2563; 
FAX 81-3581-3656. 
September 1-6 
Tornado 20th Anniversary Tour 
World Championships, Dallas/Ft. 
Worth Airport Hilton, Dallas/Ft. 
Worth. Contact Tornado promo- 
tions, (303) 933-1170. 
September 9-12 
9th Pinball Expo, Ramada Hotel/ 
O’Hare, Rosemont, Ill. Contact 
Robert Berk, (800) 323-3547, or Mike 
Pacak (800) 321-2722. 


September 17-21 


T.A.E. ‘93 (Taiwan Amusement Ex- 


hibition), World Trade Center, Tai- 
chung, Taiwah. Contact Creative In- 
ternational Public Relations, Tel. (02) 
3937404; FAX (02) 3215098. 
September 21-23 

World Gaming Congress and Expo, 
Las Vegas Convention Center, Las 
Vegas, Nev. Contact Gaming and 
Wagering Business, (212) 594-4120; 
FAX (212) 714-0514. 

September 23-26 

North Carolina Amusement Ma- 
chine Association (NCCOA) Con- 
vention and Trade Show, Charlotte 
Marriott Executive Park Hotel, 
Charlotte, N.C. Contact Cindy Earp, 
(919) 584-4833; FAX (919) 584-6669. 
September 30-October 2 

3rd FUN EXPO, International Fami- 
ly Fun Center and Mini-Golf Show, 
Nashville Convention Center, Nash- 
ville, Tenn. Contact Bailey Beeken, 
(914) 682-2027; FAX (914) 682-2152. 
September 30-October 2 

National Automatic Merchandising 
Association (NAMA) National Con- 
vention and Trade Show, McCor- 
mick Place North, Chicago. Contact 
the NAMA Convention Dept., (312) 
346-0370. 

September 30-October 2 
Amusement Machine Operators As- 
sociation of Queensland (AMOAQ), 
Australia, International Conven- 
tion, Marriott’s Surfers Paradise 
Resort on Queensland’s Gold Coast. 
Contact Ken Priest, 61-7-841-1021; 
FAX 61-7-841-1332. 

October 21-23 

Amusement and Music Operators 
Association (AMOA) Expo ‘93, Ana- 
heim, Calif. Contact AMOA, (312) 
245-1021; FAX (312) 321-6869. 
November 17-20 

International Association of Amuse- 
ment Parks and Attractions 
(IAAPA) 75th Anniversary Conven- 
tion and Trade Show, Los Angeles 
Convention Center, Los Angeles. 
Contact Susan Mosedale, (703) 
836-4800; FAX (703) 836-4801. 

March 17-19 (1994) 

American Coin Machine Expo 
(ACME), Rosemont Convention 
Center, Rosemont, Ill. Contact W.T. 
Glasgow Inc., (708) 333-9292. 
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f you didn’t attend the 1993 

Government Affairs Confer- 
ence, held mid-May in Washing- 
ton, D.C., don’t say to yourself, 
“Gee, I know I should’ve gone, but 
it’s too late now. I'll go next year.” 
Your efforts to help secure passage 
of a dollar coin bill are still 
needed—and you can do it right 
from the comforts of home. 

Sure, lobbying is best done face 
to face, with you sitting across the 
table from your congressman or 
senator. But how many citizens 
can afford to fly to Washington 
every time they want to voice an 
opinion? If we don’t like a 
lawmaker’s stand on an issue, or if 
one hasn’t been taken, we simply 
call or write to tell them how we 
feel. They might not have paid at- 
tention in past years, but I think 
they're listening now. To cavalier- 
ly dismiss the wishes of the folks at 
home is to flirt with a one-way 
ticket back there. 

The dollar coin bills introduced 
in the House and Senate are H.R. 
1322 and S. 549. It’s important, of 
course, to secure aS Many co-spon- 
sors of this legislation as possible, 
but the backing of some congres- 
smen and senators is more vital 
than others. Specifically, the target 
lawmakers are those on the House 
Committee on Consumer Credit 
and Insurance and/or the House 
or Senate Banking Committee. 
The following is a partial list of sub- 
committee/committee members 
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who are either against the dollar 
coin or who have taken no position 
on it, along with their telephone 
numbers in Washington: 

e Rep. Joe Kennedy (D-Mass.): 
He’s the subcommittee chairman; 
one staffer at the Government Af- 
fairs Conference said he was the 
biggest hurdle to passage of a 
dollar coin bill. Swamp his office 
with phone calls or letters! His 
number is 202/225-5111; the FAX is 
225-9322. 

e Rep. Al McCandless (R-Calif.): 
McCandless, a member of both the 
House subcommittee and the full 
committee, is a staunch opponent 
of the dollar coin—give him hell! 
His phone number is 225-5330. 
Other California lawmakers of 
note are Sen. Barbara Boxer 
(224-3553); Rep. Lucille Roybal- 
Allard (225-1766); and Rep. Michael 
Huffington (225-3601). 

e Sen. Don Riegle (D-Mich.): He’s 
chairman of the Senate Banking 
Committee—enough said. Riegle 
hasn't taken a position yet; prod- 
ding can be achieved by calling 
224-8834. 

e Rep. Henry Gonzalez (D-Texas): 
Gonzalez chairs the House Bank- 
ing Committee, and the word in 
Washington is that he favors a 
dollar coin. But he hasn't given his 
official stamp of approval. Call 
225-3236 to lobby this most influen- 
tial congressman. 

e Sen. Phil Gramm (R-Texas): 
Gramm, a high-profile member of 
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lost time 


the Senate Banking Committee, is 
being stubborn. He continues to 
hold fast to the belief that we 
should have a dollar coin and a 
dollar bill. We all know he’s wrong, 
that the dollar bill has to go. To 
help him see the light, call 224-2934. 

If you would rather write a 
representative, mail your cor- 
respondence to The Honorable 
(name), United States House of 
Representatives, Washington, DC 
20515. Do the same for a senator 
but mail it to the United States 
Senate, Washington, DC 20510. If 
you re writing Kennedy, Gonzalez, 
or Riegle, begin with “Dear Mr. 
Chairman”; all other letters should 
begin “Dear Congressman/Con- 
gresswoman (name)”’ or “Dear 
Senator (name).”’ 

Be courteous, to the point, and in- 
clude key information, such as the 
bill numbers (again, H.R. 1322 and 
S.549) and reasons why the dollar 
coin should be supported. Space 
constraints keep me from going in- 
to those reasons; if you're not sure, 
call AMOA at 1-800-YES-AMOA 
for materials to help you make 
your case. L] 


Chrietyhe Cave 


Christopher Caire 
Features Editor 
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THE BEST LOOKING CASH BOX 
IN THE WORLD IS MADE IN AMERICA 


THE 1993 LASERSTAR AMERICA* CD JUKEBOX 


= Already considered by many to be the most locations “The Best CD Jukebox”, give your locations 

” attractive jukebox in many years, the LaserStar the “Most Played CD Jukebox”, give them the 
America® performs beautifully... especially in the cash box! — LaserStar America®CD 100-C! 

Built inside and out with-world-famous Rowe/AMI For information, contact your local music and games 
reliability, LaserStar America® is the latest model in the _ operator. 
award-winning LaserStar series. Operators have selected 


g& o° 
again and again the LaserStar as “The Best” and “Most @rRoW é / NMI 
9° ‘ ‘Te vos 2 
Played” jukebox. Reliability, performance, exquisite oe 
beauty, and a strong cash box, that’s what assures a 


: , 75 Troy Hills Road Whippany, NJ 07981 U.S.A. 
prosperous future for the music operators. Give your (201) 887-0400 Fax (201) 887-2851 
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Speed, spills! A. 


© Unique road rally driving game ATARI 
¢ 12 selectable track challenges “we 
+ Available as a universal kit with steering, shifter and foot pedal controls 


Atari Games Corporation © 675 Sycamore Drive © Milpitas, CA 95035 
™ & © 1993 Gaelco, All rights reserved. Licensed to Atari Games Corporation. 





